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NMPEOUCINOBUE

[TocobOue pa3paboTaHO Ha OCHOBE KOMIIETEHTHOCTHOTO MOJXOJa M
oOecIieurBaeT B3aMMOCBSI3aHHOE pPa3BUTHE OOIICKYJIbTYPHBIX, OOIIe-
npoeCCUOHATBHBIX U MPOQPECCUOHATBHBIX KOMIETEHIIUM CTYACHTOB.
[Ipenmnonaraercs, 4to B mpoliecce padOThl C¢ TOCOOMEM CTYJECHTHI
Hay4aTcsa 3(PEKTUBHO MCIOIb30BaTh aHTJIMHUCKUHN SI3bIK B paMKax H3y-
YEHHBIX TEM, KaK B YCTHOM, TaKk U B MUCbMEHHOU (hOpME, MBICTUTh KPH-
TUYECKH, a 3HAYUT, KOPPEKTHO, TOTUYHO U apTyYMEHTUPOBAHHO MPEIO/I-
HOCUTb UH(OPMAIIUIO HA AaHTJIMMCKOM SI3BIKE.

@opMHUpPOBaHUE KOMIETECHIUN OCYIIECTBIAETCS B PaMKax JIBEHa-
JaTH TEMATUUYECKUX KOMIUIEKCOB, YHOPSIOUYEHHBIX B TPU YacTH IO
Mepe YCJIOXHEHHUS JIEKCUYeCKOoro marepuana. Kaxnaas 4yacTh COCTOUT
U3 YETHIPEX TEMATUUYECKUX KOMIUIEKCOB, pACCUMTAHHBIX HA OJIMH aKa-
JIEMUYECKUU TOJI.

Bce Temartnueckue KOMILUIEKCHI MOJAYMHEHBI €AWHON CTPYKType U
BKJIIOUYAIOT LIECTh Pa3JeIoB, a UMEHHO: pa3aen Lead-in, B KOTOPOM BBO-
JTUTCSI U TIpopadaThIBACTCs] HEOOXOUMBIN JIEKCUYECKUIT MUHUMYM; pa3-
nen Reading colep>XUT ayTEHTUYHBIE TEKCThI, KOTOPHIE SIBJISIOTCS OCHO-
BOM /ISl HAOMIOJCHUA 32 KOHTEKCTYaJIbHBIM HCHOJIb30BAHUEM JIEKCHYE-
CKOI0 MaTepualia, a TakKe pa3HOOOpa3HbIe 3aJjaHusl HA OTPAOOTKY JIEeK-
CUKM M 00CyKJeHue TeKcToB; pazaen Culture Corner NpeacTaBisieT co-
001l HECKOJIbKO ayTEHTUYHBIX TEKCTOB, HACBHIIIEHHBIX KYJbTYpPOJIOTHYEC-
ckoi uHpopmaluenn o ctpaHax A3MaTCKO-THUXOOKEaHCKOr0 PErroHa C
MHOKECTBOM 3aJIlaHHil Ha 00CYKJI€HUE, CpaBHEHHE, KOMMEHTHPOBAHUE;
pazaen Critical Thinking coaepX uUT KOMIUIEKC 3aJJaHUIl U TEKCTOB, MPO-
BOLIMPYIOIIUX CTYJACHTOB Ha KPUTUUECKUN aHAIU3 COOBITUN U SIBICHUI,
pa3MblllJICHUe U IpuHATHE pemieHus; pasaen Consolidation: Speaking
BKJIIOUAET B c€0 MACCUB 3aJlaHUI, HANPABJICHHBIX Ha COBEPIIICHCTBOBA-
HHE PEUEBBIX HABBLIKOB HA OCHOBE MPOPaOOTAaHHOTO MaTepHuayia U YMEHUSI
omnepyupoBaTh MOJYYEHHOU uHpopManuen; pasnen Writing COIEpKUT
0a30Byl0 TEOPETUYECKYI0 HH(OpPMAIIUIO, BBICTPOCHHYIO B IIOPSJIKE
YCIOXKHEHHUS OT HAIMCAHMS KPATKOT'O M3JI0KEHUS 10 Pa3HBbIX BUIOB ap-
T'YMEHTATUBHOI'O 3CCE, MPUMEPHI naparpadoB U 3cce, a TAKKE MpaKkTHUie-
CKHE 3aJIaHusl JJIsl Pa3BUTUSI HABBIKOB MUCbMEHHOM pEUH.

Kaxxaplii pa3zen colepKUT ayTeHTUYHBIE ayJIMO- M BHACOMaTepHa-
JIbl, HAMpPaBJICHHbIC HA COBEPIICHCTBOBAHWE HABBIKOB BOCIPUSTUS pa3-
JUYHBIX BApUAHTOB AHTJIUMCKOIO sI3bIKA Ha CIyX. B KOHIE Kaxjo0il ya-
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CTH TIPEACTABIICH CIUCOK JIEKCUYECKUX €IMHUI], OPTaHU30BaHHBIX B Ta0-
JUIIE U PaCHpeJeICHHBIX 0 TEMAaTUUYECKUM IMOJIKATEropusiM. DTH JICK-
CUYECKUE E€IMHUIIbI, BBIJCICHHBIE U3 Pa3HbIX pPa3/IeIOB TEMbI, MOTYT
paccMaTpuBaThCS Kak HamOoJiee PENpe3eHTATHBHBIE C TEMATHYECKOU
TOYKU 3PEHUSI, HO HU B KOEH Mepe HE SIBJISIOTCS KOHEUYHBIM TeMaTHh4e-
CKUM TJIOCCApUEM, a CKOpPEe MHUHUMAJIBHBIM OO0BEMOM MOJIeKAIICH
YCBOEHMIO JIEKCUKHU.

Cnenyetr oTMETUTh, YTO OOJIBIIMHCTBO 3aJaHUN HOCSAT TBOPYECKUI
XapakTep U pacCUUTAHbI HA MPOSBICHUE MBICIUTEIBHON CaAMOCTOATENb-
HOCTH CTYJCHTOB C 00s3aTEIbHBIM HCIIOJb30BAHUEM IIpeijiaracMbIX B
MOCOOMHU MTPUEMOB KPUTHUECKOT'O MBIIIUICHUS.

KoiiekTuB aBTOPOB BBIPAKAET UCKPEHHIOK 0JIaroJIapHOCTh JIEKaHY
(bakybTEeTa THOCTPAHHBIX SI3BIKOB MPKYTCKOTO TOCY/1IapCTBEHHOT'O YHU-
BepcuTeTa, KaHauaaty duionornyeckux Hayk, noueHty O. B. Kysne-
IOBOM 3a MOJJEPKKY MPOEKTa, a TaKKe MpernoaaBaTesM kadeapsl pe-
THOHOBENICHUST A3MaTCKO-THUXO0OKEaHCKOT0 pervoHa, y4acTBOBABIIHUM B
anpoOaliy 1 OKa3aBIIMM MOMOIIb B IIpOLiecce padOoThl.



UNIT 1
PERSONALITY

PART 1. LEAD-IN

1.1. APPEARANCE. Answer the questions.

1. What is the first thing you notice about a person?

2. Is there a part of your appearance that you are very proud of?

3. What do you do to maintain your appearance?

4. Do you often follow trends?

5. What are some examples of positive or negative body image mes-
sages in the media today?

6. Who do you think is the most beautiful person?

7. Is it better to be physically attractive or intelligent?

8. Is beauty related to power?

9. Do you think people should have cosmetic surgery to enhance
their looks?

10. Do you think people with many tattoos can be beautiful? Do you
have a tattoo?

1.2. Complete the text with the following words.

Bushy, wupturned, radiant, gorgeous, facial, ruddy, greasy,
resemblance, slender, sleek, muscular, hourglass, ugly, unkempt, shaggy.

My cousin Diana is absolutely 1. ...... . She
has long, 2. ....... , jet-black hair, pale blue eyes,
and a 3. ....... complexion. People always compli-
ment her on her 4. ....... figure and ask her what the
secret 1S to maintain such a 5. ....... ' g
waist. She has a triangle face with an 6. ....... nose, and
o she actually bears a striking 7. ....... to a famous singer.
Diana could get any guy she wanted — so I was really
- surprised when she introduced me to her latest boyfriend
Dave, who I think is hideously 8. ....... He has curly,
shoulder-length hair that looks rather 9. ....... and 10.




He has a square face and a 11. ....... complexion. His deep-set eyes
are almost hidden under his 12. ....... eyebrows, and he sports a thick
mustache and a huge, 13. ....... beard. I guess Diana doesn’t mind his
14. ....... hair.

His body isn’t bad — he has an athletic build, with broad shoulders
and 15. ....... arms. If he would only trim his beard and comb his hair,

he could be considered somewhat attractive.
(Images: https://www.freedigitalphotos.net)

1.3. Give Russian equivalents to the following.

Graceful figure, bony fingers, well-cut lips, perfect teeth, straight
eyelashes, expressive eyes, rough skin, bushy eyebrows, pointed chin,
smooth skin, fair complexion, deep-set eyes, sunburnt complexion, rough
features, bent nose, curving eyelashes, lackluster hair, well-marked eye-
brows, bulging eyes, glossy hair, heavy eyelids / lidded eyes, long ear-
lobes, high cheekbones, rouged cheeks, clear-cut features, permed hair,
short bang, remarkable appearance, harsh voice, regular features, ugly
jaw, scarred forehead, massive chin, plain face, flawless complexion,
greasy hair, puffy eyes, sallow complexion, square jaw, even features,
shiny hair, three days’ stubble, disheveled hair, narrow hips, button nose,
narrow-set eyes, slanting eyes, cute dimples, deep wrinkles, well-
groomed face.

skosk

He’s a little on the short side. He towers over other people. She’s
medium-height / He’s average height. He’s a big guy. He is overweight.
John goes to the gym almost every day, so he is very muscular. He looks
like an iron man! He’s athletic. She’s doe-eyed. He has a bump in his
nose. He has sticky-out ears / His ears stick out. He has a ruddy com-
plexion. He has a goatee. She wears her hair loose. She wears her hair in
a bun. She has freckles and two ponytails that are always uneven, one
significantly higher than the other one. He is six feet tall. He weighs 90
kilos. I am 180cm in height and 78kg in weight (inf. I’'m 180cm and
78kg). She’s in her early / mid / late thirties. They are so identical; I have
trouble telling them apart. You would know they are brothers. They look
alike. He reminds me of his father; he looks like him. He is the spitting
image of that guy from the rock band. When Peter and Marian first met,
they knew immediately that they were cut from the same cloth. She and
Liz were very close, because they were the closest in age and, those two,
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they were like two peas in a pod. Sam’s youngest daughter is the mirror
image of his mum. He looks older his age, but he’s young in spirit.

1.4. Find the nouns for the following adjectives.

Strapping, hazel, wrinkled, fleshy, stout, fair, oval, glossy, hollow,
smooth, plump, delicate, tanned, strained, mischievous, freckled, stocky,
chestnut, puny, stooping, dimpled, graceful, overhanging, even, slender,
sallow, skinny, puffy, bushy, ordinary, plain, thickset, high, ugly, soft,
bony, irregular, chapped, rough, slim, full, obese, scrawny, bulbous.

1.5. LISTENING. You will hear three people describing their ap-
pearance and saying what they think their ‘best feature’ is. Listen to
their descriptions and complete them.

e John

I’m quite .............. e , though I don’t think you’d de-
scribe me as fat. I .................... my father’s broad shoulders which
I’m quite proud of. ’ve gota .......... ......oeeeaitl. around my eyes now
I’m in my forties but I’ve got very little grey hair, which is lucky at my
age.  have a ................. which used to be quite long but I keep it

.................................... nowadays. I’m not sure what my best fea-
ture 1s — perhaps my dark hair?

e Marco

I’m suppose I'm of medium .................... for a man and, like
both my parents, pretty slim. I used to do a lot of running when I was
younger and I have the typical long-distance runner’s ................
................ I have blond hair from my mother’s side of the family
which I’'m quite proud of. My eyes are probably my best feature —
they’re quite big and people say they’re very expressive.

e Henk
I’ve always struggled with my weight, but I’ve been going to the gym
a lot recently so ’ve gotafairly ..............ooooi i Ive

still got a lot of hair and it’s quite nice and curly. It’s always been my best
feature so I keep it a bit longer than most men my age. I’ve improved my
diet a lot recently and I think it’s really made a difference to my appear-
ance. My skin is looking better and my eyes are bright.



1.6. Complete the sentences with the appropriate words.

1. She looks like a model with her wonderful ...........................

cheekbones.
2.Tassumed fromher ...................... eyes that she’d been crying.
3. Karen’s sister had a slightly bent nose and a very big mouth but
Karen had lovely ...................... features.

4. What shampoo do you use to get such gorgeous .....................
hair? It’s so shiny.

5. This lip gloss will help you make the most of those lovely
................... lips.

6. He had horrible ..................... hair that badly needed a wash.

7. In the summer Molly goes brown very easily but in the winter she
hasquitea ................... complexion.

8. He was handsome with strong features and a .................. jaw.

9. He’d put on weight; his face was fatter and he had a bit of a
......................... chin.

10. Your skin doesn’t need make-up, Sonia — you have a ............
complexion!

1.7. LISTENING. Listen and write down the sentences.

1.8. Guess who. Describe the appearance of a ce-
lebrity without saying his / her name. Determine the
identity of the person being described.

(Image: https://www.freedigitalphotos.net)

1.9. Make up the contexts for the following common idioms.

1. Beauty is in the eye of the beholder.

2. Don’t stand there with curlers in your hair.
3. Many hands make light work.

4. Put your foot in your mouth.



5. Zip your lip.
6. Average Joe
7. Plain Jane

8. Nosy parker

9. Stiff-necked
10. Stars in your eyes

1.10. LISTENING. Listen to the three descriptions and complete the table.
1 2 3

Age

Build

Facial features
Hair

1.11. FEELINGS & EMOTIONS. Answer the questions.

1. Are you a sensitive person?

2. Can you control your emotions well? How?

3. What makes you feel good / sad?

4. If you’re feeling down, how can you make yourself feel better?

5. What makes you feel nervous? How can you calm your nerves?

6. Are you good at hiding your emotions?

7. How do you usually let your steam oft?

8. How emotionally intelligent are you?

9. Are women more emotional than men? Or is that just a stereotype?
10. Is it a good 1dea to show your emotions?

1.12. Complete the text with the words below.

Sight, disappointment, contentment, hostility, response, satisfaction,
flight, immoral, revulsion, dampened, abuse, danger, frustration.

THE 6 TYPES OF BASIC EMOTIONS AND THEIR EFFECT
ON HUMAN BEHAVIOR

by Kendra Cherry
Updated on January 13, 2020

e Basic Emotions
During the 1970s, psychologist Paul Eckman identified six basic
emotions that he suggested were universally experienced in all human
cultures. The emotions he identified were happiness, sadness, disgust,
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fear, surprise, and anger. He later expanded his list of basic emotions to
include such things as amusement, contempt, embarrassment, excite-
ment, guilt, pride in achievement, relief, shame.

o Happiness

Of all the different types of emotions, happiness tends to be the one
that people strive for the most. Happiness is often defined as a pleasant
emotional state that is characterized by feelings of 1. .......... , joy, grati-
fication, 2. .......... , and well-being.

e Sadness

Sadness i1s another type of emotion often defined as a transient emo-
tional state characterized by feelings of 3. .......... , grief, hopelessness,
disinterest, and 4. .......... mood.

e Fear

Fear is a powerful emotion that can also play an important role in
survival. When you face some sort of 5. .......... and experience fear,
you go through what is known as the fightor 6. .......... response.

e Disgust

This sense of 7. .......... can originate from a number of things, in-
cluding an unpleasant taste, 8. .......... , or smell. People can also experi-
ence moral disgust when they observe others engaging in behaviors that
they find distasteful, 9. .......... , or evil.

e Anger

Anger can be a particularly powerful emotion characterized by feel-
ings of 10. .......... , agitation, 11. .......... , and antagonism towards oth-
ers. Uncontrolled anger can quickly turn to aggression, 12. .......... , Or
violence.

e Surprise

Surprise is usually quite brief and is characterized by a physiological
startle 13. .......... following something unexpected. This type of emo-
tion can be positive, negative, or neutral. Surprising and unusual events

in the news tend to stand out in memory more than others.
(https://www.verywellmind.com/)

1.13. Complete the table with the synonymous adjectives.

Astonished, contented, gloomy, thrilled, outraged, daunted, grieved,
ecstatic, furious, repulsed, scared, stunned, delighted, dejected, annoyed,
appalled, astounded, afraid, heartbroken, frightened, mad, displeased,
cross, bewildered.
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Happy Sad Fearful
1 1. 1
2 2. 2
3 3. 3
4 4. 4.
Disgusted Angry Surprised
1 1. 1
2 2. 2
3 3. 3
4 4. 4

1.14. Fill in the gaps with the appropriate words.

L.Iwas oo, when they gave me the first prize.

2.1 was ..o, when I got the job I had dreamed about
for years.

3.Iwas oo when she left me.

4.1TwWas cooovvviiiiiiia, by the conditions they had to live in.

S5.Iwas oo when we lost the match.

6. T was ..ooooviiiiiii when my wife said to me that |
would be a father!

T.IWaS oo by the size of the problem.

8.1 was ..oooviiiiiiiii although there was a week after
they’d had the argument.

9.1 Was ..ooovviiiiiiiii i at her disregard for other people
who have the disease.

10. T was ....ooooiiiiiiiiiii. .. when I saw the young mother

chewing on bubblegum and making popping noises with it.

1.15. Complete the sentences.

1.1 feel mad when ...

2. I feel frustrated when ...
3. I feel appalled when ...
4.1 feel scared when ...
5.1 feel ecstatic when ...
6.1 feel ...

12




1.16. Match the sentences 1-5 to the words.

Admiration, fear, sadness, guilt, happiness.

1. My heart leaped when I saw that the letter was from the dean.

2. I know I was rude to my nephew, and it’s been weighing on my
conscience.

3. I have a high regard for the teachers in my university.

4. When I saw the river I had to swim across, my courage failed me.

5. It was with a very heavy heart that I decided to quit my job.

1.17. Complete the sentences with the words.

Admiration, happy, thrilled, scared, dislike.

1. When I heard that I’d got the job, I was to bits.

2. He had an intense of any form of exercise.

3. We were blissfully in our new home.

4. She expressed her profound for the work
of the firefighters.

5. T was stiff that my parents would notice

the damage to the carpet.

1.18. Complete the sentences.

1. My heart leaped when ...
2. It’s weighing on my conscience that ........................o.oeel.
3.Thaveahighregard for ...,
4. My courage failed me when ...,
5. It was with a very heavy heart that ....................................

1.19. Translate the definitions of the hormones.

Adrenalin | TOpMOH, OTBEUarOIIMi 32 BOSHUKHOBEHHUE YyBCTBA
TPEBOTU, CTPaxa, CTPECCa, ONTACHOCTH

Cortisol | ropMoH cTpecca, HOMOTarOIKA BOCIIPUHUMATH
U pearupoBaTh Ha OMACHOCTh

Dopamine | rOpMOH YJIOBOJILCTBHUS, KOTOPbI€ BEIOPACHIBAETCS B KPOBb
B J1100bIE MOMEHTBI, IOCTABJISIONINE YEJIOBEKY PaJIOCTh

Oxytocin | TOpMOH cHacThs, JTIOOBHU U IOBEPHUSI

Serotonin | XUMUYECKUI PETYJIATOP HACTPOCHUS U ITOBEICHUS,
OJiarozapsi KOTOpOMY MBI XOPOIIO CITUM, PalyeMCst
KU3HU U JIOJIBIIE KUBEM
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1.20. Complete the table with the synonyms for:

threat, reward, fight and flight, alert, trigger, response

prize, profit

warn

reaction

danger, warning

deal with it or run away

cause

1.21. LISTENING. Listen to the audio and complete the sentences.

1
2.

. The strong feelings people experience throughout life are .........

The emotions are the ......ccocoovveeeeeee vveveeeenneenn..... behind

many of our .

. Our bram is w1red tolook for .................. o)
. Our brain releases adrenalin and cortisol when .....................

. Our brain releases dopamine, oxytocin or serotonin when .........

. The brain consists of ............ regionand ..................... part.
. Our emotions hijack our brain when .........................oo. L

. Although many of our emotional responses happen subconscious-

ooooooooooo

. Conscious thinking is crucial to .............cooviiiiiiiiineL.

10. Regulating our emotions through our ............ and ...............
can help us ...

1.22. LISTENING. Listen again, complete the questions with the
missing parts and answer them.

l.

What do We oo, when we hear the

word ‘emotion’?

2.

What are the driving force ..............coooiiiiiiiiiii ?

3.Where ..o come from?

4. What alertS Us ......vviiiii e ?
5. How do chemical messages travel ..., ?
6.
7
8
9.
1

When does our brain release .......coveeneeeeeee e, ?

. Whatdowe ............... when our brain releases ................ ?
. What motivates us t0 CONtINUE .....ovveereere e ee e ?

Whenareweunable ..o, ?

0. How do our emotional responses ............coeveevinvieeannnnn. ?
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11. What can trigger ..
12. What helps us control

................................................. ?

and achieve ................ ?

1.23. Match the expressions with their meanings.

1. to have butterflies in
your stomach

A. To have an overall happy feeling and to
be showing it with your facial expression

2. to be all smiles

B. To have a nervous feeling

3. to feel bitter

C. To feel sad and without much interest in life

4. to be down in the dumps

D. To be very angry, cross

5. to be beside yourself

E. To be happy and successful

6. to be flying high

F. To feel angry, jealous, and upset because
you think you have been treated unfairly

7. to be fuming

G. To be very angry, upset, or excited

1.24. LISTENING. Listen and complete the sentences.

1. Jim says he is

2. He just received word that he got a

3. Jim has
4. Jim felt
5. Jim was down

found out his coworker got the promotion. He was

6. He was

7. Now that Jim has received the promotion he is

8. Jim’s brother 1s

oooooooooooooooooo

ooooooooooooooooooooooooooooooo

......................... at work.
in his stomach.

when he didn’t get promoted earlier.
in for over a week when he
and found it difficult to get his job done.

oooooooooooooooooooo

for him.

1.25. Match the expressions (1-8) to their definitions (a—h):

1. keep one’s feelings
pentup ...

a) to express one’s feelings of anger or ex-
citement without harming anyone

2. torip off ...

b) to keep one’s feelings in oneself

3. to get a raw deal ...

¢) to bother or burden someone

4. to let off some steam

d) to look at someone or examine some-
thing very quickly

5. to file a complaint ...

e) to be extremely angry

6. to be livid ...

f) to cheat someone, especially by charging
them too much money for something

7. to give something a
once-over ...

g) to have unfair treatment

8. to eat someone alive

h) to appeal to a company when being dis-
satisfied with the service
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1.26. LISTENING. Listen to the conversation between June and
Mark and answer the questions.

1. What happened to Mark? How does he look?

2. Is Mark looking forward to sharing his trouble with June?
3. What does June suggest?

4. What kind of advice does she give?

5. Where did Mark go in the morning?

6. What kind of services was he provided with?

7. What would June feel if someone ripped her off like that?
8. How did the garage men behave?
9. What is June’s suggestion?
10. What does June recommend?

1.27. Fill in the gaps with the verbs and phrases. Change their forms
if necessary. Listen to the dialogue and check yourself.

to flare up, to be under pressure, to blow up, to vent one’s anger on,
to fume, a mountain out of a molehill, have the blues.

Judy: You look like you’re ........................ What’s going on?
Andy: The boss is being unreasonable! He ...................... at me,
1001 €1 1 !

Judy: What’s the ‘molehill’ he made a mountain out of?
Andy: I only made a few more copies, and I didn’t think it was any

bigdeal,buthe ....................... at me!

Judy: Well, he has ............................ recently. The company
has been losing money and he’s been a little bit depressed.

Andy: Well, Tknowhe .......................... , but 1t doesn’t mean he
o721 | R on me

1.28. Make up dialogs using the expressions from the exercises above
and practise them in pairs.

1.29. Get ready to speak about:

e the happiest or saddest moments in your life;
e your fears and phobias;
e your feeling disgusted, annoyed or surprised, etc.
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1.30. CHARACTER. Answer the questions.

1. Do you think you have an unusual personality? Why?

2. What personality traits do you value most in people?

3. Which aspect of your personality do you like in yourself?

4. If you could change any aspect of your personality, what would it be?

5. What is one thing that many people don’t know about you?

6. What is the weakest / strongest character trait you appreciate in
people?

7. Do personality traits change throughout life?

8. Are personality traits inborn or obtained through life and experience?

9. How would you describe your personality?

10. Are you happy with your personality?

11. How has your personality changed over the years?

12. What or who has shaped and is still shaping your personality?

13. Can a person have no personality?

14. Do you think the date of birth matters in a person’s fate?

15. Do you trust horoscopes or personality tests?

1.31. Complete the profiles with the correct form of words below.
Some words can be used more than once.

stick, make, keep, power, have, get, push, boost, center, bear, set,
see, sit, high, big, be, open, hold, lose, hurt, tell

m Arinya is the head of the department. Since she
et took over six months ago, she’s implemented a
w number of measures to 1. ....... employee morale. A

positive, even-handed attitude to her subordinates
4. and good teamworking are really important to her.
Because she has very 2. ....... expectations of herself and everyone
around her, she 3. ....... high standards. So she’s encouraged each of her
team to choose one area in which they want to develop their skills and is
supporting them in doing it. As a manager, Arinya 4. ....... a sharp mind
and a vivid imagination, so she’s always willing to get involved and to 5.
....... her hands dirty. Granted, as a boss, she 6. ....... a tight rein on the
department and has a talent for 7. ....... informed decisions, but she al-
ways 8. ....... her temper and is very accessible.
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Nora is good with details; she is always the one to
spot the errors in a document or to pick out the potential
flaws in a plan. But she has the ability to 9. ....... the 10.
e picture’ too and she often comes up with some real-
ly innovative i1deas. She’s very experienced in her role, but
she’s still always 11. ....... to new ideas. As a person, she
12, ....... good company and 13. ....... a great sense of

humor. She is the one to share any problems with and, be sure, she can
14. ....... secrets. However, when faced with an unfair situation, she can
easily 15. ....... her temper and 16. ....... a grudge against somebody for
a long time.

Dan’s the newest and youngest member of
the team and he’s full of energy. He likes to be
the 17. ....... of attention and he’s never shy
about expressing his opinions, even though
they 18. ....... others’ feelings. If something’s
up for discussion, you can guarantee he won’t
be the one 19. ....... on the fence. He’s good
fun to have a round, but he can be a bit of a trouble 20. ....... sometimes.
If he’s going to be an effective member of the team, he’s going to have
to settle down a bit.

Ava’s been in the company for fifteen years and J¥ -
seems to know everything about all the people in the ;
department. Truth be told, all she does is talk behind
her colleagues’ backs, 21. ....... her nose into other
people’s business and tittle-tattle. She used to be the
head of the department for years and was known to be a

real slave-driver and 22. ....... mad. She i1s just a con- f'r

sultant now but still has dictatorial manners, constantly S

23. ... people around and 24. ....... them off. Arinya got her quit her
bossy habits but she 25. ....... her ground.

(Images: https://www.freedigitalphotos.net)

1.32. Complete the table with the expressions from the exercise above.

[—

ITonnepxxuBaTh 00EBOM qyX
2 Bosmarate 0ospie Haae K abl
3 CTaBUTEH BEICOKHE IEIN
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N

OTtcTauBaTh CBOIO IIO3ULINIO, CTOATH HaA
CBOEM

5 | BeITh XOpOIIUM COOECETHUKOM

6 | mers uyBCTBO FOMOpa

7 | CoxpassaTh caMmoo0JiajaHue

8 | Bumers kapTuHY B 1IEJIOM

9 | CTporo KOHTPOJHUPOBATH, IEPKATh B y3]I€

10 | ImeTts ocTphIl yM

11 | BbITh OTKPBITEIM K HOBOMY

12 | XpaHuthb CeKpeThl

13 | O0umers KOro-a1udo

14 | 3arauth 3100y Ha KOTO-1HO0

15 | Tepsatrs camoobiaianue, BBIUTH U3 CEOs

16 | Co3gaBaTh NpoOIEMbI

17 | CoBaTh CBOM HOC B UYy>KH€ JI€sa

18 | 3aHMMAaTh BBDKUIATEIBHYIO O3UIIAIO

19 | becuiepeMoHHO 00OpaniaTbCsi, IOMBIKATh

20 | OTyuTHIBaTH KOr0-1100, yCTpauBaTh
pasHocC

21 | beITh B IECHTPE BHUMAHUS

22 | BHukath B paboTy, 3aHUMasi BBICOKUI
IIOCT

23 | [Ilpuanmath 0OOCHOBAHHBIE PEIICHUS

24 | ImeTh )KUBOE BOOOpaKEHNUE

1.33. Match the expressions from exercises above to the following ad-
jectives.

1. ambitious, motivated
2. encouraging, motivating
3. open-minded, flexible
4. persistent, persevering
5. calm, collected

6. indecisive, hesitant

7. imaginative, inventive
8. reliable, dependable

9. impulsive, hot-tempered
10. nasty, awful
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1.34. Fill in the gaps with the words.

slip in, malicious, nasty, showy, cache, ounce, treadmill, inched, re-
lease, pours.

1. She always has a ............................. of nuts at hand in case
she gets hungry.

2. Some of the older boys were being very ..................... to him.

3. Thecar...................... forward into the narrow parking space.

4. She’ll be talking about her husband then she’ll just ................
something about her mother-in-law.

5. Her dress was too ...................eeee. for such a formal occasion.
6.He ..oooooviiiii, all his anger into writing a play.
7.ROSE IS vviiiiiiiiiiiii i — very unkind and cruel, and

deliberately behaving in a way that is likely to upset or hurt someone.
8. Playing the violin can be a form of emotional .......................
9. She can eat as much as she wants and she never puts on an
10. There were days when having kids seemed like an endless ......
............. of feeding, washing, and nappy-changing.

1.35. LISTENING. Listen to the descriptions of the four people and
complete the table with the adjectives suitable for their characters.

Sensible, reserved, hardworking, gossipy, wise, curious, isolated,
industrious, talkative, considerate, aloof, thoughtful, keenly interested,
observing, communicative, imaginative, shy.

Dan

Melissa

Clara

Christopher

What other adjectives can describe the personality traits of these people?

1.36. Describe a teacher (your parent, friend, etc.) you have a high
regard for. The first and the last sentences are given as an example.

Example: A lot of teachers come to my mind when I think of those
whom I liked at school, but the one who stands distinctly out is ...
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skekook

So, yes, ... was a teacher I have fond memories of.

1.37. Match the personality traits to their meanings.

1 | Adventurous a | I thrive under pressure.

2 | Ambitious b | I’m self-motivated.

3 | Charismatic c | I easily adapt to new situations.

4 | Competitive d | I’m driven to succeed.

5 | Conscientious ¢ | I need little direction.

6 | Cooperative f | I can be a leader when necessary.

7 | Determined g | I’m able to adapt my priorities.

8 | Diligent h | I always finish a task on time.

9 | Easygoing 1 | I take risks.

10 | Flexible j | ’m goal-oriented.

11 | Focused k | I always work my hardest.

12 | Independent 1 | I have great time management skills.

13 | Punctual m| I get along well in a team setting.

14 | Resourceful n | [ put a lot of effort into work.

15 | Responsible o | ’'m skilled at finding ways of dealing
with problems.

1.38. Make up the sentences explaining the following personality traits.

Active

a

Balanced

Caring

Desperate

Diplomatic

Faithful

Gregarious

RN N[ [WiN|—

Honorable

O

Industrious

[E—
S

Just

[E—
[—

Liberal

[
(\®)

Mindful

[
(UV]

Prudent

[E—
N

Resolute

p—
W

Selfish

osg*w“-*-s‘m oo (o
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1.39. WATCHING. Watch video 1. “Describe your personality” and
find equivalents to the following words and expressions.

1. OBITH OTKPBITHIM 1O OTHOIIEHHUIO K JIFOJISIM

2. 4yBCTBOBaTh ce0s1 KOMPOPTHO B HOBOM OOCTAHOBKE
3. OBITh ONITUMUCTUYHO HACTPOCHHBIM

4. paccTpanBaTh KOro-amoo

5. ObITH BHE ce0s

Watch video 2. “How would you describe your personality?” and
find equivalents to the following words and expressions.

1. OBITH TOMOCEIOM

. UMETb IUIOTHBIN TpaduK MEpOTPHUATHI

. IMETh TBOPYECKHUE CITIOCOOHOCTHU

. Iep(PEKITMOHUCT

. OBITH TIPO3payYHBIM (O MaHEPE MOBEICHMS)
. IIOOUTH OOIIECHUE

. HapsDKaThCs

~ ON D B LN

Watch the videos again and fill the table with all the descriptions of a
personality that you hear in both videos. Also provide these words with
synonyms, antonyms and translation.

Personal characteristics | Synonyms | Antonyms Translation
Example: talkative sociable quite / Pa3rOBOPYMBBIN
outgoing | introverted / TUXUM

1. (https://www.youtube.com/watch?time continue=2&v=gMU9tk7thQI&feature=emb logo)
2. (https://www.youtube.com/watch?v=R5WI1_6dzkDs&feature=emb_rel pause)

1.40. Complete the table with the adjectives to match them to their
definitions.

Adventurous, outgoing, courageous, generous, moody, collected,
loyal, stubborn, possessive, witty, indecisive, devious, superficial, in-
tense, pretentious, vain, reflective, observing, interfering, passionate.

1 | having or expressing strong emotions

2 | willing to undertake new and daring enterprises
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3 | being dishonest or tricking people to get what one
wants

4 | very calm and able to control one’s emotions and feel-
ings

5 | able to face and deal with danger or fear without
flinching

6 | combining clever conception and facetious expression

7 | friendly and likes to meet, talk and be with

8 | becoming involved in other people’s actions, especial-
ly when they do not want the person’s involvement

9 | trying to make others think you are more important,
intelligent, successful than you really are

10 | willing to give and share unstintingly

11 | not changing ideas or behavior easily

12 | not able to quickly or easily make a decision

13 | having very serious and strong feelings and thoughts
about things and people

14 | thinking carefully and seriously about things

15 | carefully watching or noticing somebody or some-
thing to know more about them or the situation.

16 | being faithful and continuing to support someone or
something

17 | not liking to share things with other people or letting
others (especially loved ones) be independent

18 | not caring about things or people in a serious, deep or
genuine way

19 | easily upset or having one’s mood change to a bad
mood quickly and often

20 | too proud or feeling you are much better than others

because of your own skills, achievements, appearance,
etc.

23




1.41. Guess who. Describe a famous person with
very clear personality traits without saying his / her
name. Determine the identity of the person being de-
scribed.

Example: He i1s known to be free-spirited, impulsive, narcissistic,

distrustful, self-absorbed. — D. Trump
(Image: https://www.freedigitalphotos.net)

1.42. Paraphrase the sentences.

1. I tend to avoid confrontations; I am such a wimp.

2. Don’t judge a book by its cover.

3. It’s easy to be an armchair critic.

4. My mom is such a busybody.

5. Stop being a couch potato.

6. I like working with Janet because she’s so down-to-earth.
7. Jenny is a social butterfly.

8. Pete is a party animal whereas Petra is a party pooper.

9. Sophia is good company.

10. Martha is the mover and shaker in the department.

1.43. Match the adjectives to their descriptions.

resourceful, jealous, obsessive, suspicious, free-spirited, encourag-
ing, blunt, determined, persevering, conceited, insightful, aloof, rebel-
lious, compassionate, devoted, self-absorbed, considerate, sensible.

1. Olivia uses creativity and the things around her to tackle a prob-
lem. She often sees solutions that others don’tsee. ........................

2. Liam looks out for other people. He often allows someone else to
have the last piece of pie or he holds the door open for another person.

3. Noah feels a strong sense of sadness when he sees others who are
suffering. He always tries to do something to help ease the suffering.

4. Emma is a person with common sense; the one who can give good
sound advice. ...,

5. Oliver does not follow rules or normal standards of behavior.

6. Ava has a clear understanding of something or someone. ..........
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7. William has too much pride in himself and thinks he is better than
others at what they do. .................... ol

8. Sophia thinks constantly about someone or something in a way
that isnotnormal. ...,

9. Eljjah says he feels upset and angry every time another man looks
at his girlfriend. ...

10. Isabella does not trust other people or situations, feeling that oth-
ers are being dishonest or doing something different from what they tell.

11. Milania does what she wants to instead of worrying about what
others think or what society wants people to do or behave. .................

12. Bear tends to make his friends feel more confidence or hope.

ooooooooooooooooooooooooooooo

14. Kevine is only concerned about himself. ........................ ...

15. Alice 1s willing to continue doing something despite difficulties
or problems. .........................L.

16. Stone says what he thinks in a way that is honest but very direct
and not worried about how someone will feel or being polite. ..............

17. Heart is extremely loving and loyal to her classmates. ............

18. If Dream makes a decision that she is going to do something, no
one or nothing will stop her from doing it. ......................lll.

1.44. In the exercise above you can see the most common first names
in America. Some studies indicate that the names we are given are asso-
ciated with our personality, character, the way we act and our psycholog-
ical adjustment; they affect how we perform later in life. Do you agree?
Answer the questions.

1. Are you happy with your name?

. Who chose your name?

. Is there anything interesting or unusual about your first name?

. Is your name common or unusual in your country?

. Does your name have any special meaning?

. Do you think the first names of people reflect their character traits?
. Does the meaning of your first name suit your character?

. Would you like to change your name?

01N DN B~ WD
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1.45. LISTENING. Astrologers believe that the zodiac signs have a big
impact on who we are, inside and out. First, listen to the pronunciation of
the zodiac signs. Read the descriptions of the zodiac signs. Describe your-
self using the descriptions in the table. Do not to use the adjectives given,
but their meanings for the classmates to recognize your Zodiac sign.

Example: optimistic = I am hopeful about the future and tend to ex-
pect that good things will happen.

Some phrases below can help you structure your description log-
ically:

e It’s not easy to describe one’s personal qualities, but ’ll have a try ...

e People tend to be confused when asked to characterize them-
selves. I’'m no exception.

e There’s nothing easier / harder for me than tell about myself. |

guess| ...

e Like many people, I'm ...
e The best quality I appreciate in myself'is ...
e On the one hand I'm ..., on the other hand / however / nevertheless ...
e The least developed quality of my personality is ...
e [ would say that1 ...

e Some would say I ... but I think that ...
e I’d describe myself as ...

e [ would like to think that I’m...

Aries
(March 21 — April 19)

adventurous, outgoing,
active, courageous,
generous, optimistic,
aggressive, independ-
ent, trusting, impul-
sive, moody, impatient

Taurus
(April 20 — May 20)
calm, collected, social,
dependable, loyal, pa-
tient, stubborn, lazy,
possessive, materialis-
tic

Gemini
(May 21 June 20)

curious, talkative,
clever, imaginative,
witty, indecisive, de-
vious, impulsive, su-
perficial

Cancer
(June 21 — July 22)

dependable, caring,
adaptable, diplomatic,
intense, impulsive,
moody, oversensitive

Leo
(July 23 — Aug 22)
warm, generous, faith-
ful, ambitious, confi-
dent, pretentious, stub-
born, vain, domineer-
ing

Virgo
(August 23 — September 22)
analytical, practical,
reflective, observing,
helpful, thoughtful,
skeptical, inflexible,
cold, interfering
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Libra
(September 23 — October 22)

truthful, beautiful, bal-
anced, idealistic, dip-
lomatic, superficial,
vain, indecisive, unre-
liable

Scorpio
(October 23 — November 21)
loyal, passionate, re-
sourceful, dynamic,
jealous, obsessive,
suspicious, manipula-
tive

Sagittarius
(November 22 — December 21)
free-spirited, philo-
sophical, optimistic,
independent, encour-
aging, unemotional,
blunt

Capricorn
(December 22 — January 19)

determined, persever-
ing, practical, patient,
resourceful, conceited,
distrusting

Aquarius
(January 20 — February 18)

knowledgeable, seri-
ous, insightful, witty,
clever, original, stub-
born, aloof, rebellious

Pisces
(February 19 — March 20)

compassionate, adapt-
able, devoted, imagi-
native, indecisive,
oversensitive, lazy,
self-absorbed

(https://www.oysterenglish.com/astrology-vocabulary.html)

1.46. LISTENING: You are going to hear the main points of the the-
ory of birth order. Complete the table with the adjectives describing each
personality. Present yourself according to the content of the video. Do
you agree or disagree with the theory?

Firstborns

Middle
children

Lastborns

Only children

PART 2. READING

2.1. Study the quote. What do you think is meant by “Me Inc.” and

“the brand called You”?

“Regardless of age, regardless of position, regardless of the business
we happen to be in, all of us need to understand the importance of brand-
ing. We are CEOs of our own companies: Me Inc. To be in business to-
day, our most important job is to be head marketer for the brand called
You.” (Tom Peters, 1997)
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2.2. Have you ever heard of *“a personal brand”? Can you define it?
Is it important only for business people? Read the article.

PART I
WHY PERSONAL BRANDING
IS MORE IMPORTANT THAN EVER

Whether you know it or not, you have a personal brand. When you
Google yourself, what pops up? These results are the first impression
people will have of you. Is it a good one? Is the information you are
sharing across social media sites consistent? Whether you have a date
or a job interview, chances are someone is going to Google you to learn
more about who you are. The question is, do you want to allow your
online reputation to take on a life of its own or control the narrative?
With the proliferation of social media and the gig economy!, it has be-
come essential for everyone to embrace personal branding.

What is a personal brand?

Jeff Bezos, the founder of Amazon, is famously quoted as saying,
“Your brand is what people say about you when you’re not in the room.”
The term “branding” used to be reserved for businesses, but with the ad-
vent of social sites and the gig economy, personal branding has become
fundamental. A personal brand is the unique combination of skills and
experiences that make you who you are. It is how you present yourself to
the world. Effective personal branding will differentiate you from the
competition and allow you to build trust with prospective clients and
employers.

Examples of personal branding masters

Developing a great personal brand doesn’t happen overnight. It’s
imperative to be able to communicate your purpose and mission to your
audience in a genuine way. Here are some examples of famous people
who have built incredible personal brands through hard work, consisten-
cy and a long-term focus:

Oprah Winfrey: Oprah is undoubtedly the queen of personal brand-
ing. She is continually building equity in her brand which has an esti-
mated net worth of $2.5 billion, according to Forbes. Oprah has always
stuck to her core competency: challenging millions of viewers to live the

' A way of working that is based on people having temporary jobs or doing separate pieces of
work, each paid separately, rather than working for an employer.
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best lives possible by understanding their potential. By being true to her-
self, she has inspired millions to be their best selves.

Richard Branson: Richard Branson is undeniably one of the most
visible, successful, and well-known men alive. He has continually
stayed true to his core values, including adventure and risk-taking. By
being himself, he has often done exactly what other business leaders cau-
tioned against, including crazy publicity stunts like dressing as a flight
attendant for a competing airline. His unorthodox style and commitment
to his passions have helped him create a powerful personal brand. Bran-
son says, “Too many companies want their brands to reflect some ideal-
ized, perfected image of themselves. As a consequence, their brands ac-
quire no texture, no character and no public trust.”

Marie Forleo: Marie Forleo is an inspiring teacher, writer, entre-
preneur and philanthropist. She has mastered the ability to share im-
pactful content in a humorous and engaging way. With a following in
over 195 countries, Marie challenges her fans to change the way they
live in order to change the world. Her website reflects that of a personal
branding expert, highlighting her authenticity and passion for helping
others.

Gary Vaynerchuk: Also known as Gary Vee, Vaynerchuk got his
start by hosting a video blog on YouTube called Wine Library TV. In
March 2009, he signed a 10-book deal with HarperStudio, reportedly for
over $1 million and released his first book, Crush It! Why Now is the
Time to Cash in on your Passion, in October 2009. Now, he’s one of the
most successful marketers in the world and has attracted a huge loyal
following. Vaynerchuk says,” Your personal brand is your reputation.
And your reputation in perpetuity is the foundation of your career.”

Whether you’re looking for a better job or more sales for your com-
pany, personal branding is more important than ever. You don’t need to
be Oprah or Richard Branson to have a great personal brand. It’s just a
matter of continually crafting and curating your digital presence and
most importantly, keep it real! Your honesty, transparency and authentic-
ity are what will differentiate you in the long-run. You never get a sec-
ond chance to make a first impression — make it one that will set you

apart, build trust and reflect who you are.
(https://www.forbes.com/sites/carolinecastrillon/2019/02/12/why-personal-branding-is-
more-important-than-ever/?sh=60c1{82c2408)
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2.3. Answer the questions.

1. According to the text, everyone has a personal brand now. Why?

2. What makes personal branding more important than ever?

3. Why is Oprah Winfrey considered to be the queen of personal
branding?

4. What helped Richard Branson create a powerful personal brand?

5. What does Marie Forleo inspire her fans to do?

6. What is the foundation of your career according to Gary Vaynerchuk?

7. What are the main features of a successful personal brand accord-
ing to the text?

8. Do you know what people see if they Google you? Is it important
for you?

9. How can you build your online reputation?

10. Find other examples of successful personal brands on the Inter-
net. Present them to the class.

PART II
5 TIPS TO BUILDING YOUR PERSONAL BRAND IN COLLEGE

2.4. Read the text quickly and match the missing headings with the
tips the author gives.

e Find your niche

o Continue to network
Establish yourself

Create a blog and/or website

o Engage in campus life

1.

To create your personal brand, think about who you are and what
makes you shine. Distinguish your passions, strengths, and goals to fig-
ure out how they are different from others. It is also helpful to ask your
closest family, friends, and peers to identify you. From that point for-
ward, embrace these traits.

2.

Chances are that your major has many different areas that are in-
cluded within the program. You need to find the specific area that really
ignites your spark. For example, if you are a Biology major and you are

interested in health and nutrition, become an expert on this specific topic.
3.
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Student organizations and other campus activities quickly become
what you’re known for on campus. Whether it is Dance Marathon, in-
tramural sports, or any other student organization, embrace your oppor-
tunities within the organization. Every experience you partake in on
campus shows employers what your overall mission is.

4,

Whether you know it or not, you are networking every day on cam-
pus. It is crucial to remember that every individual you converse with on
a daily basis could somehow shape you in the future. Continually leave
positive and ongoing impressions on your professors, peers, etc.

5.

More and more, employers are looking for blogs or websites from
job candidates. It is helpful to write about your niche to show that you
truly do care about the topic at hand. This shows employers that you are
excited and betrothed in your future career.

No matter what, allow your personal brand to grow with you. Your
brand should continuously be developing as you develop as a career pro-

fessional. Keep it up-to-date and always build upon it!
(https://careers.uiowa.edu/careerbuzz/201509/5-tips-building-your-personal-brand-college)

2.5. Think of some other tips you can give students to help them start
building their personal brands. Search the Internet to find some infor-
mation concerning the following.

1. How much appearances matter for your personal brand?
2. What traits of character may contribute to your personal brand?

2.6. Explain the meaning of the following words and phrases from
the texts. Use a dictionary. Give their Russian equivalents.

Skills, traits, experience, to build trust, purpose, mission, potential,
values, passions, strengths, goals, humorous, i1dealized, perfected, inspir-
ing, engaging, authenticity, honesty, transparency, reputation, digital
presence, peers, major, to ignite one’s spark, overall mission, to network,
on a daily basis, to shape, a niche, excited, betrothed, up-to-date.

2.7. Look at the words and phrases in bold (Part I) and guess the
meanings from the context. Then match them with the definitions.

L acting or done in the same way over
time, especially so as to be fair or accurate.
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2 different from what is usual or ex-
pected in behavior, ideas, methods, etc.

K of central importance; basic; funda-
mental.

Ao appear or occur suddenly.

. at some time in the future.

D e a rapid and often excessive spread or
increase.

T the person or people you are trying to
be better than.

B to emphasize or make prominent.

T firm and not changing in your friend-

ship with or support for a person or an organization, or in your belief in
your principles.

10, o, able or likely to attract public attention and
be noticed.

2.8. Fill in the blanks with the correct word or phrase.

l1.The ..o, of social media platforms has meant people
can be constantly in touch in a variety of ways.

2. You may want to quit school now, but ..................... , you’ll
regret it.

3. He frequently upset other scholars with his .................. views.

4. This ...cooovvviiieann... personal issues you usually ignore.

5. T have to change my approach, the ............... 1s too good now.

6. You solved one problem and another would immediately ...........

7. The final status negotiations would focuson the .....................
issues of the peace process.

8. The parents are being .................. and firm in their reactions.

9. He’d always beensucha ..................... friend to us all.

10. In a very short period of time, she has become a highly
....................... national leader.

2.9. Complete the sentences.

1. With the proliferation of ...
2. With the advent of ...

32


https://dictionary.cambridge.org/dictionary/english/time
https://dictionary.cambridge.org/dictionary/english/future
https://dictionary.cambridge.org/dictionary/english/person
https://dictionary.cambridge.org/dictionary/english/people
https://dictionary.cambridge.org/dictionary/english/trying
https://dictionary.cambridge.org/dictionary/english/better
https://dictionary.cambridge.org/dictionary/english/able
https://dictionary.cambridge.org/dictionary/english/likely
https://dictionary.cambridge.org/dictionary/english/attract
https://dictionary.cambridge.org/dictionary/english/public
https://dictionary.cambridge.org/dictionary/english/attention
https://dictionary.cambridge.org/dictionary/english/notice
https://dictionary.cambridge.org/dictionary/english/want
https://dictionary.cambridge.org/dictionary/english/quit
https://dictionary.cambridge.org/dictionary/english/school
https://dictionary.cambridge.org/dictionary/english/regret
https://www.collinsdictionary.com/dictionary/english/personal
https://www.collinsdictionary.com/dictionary/english/ignore
https://dictionary.cambridge.org/dictionary/english/final
https://dictionary.cambridge.org/dictionary/english/status
https://dictionary.cambridge.org/dictionary/english/negotiation
https://dictionary.cambridge.org/dictionary/english/focus
https://dictionary.cambridge.org/dictionary/english/issue
https://dictionary.cambridge.org/dictionary/english/peace
https://dictionary.cambridge.org/dictionary/english/process

3. It’s imperative to ...

4. One of the most visible ...

5. What sets him apart is ...

6. Whether you know it or not, ...
7. Whether you work or study, ...
8. What pops up when ...

9. Due to his unorthodox ...

10. Regardless of ...

2.10. Fill in the missing preposition.

1. Knowledge of Spanish is essential ....... this job.

2. But that’s just the image that I present ....... the world because it
elicits fear and respect.

3. The company wanted a website that would differentiate them
....... their competitors.

4. Having knowledge is one thing but being able to communicate it
....... others is another kettle of fish.

5. Take all the opportunities afforded to you to engage your audi-

ence ....... a genuine way.

6. Be wise, be strong and always be true ....... yourself.

7. Once she engages you ....... conversation, you’re stuck with her
for half an hour.

8. She was an acknowledged expert ....... child development.

9. He was also known ....... his physical and mental toughness.

10. She’s so shy that conversing ....... her can be pretty hard.

PART 3. CULTURE CORNER

3.1. Read the article.

OUR PERSONALITIES ARE SHAPED BY THE CLIMATE
WE GREW UP IN, NEW STUDY SAYS
By Angela Fritz
November 28, 2017
Take two children with similar backgrounds. Both are boys. They’re
raised in families with the same socioeconomic status. They live in simi-
lar-looking neighborhoods and have the same access to education and
health care.

33



The only difference is that one of the boys grows up in San Diego,
where it’s comfortably warm most of the year and the average high tem-
perature is about 70 degrees. The other is in Marquette, Mich., which is
significantly colder. The average high there is just 50 degrees.

One of these kids is significantly more likely to be agreeable, open
and emotionally stable, according to a new study, simply because he
grew up in a warmer climate.

We know anecdotally that weather affects our mood. Summertime
temperatures seem to lift our spirits, while the coldest weeks of winter
put us in a funk. The study says it does more than that in the long run.

All else being equal, the kid in San Diego 1s more likely to grow up
to be friendlier, more outgoing and more willing to explore new things,
the study suggests.

Alan Stewart, a professor of psychology at the University of Georgia
who was not involved in the study, says this question — whether the cli-
mate of a place relates to the physical or psychological quality of life
there — has been around for a long time.

“Does climate determine personality? I am not sure,” Stewart told
The Washington Post. “But from my own research, I do know that
weather and climate affect mood, and this may be reflected in some of
the authors’ assessments.”

Previous research has indeed linked geography to personality.
“Midwest nice” and “New York abrasive” can be teased out of previous
survey results, but it doesn’t necessarily explain why those personalities
are dominant. The prevalence of disease and illness, which is usually
measured by the rate of influenza, also tends to impact our personalities.
National wealth plays a role in how our personalities evolve, too.

But none of these factors are as significant as the average tempera-
ture of the place we grew up, according to the results of the new study.
While the other factors are still important, the climate we live in appears
to be the starting point in shaping our personalities.

Specifically, people who grew up in regions with average tempera-
tures close to 72 degrees tend to be more agreeable, conscientious, emo-
tionally stable, extroverted and open. These personality traits are what
psychologists refer to as “the big five.”

Antonio Terracciano, a professor of geriatrics at Florida State Uni-
versity, says the topic is “fascinating,” though he notes there isn’t a
strong link between actual personalities and stereotypes.

34




“While Canadians live in a colder climate, they generally are not
less ‘nice’ than Americans,” Terracciano said.

The authors of the study draw a straightforward line between tem-
perature and personality: “Growing up in temperatures that are close to
the psychophysiological comfort optimum encourages individuals to ex-
plore the outside environment, thereby influencing their personalities.”

Makes sense — the nicer it is outside, the more likely we are to go
outside and play with friends when we’re kids.

They also raise an interesting question with respect to climate
change: Will we see a shift in personalities as global temperature in-
creases overall? Perhaps, in this warming world, we will all become a lit-

tle more agreeable and a little more open.
(https://www.washingtonpost.com/)

3.2. Explain the words / phrases underlined.
3.3. Summarize the article in 4-5 sentences.

3.4. Do you agree that psychological profiles are correlated with geo-
graphic areas?

3.5. The Big Five personality traits, also known as the OCEAN model,
is a suggested grouping for personality traits, developed from the 1980s
onwards in psychological trait theory. The theory identifies five factors:

— Openness to experience (inventive / curious vs. consistent / cautious)
— Conscientiousness (efficient / organized vs. extravagant / careless)
— Extraversion (outgoing / energetic vs. solitary / reserved)
— Agreeableness (friendly / compassionate vs. challenging / callous)
— Neuroticism (sensitive / nervous vs. resilient / confident)

What psychological profiles are predominant in different regions of
the US?

3.6. Do you agree that our personality types are shaped by the cli-
mate we grew up in?

3.7. The researchers analyzed the personality traits of more than 1.5

million American people through various online forums / media (e.g.,
survey panels). When they overlaid the findings on a national map, they
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found certain psychological profiles were predominant in three distinct
geographic areas: Friendly & Conventional Region, Relaxed & Creative
Region and Temperamental & Uninhibited Region. Can Russia be divid-
ed into similar regions? Do Russian people have different personality
types depending on the place they live in?

(https://www.apa.org)

3.8. Surf the net to find the most extraverted / introverted; friendly /
hostile; open to experience / cautious; sensitive / confident countries.

3.9. Read the article.

THE DESEXUALIZATION
OF THE ASIAN AMERICAN MALE

by Andrew Kung
March, 4 2020

I always knew that, as an Asian American man
growing up in the United States, I wasn't as desirable or |WHO'S A STEREOTYPE?
“American” as my peers. B 3

As a kid, I never saw Asian men dating outside of |& g
our race, or with white women especially. Non-Asian
women felt inaccessible, fueling a preexisting feeling of
invisibility — one driven by micro-aggressions, a lack of
representation and, ultimately, stereotypes that painted
us as passive, emasculated boys lacking sex appeal and a voice.

When I think of what it means to be “all-American,” I imagine a
prototypical white male — physically well-built, outgoing, charismatic,
liked by everyone. This traditionally masculine person represents the
ideal man reinforced by what we see on TV, in movies and across the
broader mainstream.

Asian American men, however, have never fit this mold. Unlike
Asian American women, who have long been fetishized in the West, we
have been desexualized ever since the first Chinese communities immi-
grated to the US. As a way of minimizing the threat posed by Chinese
men — who were often portrayed as stealing white Americans’ jobs and
women — Asians were characterized as passive, effeminate and weak.

These stereotypes were further promoted in movies, where white ac-
tors like Mickey Rooney (Mr. Yunioshi in “Breakfast at Tiffany’s”) and
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Warner Oland (who played both Fu Manchu and the fictional detective
Charlie Chan), used thick, stunted accents and exaggerated mannerisms
to reinforce existing stereotypes, ridiculing or villainizing Asian men as a
form of entertainment. These early popular depictions are at the root of
today’s ridicule and discrimination.

While I had always felt a sense of not belonging, I didn’t understand the
degree of Asian Americans’ invisibility until I visited the Mississippi Delta.

I’m a photographer, and while creating a series of landscapes and
portraits of a small, overlooked Chinese community living in the region,
I learned how Asian Americans in the South have managed to navigate —
socially and economically — a landscape that was blatantly exclusionary
and deeply rooted in racial segregation. While discrimination is less
overt today, the Delta’s Chinese American students still recounted stories
of the bullying they had endured in the school system.

The project opened my eyes to how diverse the Asian American ex-
perience can be across the country, depending on where you grow up.
Raised in a diverse city like San Francisco, I didn’t feel the same level of
alienation that a kid in Mississippi might have felt as the only Asian per-
son 1in their school.

But while I didn’t experience obvious forms of discrimination, there
were certain moments and spaces where I felt like I didn’t belong — like
white households, where I was often confused by the mannerisms, par-
ent-child intimacy and even the home decor. And like many Asian
Americans, I was constantly asked, “But where are you really from?”

Working on the project “The Mississippi Delta Chinese,” which in-
cluded interviews with Chinese Americans young and old, made me in-
creasingly curious about my own identity. I started talking more with my
parents about their immigrant experience and collaborating with New
York’s rich and diverse Asian communities.

I also began reading more books by Asian American authors, which
is how I came across “Big Little Man: In Search of My Asian Self” by
Alex Tizon. In it, the late Filipino-American author and journalist wrote:
“Most of us, when imagining an all-American, wouldn’t picture a man
who looked like me. Not even I would." The quote deeply resonated with
me because it put into words what I had felt as an Asian American man.
And that’s when I knew I had the title for my next photo project and
book: “The All-American.”
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I wanted to use my photography as a form of social commentary — to
explore the invisibility and redefine the masculinity of Asian American
men. But in addition to reaching Asian communities, I also wanted this
body of work to speak to the fashion industry, because it often defines
how beauty and appearance are perceived.

Imagining the pictures through a fashion lens, I investigated physical
spaces where Asian American men felt like they didn’t belong — at
school where other kids make fun of our Asian food, in classrooms that
never celebrate our heritage, at offices that reinforce the corporate “bam-
boo ceiling,” and in bedrooms lined with posters of “role models” who
we see nothing of ourselves in.

In part two of the book, I wanted to show the tenderness, softness and
intimacy of Asian American men. Because we have been historically de-
sexualized, there is often an underlying pressure to portray traditional visual
cues of masculinity: chiseled jaw lines, elevated cheek bones, sculpted bod-
ies. Instead, I wanted to celebrate a level of intimacy — with self, with other
men — across a spectrum of genders, sexualities, appearances and ethnicities
that people might not associate with what it means to be masculine. ...

I have sought to redefine masculinity and invisibility by photo-
graphing Asian men in a new light. Across industries, from high fashion
to Hollywood, Asian American storytelling is becoming more main-
stream. It is a hopeful reminder that we're getting closer to representing
all pockets and facets of the Asian American experience.

(https://edition.cnn.com/style/article/andrew-kung-asian-american-men/index.html)
(Image: http://images.myshared.ru/9/894647/slide 11.jpg)

3.10. Explain the words / phrases underlined.
3.11. Retell the text from the position of the author.

3.12. Descriptions and projections of the racial and ethnic composi-
tion of the American people appear kaleidoscopic. Asian Americans have
emerged as the fastest growing racial group in the USA. Present some in-
formation on racial and ethnic composition of the USA today. Prepare
similar information about some other countries (e.g. Russia, China, Ja-
pan, South Korea...)

3.13. Can you agree with the statement that Ancestry influences
identity? Prove your point of view.
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3.14. Scientists speak of the “other-race effect”, a cognitive phenom-
enon that makes it harder for people of one race to readily recognize or
identify individuals of another. Have you ever been in the situation, when
it was difficult for you to quickly identify and remember people of differ-
ent ethnicity or race? Do you think people should / will be offended by
such a situation? Do nationalities have their own distinct personalities?

3.16. Can for example population density influence the people’s
character and appearance? Speak about some other factors and specu-
late on their influence.

3.17. Can you agree that personality traits have a strong genetic
foundation and predict important societal outcomes, including health and
occupational success?

3.18. Most people hold beliefs about personality characteristics typical
of members of their own and others’ cultures. They can be a kind of gener-
alization based on personal experience or stereotypes, which are often far
from being accurate. Speak about different stereotypes concerning people
from different countries, mostly about national character and appearance.

3.19. Few of us could claim to be immune to stereotypes. Speak about
stereotypes which are absolutely wrong (according to your opinion) con-
cerning Russians or any other nationality (you are experienced enough to
have a definite opinion).

3.20. Study the chart.

AMERICANS SEE DIFFERENT EXPECTATIONS
FOR MEN AND WOMEN

By Kim Parker, Juliana Menasce Horowitz And Renee Stepler

Honesty tops list of traits that people say society values in men;
physical attractiveness top trait for women
What traits or characteristics do you think people in our society ... [OPEN-END]

Value most in men Value most in women
33% | Honesty / Morality 35% | Physical attractiveness
23% | Professional / Financial 30% | Empathy / Nurturing /
success Kindness
19% | Ambition / Leadership 22% | Intelligence
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19% | Strength / Toughness 14% | Honesty / Morality

18% | Hard work / Good work ethic | 9% | Ambition / Leadership

11% | Physical attractiveness 9% | Hard work / Good work eth-
ic
11% | Empathy / Nurturing / 8% | Professional / Financial
Kindness success
9% | Loyalty / Dependability 7% | Loyalty / Dependability
8% | Intelligence 7% | Competence / Ability
5% | Being family-oriented 6% | Independence / Self-reliance

5% | Politeness / Respectfulness | 5% | Strength / Toughness

5% | Politeness / Respectfulness

5% | Ability to multitask

Note: Only traits or categories cited by at least 5% of respondents shown. Respondents were al-
lowed to mention up to three traits or characteristics for each question.

Source: Survey of U.S. adults conducted Aug. 8-21 and Sept. 14-28, 2017.

“On Gender Differences, No Consensus on Nature vs. Nurture”

Pew Research Center

(https://www.pewsocialtrends.org/2017/12/05/americans-see-different-expectations-for-
men-and-women/)

3.21. Comment on the following chart, begin with the following.

Example: The public has very different views about what society
values most in men and what it values in women. While many say that
society values honesty, morality and professional success in men, the top
qualities for women are physical attractiveness and being nurturing and
empathetic. ...

3.22. Make a similar chart basing on any group interviewed (your
group-mates / your family / a questionnaire held online ...). Discuss it.

3.23. LISTENING. Listen to two friends discussing an article about
personality types and complete the descriptions. Answer the questions.

1. Go getters — inventive, good at ................. e , life-
loving, ................... , enthusiastic, ......................... by thinking
about all the things that could go wrong, forgetful.

2. Leaders — good at planning ahead and .................... problems,
good organizers, superficial, telling others what to do, willing to discuss
serious issues and .................... other people’s views to get a serious
debate going, like people who can argue strongly to ............ .... their
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beliefs, start to lose ...................... in their own abilities if people re-
fuse to go along with their instructions.

3. Performers — fun loving, can forget about ............... because
they enjoy themselves too much, don’t believe in making plans, prefer to
deal with things when they come up, ................... , focused on enjoy-
ing life, think that they can do things efficiently and have fun at the same
time by not being ............... to rules and routines, good at
................ people, sensitive to other people’s feelings, tend to take
............... very personally that stops them from getting on with things.

3.24. Answer the questions.

1. What is the personality type of the man?
2. What is the personality type of the woman?
3. What is your personality type?

3.25. Of all the personality types — go-getters, performers, and lead-
ers, the latter stand distinctly out. Leaders are believed to be driven to
succeed, to be self-confident, self-motivated, and both intellectually and
emotionally intelligent. Leaders have strong interpersonal skills and en-
courage followers to trust them, whether it is politics, business, art, or
just life. Read the articles; answer the questions before and after reading.

RONALD REAGAN

1. What are your values in life?
2. What character traits do you think are essential for a person to be Pres-
ident of a country?

Storytelling — or narrative, as scholars now like to
call it — was one of the most effective weapons in
Reagan’s repertoire. No doubt it was the Irish in him, for
he loved to regale an audience with a story. If it were a
public setting, it would usually be about heroism; if in
private with “the fellas”, an earthy story was never far
away. He was also an accomplished mimic — elites, eth-
nics, gays, it didn’t seem to matter much. After the 1980
primary in New Hampshire, when reporters prodded him into repeating a
private, ethnic joke and then reported his indiscretion, he kept a tight rein
on his public stories.
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But the storytelling went well beyond the anecdotes and jokes that
so many speakers sprinkle into their speeches. They weren’t simply a
form of light entertainment. In his public speeches, Reagan was eager
that his tales illustrate the larger American story as he believed in it.
They were a critical part of his connection with his followers — as critical
as the values he emphasized. The two went together: the values informed
the stories and the stories brought the values to life.

Reagan was weaving a large tapestry for his listening public, one
that told them who they were and what they could become. Each of his
stories — about Jimmy Doolittle or Davy Crockett or General Custer —
was a thread. Together, they framed a heroic past, stretching from the
battlefields of the Revolution to Vietnam. Some stories were funny,
some poignant, some tragic, but they were all uplifting. His point was to
show that the country had been on a journey of over two hundred years
in which people fought and died for liberty, and from that struggle had
come a bounteous nation. Surely, he was suggesting, we must have the
gumption to stay on that same road in our own generation so our grand-
children will enjoy even more freedom and well-being.

Far more than a pleasant diversion, his stories were a form of moral
instruction. In his first inaugural, Reagan chose to stand on the west side
of the Capitol — the first president sworn in there — and offer a sweeping
panorama of what he could see in his mind, just as Martin Luther King,
Jr., had at the steps of the Lincoln Memorial in 1963. ...

Critics might dismiss Reagan’s tales as sappy and sentimental, but
he wasn’t trying to please them. He was trying to overwhelm them. Far
too long, as he saw it, the dominant culture had been telling stories that
denigrated the American experience and undermined public confidence.
Listening to the Left, he believed, one might think that U.S. history was
primarily a tale of white male brutality toward Native Americans, blacks,
and women; that the Revolution of 1776 had more to do with economic
self-interest of a small elite than personal freedom; that Jefferson and
even Lincoln weren’t serious about black rights; that the dropping of the
atomic bomb on Hiroshima was a heinous act; that the Vietnam war was
an act of American imperialism, and on and on. Not only did Reagan not
believe those things, he wanted to persuade Americans to believe in a
more heroic story. He was more successful than his critics expected.

His stories struck a resonant chord partly because he told them so
vividly that audiences could picture the characters in their heads. But the

42



audiences also related to them because many had grown up believing the
things he believed. His remembrances were as familiar as Bible stories.
They may have been tucked away in the backs of minds, but Reagan re-
vived them and put them up front again. He reminded people what had
they believed as children, and they remembered. America has always
been a creed as well as a place, and Reagan brought that creed out of

mothballs, dusted it off, and made it a centerpiece of his presidency.
(an extract from the book “Eyewitness to Power” by David Gergen)
(Image: https://avatars.mds.yandex.net/i?id=319a5c4c189ec358455de8597d7ba507eefs
679b-4556204-images-thumbs&n=13)

1. Do you think Ronald Reagan’s professional career contributed to his
successful political career? In what way?

2. What are his major life values?

3. How do his storytelling and public speeches differ from those of other
public speakers?

4. What was his reaction to criticism? Did he take it seriously?

5. Being a good actor, was he sincere as a President?

GEORGE BUSH

1. Are personal characteristics inherited by children?

2. Does the parents’ success influence the child’s success in society?

3. Do you know any successful personalities who didn’t originate from
famous and wealthy families?

Tonight, I wanna try to answer the question that I
believe many people would ask me if we sat down for
a cup of coffee, or if we ran into each other at the
store: You know him better than anyone else; you’ve
seen things no one else has seen; why do you think we
should re-elect your husband as President?

As you might imagine, I have to say a lot about
that. I could talk about my passion, education. I could
talk about the small business owners and entrepreneurs who are now cre-
ating most of the new jobs in our country. I could talk about health care.
I could talk about the fact that my husband is the first President to pro-
vide federal funding for stem cell research. I could talk about the recent
record increase in home ownership.
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All of these issues are important. But we are living in the most his-
toric struggle my generation has ever known. The stakes are so high. So I
wanna talk about the issue that I believe i1s most important for my daugh-
ters, for all of our families and for our future: George’s work to protect
our country and defeat terror so that all children can grow up in a more
peaceful world.

No American President ever wants to go to war. Abraham Lincoln
didn’t want to go to war, but he knew saving the union required it.
Franklin Roosevelt didn’t want to go to war, but he knew defeating tyr-
anny demanded it. And my husband didn’t want to go to war, but he
knew the safety and security of America and the world depended on it.

I remember some very quiet nights at the dinner table, George was
weighing grim scenarios and ominous intelligence about potentially even
more devastating attacks. I listened many nights as George talked with
foreign leaders on the phone, or in our living room, or at our ranch in
Crawford. I remember an intense weekend at Camp David. And I re-
member sitting in the window of the White House, watching as my hus-
band walked on the lawn below. I knew he was wrestling with these ag-
onizing decisions that would have such profound consequence for so
many lives and for the future of our world.

And I was there when my husband had to decide. Once again, as in
our parents’ generation, America had to make the tough choices, the hard
decisions and lead the world toward greater security and freedom.

People ask me all the time whether George has changed. He’s a little
grayer and, of course, he has learned and grown as we all have. But he’s
still the same person I met at a backyard in Midland, Texas and married
three months later. And you’ve come to know many of the same things
that I know about him. He’ll always tell you what he really thinks. You
can count on him — especially in a crisis. His friends don’t change — and
neither do his values. He has boundless energy and enthusiasm for his
job, and for life itself. He treats every person he meets with dignity and
respect; the same dignity and respect he has for the office he holds. And
he’s a loving man, with a big heart. I’ve seen tears as he hugged families
who’ve lost loved ones. I’ve seen him return the salute of soldiers
wounded in battle. And then, being George, he invites them to come to
visit us at the White House. And they’ve come, bringing an infectious
spirit of uniquely American confidence that we’re doing the right thing
and that our future will be better because of our actions today.
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George and I grew up in West Texas, where the sky seems endless
and so do the possibilities. He brings that optimism, that sense of pur-
pose, that certainty that a better day is before us to his job every day —
and with your help, he’ll do it for four more years. These are times that
require an especially strong and determined leader. And I’m proud that
my husband is that kind of leader.

Thank you all, God bless you and God bless America.

(Republican National Convention Addressed by Laura Bush, August 31, 2004)
(Image: https://avatars.mds.yandex.net/i?1d=7ddb64993715eb84d9b3a66cd6910745-
5855238-images-thumbs&ref=rim&n=33 &w=209&h=209)

1. After reading the text name George Bush’s main characteristics as his
wife sees them.

2. Find another person’s description of George Bush’s character, com-
pare them.

3. Can wife be objective in describing her husband’s positive / negative
traits 1) as a person, 2) as a public figure?

4. Compare George Bush’s characteristics to those of his father.

5. Find and present some information about how Americans characterize their
President’s actions and the President himself some years after his Presidency.

6. Try to compare George Bush senior and George Bush junior (their
character, attitude to key problems in the society, in the world, people’s atti-
tude towards their actions towards their presidency).

BILL CLINTON

1. How do you get on with people? Do you make friends easily?

2. What makes people believe that a person may become famous one
day? What makes people around like you?

3. What personal characteristics are necessary to become famous?

Bill Clinton was hard to miss in the autumn of 1970.
He arrived at Yale Law School looking more like a Vi-
king than a Rhodes Scholar returning from two years at
Oxford. He was tall and handsome somewhere beneath
that reddish brown beard and curly mane of hair. He also
had a vitality that seemed to shoot out of his pores. When
[ first saw him in the law school’s student lounge, he was
holding forth before a rapt audience of fellow students.
As I walked by, I heard him say: “...and not only that, we grow the big-
gest watermelons in the world!” I asked a friend, “Who is that?”
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“Oh, that’s Bill Clinton,” he said. “He’s from Arkansas, and that’s
all he ever talks about.”

We would run into each other around campus, but we never actually
met until one night at the Yale law library the following spring. I was
studying in the library, and Bill was standing out in the hall talking to
another student. I noticed that he kept looking over at me. He had been
doing a lot of that. So, I stood up from the desk, walked over to him and
said, “If you’re going to keep looking at me, and I’'m going to keep look-
ing back, we might as well be introduced. I’'m Hillary Rodham.” ...

I invited Bill to the party my room-mate, Kwan Kwan Tan, and I were
throwing in our dorm room that night to celebrate the end of classes. ...

Bill came to our party but hardly said a word. Since I didn’t know
him that well, I thought he must be shy, perhaps not very socially adept
or just uncomfortable. I didn’t have much hope for us as a couple. Be-
sides, I had a boyfriend at the time, and we had weekend plans out of
town. When I came back to Yale late Sunday, Bill called and heard me
coughing and hacking from the bad cold I had picked up.

“You sound terrible,” he said. About thirty minutes later, he knocked
on my door, bearing chicken soup and orange juice. He came in, and he
started talking. He could converse about anything — from African politics
to country and western music. I asked him why he had been so quiet at
my party.

“Because I was interested in learning more about you and your
friends,” he replied.

I was starting to realize that this young man from Arkansas was
much more complex than first impressions might suggest. To this day, he
can astonish me with the connections he weaves between ideas and
words and how he makes it all sound like music. I still love the way he
thinks and the way he looks. ...

After Christmas, Bill drove up from Hot Springs to Park Ridge to
spend a few days with my family. Both my parents had met him the pre-
vious summer, but I was nervous because my dad was so uninhibited in
his criticism of my boyfriends. I wondered what he would say to a
Southern Democrat with Elvis sideburns. My mother had told me that in
my father’s eyes, no man would be good enough for me. She appreciated
Bill’s good manners and willingness to help with dishes. But Bill really
won her over when he found her reading a philosophy book from one of
her college courses and spent the next hour or so discussing it with her. It
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was slow going at first with my father, but he warmed up over games of
cards, and in front of the television watching football bowl games. My
brothers basked in Bill’s attention. My friends liked him too. After I in-
troduced him to Betsy Johnson, her mother, Rosalyn, cornered me on the
way out of her house and said, “I don’t care what you do, but don’t let
this one go. He’s the only one I’ve ever seen make you laugh!” ...

People have said that I knew Bill would be President one day and
went around telling anyone who would listen. I don’t remember thinking
that until years later, but I had one strange encounter at a small restaurant
in Berkeley. I was supposed to meet Bill, but I was held up at work and
arrived late. There was no sign of him, and I asked the waiter if he had
seen a man of his description. A customer sitting nearby spoke up, say-
ing, “He was here for a long time reading, and I started talking to him
about books. I don’t know his name, but he’s going to be President

someday.” “Yeah, right”, I said, “but do you know where he went?”
(extracts from the book “Living History” by Hillary Rodham Clinton)
(Image:https://study.com/cimages/videopreview/lame-duck-in-politics-definition-lesson-
quiz_115537.jpg)

1. Do you think first impressions of a person are always justified? Are
they long-lasting?

2. Do you agree that in one’s parents’ eyes no young man/girl is good
enough for their daughter/son? How much do you think depends on the young
man/girl when they introduce them to their parents?

3. Does a person’s character change when he/she becomes famous and
powerful?

4. Find and present some facts from Bill Clinton’s biography describing
his ambitions for the post of the USA President.

5. Find and present information about some other American president,
whose career wasn’t predetermined to be connected with Presidency. De-
scribe how he came to this post.

6. Find and present information about some American who was/is a no-
table person in American society, but at the beginning his/her career wasn’t
connected with politics.

7. Describing her youth, Mary Kay says:” ... it seemed that a woman’s
brains were worth only fifty cents on the dollar in a male-run corporation.
Even more insulted was the way a woman’s ideas were rarely respected...”
Comment on her point of view. Why do you think Hillary Rodham Clinton
has become a key figure in American politics?
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MARY KAY ASH

1. Before you read the extract, write a motto, or saying, for yourself. It
should tell how you can be happy in life.

2. How much depends on you?

3. What other factors or circumstances are essential for a person to real-
ize his / her hopes and ambitions?

...Preparing meals was often a great challenge. My
mother was a marvelous cook, but the job became mine
when she couldn’t be home in time to make our family
dinner. At the tender age of seven, I could hardly be con-
sidered a master chef. (Remember, there were no such
things as frozen dinners or fast-food carry-outs.) If Dad-
dy wanted chili or chicken for dinner and didn’t know
how to cook it, I would call my mother. During those days, I rarely had
the opportunity to learn anything from her in person — she just couldn’t
be there to teach me. But how often I have said since then, “Thank God
for the telephone!” It became my lifeline and my primary contact with
my mother. Whenever I called her, she found a way to make time for me
and to patiently explain what I had to do.

“Mother? Hi! Daddy wants potato soup tonight.”

“Potato soup? Okay, honey. First get out the big pot, the one you
used yesterday. Then you take two potatoes...”

She’d go through every step, one at a time, trying to think of every-
thing I would need to know. I hadn’t been raised to be a complainer, but
I’m sure she knew that my job sometimes seemed overwhelming. Be-
cause when she was through with her instructions, she always added,
“Honey, you can do it.”

Our family situation meant that [ had to do many things that most
children weren’t expected to do. For instance, if [ needed new clothing, |
had to go by myself to downtown Houston. I took these Saturday trips
alone, because my best friend was not allowed to travel on the streetcar
without an adult. After all, we were just seven years old.

Don’t forget — these were the days when a little girl’s dress was six-
ty-nine cents and eggs were nineteen cents a dozen. Mother would give
me perhaps $1.50, and I would go pick out a dress or blouse. I loved do-
ing this — it was the highlight of my week. The only problem I had was
convincing the clerks that I really was allowed to make such decisions.
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...When I first began these excursions, I was a little anxious about
catching the right streetcar and finding my way around. Then I remem-
bered my mother saying, “You can do it, honey.” I must have heard
those words a thousand times, and she always said them with total con-
viction. Now I realize that she must have been very anxious about the re-
sponsibilities I had to assume. But you would never have known it to
hear her. As far as [ was concerned, my mother knew I could do it. Her
words became the theme of my childhood. They have stayed with me all

my life: “You can do it”.
(An extract from the book “Mary Kay” by Mary Kay Ash)
(Image: https://avatars.mds.yandex.net/i?id=e599edd9410d82c¢50btb2d5454577 e-
5888199-images-thumbs&n=13)

1. Do you think Mary Kay’s mother influenced her life? To what an extent?

2. Is childhood important for further success?

3. Find information about how Mary Kay created her company and be-
came a successful business woman. What traits of character made her
company prosperous worldwide?

4. Prepare a presentation of Mary Kay Company.

5. Speak about some other successful business people from the USA.
Give information on his / her character. What made the company successful?

6. Give advice to young people on how to bring up children.

7. Write a composition: “What I should do to make my child happy”.

STEVE JOBS

1. Before you read the extract, write a motto, or saying, for yourself. It
should tell how you can be successful in life.

2. Are successful parents important for a child to grow successful?

3. How do you think education contributes to a person’s success?

4. Do you know any world-famous people who succeeded due to factors
other than good University education?

Thank you! I’m honored to be with you today for
your commencement from one of the finest universities in
the world. Truth be told, I never graduated from college,
and this is the closest I’ve ever gotten to a collage gradua-
tion. Today, I want to tell you three stories from my life.

I dropped out of Reed College after the first six
months, but then stayed around as a drop-in for another
18 months or so before I really quit. So why did I drop out?
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It started before I was born. My biological mother was a young, un-
wed graduate student, and she decided to put me up for adoption. She felt
very strongly that I should be adopted by college graduates, so every-
thing was all set for me to be adopted at birth by a lawyer and his wife —
except that when I popped out, they decided at the last minute that they
really wanted a girl.

So, my parents, who were on a waiting list, got a call in the middle
of the night asking, “We’ve got an unexpected baby boy. Do you want
him?” They said, “Of course.” My biological mother found out later that
my mother had never graduated from college and that my father had
never graduated from high school. She refused to sign the final adoption
papers. She only relented a few months later when my parents promised
that I would go to college.

And 17 years later I did go to college. But I naively chose a college
that was almost as expensive as Stanford, and all of my working-class
parents’ savings were being spent on my college tuition. After six
months, I couldn’t see the value in it. I had no idea what I wanted to do
with my life and no idea how college was going to help me figure it out.
And here I was spending all the money my parents had saved their entire
life.

So, I decided to drop out and trust that it would all work out okay. It
was pretty scary at the time, but looking back it was one of the best deci-
sions I ever made. The minute I dropped out I could stop taking the re-
quired classes that didn’t interest me, and begin dropping in on the ones
that looked far more interesting.

It wasn’t all romantic. I didn’t have a dorm room, so I slept on the
floor in friends’ rooms. I returned coke bottles for five cent deposits to
buy food with, and I would walk the seven miles across town every Sun-
day night to get one good meal a week at the Hare Krishna temple. |
loved it. And much of what I stumbled into by following my curiosity
and intuition turned out to be priceless later on. Let me give you one ex-
ample:

Reed College at that time offered perhaps the best calligraphy in-
struction in the country. Throughout the campus every poster, every label
on every drawer, was beautifully hand calligraphed. Because I had
dropped out and didn’t have to take the normal classes, I decided to take
calligraphy class to learn how to do this. I learned about serif and san
serif typespaces, about varying the amount of space between different
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letter combinations, about what makes great typography great. It was
beautiful, historical, artistically subtle in a way that science can’t capture,
and I found it fascinating.

None of this had even a hope of any practical application in my life.
But 10 years later, when we were designing the first Macintosh comput-
er, it all came back to me. And we designed it all into the Mac. It was the
first computer with beautiful typography. If I had never dropped in on
that single course in college, the “Mac” would have never had multiple
typefaces or proportionally spaced fonts. And since Windows just copied
the Mac, it’s likely that no personal computer would have them. If I had
never dropped out, I would have never dropped in on that calligraphy
class, and personal computers might not have the wonderful typography
that they do. Of course, it was impossible to connect the dots looking
forward when I was in college. But it was very, very clear looking back-
wards 10 years later.

Again, you can’t connect the dots looking forward; you can only
connect them looking backwards. So, you have to trust that the dots will
somehow connect in your future. You have to trust in something — your
gut, destiny, life, karma, whatever — because believing that the dots will
connect down the road will give you the confidence to follow your heart,
even when it leads you off the well-worn path, and that will make all the

difference.

(Commencement Speech at Stanford given by Steve Jobs, June 12, 2005)
(Image: https://avatars.dzeninfra.ru/get-
zen_doc/1107063/pub_5afa8e71799d9d79839eaadb Safa8ebe83090599f5ae01a7/scale 1200)

1. Why did Steve Jobs fail to graduate from the University?

2. How did Steve Jobs create his company?

3. Find information and speak about another famous person, who grew in
a foster family / in an orphanage.

4. Do you know any children by successful parents whose children grew
unhappy?

5. Are successful people always happy people?

6. Make a speech: What I can do to grow a successful child.

3.26. Some presidents of the USA were called dark horse candidates
for the United States presidency — Abraham Lincoln, Jimmy Carter,
Barack Obama, Donald Trump, etc. The idiom dark horse is used for a
political candidate unexpectedly nominated usually as a compromise be-
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tween factions. It also refers to a person who keeps their interests and ide-
as secret, especially someone who has a surprising ability or skill. Guess
the meanings of these idioms and make up the situations with them.

e Cold fish o Eager beaver

e Lone wolf e Couch potato

o Wet blanket o Live wire

o Chatterbox o Smart cookie

e Rolling stone o Social butterfly
o Big mouth o Homebody

o Black sheep e Rough diamond

PART 4. CRITICAL THINKING

4.1. Nowadays loads of information you can hear or read about is
untrue. It can be fake news, conspiracy theories or hoaxes. Match the
definitions to the words.

Fake news | A type of a bad practical joke that is meant to embar-
rass or hurt people.

Conspiracy | News story that is not true used to damage a person,
theory business, agency or get attention.

Hoax An explanation of any event or a situation that differs
from the official account.

4.2. Identify the statements as fake news, conspiracy theory or hoax.

Fake news Conspiracy theory Hoax

1 2

1. People have never landed on the moon.

2. Kim Kardashian did not like her new buttocks and she committed
suicide yesterday.

3. Listening to heavy metal causes rabies.

4. Scientists claim the earth is flat.

5. A group of international elites controls governments, industry,
and media organizations, with the goal of establishing global hegemony.

6. Rob Caulfield went hiking and met a ghost of Michael Jackson.
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7. Steve Jobs is alive and living as Rob Zombie.

8. If you have been posting this add for three days, Bill Gates will
pay 1 billion dollars.

9. Malaysia Airlines Flight 370 disappeared in southeast Asia in
March 2014 was hidden away and reintroduced as Flight MH17.

10. Terrorists have melted Antarctic using a giant laser.

11. Barack Obama was not born in the US, so he did not have the le-
gitimacy of presidency.

12. Russia interfered in the 2016 United States elections.

4.3. Read the tips to be able to spot fake news.

Develop a critical mindset.

Consider the source.

Analyze the author.

See the date.

Check who else is reporting the story.
Study the evidence.

4.4. Put the sources of news according to the order you trust them
where 1 is the most reliable.

e Dad e Teacher

e CNN e Pcer reviewed
e Grope mates e Vkontakte

e Uncle e Telegram

e US embassy website

4.5. Analyze the news and identify as REAL or FAKE, prove your
opinion.

1. BUCKINGHAM PALACE GUARDS IMPRESSED
BY FIRST LADY’S ABILITY TO NEVER CRACK SMILE

7/12/18

LONDON - Saying the first lady’s skills were of the highest caliber
he’d ever witnessed, Buckingham Palace guard Robert Addington told
reporters Thursday that he was impressed by Melania Trump’s ability to
never crack a smile on her visit to London. “There were all sorts of peo-
ple waving in her face and yelling things at her, hoping that she would
break, but she managed to hold that same stern, emotionless expression
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the entire time. It was incredible,” said Addington, who was in awe over
how, even when Prime Minister Theresa May attempted to make
Melania Trump laugh or smile with a joke or by giving her a compli-
ment, not one single muscle moved in the first lady’s face. “Sentries go
through months of training to maintain that kind stoicism, and Mrs.
Trump’s abilities just blow us out of the water; she’s a natural. It’s in-
spiring. Even when the president put his arm around her at one point to
take a photo, she didn’t flinch. If anything, she just became even more
detached.” Addington, who said that there was one point where he al-
most thought he saw Mrs. Trump relax into a smile after the President
walked several feet away from her, acknowledged that it was just his
eyes playing tricks on him.
(https://www.theonion.com/buckingham-palace-guards-impressed-by-first-lady-s-abil-1827558767)

2. CHINA ASSIGNS EVERY CITIZEN A ‘SOCIAL CREDIT
SCORE’ TO IDENTIFY WHO IS AND ISN’T TRUSTWORTHY
By Ben Tracy, China, Social credit score
April 24, 2018

Country Determines Your Standing Through Use of Surveillance
Video, Plans To Have 600 Million Cameras By 2020. China is rolling
out a high-tech plan to give all of its 1.4 billion citizens a personal score,
based on how they behave.

But there are consequences if a score gets too low, and for some
that’s cause for concern, CBS2’s Ben Tracy reported Tuesday.

When Liu Hu recently tried to book a flight, he was told he was
banned from flying because he was on the list of untrustworthy people.
Liu 1s a journalist who was ordered by a court to apologize for a series of
tweets he wrote and was then told his apology was insincere.

“I can’t buy property. My child can’t go to a private school,” he
said. “You feel you’re being controlled by the list all the time.”

the list is now getting longer as every Chinese citizen i1s being as-
signed a social credit score — a fluctuating rating based on a range of be-
haviors. It’s believed that community service and buying Chinese-made
products can raise your score. Fraud, tax evasion and smoking in non-
smoking areas can drop it. China’s growing network of surveillance
cameras makes all of this possible.

“It can recognize more than 4,000 vehicles,” Xu Li said. Li is the
CEO of Sense time, one of China’s most successful artificial intelligence
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companies. It has created smart cameras for the government that can help
catch criminals, but also track average citizens. “We can tell whether it is
an adult, a child, male or female,” Li said.

Ken Dewoskin has studied China’s economic and political culture
for more than three decades. He says how the new scoring system truly
works is kept secret and could be easily abused by the government.

Tracy: “How far into people’s daily mundane activities does this go?”

Dewoskin: “Well, I think that the government and the people run-
ning the plan would like it to go as deeply as possible to determine how
to allocate benefits and also how to impact and shape their behavior.”

The fear, of course, it that the government may use this social credit
scoring system to punish people that it deems not sufficiently loyal to the
communist party, Tracy reported. And trying to clear your name or fight

your score is nearly impossible, because there’s no due process.
(https://newyork.cbslocal.com/2018/04/24/china-assigns-every-citizen-a-social-credit-
score-to-identify-who-is-and-isnt-trustworthy/)

3. TRUMP FURIOUS THAT WOODWARD’S BOOK IS
WRITTEN AT SEVENTH-GRADE READING LEVEL

By Andy Borowitz
September 5, 2018

WASHINGTON (The Borowitz Report) — Donald J. Trump ob-
tained an advance copy of Bob Woodward’s new book Monday evening
and was “furious” to discover that Woodward had written it at a seventh-
grade reading level, a White House aide has confirmed.

The aide, who spoke on condition of anonymity, said that Trump
was convinced that Woodward wrote the book for seventh-grade readers
to make its assertions impossible for Trump to refute.

“Trump was turning page after page, becoming increasingly angry at
its gratuitous use of a seventh-grade vocabulary,” the aide said. “It was
like 1t was written entirely in a secret code.”

At one point, Trump became so frustrated trying to decipher the
word “imbecilic” that he hurled the book across the room.

“Book bad!” he reportedly shouted.

According to the aide, Trump’s daughter Ivanka is dreading that she
will be called upon to read the Woodward book aloud to her father, as he
has demanded she do with books by James Comey and Omarosa Mani-
gault Newman.
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“In the past, Ivanka has begged off by saying she was too busy run-

ning her company, but she can’t do that anymore,” the aide said.
(https://www.newyorker.com/humor/borowitz-report/trump-furious-that-woodwards-book-
is-written-at-seventh-grade-reading-level)

4. FRENCH ART COLLEGE MAKES WHITE STUDENTS LOOK
BLACK TO APPEAL TO US MARKET

By Brendan Cole
On 9/13/18

Emile Cohl art school in Lyon, which has around 120 students, is
planning to open a branch in Los Angeles.

But former students noticed that an image taken of a school group
visiting a gallery had been visibly doctored.

The original image had shown the students who were all white but a
new version of the image had been changed to show three students with
darkened faces and two other people of color added to it.

Kelsi Phyng, who studied at Emile Cohl during the 2011-12 school
year, told CNN that the photo was originally shared in a French anima-
tion studio by a current student of the school, and then posted on social
media.

“Desiring to preserve [the student’s] anonymity, I am responsible for
broadcasting the photomontage,” Phung said.

But people took to social media to criticize the image, which was
described in one tweet as “blackwashing” and a way to manipulate the
reputation of the school without giving places to black students.

One Lyon native tweeted: “LA art students, please don’t give your

money to Emile Cohl. I am angry and ashamed of my hometown.”
(https://www.newsweek.com/french-art-college-makes-white-students-look-black-appeal-
us-market-1120023)

5. SEARCH ‘IDIOT’, GET TRUMP: HOW ACTIVISTS ARE
MANIPULATING GOOGLE IMAGES

By Gavin Haynes
Tue 17 Jul 2018

Donald Trump is #winning. On the back of an already excellent
week where he was gifted a football and impeded a monarch, right now
the president is also leaping up Google’s image search rankings, to pole
position.
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When you type the word “idiot” into Google’s image search, Trump
is the first returned result. This is partly because the Green Day song
American Idiot was used by protesters to soundtrack his trip to London.
But since then there’s also been a concerted campaign to capitalize on
that association, and manipulate Google’s algorithm, by linking the word
to the picture. Mostly this involved people upvoting a post containing a
photo of him and the word “idiot” on Reddit.

This may seem unfair to his most fervent supporters. But if there’s
one thing Google is keen to emphasize, it’s that search ain’t fair.

The company has always refused to play God when it comes to their
algorithm. Even when the search term “Jew” started returning a hook-
nosed caricature in 2004, rather than delete the image, they instead took
out ads next to it to explain why antisemitic imagery, as well as antise-
mitic websites like “Jew Watch”, were appearing so high up the results.

“A site’s ranking in Google’s search results relies heavily on com-
puter algorithms using thousands of factors to calculate a page’s rele-
vance to a given query,” they explained. “Sometimes subtleties of lan-
guage cause anomalies to appear that cannot be predicted.”

They continued with that line of argument when, in 2009, searches
for “Michelle Obama” began returning a picture of the first lady’s face
retouched to have ape-like features. Again, the company decided to raise
awareness alongside it rather than tinker.

The famous algorithm is constantly being reworked, but only to
make it more useful, not more culturally sensitive. After all, opening the
door to one manual review might open the door to them all.

The fact that the system can still be gamed is surprising, and judging
the scale of its effect 1s controversial, not least because media articles
about the “controversy” feed into it.

Searching “rapist” before the US election was likely to bring up at
least five images of Bill Clinton in the top 10. Threads that tagged the
42nd president were making it to the front page of Reddit, already in the
top 20 most visited websites according to traffic ranking site Alexa.
From a platform that large, it was a short hop to the top of the rankings.

Many of these were rudimentary, almost meaningless. “RAPIST!
RAPIST! RAPIST! RAPIST!” “Today this rapist turns 70. Happy Birth-
day, rapist.” Most originated from the notorious Reddit forum The-
Donald, where fans of Trump congregated to spread his gospel of doing
whatever you like, screw the consequences.
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The forum moderators would pin a post to the top of the forum to
encourage others to upvote it, and the swell of upvotes would push it to
the front page of Reddit, which already styles itself “The front page of
the Internet”, causing it to leap up to the top row of Google images.

For example, for the term “fake news”, The Donald’s team managed
to get CNN’s logo up the charts. Likewise, for a long time Redditors bat-
tled US telecoms giant Comcast, trying to get a swastika to the top of the
company’s image searches by posting the company’s name over and
over beneath the hooked cross. They later tried the same with photo shar-
ing site Imgur.

It was a perfect wheeze for a while, but while Google’s algorithm is
opaque, it is clear the effect also seems to fade rapidly. The Clinton im-
ages no longer appear.

In 2013, the English Disco Lovers movement was started as a delib-
erate Google bomb to hijack the search results of the English Defence
League, the far-right movement founded by Tommy Robinson. It
worked. But as people continued to prefer anti-Islam rhetoric to Sister
Sledge, it faded down the rankings, until it became what it is now — sev-
enth on the second page.

In less trafficked queries, though, the link can persist. “Sick person
opens jar of pickles” still points to several pictures of Hillary Clinton do-
ing exactly that on Jimmy Kimmel Live.

The irony, as you may be aware, is that despite there being no prov-
able link between the concepts, an article in the Guardian featuring a pic-
ture of Donald Trump and the word “idiot” will only reinforce the results
further. Let’s hope no one clicks on this or links to it, and say only, very
soberly: “Trump Trump Trump Trump idiot idiot idiot idiot.”

(https://www.theguardian.com/us-news/2018/jul/17/trump-idiot-google-images-search)

4.6. One of the most scandal fake news was Pizzagate. Find the in-
formation about it. Analyze the motives of the fake news and conse-
quences. Test your Critical thinking. Choose one answer, use the internet
if necessary.

1. Which of the following is fake news?

a. George Clooney pushes back on men who get plastic surgery.
b. Norma Jean Baker was Marilyn Monroe.

c. Sarah Jessica Parker was born with cleft lip.
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2. Which of the following is a conspiracy theory?

a. Vladimir Putin has several body doubles.

b. Vladimir Putin is a Russian politician who has served as the Pres-
ident of Russia since 2012, previously holding the position from 1999
until 2008.

c. Vladimir Putin is energetic, sporty and competitive.

3. Which of the following is a hoax?

a. Humans have four types of teeth: incisors, canines, premolars, and
molars, which each have a specific function.

b. American singer Pink donated her 3 teeth for a little girl from
Kansas.

c. Tom Cruise used to have curved teeth, but now he has a Holly-
wood smile.

4. What is a fact here?

a. Male is more intelligent than female.

b. The color of the hair depends on the amount and type of melanin
produced by melanocytes.

c. Daughters resemble fathers, sons look more like their mothers.

5. Find an opinion:

a. Peter Dinklage is short and stands 4 ft 5 in (1.35 m) tall.
b. Kit Harington was born 26 December 1986.

c. Emilia Clarke is attractive.

6. Your friend tells you suspicious news. You will:
a. share it in all social media.

b. think and canalize it critically.

c. ignore it.

7. You need to check some news. You will:

a. use Vkontakte.

b. visit official websites.

c. watch TV.

8. Which is an odd word here:

a. bald

b. bold

c. impudent
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9. The statement “Appearance is deceptive” is:
a. a fact

b. an opinion

c. fake news

10. What is impolite way to say: “I don’t believe you”:
a. “That’s not true.”

b. That’s inaccurate.”

c. “That’s BS.”

PART 5. CONSOLIDATION: SPEAKING

5.1. Describe the appearance of Johnny Depp (or other famous peo-
ple) at different ages.

(Images: https://yandex.ru/images/)

5.2. Unlock your imagination. Describe your appearance and per-
sonality traits in 10 / 20 / 40 years.

5.3. There are many quotations about tattoos, read some below. Do
you agree / disagree with them? Express your opinion and prove your
points.

1. Tattoos ... are the stories in your heart, written on your skin. —
Charles De Lint, The Mystery of Grace

2. Tattoos are permanent and a lifelong commitment, the same as
marriage. — Chester Bennington, Answers.com

3. Do not cut your bodies for the dead or put tattoo marks on your-
selves. I am the LORD. — the BIBLE, Leviticus 19:28

4. A tattoo is an affirmation: that this body is yours to have and to
enjoy while you’re here. Nobody else can control what you do with it. —
Don Ed Hardy, attributed, Prison Tattoos

5. Your body is a temple, but how long can you live in the same
house before you redecorate? — Anonymous
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5.4. WATCHING. You are going to watch the video about the histo-
ry of tattoos. Answer the questions before watching.

1. Why do people make tattoos?
2. Can you name some celebrities, who have tattoos?
3. Have you ever thought of having one?

Watch the video “History of tattoos” and answer the questions.

1. How old were the Romanian figurines of seemingly tattooed people?
2. Why did Egyptian priestesses wear tattoos?

3. What meaning did the tattoos have for the Maori from New Zealand?
(https://www.youtube.com/watch?v=0QXG81 NEOWU)

5.5. Debate about getting a tattoo.

The class is divided into two groups. The members of one team
should provide their arguments for, the members of the other — against
tattoo making. Brainstorm the question before providing the arguments
to the other group. The group that provides more arguments wins.

5.6. Answer the questions.

1. Do you agree that often there is a difference between:

— what you know about your full self and how other people see you?

— what people think they are and who they really are?

2. If you were to describe your personality, how would you describe
yourself?

3. How do you think other people see you?

5.7. Doodling. You have three minutes to doodle in each box. As soon
as you have finished doodling, you’ll be given the key. Now take turns to
analyze each other’s doodles.

1 2 3 4

61
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5.8. Translate the texts into English.

1. Apmango 30 net. OH Mosonoit 6uzHecMen u3 Mcnanuu. Apman-
710 TPYJOJIFOOMBBIN M ONTHUMHUCTUYHBINA YeTIOBEK, O€3 yMa OT cBoeu pabo-
Thl. Ero umsi o3HavaeT ‘CuiibHbIN, OTBaXHBIN . OH paboTaeT ¢ KPYIHEH-
UMK OaHKaMH U XOPOIIIO 3apadaThiBaeT. ApMaHAO HE JKEHAT, HO y HETO
ecTh AeBylika. OHu 00T Apyr apyra. Hecmorps Ha To 4to ApMaH[o
IIPUBJICKATEIIBHBIN, OH TSKENBbIM 4esloBeK. OH JKaJlHbIM, PEBHUBBIM H
ynpsiMbiid. THOT@ TpyIHO ¢ HUM pa3roBapuBarb. OH Aymaer, 4To BCErja
npaB. OH Jerko MOKeT 00uIeTh yenoBeka. KpoMe Toro, oH 4acTo BBIXO-
JUT U3 ce0sl 1 MOKET HAKpU4aTh HAa CBOIO JEBYILIKY. TeM He mMeHee Ap-
MaHJ0 Ooratblii, a IEHbI'M — TJIABHOE I HEE, U OHA BCErJa MpOIIaeT €ro.

2. Iy — kurasHka. Y Hee kpacuBoe mmsA. OHO O3Ha4daer ‘camas
crpasegnuBas’. Ly poannace B Kutae, HO ceruac oHa )KUBET B AMepH-
ke. Iy — ctynentka. Ona xouet crath uHxkeHepom. Iy — Becenas, 100-
ponyiiHast 1 oduuTenbHas aepymka. llly — HeBblcoKOTO pocTa, HO y Hee
xopomiasi ¢purypa — ToHkas Tanus u y3kue Oexapa. Iy HocuT BoJIOCHI
pacnylieHHbIMU WK coOupaeT ux B ny4ok. Poaurenu Iy xuByT u pa-
ooraroT B [llanxae. OHa BCTpedaeTcss ¢ HUMU TOJBKO JIETOM, KOT/1a TIPU-
e3zxkaeT B Kurait. llly unTepecyercs si3plIkaMyd U MOXKET TOBOPUTH Ha 4e-
TBIPEX SI3bIKAX — KUTANCKOM, aHTJIMHCKOM, UCITAHCKOM, HeMenkoM. OHa
MHOT'O YATAET U C HEH MHTEPECHO pasroapusaTh 000 BceM. Iy yBieka-
€TCS U3rOTOBJICHHEM HUrpyliek. OHa He MPOAAET UX, a AAPUT CBOUM Jpy-
3bsiM. Jpy3bs Ly nr00ST Urpyliku py4Hoi paboThl.

3. len u Hen — G6nusHensl. UM 13 netT, oHn xoasaT B 1mikoiy. OHH
MOXO0XH Ha cBOrO0 Mamy. JleH Boimie Hena, a Hen nonnee /lena. Hecmor-
PS4 Ha TO YTO OHHU MOXO0XH KaK JIB€ KaIUIM BOJIbl, Y HUX COBEPILICHHO pa3-
HbIC XapakTepbl. [[eH — Becelnblil, ICKPEHHUN MaJb4uK. OH MPUSATHBIN
cobecequuk. C HUM MHTEPECHO pa3roBapvBaTh, TaK KaK y HEro OCTPHIU
yM U )XKHUBO€ BooOpaxkeHue. Hem — Bcerna rpycTHBIN, XUTPHIA U Heaase-
kuil. Kpome 3Toro, oH jgerko mMoxet oouaets JleHa, He yMEeT XpaHUTh
CEKpEThI M 4acTo BHIXOAUT U3 ceds. Jlen u Hen mo-pasHomy ojeBaroTcs.
JleH HOCUT MPOCTOPHYIO OACKIY — OprokH, PpyTOonku, cBuTepa. OH BbI-
IS aUT CTUIIbHO. Best onexxna Hena emy mana, Oproku Bcerjia KOpOTKHE.
OH BBITISAAUT TIIymo. JleH XOponio yuuTces U yBiiekaeTcs Mmy3bikoil. Hen
CMOTPUT (PUIIBMBI KQXKIbIH JEHb U TOJIBKO OOEIIAeT YUUTHCS JIyUIle, HO
HUKOTI'JIa HE JIepKUT coBo. [len u Hex — OpaThs, HO Takue pasHbIe.
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4. Jlunga — mononas aesymka u3 Jlongona. Y JIuHABI OBajgbHOE JIN-
1[0 C IBOMHBIM NOJAOOPOJAKOM U MPBIITMKAMK Ha MyXJIbIX Hiekax. Y JIun-
bl HOC MYroBkou. Tem He MeHee JIMHIa Munasg, ¢ O04apOBATEIbLHOMU
yJIBIOKON. XapakTepoM OHa B OTIIA, a BHEIIHE MOX0a Ha CBOIO MaTh.
Ponutenn JIuuael He paboTarOT, Tak KaK OHU MOXWible. JIMHAa — mX
CAMHCTBEHHBI PEOCHOK, TTOATOMY Yy HE€ €CTh BCE: KBapTHpa, 3aropoj-
HBIN JIOM ¢ OacCeHOM M JIOpOTOM aBTOMOOWMIb. JIMHAA yBIIeKaeTcs dre-
HueMm. MHorma oHa cMOTPHUT (DUIIBMBI Ha SIMIOHCKOM SI3bIKE, IIOTOMY 4YTO
OHAa HW3ydYaeT SAMOHCKMM Ha BeYepHUX 3aHATHAX. JIuHma Oorara, HO
HecuacTHa. OHA 4yBCTBYET ce0sl OJJMHOKOM, Y HE€ COBCEM HET Apy3eid. Y
€€ OJIHOKJIACCHUKOB €CTh CEMbHM, JI€TH, HO JIMHJIa HE MOXKET BCTPETUTH
HAJIC)KHOTO ¥ BEPHOT'O MY>KUYHHY, YTOOBI OBITh C HUM BCET/A.

5. Capuka — Benrepka. Eii uyts 3a 40. Ona goktop. Capuka — oT-
3bIBUMBAs KeHIIMHA. OHA BCerja roroBa noMoub JoasaM. OHa MOCTOSH-
HO TOBOPHT JIFO/ISIM, KaK OHH JOJIKHBI KHUThb, BECTH ce0sl, paboTaTh U OT-
naeixatb. Capuka J0OUT YYUTh BCEX, KOTO OHA 3HAET, U MOBTOPATH, MO-
BTOPATh... Ee uMs o3Hauaer momyrail. Capuka moxoka Ha momyras u
BHEIIIHE — BCET/Ia YHEPTUYHAs, TPOMKAs U OYEHb oOImuTeNbHaAsA. Ceroaus
y Capuku aenp poxnaenus. 42 roma! Ona cuactimBa! Capuka onera B
CBOE JIy4llle€ OPaHMXEBOE IUIAThe B TOPOIIEK W MOJHBIE UTAIbIHCKHE
Tydau. Myx Capuku — 3nektpuk. EMy okoso 50, HO OH MOJIOJ TyHIOH.
Kpowme Toro, Kpucrod urpaer na nuanuHo u xopoio mnoet. Capuka rop-
IUTCS CBoMM MykeM, a Kpuctod 6e3 yma oT cBoell OCTpOyMHOUM U My/-
pOM KEHBI. Y HUX €CTh JIB€ OYapOBaTEIbHBIE JOYKHU. 3J0POBO, KOT/1a BU-
JIMIIb CYACTIUBBIX JIFOJICH!

6. ®enukc n3 Kanaawl. On poauics 28 suBapsa 1977 roga. denukce —
KpacUBBIH My»XX4YWHa cpenHux Jjier. OH Bcerjga OA€T B dJIETAaHTHBIM KO-
CTIOM, Oelyro pyOaIiky u rajactyk. @eaukc KeHaT U Yy HEro TPoe JIeTeH.
Jletn denukca — TpU MaJbuMKa, XOAAT B 1Koy, OHU Becenble U TI0-
ciyiiHbie pedsita. OHM T00T Urpath ¢ ux KoroM Tomom. XKena Denuk-
ca — Omma. Ona minanme @enukca, e 35. DOMma Oyxraiarep B OaHKeE.
OHa o4deHb XyJas, HO MPUBJIEKATEIbHAS, C BHIOIIMMUCS KAIITAHOBBIMU
BOJIOCAMU, TOJyOBIMM TJ1a3aMU U B3JEPHYTHIM HOcHKOM. Ceiiuac DOmma
HE pa3roBapuBaeT CO CBOMM MYy>keM. OHa 3JIUTCS Ha HEro, NOTOMY 4YTO
oHa xo4eT 1myoy, a ®enukc Ha menu. Ho Omma He cabimut denukca u
HE X04eT ero nonumarhk. HecmoTps Ha To uyT0 OMMa 3murcs Ha Denunkca,
oHa jroout ero. Kpome storo, y ®denukca xopoiiiee 4yBCTBO IOMOpa, U
OMMma ero OBICTPO MPOIIIAET.
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7. Jleonapno — Mmekcukanen. Ero ums o3Hauyaer ‘XpaOpblil Kak JIeB’.
Jleonapno He paboTtaeT ceiiuac, HO OH ObLT mMojiuleckum. JleoHapao
Bceraa JukeT. OH rOBOPUT, 4TO MOXKET AenaTh Bce! OH rOBOPUT, YTO OH
MOXET OTBETUTh Ha BCE€ BOMpOchl. Korja s ero crpaimuBaro, TO €ro oT-
BETHI TJIyMbie. JICOHAp/10 TOBOPUT, UTO OH JIOOUT COOAK, HO S 3HAIO, YTO
OH ux Ooutcsi. OH TOBOPUT, UTO HEHABUIUT KOIIEK, HO OH 0e3 yma OT
Hux. OH o0ellaeT MOKynaTh MHE JIOPOTYIO OJICK/Y, HO HUKOT/1a HE Jiep-
KUT cjioBo. HOra Tpy1HO NOHATH ero. OH Kak peOCHOK — KalpU3HbIH,
ynpsiMbiii. OH MOXET 3aTauTh 37100y Ha HAIIUX COCENIeH U HE pa3roBapu-
BaTh ¢ HUMH HenensiMu! OH pellko 3BOHUT CBOEH Mame, MOTOMY 4TO Y-
MaeT, 4YTO caM 3HaeT, Kak >kuth. Ho korga Jleonapno yibeibaercs, s mpo-
1ar0 eMy BCe U JI00JII0 €ro elie OoJIbIIIe.

8. Ha kax710M ypOKe aHTJIMHUCKOTO SI3bIKa HAlll YUYUTENh MPOCUT HAc
ONMUCHIBaTh KaPTUHKU. I HEHaBUKY 3TO. S He M00II0 PUCOBATH WIH Je-
JaTh 4TO-TO CBOMMHU pyKaMu. MeHs He yBJIEKaeT 4TeHue. Sl He uHTepe-
CYIOCh CIIOPTOM. Sl poOKHUIi U TECCUMUCTUYHBIN, a KOT/1a JTFOIU O0MKAIOT
MEH$, 1 MOTY 3aTauTh 37100y Ha HUX. J[Ji1 MEHS UHTEPECHO HAXOJIUThCS
JI0OMa U CMOTPETh TENEBU30P. S CMOTpIO PUIBMBI O AOMAIIHUX MTUTOM-
aX — KaK OHU >KUBYT M BEAYyT ce0sd. Y MEHs €CThb MUTOMEIL] — XOPEK,
CHak. OH oueHb 3a0aBHBIA. S Xx0uy OBITH BETEpUHAPOM. BBITH BeTEpH-
HapOM — MHTEPECHO U MOJE3HO. Thl MOXKENIb TIOMOYb CBOMM IUTOMIIAM.
Jlomaniaue nUTOMIIbl — Jydiirne codecenHukd. OHM HUKOTAAa HE 3a/1al0T
TIIyIbIX BOIPOCOB, BCETAA pajibl T€OS BUIETh U BCEIIA Ky T TEOS.

9. Mens 30ByT Mapra. Mue 21. i crynentka yHuBepcurera. A po-
niiack B MockBe, HO cerdac s )uBy U yuychb B Jlonmone. S usyuaro
HEMEIKUN s3bIK. Sl XOpOIIO TOBOPIO MO-HEMELKH, HO XO04y 3HATh €ro
aydiie. Mou otern — CTpOUTENb, & MaMa — MEHEIKEP KPYIIHOM KOMIIa-
Huu. Poanrenn dacTto HaBemiaroT MeHs. S oueHb uX Jr00710. Y MeHs
ectb Opat, Ponau. OH mmanmie meHs. Ponnu xxuBet ¢ poautensmu. OH
CIaBHBIM MAPE€Hb — C KPYIJIBIM JIMIIOM, HOCOM-KapTOIIKON U IMYyXJIBIMH
ry6amu. Y POHHM KOpPOTKO MOJACTPUKEHHBIE BOJOCHL. OH CTUIIBLHO OJie-
BAETCS U €ro OJHOKJIACCHHUIIBI Oe3 yMa OT Hero. Jletom s e3xy B Mock-
BY. 3/1I0pOBO BCTPETUTHCS C poauTeasiMu U Oparom. Kornaa st mpuesxkaro B
MockBy, MBI MHOTO pa3roBapuBaeM, s MokasbiBal (ororpaduu u pac-
CKa3bIBAl0 O CBOEH XHU3HU B JIOHZOHE — O MOE€M YHUBEPCUTETE, yUUTE-
JSX U Ipy3bax. Ku3Hb Takas UHTEpeCcHast!
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10. Banecca — momomas nesymika n3 Puma. OHa He 3amyXeMm, HO Y
Hee ecTh OoMdpena, bacunro. OHu BMecTe yuarcsi B yHuBepcutere. Ba-
Hecca mobut bacunuo, a bacunmo nmo6uT 1 yBaxkaer Baneccy necMoTpst
Ha TO, YTO OHU COBEPIIECHHO pa3Hbie. BaHecca oOmuTeNnbHas U YPHEPrUY-
Has. OHa JIIOOUT BCTpPEUaThCs C APY3bsIMH, PA3rOBAPUBATH O KU3HU, JIIO-
IiX, TOrJa Kak bacWino 3aMKHYTBIM M 4acTO NevajdbHbld. OH MI0XOMU
cobecennuk. bosee Toro, y Hero mioxoe 4yBcTBO roMopa. Kpome storo,
OH JICHUBBIM U MECCUMUCTUYHBIN. BaHecca CTaBUT BBICOKUE LIEIU U MO-
aydaet yTo xoueT. OHa ymeer paborath ycepaHo. Banecca kpeaTuBHas
neByiika. OHa TOT Y€JIOBEK, K KOTOPOMY Thl MOXEIIb 00OPaTUTHCS, €CIIH
y Te0st mpobiema. Tem He meHee Banecca u bacunno BMecte. X apy3bs
HE MOHUMAIOT, IOYEMY TaKUE pa3HbIE JIFOAU MOrYyT ObITh BMECTE, HO Ba-
Hecca O0BACHSET 3TO UM NMPOCcTo: bacuinuo — nmpeaHHbIi IpyT.

11. 13 Bcex CBOMX POACTBEHHUKOB s OOJIbIIIE BCEX JIFOOIIO CBOETO
a0 BoBy. EMy uyTh 3a 50, 1 Korja Thl BCTpeYaellb €ro, nepBoe, 4To
3ameyvaellb — ero J00pyro ynbiOky. Jsas BoBa Mmoo ayiioil, XoTs oH
HE MOJIOJl BHEHIHE. Y HEro KPyrjioe MOPIIMHHUCTOE JHUIO, TPEYECKUI
HOC, TOHKHE TyOBbl U cephle riasa. [sas Boa nbICklil ceifuac, HO, Kora
OH OBLJT MOJIOJION, Y HEro ObLIM TYCThI€ KyApSIBbIE BOJIOCHL. Mou asis
ONTUMUCTUYHBIA. OH CUMTAET, YTO €CIU Thl MHOTO padOTaellb, TO ThI
MOXENIb MOJIy4YUTh BCE, YTO Xouellb. OH caM CTaBUT BBICOKHUE IIEJIH,
JIETKO MPUHUMAET PEIIeHUsI U Bcerja BiaaeeT coooil. Jsas Bosa — 3to
TaKO# YeJIOBEK, K KOTOPOMY ThI BCET/1a MOXEIIb OOPATUTHCA, €CIIU Y Te-
0s1 mpoOsiemsl. [sas BoBa ymeer xopoio urpate B oOmsumapi. Buepa 4
CMOT TOOEUTH €ro B OMuinapi. Sl 04eHb 3TUM rOpKycCh!

12. Mapust Oblj1a HEBBICOKOTO POCTa, C JNIMHHBIMU KYAPSIBBIMU BO-
J0caMu, KOTOPbIE€ OHA HOCWJIA PACIYIIEHHBIMU, U TOJYOBIMH KaK MOPE
r1a3aMu. XOTs €€ TJia3a ObUTH OJIM3KO MOCaXKEHbI, 8 HOC HEMHOT'O KypHO-
ChIi, OHa ObLIa ouapoBarelbHA. Ee JIMHHBIE PECHUIIBI M YETKO OYep-
YeHHbIC OpOBU, PO3OBBIC IMIEKU C MHUJIBIMU SMOYKAMH U IMYXJIbIE T'YOBI
Jieaay ee JIMI0 OYeHb MpUBJeKaTeabHbIM. Ee ronoc ObL1 HUBKUM U TH-
xuit. Korjma ona ymeibanach, MOKHO OBIJIO YBHJIETH €€ O€iible POBHBIC
3yObl. He ynuBuUTENbHO, €€ OTeIl, BMECTE CO CBOUMH OpaThsiMH, ObLI
JTAHTUCTOM B MECTHOM OOJIbHHUIIE. DTO OB CTPaHHBINA YEJIOBEK — BBICO-
KU U OYeHb XYyJA0U, C JUIMHHBIMHU IPYObIMU MaJiblIaMHU, KOPOTKOU KOJIIO-
yell CTpUXKKOW W pbDKeW Oopomoil. ['11aza ero ObUIM PacKOCHIMHU, HOC
KPIOYKOBaThIM, OpoBU joxmarbie. OH BBIMJISAZIEN CTapbiM U CTPAIIHBIM
CTapUKOM, XOTs €My 4yTh 3a 50.
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13. Capa BbICOKas M CTpoiHasi JeByIIKa. Y Hee OOJIbIINE 3€JICHbIC
rjia3a, JJIMHHBIE PECHUIIBI, HOC ITyTOBKOM, POBHBIE, XOPOIIIO OYEPUYCHHBIE
OpoBHU U myxJibie TyObl. Y Capbl CBETIIbIN I[BET JIMIIa, HEMHOTO BECHYIIEK
BOKPYT HOCa U MIJIbIE SIMOUKH Ha 1miekax. ¥ Capbl uaeaibHbie 3yObl, Tak
KaK OHa IOCEIaeT CTOMATOJIOra JiBa pasza B TOJl M YUCTUT 3yObl TOPOroi
3yOHOI TacToi, KOTOPYI0 MpUBO3UT ee Opar u3 Taunanga. Capa HOCUT
pacnyieHHbie Boyockl. HecmoTpst Ha TO yTo er okoJio 30, oHAa HE BBbI-
IJISIAUT Ha cBoU rojibl. OnHako ee Opat, BaH, BBIMISIUT cTapiie CBOUX
net. OH NONHBIX, C JIOXMATBIMU BOJIOCAMH, KPUBBIM HOCOM M HEPOBHBI-
Mu 3y0amu. Ban paszBesicst roa Hazaj v mepectal ciaeauTh 3a coboil. Ero
BOJIOCHI BCET/a CalibHbIE, 00PO/Ia MIIOX0 MOACTPUKEHA, a KOXKa Tpyoasi.

14. Ecnu BbI IONPOCUTE ONUACATh YEJIOBEKA, Ybsl BHEIIIHOCTH MHE Hpa-
BUTCA, 51 OBbI pacckazana o cBoeit Tete. Ee 30ByT Codusi. OHa MosoxaBas
JKeHIMHa cpeanux JieT. Ei 3a 40, HO oOHa BBITJISJIUT MOJIOJKE CBOEIO BO3-
pacta. Y Hee JIpyKenro0HOe KPYTJI0€ JIUI0 U KOPOTKUE PhIKUE BOJIOCHL. Y
MOEH TE€TH OYEHb KPAacHUBBIC TOIYObIE IJ1a3a U JJIMHHBIE PECHUIIBI, a €€ Ty-
Obl MmyxJible U anble. S mo0iro, Korja oHa cyacTivBa U Becena. OHa Jo-
BOJIBHO BBICOKOTO POCTa M CPEAHETO TelocnokeHnus. OObIYHO OHA HE HO-
CUT OYKH, HO HAJICBACT UX, KOT/Ia YATACT WM CMOTPUT TEIEBU30p. Y MOE
TE€TU KpacuBbIA LBET juia. OHa BCEraa BBITJISIAT CBEXKEH U PEIOKO HC-
MOJIB3YET MAKUSDK. Y Hee CBETJIas KOKa, HO OHa JIFDOUT 3aropaTh JIETOM.
MHe HpaBUTCS, KaK OHA BBITJISIAUT, IIOTOMY YTO OHA HOCHUT OJECXKIY, COOT-
BETCTBYIOIIYIO €€ BO3PACTy, U BCETJA BBITISIUT MOJHO U 3JieraHTHO. OHa
MIPEATNIOYNTACT KOCTIOMBI U TUIAaThs. Tak WM MHa4de, MOS TE€TS OYEHb IPH-
BJICKATEJIbHAS KEHIIMHA, KOTOPasi BCET1a OTJIMYHO BBITJISIUT.

5.9. Comment on the sayings and quotes.

1. The best and most beautiful things in the world cannot be seen or
even touched. They must be felt with the heart. — Helen Keller

2. I think that being happy makes the biggest impact on your physi-
cal appearance. — Drew Barrymore

3. It 1s only shallow people who do not judge by appearances — Os-
car Wilde

4. Never frown, because you never know when someone is falling in
love with your smile.

5. Mirrors should think longer before they reflect. — Jean Cocteau

6. Clothes and manners do not make the man; but, when he 1s made,
they greatly improve his appearance. — Henry Ward Beecher
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7. Nearly all men can stand adversity, but if you want to test a man’s
character, give him power. — Abraham Lincoln

8. Personality is to a man what perfume is to a flower. — Charles M.
Schwab

9. An ugly personality destroys a pretty face.

10. Your appearance can catch anyone’s attention but it’s your per-
sonality that makes them stay with you.

11. To handle yourself, use your head; to handle others, use your
heart. — Eleanor Roosevelt

12. Character cannot be developed in ease and quiet. Only through
experience of trial and suffering can the soul be strengthened, vision
cleared, ambition inspired, and success achieved. — Helen Keller

13. Joy comes to us like butterflies, but sorrow like wasps. — James
Lendall Basford

14. Your intellect may be confused, but your emotions will never lie
to you. — Roger Ebert

15. Feelings are much like waves, we can’t stop them from coming
but we can choose which one to surf. — Jonatan Mdrtensson

PART 6. WRITING
WRITING A SUMMARY

A summary condenses a body of information, presenting the key
ideas and acknowledging the source. Writing a good summary demon-
strates that you clearly understand the text and that you can communicate
that understanding to your readers.

The goal of this assignment is to sharpen your reading and think-
ing skills as you learn to distinguish between main ideas and support-
ing details. Being able to distill information in this manner is crucial to
critical thinking.

The 4 C’s of a good summary:

Conciseness — a summary conveys the textual information briefly
(about 90—-70% compression of the original text);

Credibility — it covers all the important points made in the text and
does not reflect your own point of view;

Clarity — it represents the source accurately and comprehensively;

Coherence — 1t is a logical, coherent whole.
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Steps in writing a summary:

1. Read. Read the text and get a feel for the author’s tone, style, and
the main idea.

2. Re-read. Underline topic sentences and key facts. Identify areas
that you do not understand and try to clarify those points.

3. Divide. Divide the piece into sections and write down the main
idea of each section in one well-developed sentence. Make sure that
these are key points, not minor details.

4. Define the main idea. Write the main point of the text or article in
your own words — a sentence that expresses the central idea of the piece.

5. Write a draft. Combine all the information. Arrange all pieces log-
ically. Don’t include your own ideas, illustrations or interpretations.
Don’t use figurative language, eliminate all the repetitions.

6. Check for accuracy. Proofread for grammar, punctuation, and
spelling mistakes. Make the summary clear and understandable to some-
one who has not read the original piece. Use transitional words for a
smooth and logical flow of ideas.

7. Write a final draft. Finalize your summary.

The outline:

1. Citing the title, author, source, and, in the case of a magazine or
journal article, the date of publication.

2. Defining the main idea.

3. Covering all of the author’s major supporting ideas.

4. Summing up by stating what can be learned from the article.

6.1. Read the article from popular American television newsmaga-
zine “Inside Edition” about two unusual twins.

PEOPLE CAN’T BELIEVE THAT THESE GIRLS ARE TWINS.
LOOK AT THEM TODAY

by Nicolette Weet
September 26, 2017

These parents were overjoyed at the birth of their twin babies, but it
was clear that something was very different about their newborns. Every
parent is excited and nervous before the birth of their child. They are ex-
cited because having a baby is a very joyous and memorable moment in
most people’s lives, but nervous because so many things can go wrong
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during the birthing process. Every parent hopes to have a healthy baby
that they can dote on.

Donna and Vince Aylmer were already parents
to 3 other children when they found out they were
expecting. However, they were nervous this time
around because Donna was expecting twins! The

~ couple was surprised to hear that they would be hav-
ing twins and could not wait until they arrived. Eve-
rything seemed to be absolutely normal with the pregnancy until the day
the twins were born. Even from the moment of birth, it was evident that
both children were completely different skin tones. Their parents were
obviously surprised at the big discrepancy in their children’s appearance.
How did this happen? And what do these unique twins look like today?

Twin girls Lucy and Maria Aylmer came into the world on January
16th, 1997 in the city of Gloucester, England. Their parents are Vince
Aylmer and Donna, who now goes by Donna Douglas since the two
eventually divorced, although they were married at the time the twins
were born. Donna and Vince are of different ethnicities which was a con-
tributing factor to the difference in skin color of their daughters. Vince is
Caucasian and Donna is part Jamaican so it would be assumed that the
couple would have children with mixed skin tone. However, this was
clearly not the case as both children had completely different skin tones,
one being black and the other white. Although they had very different
pigmentation, the twins did look similar.

Identical twins occur when one egg splits into two embryos, result-
ing in both babies receiving identical genes. Lucy and Maria came from
separate eggs and were therefore not identical twins. Since they came
from two different eggs, they did not inherit identical genes, and obvi-
ously not the same skin tone. Donna, who was a worker at a warehouse,
was of mixed ethnicities including Afro-Caribbean and Caucasian herit-
age which contributed to the discrepancy between the girls’ skin colors.

When Lucy was much younger, she explained her mother’s reaction
to the different skin tones in an interview: “It was such a shock for her
because things like skin color don’t show up on scans before birth. So
she had no idea that we were so different. When the midwife handed us
both to her she was just speechless. One can imagine the surprise a par-
ent would have when they see that their child had an appearance that was
completely unexpected.
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The girls have two older brothers. George, who is
25, has light-brown skin and so do their other siblings,
Chynna, 24, and Jordan, who is 23. Their siblings are
; what most people would expect children of parents with

- “a"  different skin tones to look like. However, Lucy and Ma-
ria have distinct skin colors. Maria has dark skin while Lucy has both very
pale skin and light hair. So where did Lucy’s coloring come from?

Lucy is probably the most unusual of all of her siblings when it
comes to her skin and hair color. So who else in the family has skin like
hers? Lucy explained in an interview, “Our brothers and sisters have skin
which is in between Maria and I. We are at opposite ends of the spectrum
and they are all somewhere in between. But my grandmother has a very
fair English rose complexion, just like mine.”

Skin color is not the only difference that these twins have. As we
mentioned before, Lucy has very light hair. Her hair is red and she al-
most looks like she could be Irish and not born from a mother with Afro-
Caribbean heritage. Maria’s hair, however, is very dark and curly. In ad-
dition, their eye color is completely different. Maria has brown eyes
while Lucy has light eyes which are a mix of green and blue.

These differences even caused pain in Lucy and Maria’s life. Maria
particularly hated her hair. She explained to Inside Edition, “I used to cry
about it. I hated my curly hair.” Lucy also struggled with her skin color
and reminisced about how she was a victim of bullying as a child be-
cause of it, “They thought I was adopted and called me a ghost.” Lucy
became emotional while she remembered being taunted as a little girl.

But while their physical appearance was so opposite, their mother at-
tempted to keep one aspect of their lives identical. The twins’ mother
Donna dressed them the same until they were 7 years old. The twins then
decided that they had enough and they did not want to dress the same
and explained this to their mother. Lucy said, “We don’t look alike. So
why should we have to wear the exact same thing?” While the girls were
twin sisters, Lucy admitted that she never felt like a twin since she and
Maria looked like complete opposites.

Many twins claim that they are often thinking the same thing as the
other twin and that they have a sort of telepathy. Many twins also claim
that they can finish each other’s sentences and often say the same things.
While the girls said that they do not experience this, they do claim that
they often feel the same physical pain in identical parts of their body
usually at the same moment.

70



So what do Lucy and Maria look like today? A lot has changed since
the two were little girls and they are now all grown up! The two still look
as different as when they were young and they definitely do not dress the
same way to this day. These twins obviously do not dress the same and
they have both developed their own unique sense of style. Maria has a
more classic and glamorous look and likes wearing girly dresses while
Lucy is very edgy and likes to wear dark colors and has many piercings.
In addition to their clashing styles, they have completely opposite per-
sonality types. Maria explained in an interview saying, “I’m not scared to
approach people.” On the other hand, twin sister Lucy is on the shy side.
She said, “I’m terrified of going up to random strangers.” Although they
are so different, they are still very close. However, they admitted it was
not always this way.

Thankfully, the twins have developed a strong bond as they matured
into young adults. They explained, “Now that we have grown older, even
though we still look so different, the bond between us is much stronger.”
Today they consider themselves very close friends and have learned to
embrace each other’s differences. We know that when they were young,
no one thought they were sisters. But how do people feel today now that
their story has gained media attention? Lucy explained that much like
when they were younger, people still do not believe them when they say
they are twin sisters. Even many of their friends still do not think that
they are even related! Lucy said, “Most twins look like two peas in a pod
— but we couldn’t look more different if we tried, we don’t look like we
have the same parents, let alone having been born at the same time.”

These two are different in most aspects of their lives and their desires
for their future careers are also at opposite ends of the spectrum. Lucy is an
art student and she attends a college in Gloucester, England. Maria has
dreams of becoming a lawyer and studies law in ‘Cheltenham College’.

Although these two contrast in almost every way, what they do
have in common is that they are both smart young women with bright fu-
tures ahead of them. The twins are closer than ever and consider them-
selves to be best friends. Though they are so dissimilar, they always look
out for each other’s well-being. Who knows where these twins will be 18
years from now. We can’t wait to see!

(Abridged from: https://kiwireport.com/twins-bron-two-different-skin-colors-today/)
(Images: 1. https://avatars.dzeninfra.ru/get-

zen_doc/3446134/pub Seelc238bef7e¢7576e431t8d4 Seelc9ef77292b742676a416/scale 1200
2. http://y.delfi.lv/norm/203117/5812381 DZgBGS5.jpeg)
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6.2. Make the following wordy expressions and phrases laconic. Most
of these words come from the article above.

Example: look like two peas in a pod (look identical)

1. to have emotional uplift 2. the natural color or condition of smb’s
face skin 3. your sisters and brothers 4. a man and a woman living to-
gether as one family 5. the natural color of a living thing 6. to become
fully physically and mentally developed 7. people, who have the same
mother and were born on the same day 8. to be able to see the differences
9. decoration of the body, especially ears, nose or tongue 10. to feel
pleased about smth that you have done or have 11. to put on your better
clothes 12. to be on cloud nine 13. category of people who identify with
each other, having the same language and ancestry 14. to receive particu-
lar characteristics from your family members 15. being totally different
(about styles) 16. moral and physical abuse of a young person by peers
17. a person, who suffers from others 18. the way the person looks like
19. one of its kind 20. to take a child into a family.

6.3. Read the paragraph and mark the sentences or parts of sentences
as important (I) or unimportant (U) information pieces. Link the im-
portant parts together to make a one-sentence summary of the paragraph.

The twins could not be more different! In addition to their clashing
styles, they have completely opposite personality types. Maria explained
in an interview saying, “I’m not scared to approach people.” On the other
hand, twin sister Lucy is on the shy side. She said, “I’m terrified of going
up to random strangers.” Although they are so different, they are still
very close. However, they admitted it was not always this way.

6.4. Compress the paragraph into 1 statement. Eliminate all the rep-
etitions and unnecessary details.

So, what do Lucy and Maria look like today? A lot has changed
since the two were little girls and they are now all grown up! The two
still look as different as when they were young and they definitely do not
dress the same way to this day. They have different styles and have both
grown into young individuals. We would never guess these two are sis-
ters, would you? These twins obviously do not dress the same and they
have both developed their own unique sense of style. Maria has a more
classic and glamorous look and likes wearing girly dresses while Lucy is
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very edgy and likes to wear dark colors and has many piercings. So now
that we know their clothing choices are different, it would be interesting
to know if they have similar personalities or lifestyle choices.

6.5. Read the passage and enlarge its suggested summary with the
missing information.

Suggested summary.: She was bullied.

Original passage: These differences even caused pain in Lucy and
Maria’s life. Maria particularly hated her hair. She explained to Inside
Edition, “I used to cry about it. I hated my curly hair.” Lucy also strug-
gled with her skin color and reminisced about how she was a victim of
bullying as a child because of it, “They thought I was adopted and called
me a ghost.” Lucy became emotional while she remembered being taunt-
ed as a little girl.

Nota Bene! The basic characteristic of a text is its cohesion. Smooth
progression of ideas within a written piece is often attained with the help
of conjunctions and connectors.

Conjunctions are functional words that unite notional words, word
combinations and sentences into syntactically connected complexes.
Conjunctions are divided into three main groups:

e Coordinative

e Subordinate

e Correlative

Coordinative conjunctions connect independent parts of a sentence.
Example: and, but, or, nor, for, so, yet, etc.

Subordinate conjunctions introduce a syntactically dependent sen-
tence (subordinate clause) into a complex sentence with the main clause.

Example: if, whether, after, before, once, while, till, until, once, alt-
hough, though, as, because, since, then, that, how, when, where, etc.

Correlative conjunctions are different from the other two groups of
conjunctions by their structure — the components of these conjunctions
are usually placed within some distance within a sentence.

Example: both ... and, either ... or, neither ... nor, not only ... but
also, so ... as, whether ... or.
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Connectors just like conjunctions, unite syntactical units, but they
build connections not only between sentences, but also among parts of a
paragraph or even among whole paragraphs. Connectors have a strongly-
marked situational character.

Example: then, meanwhile, furthermore, finally, accordingly, like-
wise, also, moreover, consequently, hence, instead, conversely, still,
nevertheless, nonetheless, otherwise, or else, rather, however, incidental-
ly, indeed, therefore, etc.

6.6. What kind of conjunctions and connectors you can find in this
paragraph?

Thankfully, the twins have developed a strong bond as they matured
into young adults. They explained, “Now that we have grown older, even
though we still look so different, the bond between us is much stronger.”
Today they consider themselves very close friends and have learned to
embrace each other’s differences. We know that when they were young,
no one thought they were sisters. But how do people feel today now that
their story has gained media attention? Lucy explained that much like
when they were younger, people still do not believe them when they say
they are twin sisters. Even many of their friends still do not think that
they are even related! Lucy said, “Most twins look like two peas in a pod
— but we couldn’t look more different if we tried, we don’t look like we
have the same parents, let alone having been born at the same time.”

6.7. Did you know that a normal person’s
short-term memory allows keeping in mind 7 +/- 2
words? It is also called magic Miller’s number by
the name of an American Professor of Psychology
at Princeton University, George A. Miller. See,
whether you can remember the average number
of words (conjunctions and connectors). A teacher will read you a chain
of the words, which you will have to memorize without taking notes.
First, repeat the words in Russian. Second, translate them into English.
Try to keep the same order of the words.

A. 1. 6narogaps 2. He TOJIBKO, HO U 3. HO 4. XOTA 5. COOTBETCTBEHHO

B. 1. Taxke 2. korma Obl HU 3. 10 T€X MOP, MOKa 4. €CJIK 5. MOCKOJIBbKY

C. 1. 3arem 2. Tem He MeHee 3. yeM 4. TaKuM 00pa3oM 5. JeHCTBU-
TEJIBbHO
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D. 1. Hu TOT, HU ApPYroO# 2. €clid TOJbKO 3. BOT mouemy 4. Gosee To-
ro 5. 10 cUX MOop/IoKa ele

E. 1. u ToT 1 Apyroii (06a) 2. HaoOopoT 3. B TO BpeMs, Kak 4. B Mpo-
THBHOM CJIy4ae 5. BMECTO

F. 1. mogmoOGHpIM 00Opa3om 2. ciaeaoBaTeabHO 3. ckopee 4. B COOTBET-
CTBUU C 5. 1

G. 1. wnm ... wnm 2. HEcMOTps Ha 3. BO BCIKOM ciydae 4. Kpome 5. u
BOT ...

H. 1. eciin Tonbko 2. rae 3. KOTOpbIX 4. MOTOMY 4UTO 5. CHayana

I. 1. B mro0GoM cityuae 2. ¢ Apyroi CTOPOHBI 3. BO3MOXKHO 4. a UMEH-

Ho 5. EnBsa

(Image: https://sun9-36.userapi.com/impg/sP_ 6m3R9ARvVL{I903zvZE7COCvintkFIG4Jc7
Q/HXWLhm{fMk90.jpg?size=709x446&quality=95&sign=5¢1275535fd63df2a524c4052ef40254
&c_uniq_tag=fp1fBSQI2cO0mOKo6TxCRIO8Z-i6pt40GgQqSpMoRTLs&type=album)

6.8. Summary writing

Roles:

- 1 editor

- several deskmen (associates)
- 2 article reviewers

Role play. Imagine that you work in a newspaper office or a
publishing house. Your editor gives you the task to summarize the
article “People Can’t Believe That These Girls Are Twins. Look At
Them Today” (see task 6.1). You and your colleguaes are given a
paragraph of the article and are asked to reduce the information to a
few concise, yet informative sentences that paraphrase the main ide-
as of the article extract. An editor collects the summarized fragments
and works on the introductory part and conclusion of the overall
summary, making sure the whole text is logically coherent and is
easily and smoothly read. Then the summary is read by two review-
ers, who will give their professional expertise of the material.

Follow theoretical guidelines given above. Make sure your sum-
mary is concise and informative.
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UNIT 2. HOUSING

PART 1. LEAD-IN

1.1. Answer the questions.

1. Do you like the place where you are living? Why or why not?

2. What 1s your favorite room in your house? Why?

3. How long have you lived where you are living now?

4. If you could change anything about your present home, what
would it be?

5. Is your house in a convenient location?

6. Do you get along well with your neighbors?

7. What is better — to live in the heart of the city or in the suburbs?

8. Would you rather have your dream house in a bad location or a
terrible house in the perfect location?

9. What do you think houses in the future will be like?

10. Are you a stay-at-home person or a going-out person?

1.2. Fill in the gaps with the following words.

throwing, spacious, rental, depressed, throw, payment, mortgage,
renovated, overlooking, apartment, view, appliances, cramped, upscale,
paper-thin, affordable, six-storey

Olivia recently left her husband — but instead of staying in a hotel,
she looked for a short-term 1. ....... She ended up sharing a two-
bedroom 2. ....... with some friends. It was actually cheaper than renting
a studio apartment all by herself. Olivia’s husband Jack assured her that
they would buy a house right after they got married but he didn’t lift a
finger to make good on all the things he promised, so they had to share a
house with Jack’s aunt. Oh, she was a compulsive hoarder ever known!

The apartment was on the top floor of a 3. ....... building and it had
a balcony 4. ....... the ocean. From the roof, there was a nice 5. ....... of
the city skyline. The apartment had recently been 6. ....... and so it al-
ready had furniture and 7. .......

Olivia and her friends loved the 8. ... living room, but unfortunately
the bedrooms were rather 9. ....... Besides, the walls were 10. ....... , SO
they could hear everything the neighbours on both sides were doing. It
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was nice to spend time there, but a couple of weeks later Olivia started to
feel 11........

Olivia would really like to have a place of her own so that she’s not
12........ away money on rent every month, but there’s a real shortage of
13. ... housing in the city. Even if she stays away from the 14. .......
neighborhoods she’d still have to take out a 15. ....... and it’ll take her
more than 30 years to pay it off.

But still, she’s saving up for a down 16. ....... Someday, when she
moves into a new place, she’ll be sure to 17. ....... a housewarming party.

1.3. Match the words from the text to the definitions.

1. fixed up and improved
2. a place to live that can be rented for a short period of time
3. areas where rich people live
4. equipment used in people’s homes
5. an initial payment on a big purchase
6. having a view of
7. having a cost that is not too high

8. give a party

9. not having enough space for the people in it
10. feeling sad, unhappy and without hope

1.4. Read the message from Jack to his wife, Olivia. Explain the
words in bold. Find the equivalents for the words / phrases / clauses after
the text.

Well, good news at last. After looking at about 200 houses, I’ve
managed to come up with the goods. I reckon I’ve found just the place
for us. It’s in Blackwood, which i1s an outer suburb about 25 minutes’
drive from the city.

One of the nicest things about the place is the enormous garden. I
think you’ll love it. A driveway runs down the left-hand side of the house
to the garden. On the right of the house is an orchard with apple, plum
and orange trees. At the rear is a large grassed area surrounded by a bor-
der of trees and shrubs. In the middle of the lawn is an old clothes line.

The house itself is a nice old rambling place — about 60 years old at
a guess, so it’s quite stylish with high ornate ceilings, open fireplaces
and polished wooden floors. It’s really peaceful, loads of charm, too, and
I’m sure you’ll find it delightful.
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Anyway, enough of the waffle. The house is basically a three-
bedroom bungalow, a country style house with wide verandahs and all
that. Very individual in style. It could easily be converted into four bed-
rooms if we wanted. In fact, it was four bedrooms once, the fourth bed-
room running off the lounge room. The last owner removed part of the
dividing wall between the lounge and the bedroom to make a very spa-
cious lounge. We could always replace the wall if we wanted an extra
bedroom or a study.

What sold me on the house was the kitchen. It leads off the lounge
and it is huge. There’s a large workbench in the middle of the room, and
there’s also room for a kitchen table. We can eat in there when we don’t
feel like having a formal meal in the lounge. Oh yes, and there’s a walk-
in pantry in one corner of the kitchen.

Off the kitchen, you know, at the back of the house, are two rooms.
These are side-by-side and each has its own leading into the kitchen. The
room on the left would make us a useful study or family room. The one
on the right, which has a wine cellar by the way, would be a very good
store room or junk room.

I’d better finish now. I’'m off to the bank to see whether they’ll come
good with a loan. Oh, I forgot to tell you the price. They’re asking a very
reasonable 65 thousand.

[—

. to do what you are expected or have promised to do
. I think
. In the backyard
. perhaps, maybe
. large and spreading out in many different directions
. enough of the chat
. and so on / all that jazz
. What drew / attracted my attention
. ’'m leaving for / going to / taking off
0. to end well or successfully

. KYCTapHUKH / KyCTBbI

. Ta30H / 3acestHHAs TPaBOW TEPPUTOPHUS
. OOOPUTH KPEIUT

. BUHHBIM 1IOTped

. OpyKTOBBIN caj

. TOCTUHAS / XOJII

NN P, WND= =000k WD
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7. 6enbeBas BEpeBKa

8. MMobe3/THAS IOPOKKA K JIOMY WIIH Tapaxy
9. pazaenurenpHas CTEHA / IEPEropoKa

10. mpuropon

1.5. Role-play a telephone conversation between Jack and Olivia.

1.6. The reason of their drifting apart is the house they lived in. De-
scribe it in detail.

1.7. Complete the table with the words below.

instant pot, dishwasher, freezer, oven, chest of drawers, vacuum
cleaner, ceiling fan, stove, loveseat, slow cooker, bunk bed, food proces-
sor, sewing machine, humidifier, juicer, coffee grinder, dresser, night
stand, mattress, server, sectional, TV stand

Furniture Appliances

1.8. Complete the sentences with suitable words (appliances, pieces
of furniture, and parts of a house).

1. People who live in very hot areas of North America tend to use
........................ throughout much of the year.

2. Of all household chores, it is my favorite. I set it up in front of the
TV and methodically use an .............. for making clothes smooth. I
find it very relaxing and gratifying.

3. If you are the type of person who enjoys protein shakes or
smoothies, then owning this convenient ..................... will be perfect.

4. There are people who choose to dry their clothes manually on a
clothesline. However, if you want to be able to dry your clothes in a
timely fashion, then you are going to need a clothes ................... that
you can rely on.

5. People who live in houses will generally want to own a nice
........................ that can handle a heavy workload. There are many
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styles and types of .................olll. on the market to pick from, so
you’ll be able to find a good option to fit your living space.

6. A two-slice .................... will work fine for many people but
there are larger .................. on the market that can make things even
more convenient.

T, vary in design. An ....................ll. has armrests
fixed tothe seat;a .................... is upholstered and under its seat is a
mechanism that allows one to lower the chair’s back and raise into place
a fold-out footrest; a .................... has legs fixed to two long curved
slats; anda ................ has wheels fixed to an axis under the seat.

8. A i 1s one of the earliest forms of seat furniture.

It consists of a single seat, for one person, without back or armrests, on a
base of it there are either one, two, three or four legs.

0. A . is a sling made of fabric, rope, or netting,
suspended between two or more points, used for swinging, sleeping, or
resting. Eventually, in the 1920s, parents throughout North America used

fabric ... to contain babies just learning to crawl.

10 A oo or coat rack is a device used to store hats and
often coats on, and umbrellas within.

11T.A is the level part of a staircase between
flights of steps.

12.A ..o, is a private road leading from a gate to a house etc.

13.A is a mat kept in front of the door for peo-
ple to wipe their feet on.

14. I’'m so grateful forthe .................... on a wet day when I have
to stop and wipe the dog’s feet before going indoors.

15. I don’t like going into the .............................. to get tools

out as there are large spiders in there.

1.9. Describe a piece of furniture or an appliance for your fellow stu-
dents to recognize it.

Example: 1t is a long seat on which multiple people may sit at the
same time. — a bench

1.10. WATCHING. Watch the video ‘28 Different Types of Houses’.
Answer the questions.

1. How are they similar / different?
2. Do these types of houses exist in the place where you live?
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3. In which of these houses would you like to live for a short while /

all your life?

(https://www.youtube.com/watch?v=7jezfKPTAEc&feature=emb logo)

1.11. Continue the list of house types and define each of it.

Example: Villa — is a detached house usually with grounds of its
own in the suburbs. It is larger than a cottage, smaller than a mansion, of-
ten used for leisure time. Historically came from Roman upper-class

country house.

1. Villa
2. Bungalow
3. Castle

1.12. The sentences below describe positive and negative sides of
housing. Fill in the gaps with the following words.

walking, derelict, scruffy, central, picturesque, convenience, clut-
tered, easy, cleaning up, dilapidated, tidy up, liking, quiet, tumbleweeds,
conveniently, outskirts, nowhere, abandoned, run-down, accommodat-

ing, improvement

Advantages

Disadvantages

1. Somewhere
be ideal for me because I don’t like
lazing around the house.

2. It would be great to have a
robot on hand to help with the
.................... and lots of win-
dows with decent views.

3. Where I’m living at the
moment [ really appreciate the

4. It’s also a fairly
area — lots of families and older
people live around there so I don’t
have to deal with loud music or
difficult neighbours.

1. The studio is a bit cramped
formy ........... , but it’s only tem-
porary.

2. There’s a lot of room for
........... where I live.

3. The district ’'m living now
isinthe middle of ...................

4. My house is on the
of the city called Pula.

5.Itwas a
neighborhood filled with drugs ad-
dicts and derelicts.

6. Shaking with trepidation, I
stepped into the old house
with walls and floor damaged.
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5. The office is within
reach of the hypermarket.

6. The village is idyllic and the
countryside is really

7. The dorm is within
distance of the university.

8. My brand new apartment is
.................. located.

9. Every evening, I do a really
quick 5 minute before
I’m off to bed. I do a quick sweep
of the downstairs, fluff the cush-
ions on the sofa; put any mugs in the
sink, any coasters back into place.

10. The staff in the hotel was

ooooooooooooo

7. These
are a reproach to the city.

8. My roommate has a corgi
mix and it sheds like crazy. So
there are constantly clumps of hair
flowing like ...l
across the concrete floors. She
never, ever vacuums or sweeps, it
drives me insane.

9. The utility room also was
................... with papers and
books of every kind.

10. The neighborhood is full
houses with

of
backyards.

-------------------

1.13. WATCHING. Watch the video ‘Inside Tommy Hilfiger’s $ 50
Million Plaza Hotel Penthouse.” Read and translate into English the in-
formation about its owner before you watch.

CIIIA) — amMmepuKaHCKHN MOJIeNIbep, OCHOBATEb OpeHIa 3
Tommy Hilfiger. boin BTOphIM peOEHKOM U3 JIEBATH.

Bonpeku xenaHuio poauTeseld, HE CTall MH)XEHEpOM, Opocui ydedy u
OTHpaBUJICS padOTaTh B TOPTOBIIIO, IEPENPOIABAIT IKUHCHI.

[To3xe Xwindurep cran MOJAETUPOBATH OJCKIY JJIsl TAKUX OPEHIOB,
kak Calvin Klein u Perry Ellis. B 1985 Monenbep ocHOBal KOpIopaiuio
Tommy Hilfiger Corporation. B 1995 Council of Fashion Designers of
America Ha3Basia Xwidurepa JydllinM AU3ANHEPOM MYKCKOM OJICKIbI.

Kommnanus Tommy Hilfiger npousBoaut onexmay, o0yBb, napdrome-
pHI0, ONTHYECKHE M COJTHEUHBIC OUKH, YaChl, pa3IUUHbIC KOKaHbIE U3]Ie-
aus 1 Mebenb. B xomnanuu padoraer 6osee 5000 coTpyIHUKOB, COBO-

KYIHBIM 000pPOT KOMITAHUU OKOJIO 2 MIIP]T JOJUIAPOB, MPUOBLIL MOPSIKA

135 mutH 10JUTapOB B IO/,
(Image: https://www.mroptikov.ru/upload/iblock/114/tommy-hilfiger-logo.png)

Tommu Xundurep (mapt, 24, 1951; Hero-Hopk,

As you watch, find equivalents to the following words and expres-
sions and answer the following questions.
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https://ru.wikipedia.org/wiki/Calvin_Klein
https://ru.wikipedia.org/w/index.php?title=Perry_Ellis_(brand)&action=edit&redlink=1
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https://ru.wikipedia.org/wiki/%D0%9E%D0%B1%D1%83%D0%B2%D1%8C
https://ru.wikipedia.org/wiki/%D0%9F%D0%B0%D1%80%D1%84%D1%8E%D0%BC%D0%B5%D1%80%D0%B8%D1%8F
https://ru.wikipedia.org/wiki/%D0%9F%D0%B0%D1%80%D1%84%D1%8E%D0%BC%D0%B5%D1%80%D0%B8%D1%8F
https://ru.wikipedia.org/wiki/%D0%9E%D1%87%D0%BA%D0%B8
https://ru.wikipedia.org/wiki/%D0%A7%D0%B0%D1%81%D1%8B

. IpUX0XKas

. JIETEHJJAPHBIN, TOTYUYUBIIUN IIUPOKYIO U3BECTHOCTH (0 MECTE)
. 0OJIbIIIE BCETO MHE HPABUTCS PACTIOJIOKEHUE

. MpaMOpHasi YepHO-0eJiasi HaroJabHas IITUTKa

. XO35MCKas CIAJIbHS

. TIOJIHBIM BO3yXa, CBETJIbIM, YIOTHBIN, HO 3JICTAHTHBIN
. 30HA MPUTOTOBJICHUS KO(e

. Teppaca ¢ BUJOM Ha MapkK

9. rapaepoOHast KOMHATa

10. 30Ha Jy1s1 HAaBEJIEHUS KPAaCOThI/TyaJI€THBIN CTOJIUK
11. mopckoii cTUIb

12. xpbU10 TOMA

13. kynion

14. mocTpa

15. HacTeHHas pocnuck, Pppecka

031N N b W

1. Do you think the place where you live should have some prior
history, like the Plaza Hotel? Would you like to live in the house or
apartment where some famous people used to stay?

2. Which rooms of the apartment did you like most? Why?

3. Which ideas of the interior, decoration, room items you found in-
teresting and lovely? Would you like to have them in your house?

4. Judging by the video you have just watched, can you say that
people are like places they live in? Does the apartment of Tommy Hil-

figer correspond to its owner?
(Image: https://www.youtube.com/watch?v=GOUvZrKiRI8&feature=emb_rel pause)

1.14. There are many interesting places where people live. Get ready
to speak about them.

1.15. Choose a celebrity and describe his / her house. Tell the main
biographic facts and show a short video of the house the person lives in
(not more than S min.). Comment on the vocabulary and express your
general opinion of the video.

1.16. WATCHING. Watch the video “Love my Brit” to learn how
American and British houses are different. A British-American couple
will speak about the main differences in American and British houses.
Fill the table below as you watch.
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British homes

American Homes

1 | Washers and dryers are on display
in the kitchen (to connect them to
the water source, since the plumb-
ing is in the kitchen area)

Washers and dryers may be placed
in the kitchen but they are usually
hidden, not stand like kitchen ap-
pliances)

Nello A EN o WAV, I NN RUS I \O)

(https://www.youtube.com/watch?time continue=1198&v=kCccwHfa7Lk&feature=emb logo.)

1.17. Americans and British people also have different words de-
scribing different parts of the house inside and outside. One of the differ-
ences is shown in the picture below. Consult a dictionary and find out the
corresponding equivalents to the words in American English.

American
English

Fourth floor —)

Third floor —) "’L} T .~'

i r"'., ':lj-.f'-ai.-' il

Second floor > i
LI

First floor —) | [T

™ |

i 3]“*_I.J_.J?'ﬂ ']“‘E‘

British
English

{— Third floor
{— Second floor
{— First floor

_J {— Ground floor

American English

British English

Dwelling

block of flats

flat

caravan
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American English

British English

Public buildings

public toilet

lift

House inside

sitting room

(rooms, furniture,

loo

appliances, people,

bath

etc)

hand basin/sink

tap

cupboard

wardrobe

chest of drawers

camp bed

cot

couch/settee/sofa

duvet

refrigerator

cooker

telly

flatmate

House outside

garden

(amenities,

post box

neighborhood)

dustbin

pavement

zebra crossing

the tube/underground

flyover

motorway

high street

car park

Expressions

Do you live in this street?

to visit a city centre

to have a shower

to run the bath

to let

(Image: https://avatars.mds.yandex.net/i1?1d={394fe99d01{dbde954da99266766c9238e979

85

27-9226126-images-thumbs&n=13)



1.18. Study the information about buying property in the United
States, namely in Miami. Change the Russian words into their English

equivalents.

What deter-
mines the value
of real estate?

development area, 6Jam3ocTh to the ocean;

type of housing — house, apartment, townhouse,
villa;

real estate age;

JI0AIb

What are the
types of residen-
tial real estate?

A house is a private building in a certain area, most
often in suburban areas. The territory with the
dwelling is usually oropo:kena; it may have
BHYTpPEeHHHUE NMOCTPOIikH, a personal plot, a gar-
den, a swimming pool.

A townhouse is a building of two or three floors
with several apartments. The Bxox to each apart-
ment is separate, there is also a small BHyTpenHui
aBop adjacent to each part of the owner, there is a
garage.

Condominium is a residential apartment complex.
For residents of the condominium, there are npa-
yeyHbIe, recreation areas, tennis courts, sports
fields, obopynoBanme a9 puTHeca, a swimming
pool, a sauna, and muomaakm aJs 6apoeKio.
These zones are common to all residents; payment
for the use of services is included in the cTon-
MOCTh KOMMYHAJIbHBIX YCJIYT

How to buy
property in
America?

open an c4et in a US bank;

transfer funds;

get a certificate from the bank for a real estate
company

Can I get a loan
to buy a home?

identity documents;

certificate from the bank about your miare:xecmno-
COOHOCTD;

visa, if you are a foreigner

What expenses
are foreseen
when buying a
property?

CTPAXOBKA;
government fees;
authentication of documents
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How much will
the maintenance
of a house or
apartment cost?

- utility payments — $500—-600;
- HaJjoru — from $2000 per year;
- insurance — from $1000 per year

(https://www.zillow.com/homes/for sale/)

1.19. WATCHING. Watch the video “Why it’s so hard for millenni-
als to buy homes”. Answer the questions.

1. How old is Alyssa Pagano?
. Where is she living?
. What does she do for a living?

. What’s her dream home?
. Is buying a house in NY affordable for her?

2
3
4. What is she thinking of?
5
6
7

. Is it possible to buy a house with the income she gets?
8. Is Alyssa willing to make sacrifices, perhaps even relocating to

another city? Why?

9. What is her personal financial situation?
10. What is she going to do next?

1.20. Find English / Russian equivalents for the following word com-
binations and sentences.

1. OOcrosiTenbCTBa CKIAABIBATUCH IPOTUB MEHS / HE B MOIO TOJIB3Y.
. Cutyanus Ha pbeIHKE TpyJla Obliia TOBOJIbHA TSkKeasl.
. Korna s nayana padorats ...
. CpPEIHSAS] CTOUMOCTD JKUIIbS
. B3SIThb KPEIUT Ha O0y4EeHHE

. HecOBITOYHAS Me4dTa
. UJITH Ha KEPTBBI

IpOCMaTPHUBATh OOBSABICHUS O BAKAHCHSIX
0. KOUTh Ha IEPBOHAYATBLHBIA B3HOC

1. grad school

2
3
4
5
6. OBITH XOPOILIEH OTIPAaBHON TOUKOM
7
8
9.
1

2. cost of living
3. a good starting point

4. job options

5. outdoor space
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6. below market rent
7. within one’s budget
8. a turret

9. amenities

10. listings

Alyssa says: Maybe in a few years, the price of avocado toast will go
down and I’ll be able to afford that dream castle. What does the state-

ment imply? Comment on it.

(https://www.youtube.com/watch?v=Zzx-QEgv-gw)

1.21. Speak about the things (steps) to consider when you’re buying a

home.

1.22. Match the idioms to their meanings.

to be in the market for something

to be a great bargain

to mull something over

to become very high (money, price,
value)

to be a steal

to think about smth

to go through the roof

to make a very large profit, to make a
lot of money

to be a drop in the bucket

to want to buy smth

to clean up to be betrayed or fooled
to be burned to look at, examine, or consider visu-
ally

to eye something up

to be small in comparison to smth
else

to chomp at the bit

to take advantage of a favorable op-
portunity

to strike while the iron’s hot

to leave

to make yourself scarce

to become financially ruined

to talk something up

to suddenly feel that you are not
brave enough to do smth

to get cold feet

to praise smth verbally, to exaggerate
its value

to be hung up on something

to be obsessed with smth; to be de-
voted to smth

to lose one’s shirt

to be very anxious or eager to do smth
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1.23. Paraphrase the sentences.

1. We’re in the market for a villa in Miami.

2. Thanks for the offer, but I need a few days to mull it over.

3. They’re Armani at 50% discount! Just § 70! — Wow! Such a great
deal! That’s really a steal!

4. Buying this apartment is a good investment. In a few years it’ll go
through the roof.

5. Realtors tend to talk the places up, so follow your heart but take
your brain with you.

6. My husband always gets cold feet when it comes to making a
choice.

7. This sounds like a pretty amazing deal they’re offering. If I were
you, I’d strike while the iron is hot.

8. The money you’ve saved up is a drop in the bucket compared to
the sum you need for a house.

9. We expected a positive outcome after we had drawn up an agree-
ment on the sale, but we were burned.

10. As for me, I like the location. Why are you so hung up on get-
ting everything right?

1.24. Translate the sentences into Russian.

1. The apartment seems too much perfect. What’s the catch?

2. I always keep a glass of water at my fingertips when I sleep, be-
cause | hate waking up thirsty.

3. This neighborhood has been revitalized in recent years, but buy-
ing a house here is still a financial crapshoot.

4. With the cost of living these days, it is difficult for young couples
to build a nest egg and save for retirement.

5.1 cleaned up at the thrift store — look at all this shelf I got for five
bucks!

6. I’ve been eyeing up this vintage bungalow that my neighbor is
selling.

7. The crowd chomped at the bit to see the unveiling of the new
building.

8. I almost lost my shirt on that deal. I have to invest more wisely.

9.1t’s a go!

10. I think we’ll make an offer.
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1.25. LISTENING. Listen to the conversation between a couple, Mr.
and Mrs. York, and Martin, the realtor. Answer the questions.

1. Is the couple willing to buy the house?

2. Are they ready to make an offer immediately?

3. Why is the house a steal?

4. Why will the couple clean up?

5. What prevents the couple from making a quick decision?
6. Are there any other people interested in the place?

7. Who is more indecisive — Mr. York or Mrs. York? Why?
8. What is good about the small kitchen?

9. What benefit does Mr. York provide in favor of the deal?
10. Are they likely to buy the house?

1.26. Role-play a similar conversation. Use the idioms from the exer-
cises above.

PART 2. READING

2.1. Work in pairs. Discuss these questions.

1. Think of the most iconic and memorable American houses from
movies and TV shows. Describe what kind of impression they made on you.

2. Do you think typical American houses are as big and beautiful as
they are in movies and on television?

2.2. Read the article.

THE NEW AMERICAN DREAM IS LIVING IN A CITY,
NOT OWNING A HOUSE IN THE SUBURBS

by Sam Frizell, April 2014

In June 2002, several years before the peak of the housing boom, Pres-
ident George Walker Bush famously proclaimed that the American Dream
1s to own a home. At the time, construction workers across the country were
gearing up for a wave of residential building, and banks were beginning to
dole out millions of shaky mortgages to eager new homeowners. “I do be-
lieve in the American Dream,” Bush said at the time. “[And] owning a
home is a part of that dream, it just is. Right here in America if you own
your own home, you’re realizing the American Dream.”
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Twelve years later, that dream has changed. Americans are abandon-
ing their white-picket fence!, two-car garages and neighborhood cook-
outs in favor of a penthouse view downtown and shorter walk to work.
The latest housing data shows traditional, single-family suburban home
construction is way down: after a walloping all-time high of 1.7 million
single-family homes began construction in 2005, single-family housing
starts have contracted after the housing bust to just over 600,000 in
2013. During the five years since the recession, single-family homebuilding
has remained lower than it has been in decades.

Meanwhile, construction of residences with five or more apartment
units — multiplexes, condominiums, high-rises — have reached their high-
est share of overall construction since 1973. “These days the market is
driven much more by people who are either choosing to live in the city
or in the near-in suburbs, particularly people who are just getting their
first job or don’t have confidence that their job is going to last long
enough to warrant buying a home,” says Ken Simonson, chief economist
for the Associated General Contractors of America. “The multifamily
building trend is happening everywhere.”

Americans are experiencing an urban renaissance of unanticipated pro-
portions, as young people graduate college and flock to cities, delaying
buying a home and perhaps rejecting the suburban ideal altogether. In
2005, multifamily housing accounted for just 17% of all housing starts.
In 2013, multifamily housing accounted for fully 33% of starts.

That’s because people are moving to cities: net migration? was the
largest contributor to population growth in all but five of the 50 fastest-
growing metro areas. Census data show that metropolitan areas across
the country grew at a faster rate last year than the rest of the country,
with cities like Austin, Texas and Seattle, Washington growing especial-
ly swiftly. For millennials today, leaving Levittown for the bright lights
of downtown has become a rite of passage.

“There’s been a surge in urban apartment building,” says chief eco-
nomist for the National Association of Homebuilders, David Crowe. “The
25- to 34-year-old age group is focused on living near their peers. They

' A picket fence, ideally white, a type of low fence made of a row of flat sticks that are pointed
at the top and often painted white, which is seen as typical of a comfortable, traditional American
home. It symbolizes the ideal middle-class suburban life, with a family and children (2.5 children
and a dog), large house, and peaceful living.

2 Net migration is the difference between immigration and emigration.
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want be socially engaged and live near work. They want to reduce their au-
tomobile use. All of those things aim at high-density, urban-type living.”

The high demand for city living has led to a wave of high-rise con-
struction projects across the country, in cities such as New York and San
Francisco. But the changes aren’t just occurring in the biggest traditional
urban centers. In Kansas City, Missouri, developers broke ground on a
25-story, $79-million apartment building just last week, and in cities
ranging from Minneapolis to Dallas, apartment buildings are rising
above the skyline. And low-rise apartment complexes are sprouting up in
the inner suburbs and outer edges of cities as well.

Young people are interested in a different kind of life than earlier
generations it seems. ‘“Unlike their parents, who calculated their worth in
terms of square feet, ultimately inventing the McMansion?, [...] this gen-
eration is more interested in the amenities of the city itself: great public
spaces, walkability, diverse people and activities with which they can
participate,” Ellen Dunham-Jones, a professor of architecture and urban
design at Georgia Tech writes in an email.

The growth in multi-family residential construction isn’t purely aspi-
rational, however. Many people are delaying buying a home out of sheer
necessity. After the easy money of the subprime mortgage market of
the mid-2000s led the country to the brink of a depression, banks have
tightened their lending standards, making it much more difficult for
homebuyers to purchase a property.

Coupled with the uncertainty of the job market and the mountain of
student loans recent graduates have to pay off, it makes sense that more
people are choosing to rent instead of making the colossal investment of
buying a home. Some researchers believe that millennials will eventually
move back out to the suburbs to raise their children.

Whether or not the trend will last is a matter of debate, however.
“I’m not convinced that this is a permanent change,” says Crowe of the
move toward urbanization. “When you have a family or children, you
don’t want to just be hanging out with people, emulating Friends.” He
adds, “The ownership desire seems to be an ingrained preference. People
need to live in their own homes.”

For now, however, young people prefer cities. According to the Niel-
sen Company, 62% of millennials prefer to live in mixed-use communities

3 McMansion is a very large house built in usually a suburban neighborhood or development,
one regarded critically as oversized and ostentatious.
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found in urban centers, closer to shops, restaurants, and the office. And as
the number of apartment buildings under construction continues to rise, it

appears the exodus to the cities won’t be slowing anytime soon.
(https://time.com/72281/american-housing/)

2.3. Answer the questions.

1. Who considered homeownership part of the American Dream?

2. Why are Americans abandoning their white-picket fences, two-car
garages and neighborhood cookouts?

3. What is meant by “the multifamily building trend”?

4. Why has multifamily housing become popular?

5. How does the author explain a surge in urban apartment building?

6. What factors determine the choice of a type of house people live in?

7. What are the changes in the life of millennials in comparison to
their parents?

8. Do you agree that “People need to live in their own homes”?

2.4. Find the latest data available on the Internet illustrating the cur-
rent trend in American housing. Compare the facts with the information
given in the text.

2.5. Explain the meaning of the following words and phrases from
the text. Use a dictionary. Give their Russian equivalents.

residential, community, metro area, mortgage, homeowner, neigh-
borhood, downtown, suburb, apartment unit, urban center, construction
worker, demand, homebuyer, to purchase a property, to rent, to lend,
mixed-use, to abandon, high-rise, low-rise, square feet, amenities, inner,
outer, high-density, urbanization.

2.6. Make a list of types of houses mentioned in the text. Explain the
difference between them. Add more items to the list.

2.7. Look at the highlighted words and phrases and guess the mean-
ings from the context. Then match them with the definitions.

Lo a mass departure, emigration.

2 of or relating to a large city, its surrounding
suburbs, and other neighboring communities.

K T to get ready.
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A a time when the price of houses rises quickly.

S the business of lending money to buy hous-
es and other property.

0. e, a party at which food is cooked outdoors.

T a period of slow economic activity and lack
of growth.

T the number of new houses, apartments, etc.

on which building work has started within a particular time, used as a
measure of economic growth.

O to give or deliver in small portions.

10, oo, a ritual, event, or experience that marks or
constitutes a major milestone or change in a person’s life.

2.8. Find pairs of antonyms among the given words.

Suburb, inner, housing bust, single family housing, high-rise, hous-
ing boom, multifamily housing, downtown, abandon, move back, outer,
low-rise.

2.9. Discuss the issues.

Urban and rural people are (not) different in:
e appearance

o dressing style

o character

o behavior

o social mobility

 cating habits

 handling problems

2.10. You are going to hear the recording about a court case in Cali-
fornia. Match the columns to practise the vocabulary.

1. to live in a particular place A. apartment complexes
2. to buy something B. to reside

3. people who make regular payments |C. to block

for the use of a house, car, equipment etc.
4. groups of buildings that contain|D.community groups
apartments and are managed by the same
company
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5. an amount of money that you receive | E. court case
to live on that does not change
6. to use your power to stop something | F. to notify
from being done or from succeeding
7. a range of organizations, including |G. rent payment
sporting clubs, service organizations,
small local businesses, libraries, etc. that
are based on voluntary participation from
members of the local community

8. alegal action H. renters
9. to inform someone officially about |I. to purchase
something

10. an amount fixed by contract, made | J. fixed incomes
by a tenant at specified intervals in return
for the right to occupy or use the property
of another

11. suitable or right for a particular sit- | K. affordable
uation or purpose
12. cheap enough for ordinary people to | L. appropriate
afford

2.11. Fill in the blanks with the following words / word combinations.
raise, property, expensive, judges, sales, decision, residents, re-
mained, court cases, lined up, renters, neighbor

1. At that time, a slave was considered ...................oooettn
2. The teacher saw Phillip passing a note to his ...........

3. Lower mortgage rates are attracting ........................... into
the housing market.

4. There are normally three ..................... for the national essay
competition.

5. The network has several new dramas .................. for the fall
season.

6. Our objective iSt0 .............ceeeee. $200 for the school band.

7. My i to leave school when I was only 15 was the
worst mistake I ever made.

8. Her unhappy face .................. with me throughout the rest of
my journey.



9. Movies are incredibly ..................... to make these days.

10. Many other families get no money to fund family ..................
because of legal aid cuts, with many having to act in person rather than
hire lawyers.

l11.’vebeenincar ..................... for five years now.
12. The ...............l. of Westville complained about the town’s
bus system.

2.12. LISTENING. Listen to the recording (Part I) and complete the
sentences.

1. Some people in apartment complexes in California won an im-

portant ...l
2. The owner of their ...................... was going to sell them.
3.The oo, were worried that someone would buy the
buildings and raise the rent.
4. The renters who are on ............ccocvviiiiiiniinnn., went to court

to try to stop the sales.
5. Some community groups help people find apartments that have a
6. ANew .................. says that if an owner wants to sell a build-
ing, he has to notify these groups first so that they can try to buy them if
they want to.

7.Thejudge .....coovvvvviiiiiiiii . the sale of the buildings.
8. The renters and their neighbors hope that the community groups
will ..o the buildings so that the residents can remain in

their homes.

2.13. LISTENING. Listen to the recording (Part II), complete the
phrases and put them in the order the speaker talks about them. Listen
to it again and answer the questions.

| notifications

2 law

. T program

A income

S monthly income
0. i agencies

TotO e, victory

.10 i, theneed
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9.60 cviiii rent affordable
10.t0 cevvveiieee, property

1. How many apartment complexes took part in a fight for their
homes?

2. Did the owner find a buyer?

3. What does the law say?

4. What could happen if the sale had gone through?

5. What do the tenants hope for?

2.14. Fill in the blanks with the words according to their definitions.

Last month, I decided to move out of my parents’ place and start liv-
ing on my own.l searched in the newspaper for apartment 1)
........................ and found a place not too far from my work. The 2)
........................... showed me around the apartment, and because it
suited my 3) ...l , I signed the rental 4) .......................
andpaidal) .........coeiiiiin some of which I might get back when 1
move out. The apartment has two bedrooms, one bathroom, a living
room, and kitchen. It also has a small utility room where I keep my 6)
.................... and dryer. Right before I moved in, the landlord put in
new carpet and had the walls painted, so it looks like a new place. The
rent is $650 a month, not including 7) ....................... I pay about
$100 for gas, electricity, water, 8) .......................e. , and Internet ser-
vice. Unfortunately, the apartment complex doesn’t allow pets, so my
dog has to stay with my parents for now. I might get a roommate at some
pointto share 9) ...................... but I haven’t decided on that yet. The
place looks a little empty because it isn’t furnished, but for the time be-
ing, I only have the basics: a bed, a table, a small 10) ................... n
the living room, and a TV. It’s not as livable and cozy as my parents’
place, but it will have to do for now.

1. official or public lists

2. a man who rents a room, building, or piece of land to someone

3. something in order to live a normal healthy comfortable life

4. an official document that people sign to show that they have
agreed to something

5. money that you pay for something, which will be given back if
you do not damage it
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6. a machine for washing clothes

7. a service such as gas or electricity provided for people to use (pl)

8. the mixture of waste from the human body and used water, that is
carried away from houses by pipes under the ground

9. the amount of money that you spend on something (pl)

10. a comfortable seat with raised arms and a back, that is wide
enough for two or three people to sit on

2.15. LISTENING. Listen to a talk between Roger and Ann and an-
swer the questions.

1. What is the topic of Ann’s call?

2. What’s the problem with her current apartment?

3. How much rent can Ann afford? What’s her budget like?
4. What are Ann’s preferences?

5. How is Roger going to help her?

2.16. Complete the text about the procedures for renting an apart-
ment with suitable words.

The procedures for renting an apartment in different counties, and
within the same area, city, or local area, can differ widely, and thus,
know what to expect can help you in your apartment search. First of all,
decide on the type of apartment you wantto 1) ............... How big of a
place do you need? How much 2) .................... are you willing to
spend? Is public transportation available nearby? Think carefully about
the place for you. Next, many apartments are advertised in the local
newspaper, and these 3) .................. generally described the size, lo-
cation, and amenities of the place.

Looking over these ads will give you a general idea of the types of
apartments available. Ask your friends and teachers if they can recom-
mend any specific place to live. Other students might be looking for 4)
..................... , and this might be a good way to minimize your
apartment search. Compare what they tell you to what you find in the
newspaper. Then, figure out the exact costs for renting an apartment and
determine your 5) ...l In addition to your first month’s
rent, you might have to pay a security 6) ................... to cover any
damage to the apartment. The amount you get back when you move var-
ies widely, but don’t expect to receive the entire amount because 7)
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.................. sometimes deduct money for regular maintenance includ-
ing carpet cleaning and new paint.

Finally, be sure to carefully read and understand the terms of the 8)
........................................ because once you sign, you will be
bound to uphold the terms of the contract. Ignorance is no excuse. Can
you keep pets in the apartment? Is smoking allowed? How much notice
do you need to give the landlord before you move out? Ask questions if
you aren’t sure.

2.17. LISTENING. Listen and check yourself.

2.18. Complete the definitions of some words from the text above.

a system or method for carrying passengers or goods from
one place to another.

a particular place, especially in relation to other areas, build-
ings etc.

something that makes a place comfortable or easy to live in.

physical harm caused to something so that it is broken or
spoiled.

work that is done to keep something repaired and in good
condition.

2.19. In the article below you can learn the difference between a
rental agreement and a lease. Fill in the blanks with the following words.

residence, expires, tenant, property, liable, expenses, landlord,
vacate, caters, rent

When yourentouta 1. .................... , you will need to decide if
you wish to offer your tenants a lease or a rental agreement. Although
these terms are often used interchangeably, they are not the same. A
lease has a set term, such as six months or a year, during which the 2.
............. agrees to rent the property. During that time (also known as
the duration of the lease), the tenant and the 3. ............... must adhere
to the agreement. For example, tenants agree to make monthly rent pay-
ments and follow any code of conduct or other stipulations in the lease.

Neither party can change any terms of the agreement until the lease
4. i, , unless both parties agree to the change. A tenant can’t
vacate the property without breaking their lease, in which case they can
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beheld5. ..., for the rest of the rent due under the lease, or
can be required to find someone else to take over the lease.

Leases are suitable for landlords who want to “lock in” a tenant for a
set period of time. If you have a mortgage payment to meet, for instance,
knowing you’ll have a tenant for the next year can help you budget your
6. e Most tenants are familiar with long-term leases and
will not have a problem committing.

Rental agreements are month to month, with no set period of 7.
.......................... At the end of each 30-day period, both you and
your tenant are free to change the rental agreement. These changes may
include raising the 8. ............. , changing the terms of the initial agree-
ment, or asking the tenantto 9. ....................... the property. Howev-
er, in most states, both landlord and tenant are required to give 30 days’
notice before any changes can be made. If your state doesn’t require no-
tice, you can change any part of the rental agreement at your discretion.

Rental agreements are useful if you’re having a problem attract-
ing new tenants, or if your property is in an area that 10.
........................... to students or professionals who move around of-
ten. These tenants appreciate the freedom a month-to-month agreement
provides, so offering a rental agreement can give you an advantage over
landlords who insist on long-term leases.

2.20. Look through the questions and complete the table with Eng-
lish expressions. Use the questions to role-play a situation of renting an
apartment:

. Cpok / ycJioBuUs apeH/ bl

. [ToTHOCTBIO BEPHYTH 327101

. PacTopruyThs 10roBop apeHasl

. KoMmmyHaneHbI€ yeiryru

. Hapymre 10roBop apeHapl

. TeKyluu peMOHT

. YBEJOMUTH O MPEKPALIEHUH APEH/IbI

O NN B WIN|—

. Cpexats (C KBapTUPHI)

General

* How much is the rent?

* Do you need a security deposit? How much?

* How long is the lease? What is the typical term of a lease?
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* What is the penalty for terminating the lease early / for breaking
my lease?

* How far in advance do I have to give notice before moving?

* Are utilities included? What is included in rent?

* Who does apartment maintenance and how do they handle it? Are
they on call 24/7?

» Will I be refunded my security deposit in full when I move out?

* Where Do I Pay Rent?

* When Can [ Move In?

The Apartment Building

* Is there Central Air? Radiators? Electric Heat? Elevator? Smoke
alarms?

» What condition are the floors in?

* Is there a screen door slide on the balcony?

* Can I paint the walls? Can I alter the look of my apartment?

* Do you allow pets? How about fish tanks? Is there a pet fee?

* Is there laundry in the complex?

Bathroom
* Is there a bathtub or just shower?
* Does the bathroom vent effectively?

Parking

* Is parking included?

* How much is for a parking spot?

Neighborhood

» Where and how can I take out trash? When is trash pickup?
» [s it near public transportation? a grocery store?

* Is it a walkup or an elevator building?

» Where is the nearest hospital? fire station? police station?

» What are the other tenants like? How noisy are they?

PART 3. CULTURE CORNER
3.1. Read the article and do the tasks.
ACCOMMODATION AND UTILITIES IN JAPAN

Some of the world's most expensive land can be found in central
Tokyo, which contributes to its reputation of being an expensive city.
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However, rent can vary from cheap tiny apart- _ &
ments of around 10 square meters to exorbitantly —

priced luxury apartments in prime districts. Out- P %,
side of central Tokyo, housing costs are distinctly g Rl '
lower, especially in the suburbs, surrounding pre- ! %

fectures and in other regions and cities of Japan.

The nationwide average monthly rent, not including utilities, for a
one room apartment (20—40 square meters) is between 50,000 and
70,000 yen. Rent for similarly sized apartments in central Tokyo and
popular neighborhoods nearby usually start from around 100,000 yen.
Gaijin houses, on the other hand, are inexpensive and relatively hassle-
free options to consider for those who want to stay in the city and prefer
not to rent conventional apartments.

Utilities, such as electricity, gas and water, are typically not included
in the rent except at some gaijin houses and monthly rentals like Leopalace.
Electricity is usually the most expensive of the three followed by gas and
water. The average cost for utilities for one person is just under 10,000 yen
a month: about 4000 yen for electricity, 3000 yen for gas and 2000 yen
for water. Gas water heaters and cooktops are common in most residenc-
es, though some modern homes may have induction cooktops instead.

(based on information from https://www.japan-guide.com/e/e2202.html)
(Image: https://www.freedigitalphotos.net)

3.2. Explain the words underlined.

3.3. Find the information about accommodation and utilities in other
different countries; compare it with information from the text.

3.4. Find information and speak about the most expensive / the
cheapest cities from the point of view of housing expenses.

3.5. Comment on the following information.

1. The biggest chunk of the average American's budget goes toward
housing, which accounts for about 37% of take-home pay. Many people
spend even more.

2. Keeping housing costs low is smart, no matter how much money
you have. The billionaire investor Warren Buffett lives in a modest
house worth 0.001% of his total wealth.
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3.6. Read the article.
CHINESE HOMEBUYERS SAY FENG SHUI IS

IMPERATIVE

Sam Van Horebeek

The only factor more important to these buyers is neighborhood safety.
Key Takeaways

« According to the 2015 Profile of Interna-
tional Home-buying Activity published by Na-
tional Association of Realtors, Chinese buyers
spent an estimated $28.6 billion on residential =
U.S. real estate. - :

« Feng shui is the second-most important consideration, only behind
neighborhood safety, for Chinese buyers.

« Of Chinese buyers surveyed, 86 percent stated feng shui will play
a role in future home-buying decisions; 79 percent of respondents are
willing to invest more for a home that incorporates its feng shui princi-
ples, and 36 percent said they wouldn't even work with an agent with no
knowledge of feng shui.

China surpassed Canada as the foreign country that spends the most
on residential properties in the U.S.; Chinese buyers comprise 16 percent
of international homebuyers.

According to the 2015 Profile of International Home-buying Activi-
ty published by the National Association of Realtors (NAR), Chinese
buyers spent an estimated $28.6 billion on residential U.S. real estate.

Impressive numbers, but what do these Chinese buyers look for
when shopping for a house? What type of house do they prefer? Do they
like a house at the end of the street, close proximity to a hospital, a
sloped or flat backyard, a bathroom facing the entrance, and so on?

These are key questions that agents need to know to sell to Chinese
buyers. Understanding feng shui will help in answering these questions.

Better Homes and Gardens Real Estate and the Asian Real Estate
Association of America (AREAA) conducted a survey and released their
findings. It turns out feng shui is the second-most important considera-
tion, only behind neighborhood safety, for Chinese buyers.

Of survey respondents, 86 percent stated feng shui will play a role in
future home-buying decisions; 79 percent are willing to invest more for a
home that incorporates feng shui principles.
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Respondents are willing to pay an average of 16 percent more for a
home that complies with feng shui philosophies; 90 percent of Chinese-
Americans believe implementing its principles increases a home’s resale
value.

Agents with knowledge of feng shui are especially prone to success
with Chinese buyers, as 36 percent said they wouldn’t even work with an
agent who has no knowledge of feng shui.

Feng shui is a centuries-old philosophy that originated in China. It’s
composed of two Chinese words: feng (wind) and shui (water), two of
the most basic elements for human survival.

Chinese people believe good feng shui of a home has positive ener-
gy, and 1t will bring health, wealth and good luck to the owner.

Below are some examples of deal-breakers that go against feng shui
and the reasoning behind those principles:

= If the home is located at the end of a dead end street. Air can-
not flow freely at a dead-end street, thus it accumulates dead air there.
And when there’s a disaster —such as a fire — people in this property can-
not evacuate from the back.

= If a road or river is bending away from the house. The shape of
bending away is like a bow or a reaping hook — a hint suggesting fortune
loss, disharmony in the family and abandonment — while bending around
is a hint of being protected and embraced.

= If the home has a sloped backyard. It represents that the house is
risky, while homes on a flat ground are more stable.

= If a home is surrounded by taller buildings. The owner in this
type of property is suppressed by the surrounding energy.

= If the home’s back stairs directly face the front door. That’s
because the ancient Chinese design philosophy says that all luck would
flow out the front door.

= If the home’s front and back doors are aligned with one an-
other. The energy flow between the two doors could be too aggressive,
which 1s a negative sign in feng shui. It indicates losing fortune and
health, theft and disharmony in the family.

= If the bed directly faces the door. The door is where wind en-
ters the room. If the bed faces the door directly, the bed is facing the
wind directly, which is harmful for people’s health. And people sleep-
ing on the bed would have difficulty accumulating energy when facing
the wind entrance.
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= If a mirror faces the main door. Because the mirror pushes away
all the good feng shui energy that is about to enter the house.

= If a mirror faces a bed. In ancient China, a mirror facing the bed
is believed to be calling ghosts. Mirror has reflected light, which might
cause neurasthenia.

= If a bathroom is located at the home’s center. The center of a
home is a vital place. If it’s occupied by a bathroom, the owner will have
bad luck in making money, and it’s harmful for the owner’s health as well.

= If the stove in the Kkitchen is visible from the main door. The
fire from the stove will block the inflow of wealth.

= If the bathroom door faces the main door. The bathroom is not
clean, and it will pollute the energy that people face when entering the
main door.

= If the home is in close proximity to a hospital. People who are
hospitalized are out of luck, sick people have disease and surgeries in the
hospital have a murderous look, all of which have negative impact on the
magnetic field around the area.

= If the home is in close proximity to temples, churches or ceme-
tery. Energies of places for gods or ghosts are disrupted and effect hu-
man beings negatively.

= If the home is situated close to cinemas or theaters. Energy of
cinemas and theaters is not stable; it’s up when an audience comes in and
down when the audience leaves. The volatility will affect the energy at-
mosphere of that area. People living in that area have frequently
changing luck.

= If the home is adjacent to elevated roads or a platform bridge
suffers from the noise and shaking. People living in this environment
tend to get neurasthenia.

= If the home has a front door that faces a big tree. The big tree
in front of the front door can block the inflow of positive energy.

= If the home has an arched front door. The shape of the arched
door is similar to a tombstone. The owner of the house is often ill-fated.

= If the home has a front door facing an elevator. The elevator
tends to absorb energy from the home.

= There are also some good feng shui features of a property:

= If a home is backed by a mountain. If there’s a mountain — pref-
erably a round shape without a sharp corner — the owner of the property
has backing, and it’s easier for the owner to have good fortune.
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= The front door or the gate of a condo building facing the east or
south. East is the direction where the sun rises, which indicates a bright fu-
ture. Sitting in the north and facing the south is traditionally a perfect direc-
tion in feng shui as this direction is easiest to get the essence of nature.

= Having knowledge of these feng shui principles would greatly as-

sist in dealing with Chinese homebuyers.
(https://www.inman.com/2015/11/23/chinese-homebuyers-say-feng-shui-is-imperative/)

3.7. Explain the words / phrases underlined.
3.8. Speak about Feng Shui — its history and basic principles.

3.9. Answer the questions.

1. Do cultural considerations affect the purchase of property? Why /
why not?

2. According to the definition given in the dictionary, feng shui is an
ancient Chinese belief that the way your house is built or the way that you
arrange objects affects your success, health, and happiness. Do you be-
lieve your life, health and happiness can depend on the way your house is
built or how objects are arranged in your house? Why / why not?

3. Do the principles of feng shui seem reasonable? Comment on
some of them (basing on the text).

4. Can you say if feng shui is spread somewhere except China? Is it
popular in Russia / the USA?

3.10. Comment on the following information.

Donald Trump once had a feng shui master back in the mid-1990s
when he was building the Trump International Hotel and Tower just off
Central Park. Mr. Trump consulted with Pun-Yin who is an expert in the
Chinese practice of trying to harmonize with one’s surroundings.

3.11. LISTENING. Listen to the recording and complete the table
with positive and negative effects of Feng Shui.

Positive Negative

cleanliness straight lines
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3.12. Choose a country and present information on what type of
dwelling seems desirable in the country according to cultural traditions /
beliefs / habits.

Example: Muslims culture encourages friends and family to get to-
gether frequently. And that means it’s important to have a lot of room,
including separate living rooms for men and women...

3.13. Moving into and setting up your new home is definitely one of
the most exciting things. Throughout history, people have gone from
caves to huts to castles to blocks of flats — and nowadays, it seems like you
can find an example of any house design possible. Anyway, people follow
their personal housing preferences. Through homes people show them-
selves. Answer the questions.

1. Do you think the place you live in tells a lot about you?

2. Are you a neat freak or the type that finds order in chaos?

3. Do you agree that a messy place filled with clutter is the residence
of creative people?

4. Are you obsessed with cleanliness and organizing everything
around the house?

5. Do you agree that colors, furniture or other decorations will set
the mood inside your home and can show others if you’re a fiery or more
of a laid-back person?

6. Do you think that if drapes and blinds are always shut in a house,
the person who lives there is not that chatty and wants to be left alone?

3.14. WATCHING. Watch the video “Lego-style apartment” and
complete the sentences with the words you hear. What does the apart-
ment say about Christian?

1. To get into Christian’s apartment you need to walk up ...... steps.

2. The apartment is on the ................. floor.

3. When he came there for the first time the apartment was ...........
and there was anold ......................

4. The apartment has ................... square meters.

5. Reading ............. magazines inspired Christian by
..................... elements as well the practical hidden away things.

6. For Christian, the basics for living are a nice comfortable
............. and nice clean ... iy @ e
anda..................... to cook something.
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7.The ..oooviiiiiiiiinn, comes up automatically without any help.
8. It’s important for Christian to have a proper functioning kitchen

with the right size ofa .......... and the right sizeofa ...................

9. Next to the kitchen area there’s a ................ area and a
................. area.

10. There’sanice ................... where he can watch his full body.

I11. Thereisn’ta .................. bathroom, there’s a shower which is
likea................ and a sink whichhecallsa .........................

12. Christian isn’t a ...................... person. His lifestyle is

13. Although he has a sweet tooth, he doesn’t gain weight since he
livesinan ..................... apartment.

14. Once there were ............... people in the apartment.

15. Besides fold-out elements there are some ........................
elements used in the apartment.

16. The advantage of a small place is you have everything ............
(https://www.youtube.com/watch?v=juWaO5TJS00)

3.15. Describe the place you live in. Bring the photo to the class or
make a short video of the place and speak about.

— Location (neighborhood, nearby places of interest);

— Type of the dwelling (free standing house, semi-detached house,
townhouse, etc.);

— Size (square footage, the territory around the house with backyard
buildings, number of rooms, etc.);

— Amenities (what makes the house cozy, comfortable, unique, etc.);

— View from the rooms;

— Interior (style and atmosphere, furniture, wallpaper, light, home
appliances, etc.);

— Interior items that are valuable and dear to you (tell a short story,
connected with them).

PART 4. CRITICAL THINKING

4.1. Read each statement and then identify whether it is a fact or
opinion. Prove your answer.

e A fact is something that can be proven true with some form of ev-
idence.
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e An opinion is not backed by facts, they are often based on feelings
and emotions.

1. We live in a brick house.

2. Housewife is the best wife.

3. Bungalow is a low house having only one storey or, in some cas-
es, upper rooms set in the roof, typically with dormer windows.

4. My father is a real estate manager

5. My mother gets annoyed when I come inside with muddy shoes.

6. A wind turbine is a modern windmill used to generate electricity.

7. My hamster’s name is Vinny.

8. A rooster woke me up this morning.

4.2. Write one fact and one opinion for each word.

Example: Ocean || Fact: More than two-thirds of Earth’s surface is
covered by oceans.
Opinion: The Pacific Ocean is the best ocean to visit.

. Mansion

. Fence

. Mortgage

. Quilt

. Vacuum Cleaner
. Tap

. Porch

. Shed

01N N bW

4.3. Use the information and predict what will happen.

Sam and Rosy mopped the floor and dusted the shelves in their two-
storied detached house. Then they put on their snow suits, hats, boots
and scarves. They went outside and took two big shovels. They began to
roll the snow in three large piles.

4.4. Give the answers and prove them.

1. What is not inside or outside a house, yet no house would be
complete without it?

2. A man builds a rectangular house. All sides of the house are ex-
posed to the south. A huge bear walks by. What color is the bear? Why?
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3. What is lighter than a feather, but cannot be lifted?
4. If there are eighty-five marbles and you take away 2, how many

do you have?

5. What can overpower you completely, but not hurt you?
6. You have only one match. You walked into a room where there
was an oil burner, a kerosene lamp, and a coal burning stove. Which one

would you light first?

7. Why do you always find something in the last place you look?
8. When is longhand quicker than shorthand?

4.5. Look at the two ads. Compare and contrast two different types
of accommodation that people live in. Which advertisement would inter-

est you? Why?

ELM TREE COURT

Bedrooms:1

Bathrooms:1

Rent:$670 /per month

Square Feet:432

This cozy and intimate space
offers affordability for single liv-
ing. Central air conditioning and
gas heat provide efficient heating
and cooling. The only utilities paid
by the tenant are electric and ca-
ble/internet. Centrally located be-
tween Warren Street and Monks
Avenue these units are close to lo-
cal universities, restaurants, coffee
shops, bars, etc.

EVERGREEN TERRACE

Bedrooms:2

Bathrooms:1

Rent:$415 /per person

Square Feet:750

Our two-bedroom units are
perfect for couples or besties. And
if you don'’t like to do the dishes —
no problem. This apartment in-
cludes a dishwasher. And the kitch-
en island is the perfect perch to eat
meals or an extra cooking surface.
Central air conditioning will keep
you cool in the summer and the gas
heat will keep you toasty warm in
the winter. Laundry facilities locat-
ed within steps of your unit on

property.

4.6. Look at the descriptions of some people below. Which person /
people would you most enjoy living in your area? Why?

Fiona and Edward have been married for 10 years. They have twin
daughters, aged 1. They both like keeping fit in their spare time.
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Jenifer has just left university and has got a job in the local bank.
She lives alone and would like to meet new people, make friends and
throw parties. She can’t drive.

Rachel and Rick have been married for forty years and have just re-
tired. They enjoy walking and cultural activities, but don’t really like

noisy places.
(Images: https://www.freedigitalphotos.net)

4.7. Guess / find the meanings of the abbreviations used in ads for
houses or apartments for rent.

1. 3br; 2. 2ba; 3. LR; 4. DR; 5. Fp; 6. W/D; 7. CHA; 8. A/C; 9. 1Ig
kit; 10. Frig; 11. hdw flrs; 12. sec sys; 13. off st pkng; 14. 15 min dntwn;
15. $675 / mo; 16. dep; 17. fncd yd; 18. nice nbhoo; 19. avail now; 20. %2
bath; 21. amp; 22. appl; 23. balc; 24. bb; 25. bkyd; 26. bldg; 27. brk; 28.
bsmt; 29. d/d; 30. d/w; 31. da; 32. dup; 33. eff; 4. eik; 35. elec; 36. elev;
37. fmr; 38. flr; 39. furn; 40. hse; 41. ht, htd; 42. imm occ; 43. inc; 44. Ig;
45. Ind, Indr; 46. Imr; 47. mo; 48. mod; 49. no pts; 50. non-smo; 51. nr; 52.
nwly ren; 53. pvt bath; 54. pvt rm; 55. ref; 56. refs reqd; 57. rm; 58. sec; 59.
sf / sqft; 60. svc; 61. twnhse; 62. util incl; 63. util; 64. w/w; 65. yd.

4.8. Read the ad. Make sure you know the meanings of the abbre-
viations.

OPEN HOUSE WEDNESDAY MAY 19TH 5:00-7:00pm. VR
PRICING. Seller will consider offers starting at $249,900-$269,900+.
Wadsworth Court is located on a cul de sac with very little traffic. Move
right into this newly remodeled home! Beautiful Brazilian Koa Harwood
floors. Massive living room with cathedral ceilings and newer gas fire-
place. The formal dining room (currently being used as a family rm) has
a top of the line Anderson door leading to the back porch and stamped
patio. Kitchen has new stainless steel appl. First floor has updated 1/2
bath. Enormous master suite has a walk-in closet and a full master ba.
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Both full bas were beautifully updated in 2021. All new carpeting in the
bedrooms 2019. Finished basement for even more living space. Furnace
and AC 2019. ALL THE NEW ANDERSON WINDOWS AND
EXTERIOR DOORS HAVE A 20 YR WARRANTY. 150 amp electri-
cal. Architectural roof. Updated hot water tank. Attached 2 car garage.
Large fully fenced private backyard- great for entertaining! The extra 234
sqft includes the finish basement. Negotiations start on May 20th at 9am.

(https://www.homes.com/tonawanda-ny/homes-for-sale/)

4.9. Make up ads for different types of people.

O 1 ON DN B~ W —

. a young couple without children
. a student

. an unmarried person

. a lonely elderly man / woman

. @ woman with many pets

. an extended family

. an alcohol addicted artist

. any other

4.10. For each number find a word that does not belong to the group,
explain why.

1

. Oven, Sewer, Mincer
2. Hut, Hostel, Cottage

3. Rent, Own, Possess,

4. Threshold, Mirror, Window
5. Tile, Laminate, Wallpaper
6.
7
8
0.
1

Bottle, Fork, Cup

. Property manager, Gardener, Inspector
. Lawn, Attic, Basement

Scissors, Knife, Saw

0. Bed, Blanket, Pillow

PART 5. CONSOLIDATION SPEAKING

5.1. Fill in the blanks with the idioms.

Angel in the house, craphouse, halfway house, on the house, an open

house,

a glass house, a flophouse, a house of cards, a hash-house, the

house of God, the juice house, a crack house, basket houses.
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1. Once the ............ helps Mark recover from his heroin addiction,
he’ll be able to return to his hometown and move forward with his life.

2. Eva, we can’t stay in ...................... like that, no matter how
cheap it is. It’s probably infested with bedbugs!

3. We were pretty broke after our trip, so we just stopped at
........................ on our way home.

4.'mnotusinga ...........oeeveennnns I'T can wait till we get home.

5. The kids are so young that they generally have no interest in going
(0 S on Sundays.

6. Now that I’ve become a vegan, I feel like [ livein ....................
— I constantly have to hear everyone’s opinion on veganism.

7. Greg decided against investing in the new technology company
because he got the feeling thatitwas ....................oooi.

8. Though we’ve made great strides in the past half-decade toward
full equality for women, there is still this lingering notion that a married
woman, especially a mother, shouldbethe ............................ ...

9. Many of the most famous musicians began their careers eking out
alivingin................... around Greenwich Village in New York City.

10. I’d steer clear of that place on the corner — it really looks like

11. Would youstopby ..o, for some foam?

12. We’ve been looking for weeks for the right house to buy, but
there’s .......coooevinnni this Saturday for one that looks really promising.

13. I’'m so sorry that you have had such an unenjoyable evening.
Please accept this bottle of wine ............................... as an apology.

5.2. Paraphrase the following sentences.

1. Tom used to be really athletic in high school, but he put on a ton
of weight. He’s as big as a house now.

2. “I know 1t hurts to move to a new town, but we’ll have a new
house there, and — “Oh, a house is not a home! It won’t be the same.

3. Several hundred students may suddenly be out of house and
home after the university-owned apartment building failed to pass its an-
nual health and safety inspection on Friday.

4. You’re going to put your ex-convict brother-in-law in charge of
your business? I can’t tell you how to run your company, but don’t let
the fox guard the henhouse.
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5. Sam just got out of the house of many doors and is looking for
somebody to pull a job with.
6. “She just spends her time complaining about other people. It’s so

'97

shallow and annoying!

— “Don’t throw stones in glass houses.”

7. We’ve loved living in this place, so we’ve decided to throw a
house cooling party for all our friends to celebrate all the good times

we’ve had here.

8.1 can’t wait for you to meet Mark. I just know the two of you will

get on like a house afire!

9. He emigrated to Australia in 2006 and set up home just outside of

Sydney.

10. No matter what happens in coming months, your position in this

company is safe as houses.

5.3. Match the phrasal verbs to their meanings.

. take out the trash
. throw (something) away
. clean up/ tidy up
. hang up your clothes
. pick (something) up
. stock up on (something)
. take down (a picture)
. mop (something) up
. sweep (something) up
10. turn on something
11. turn off something
12. put on the pot / kettle
13. put on music
14. put out
15. build on
16. put away your things

O 00 1O\ bW

a. put your clothes on a hanger to hang in
closet

b. remove something from the floor to put
into their proper place

c.remove (a picture or object) from the wall
d. use a broom to remove small pieces of
things / dirt from the floor

e. put smth on the stove

f. give smth power to start

g.remove trash from the house

h. turn on the radio or some music

1. put something into the trash can / to discard
J. construct an additional part of to the
house, add more space / room / ...

k. buy a lot of something to fill the refrigera-
tor or pantry

l. remove the dirt, stains, and unwanted ma-
terials

m. extinguish / make a fire stop working

n. put items into their proper place

0. cause the power of smth to stop

p. use a mop (towel or sponge) to remove
liquid from the floor

114




5.4. Fill in the gaps with the phrasal verbs.

1. Emily always ....... the things ....... from the floor to put them
back in their proper place.

2.1 the trash daily.

30, the sauce ....... with your bread.

4. She always ....... ....... waste in the trash can.

5.We....... our clothes ....... in the closet.

6. Do you want me to ....... the lights ....... ?

7. We spent all Saturday morning ....... ........

8. Thaveto.............. on snacks for the party.

9.Shemadeus .............. all the posters.

10. Shall I ....... the kettle ....... ?

11.She ....... ....... some music while they ate.

12.Janwas ....... ....... the bits of paper and broken glass.

13. Don’t forgetto ....... ....... the oven.

14.He ....... his toys ....... every night.

15. We’re planning to ....... ....... a conservatory.

16. The rescue services are still trying to ....... ....... the fires.

5.5. Listen to the recording and write down English equivalents:

. TeHepaJibHas yoopka
. IByCTiaJibHas KPOBATh
. TIyXOBO€ 0JIeSIJI0
. HaBOJIOYKa
. XKaIo31
. CTCHHOM 11Kad, rapaepoOHas
. CYIIWJIKA JIJISI TIOCY/IbI
. CPOK XpaHEHUS
. HAKOTIUTh MYyCOD
10. u36aBUTHCA OT Mycopa / BRIOpOCUTh Mycop (2)
11. mprmecocuTs KOBEp
12. copTupoBath Beln
13. (¢)MBITH IOJIKK
14. O4UCTUTH OT KUpPA U MATEH IIUTY
15. ObITh HEOJHO3HAYHBIM / HEOJWHAKOBBIM, MMETh KaK IOJOXKH-
TEJIbHbIC, TAK U OTPULATEIbHBIE CTOPOHBI
16. MmenuTh, OTKIIAIBIBATh CO THS HA JICHb

O 0 1O L & WD —
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5.6. The average American spends one hour a day cleaning their
house, according to the Bureau of Labor Statistics. Is your house usually
messy? Do you manage to keep your room clean on a daily basis? Is
spring cleaning an only chance to get rid of clutter? Speak about the way
you keep house.

5.7. Translate the word combinations.

CHuMaTh KBapTUPy B MHOTOKBAPTHPHOM JIOME, CAaBaTh KOMHATY,
YyBCTBOBaTh C€0sl KakK JIOMa, BBIXOJUTh B MapK, Mepeexarb B HOBYIO
KBapTUPY, B 3aX0JIYCThE, B MEIICH TOCTYMMHOCTH, >KUBOIKUCHBIN BU/I, CO-
BPEMEHHAsi MHOTO3Ta)KKa, BUHTOBAsI JIECTHULIA, 3allylI€HHAs] KBapTUpa,
TOHKHE CTEHBbI, YCTPOUTh BEUEPUHKY, YAOOHO PaCIOI0KEHHbIN, 3a0po-
IICHHBIN J0M, OOBETIIAJIBbIE IOMa, B30UTh MOIYIIKH, YOpaTh MOCTEb,
HEYXO0XXEHHBIN JIBOP, JTI0OOE3HBIN / yCIIyKIUBBIN MEPCOHAN, CaJl aleIbCH-
HOBBIX JICPEBHEB, B3STh KPEAUT HA MOKYIKY I0Ma, HECOBITOUHAS MeYTa,
CMOTpPETH (KBapTUPY IEpe]l MOKYIKOM), ObITh Karjieil B MOpPE, BHITOAHAS
MOKYIIKa, OY€Hb XOTETh KYNUTh KBAPTUPY, XOTE€Th KyIUTh JIOM, PACXBa-
JUBATh JOM, MOJ PyKOH, 30Ha 0apOEKI0, TOCTYMHOE KUJbE, POCKOIIHbBIE
anapTaMeHThI B 3JIMTHOM palioHE, TOTOBOP apEH/bl, OLIEHUTh CBOU Or0-
€T, BBICUMTHIBATH JICHBI'M 3a TEKYIUN PEMOHT, HE JICHEKHas MOJib3a /
BbITO/1a (0accelH, TpeHAXKEPHBIN 3aJ1 PSAIOM), COOCTBEHHOCTD.

5.8. Translate the sentences into English.

1. B TOM KXHWBONMMCHOM MECTHOCTH B OTJAJICHHOW YaCTH ropojia CTo-
1 ero OyHrajgo, HeOOJIBIIONW YIOTHBIM JOMUK Ha JPEBECHBIX CBasX U C
IIOCKOW KPBILLIEH.

2. OcoOHSK OBLT TPEXATAXKHBIM, C JABYMS IIUPOKUMH OaqKOHAMHU,
JEKOPUPOBAHHBIMU B UTAJTBLIHCKOM CTHJIE.

3. TayHxaycbl CTaHOBSITCSI BCE Oosiee nmomnyasipHbiMu B IpKyTCKe.

4. Ilo HOYaM HSIHS CUJIeJIa B MOEW JETCKOW M pacCKa3bIBajla MHE
CKa3KH PO THOMOB.

5. Korpma naexan crnpocusia MeHsl, C KEM g X04y KUTb B OJJHOM KOMHa-
Te, 1 pacTepsuach.

6. MycopornpoBoibl B IoM€ ObLIM, HO OHU HE paboTaiM, TaKk Kak
KUJIBLIBI OOSITTUCH, UTO TapakaHbl 3aBeyTcs (infest) B UX KBapTHpax.

7. B nome ObutM Bce yao0cTBa: JUQT, HEHTPAIbHOE OTOIUICHUE,
ANEKTPUYECTBO U AAKE MYCOPOIPOBO/I.
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8. MHorue Berxme noMa B HeHTpe MpKyTCKa CHOCAT, a KuJbLam
MPEAOCTABIISIOT IPOCTOPHBIE KBAPTUPHI B HOBOCTPOMKAX.

9. KnamoBas Oblia 3aBajieHa CTapbIMU MpeMETaMU MeOeNH, Cpeu KO-
TOPBIX ObLT KOMOJI, Oy(PET, CIIOMaHHOE KPECIIO-Kayaika, HECKOJIBKO TMOJIOK.

10. OHa ObUIa CTpaHHBIM YEJIOBEKOM, KOTOPBIA HE MEUTal >KUTh B
JIOME C BUJIOM Ha MOPE.

11. ITo Tpaguuuu nepen nNpa3gHUKOM JFOAU HABOAWIU TMOPAIOK B
JIoMax, OCJIMIIN MOTOJIKH U CTCHHEL.

12. B xoMHaTe HEAOCTATOYHO CBETA, IIOATOMY SI ITPEIIArar0 OKJIEUTD
CTEHBI OCIBIMU 000SIMHU.

13. MHe HpaBUTCS B MOEM >KHJIMIIE TO, YTO OHO OUYEHb JOCTYITHOE —
oruiaTa JOBOJIbHO HHM3Kasg, U TUxue cocean. Kpome Toro, kBaprupa
HAXOJUTCS B IIEHTPE ropo/ia, OHA KOMIIAKTHAs, HO YIOTHAI.

14. BHyTpu Hallle BpeMEHHOE KWINIIE ObLIO MeYabHBIM, TOT/1a KaK
CHApY>XHU — HACTOSAIIUK JBOPEILL.

5.9. Translate the story into English.

B cy606oty IIutep n @uona npuriacuiii MeHsl Ha HoBocelbe. YecT-
HO TOBOpA, 51 HE ObLIAa OCOOEHHO CYACTIIMBA €XaTh B UX HOBBIN JOM, KO-
TOPBIM HaXOJUJICSA HA OKpauHe ropoja. [lo mopore k HUM s TpeACTaBIIS-
Ja cebe MaJICHbKYI0, TECHYIO XHOapKy, 0e3 Kakux-11uoo yno0cts. S 3Ha-
na, [Tutep u ®uona MOrIM MO3BOJIUTH CEOE YTO-TO OYEHb KOMIAKTHOE U
HEJIOPOTOE.

Korpna st yBumena mom, To nmojaymaia, uto Obiia mpaBa. OH BBITIISAIEI
KaK 0€CX03HO€ 3JJaHUE, MSTKO BBIPAXKasiCh, B INIAUEBHOM COCTOSIHUHU.

OnHako BHYTpU JOM OB POCKOIIHBIA — MPOCTOPHBIM, C Tpems
CHaJIbHSIMU, YIOTHOM TOCTHHOM, OOCTaBIICHHON MSTKOM MeOesblo U Ka-
MHUHOM B IeHTpe. B lome Oblin Bce ya00CTBa — OTOIICHHE, BOJOIPO-
BOJI, HOBasl BJICKTPOIIPOBOIKA.

CrycTsi HECKOJIBbKO MHHYT, CHUISI B Kpecie-Kadalke y KaMuHa, 5
BCIIOMHUJI CKa3Ky MPO KpacaBully U uyaoBuiie. X 1oM u ObLI 4y10BU-
IIEM — YKaCHBIM CHapY>XM U TpeKpacHbIM BHYTpU. Kak yacto ObiBaeT B
KU3HU — MBI MPEJCTABISAEM YTO-TO B CTpaxe W HEBEPUM, a MOJIydaeM
yAOBJIETBOPEHUE U BOCTOPT.

5.10. Translate the text into English. Describe the apartment / house
of your friend or relative.
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VY Moeit cectpel Mapuu — cBost HeOOoJIbIIIasi KBApTUPKA B LIEHTPE TO-
pona. KBaptrupa HaxoauTcs Ha 5-M 3Ta)K€ JAEBATUAITAXKHOIO JIOMa B TH-
XOM 3€JICHOM paiioHe. B kBapTupe 2 KOMHATHI — 3aJ1 U CIIAJIbHS, MaJICHb-
Kas KyXHA M TyalleT C BaHHOW KOMHarou. KOHE4YHO, B JOME €CTh BCE
yn00CTBa, HO, K COXaJEHUIO0, HET MycoporpoBoaa. Henaneko ot goma
€CTh JETCKHAM CaJl, IIKOJIA, @ TAKKE JOCTATOYHO HEIUIOXOU CyNEpPMapKeT,
r1€ MOXHO MpuoOpecTu Bce Heobxomumoe. Jlopora a0 aBTOOYCHOM
OCTAHOBKM 3aHUMAaET 5 MHUHYT, MO3TOMY €/ HE NPUXOJUTCS PAaHO BCTa-
BaTh, YTOOBI ITpUEXaTh HA PaOOTY BOBpPEMHI.

DTy KBapTUPY KYNUJI €l €€ MY, KOTOPbI, K COXKAICHUIO, TENEPh
ObIBIIMKM MYk. OHM pa3BesMCh MOJITO/a Ha3ajl, HO MOsl CECTpa BCE €IIe
paccTpoeHa u3-3a 31oro. OHM MO3HAKOMIIIMCH 6 JIET Ha3aJ y CBOUX JPY-
3eil Ha HOBOcelbe. Uepe3 moiroga oHM yKe MoxeHunucb. Mapus Obuia
OUYEHb CUACTIIMBA, MYK ObLJI OY€Hb AOOp M WEeAp K cBoeil xeHe. Ilepen
CBaab001 OHM HAYaJld UCKATh JJIsSI CE€0s KUIIbE, MOCMOTPEU MHOXKECTBO
pa3IMYHBIX KBapTHUp. JTa KBapTUpKa Mapuu moHpaBuiIach cpasy: He-
OomplIas, HO YI00HAas!, M OHA MOCTapajIach CAejIaTh €€ OYeHb YIOTHOM.

Bcekope xapakrep myxa Mapuu U3MEHWICA: OH Hayall PETYJISPHO
KpU4aTh Ha HEE, CTaJl HEPBHBIM, PA3PAKUTEIbHBIM, 3JIbIM, KaJIHBIM H
peBHUBBIM. OH HE MOT CIIEpKUBATh CBOUX OTPHUIATEIILHBIX 3MOLMHI, U
BCKOpe Mapus pa3Benach C HUM.

[locne pa3Boja OHa pelIniia BCE U3MEHUTh B KBapTUPE: HAKJIEUJIA
HOBBIC CBETJIbIE 000U, MEpecTaBWia JUBAH M3 JICBOTO yIJia B IMPaBBIi,
BBIOpOCHIIa KOBEP, Kylujia HOBYIO JIOCTPY U HOBBIE, SIPKHUE, PA3HOIBET-
HbIC 3aHABECKU. Ternepb KBapTUpA BBIMJISIAT COBCEM MO-Apyromy. [py-
3bsl TOBOPAT Mapuu, 4TO y He€ NPEKPACHBIA BKYC U OHA YMEET CHEIaTh
BCE BOKPYT C€0s1 YIOTHBIM U KPACHUBBIM.

5.11. Comment on the sayings and quotes about housing.

1. Home is the starting place of love, hope and dreams.

2. The magic thing about home is that it feels good to leave, and it
feels even better to come back.

3. A house 1s made of bricks and beams. A home is made of hopes
and dreams.

4. The house shows the owner.

5. An empty house is like a stray dog or a body from which life has
departed.
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6. Any woman who understands the problems of running a home
will be nearer to understanding the problems of running a country. —
Margaret Thatcher

7. One may make their house a palace of sham, or they can make it a
home, a refuge. — Mark Twain

8. The worst feeling in the world is the homesickness that comes
over a man occasionally when he is at home. — Edgar Watson Howe

9. I1live in my house as I live inside my skin: I know more beautiful,
sturdier and more picturesque skins: but it would seem to me unnatural
to exchange them for mine. — Primo Levi

10. Woman, the more careful she is about her face, the more careless
about her house. — Ben Jonson

PART 6. WRITING
WRITING AN ANNOTATION

An annotation/abstract is a brief note added to a text, a book or to
a picture. This short piece of writing usually prefaces the work itself and
contains comments and explanations of what has been written or shown.
Like summary (see Unit 1, Part 6) annotation provides a short rendering
of the text, but does it in a maximally compressed form. Its average size
1s about 150-250 words. Moreover, annotations are written in accord-
ance with a particular pattern and tend to have rather formulaic lan-
guage. The skill of writing an annotation is very useful for all students
who publish their first research papers, such as scientific articles.

Annotation structure

A standard annotation of a scientific article should include:

e Introductory information on the topic of the work

Example: This current article explores the possibility of adding ag-
gregate (10 mm size) to sandcrete mixes in order to enhance the strength
of the sandcrete blocks...

The author addresses to the subject of loopholes in the housing law.

e The purpose of the research

Example: The various points of views of linguists on the origin of
lexeme “house” are given.

An attempt of the article 1s to define current housing market trends
in the US.

e Theoretical and practical relevance of the research
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Example: The study contributes to a growing body of research on
engineered bamboo and presents areas in which further investigation is
needed.

e The basic results and conclusions of the work

Example: The outcome of the survey suggests that “Image” is the
key barrier against a wide acceptance of traditional earthen houses which
are linked to poverty. While modern earthen construction is desired, it is
expensive for low-income households.

A non-fiction book annotation should also include the information
on its target audience.

Example: The book is intended mainly for intermediate students
(students who have already studied the basic engineering).

In other words, annotation is a capsule review of the work written in
an academic style with a great number of clichés.

Clichés for annotation writing

The article addresses/argues/introduces/points out/presents/gives/
describes/reveals/ contains/ deals with/is devoted to/is concerned with/ is
focused on/discusses ... (concept, issue, aspects, study, phenomenon, da-
ta, information, facts, evidence, etc.)

The author of the article examines/studies/presents/discusses/
concentrates on/outlines/views/analyses/gives an insight into ... (the is-
sue/problem/topic, etc.)

The article contains examples of ...

The study/paper shows/presents/regards/examines ...

The publication deals with ...

The ... is under consideration

Several theories on ... are examined, studied, etc.

The analysis helps to understand ...

The results hereto are ...

The article pertains to validity of ... (claim, hypothesis, statement, etc.)

The relevance of this article is ...

The research 1s based on ...

I insist that/focus on ...

... the latter 1s ... (as reference to the previous notion).

the abovementioned/before mentioned

120



How to write an annotation

When you need to write an annotation to your piece of writing you
should look it through one more time and ask yourself the main ques-
tions like “What the work is about?”, “What main ideas did I try to ren-
der and what conclusions did I make?” Write the answers to these ques-
tions in a short yet informative manner. Remember that your annotation
should be written in the same style as the work was done. Following this
plan may help you to write an annotation:

e name and specify the area or topic of your work (your answer to
the 1% question);

e indicate the reasons why the research deserves attention (its rele-
vance, practical or theoretical value, knowledge increment, attention to
new findings, etc.);

e describe briefly what you have analyzed;

e summarize the results of your study/analysis (your answer to the
24 question);

» make a conclusion based on the work done (your answer to the 2"
question).

Your annotation may consist of only 2-3 extended sentences, yet
should contain much of the abovementioned information and familiarize
your prospect readers with everything they need to know about the es-
sence of your work before they start reading it. A good annotation should
fully reflect the issue and interest your target audience readers.

Make sure you do not repeat word by word your sentences from the
article in the annotation, reformulate them.

6.1. Read and analyze the annotation below. What necessary constit-
uent parts of the annotation do you see? Does this annotation give you a
general idea of what the article is going to be about? Find the clichés that
help to present the information in a structural and official manner. What
formal and semantic means make the annotation logically coherent?

The article deals with the analysis of various shades of meaning of
the lexical units “home” and “house”. The analysis of etymology, seman-
tics and synonyms of the words “home” and “house” as well as the ways
of their verbalization in the texts on architecture makes it possible to spec-
ify the vision of the basic components of the British and American lin-
guistic world-image. The main objective of research is to reveal the dif-
ferences between the lexical units “home” and “house” and disclose the
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specificity of their usage in the articles on architecture. Research objec-
tives have been achieved by using the material from English language dic-
tionaries and the articles from the Web sites on architecture. The meth-
odological base includes the method of continuous sampling, quantitative
estimation, semantic analysis and etymological analysis. The authors state
that the word “home” is closely connected with the feelings and emotions
evoked by the place while the word “house” is used to denote a building.
The lexical unit “home™ is not frequent in the texts on architecture as ar-
chitects are more interested in space and forms than in emotions caused
by the project. The word “house” is used to describe structures and con-
struction methods. The lexical unit “home” is dominant in the texts of ad-
vertisements in the sphere of architecture because it is always necessary to
create the feeling of comfort in this type of discourse. Thus, “home” is a

sensorial and mental notion whilst the notion “house” 1s material.
(Gradaleva E. A., Nasybullina R. A. Peculiarities of the Lexical Units “Home” and
“House” in the English Language (in the Texts on Architecture) / Bulletin of the South Ural
State University. Ser. Linguistics. 2016, vol. 13, no.1, pp. 5-9).

6.2. Read the annotations below, write out all the reporting verbs.

This paper presents a phenomenologically based study designed to
reveal what home means to people through their everyday environmental
experiences of home. In this exploratory study, the multiple sorting task
was used as an aid to in-depth, systematic interviews which highlighted
the personal, multidimensional nature of home. Findings indicate that:
(1) different types of home exist; (2) different meanings of home co-
exist. Relationships between the meanings of home were explored using
multidimensional scaling techniques to reveal a superordinate structure
which forms the first stages of a tentative model of home. This involves
a tripartite division of home into three modes of experience: the personal
home; the social home; the physical home. The results of the study are
located within theories of place and the links between these theories and

the findings are discussed.
(https://www.researchgate.net/publication/222074147 The meaning of home An explora
tory_study of environmental experience)

6.3. Fill the blanks with appropriate synonymic reporting verbs to
connect the parts of each sentence.

to improve, to provide an overview of, to highlight, to review, to re-
fine, to give, to justify, to outline
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This article 1. (summarizes, ....... e e ) research on the
macroeconomic aspects of the housing market. In terms of the macroe-
conomic facts, this article 2. (demonstrates, ....... y eeeeeen ) that with re-
spect to business cycle frequency, there was a general decrease in the as-
sociation between macroeconomic variables, such as the real GDP and
inflation rate, and housing market variables, such as the housing price
and the vacancy rate, following the global financial crisis. This article al-
so 3. (provides, ....... ) a review of the corresponding academic literature,
which may 4. (enhance, ....... ) e ) our understanding of the evolving

macro-housing—finance linkage.
(https://scholars.cityu.edu.hk/en/publications/macroeconomic-aspects-of-housing)

6.4. Read the following annotation and write out cliché word-
combinations.

In recent years there has been a proliferation of writing on the
meaning of home within the disciplines of sociology, anthropology, psy-
chology, human geography, history, architecture and philosophy. Alt-
hough many researchers now understand home as a multidimensional
concept and acknowledge the presence of and need for multidisciplinary
research in the field, there has been little sustained reflection and critique
of the multidisciplinary field of home research and the diverse, even con-
tradictory meanings of this term. This paper brings together and exam-
ines the dominant and recurring ideas about home represented in the rel-
evant theoretical and empirical literature. It raises the question whether
or not home is (a) place(s), (a) space(s), feeling(s), practices, and/or an
active state of state of being in the world? Home is variously described in
the literature as conflated with or related to house, family, haven, self,
gender, and journeying. Many authors also consider notions of being-at-
home, creating or making home and the ideal home. In an effort to facili-
tate interdisciplinary conversations about the meaning and experience of

home each of these themes are briefly considered in this article.
(https://journals.sagepub.com/doi/abs/10.1111/j.1467-
954X.2004.00442.x?journal Code=sora)

6.5. Read the following annotation and comment on the words and
phrases used to indicate the logic of narration.

The sustainability of human civilization depends largely on green
energy management. This work represents one way to achieve this goal.
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The work 1s devoted to converting microwave radiation to heat. The arti-
cle analyses different ways of heating residential and utility areas. Mate-
rials suitable for converting microwave radiation to heat from ceramic
composites, concretes, fire clays, and bauxite with water glass are en-
closed. The cooling curves of these materials after microwave heating
are characterized in detail. The paper concludes with a description and
construction of a microwave reactor together with the parameters of the
living space heating.

(https://www.mdpi.com/2071-1050/12/1/55)

6.6. Read the article below about the history of development of a
British house and write an annotation to it in English.
E. B. I'os10BKO
(Camapa)
HNCTOPUA PASBUTHUSA BPUTAHCKOI'O I[UOMA
N CPEJICTBA HOMUHAIINA TEMA:[I/IUIECKOI/I I'PYIIIIBI
“HOUSE”/ “HOME” B AHI'VIMNCKOM SA3bIKE

Annotation

[ToHsATHE «JTOM» IJIS1 KaKJIOTO YeJIOBEKa SIBJIACTCS YHUKAJIbHBIM. B aH-
TJIMMCKON KYJIBTYpPE CYIIECTBYET CPABHEHHUE JOMa C THE3MIOM, a KUJIUIIIE,
KaK M3BECTHO, CUMTACTCS CaMbIM 3allUIICHHBIM MECTOM OOMTAHHUS Yello-
Beka. JIrosM B loMe JTOJKHO ObITh KOM(OPTHO, CIIOKOMHO; 3TO MECTO, TJIe
MOXXHO COCPEIOTOUYCHHO padoTaTh WM pacciadbutbes. [IpuMepsl Takoro
BUJICHUS JIOMa MOKHO HaWTH B MapEeMHOJIOTHYECKOM (DOHJI€ aHTITUHCKOTO
s3bika: Every bird likes its own nest; Home is where the heart is.

TonkoBbIN ciIOBapb pycckoro s3bika B. M. [lansg maer cnexnyrommue
OTIPEJICIICHNUST TIOHSITHIO «JOM»: CTPOCHHUE IJI KUThS; B TOPOJIE, KUIOE
CTPOCHHE; XOPOMBI; N30a CO BCEMU yXOKaMU U XO035UCTBOM; CEMEMUCTBO,
CEMbS, X0351€Ba C JOMOYA/IIIaMU; POJI, TOKOJECHUE, TOBOPS O BIIAJICTEIb-
HBIX WJIM BBICOKMX o0co0axXx. B TOJKOBOM clioBape PYyCCKOro s3bIKa
C. N. OxeroBa HaxoAuM CHEAYIOIIME OMPEACICHUS MOHATHIO «IOM:
KWI0€ (WU TS YUPEKICHHUS ) 3JaHUE; CBOE KUJIbE, 4 TAKXKE CEMbSI, JII0-
JIH, )KUBYIIME BMECTE, UX XO3MCTBO; MECTO, I'JIe KUBYT JIIOJIU, OObEIU-
HEHHBbIE OOIIMMU HHTEPECAMH, YCIOBUSIMHU CYIIECTBOBAHUS; YUpEK]ie-
HUE, 3aBeJIeHre, 00CTYKUBAlOIee KaKue-HUOY b OOIIIECTBEHHbBIE HYK/IbI.

AHTIIMACKYE KBUBAJCHTHI MOHATHUS «JoM» — 3T0 house / home. B
TOJIKOBBIX CJIOBapsX aHTJIMHCKOTO SI3bIKa CYIIECTBYET HECKOJIBKO OMpe-
nefeHud 3TuX NMoHATH. C 0OHON CTOPOHBI, I0M, KOTOPBIM Ha3bIBAETCS
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house, — 3T0 31aHME, B KOTOPOM KTO-TO JKMBET, KaK MPaBUIIO, OHO UMEET
OOJIBIIIE YeM OJIMH 3TAX W MPEeTHAa3HAYEHO JJIs MMOJb30BaHUS OJHOM ce-
mbeii: a building that some one lives in, especially one that has more than
one level and isn’t ended to be used by one family. Kpome toro, cyiie-
CTBYET ellle OAHO 0003HAYCHHE MOHATHSA «I0M» — home. DTo Xuiuile,
KBapTHpa WM MECTO, B KOTOpOM BHI kuBeTe: the house, apartment, or
place where you live. B 1o ke BpeMst oM, Tak Ha3bIBaeMbIii home, 060-
3Ha4YaeT MECTO, IJie )KUBET PEOCHOK cO cBoel cembeil: the place where a
child lived with his or her family. CymecTByeT Takke HECKOIBKO HMHAs
dbopMyITHpOBKa MOHATUS «AOM» — home, COrJacHO KOTOPOMY KHJIHUIIE
0003Ha4YaeT MECTO, OTKYyJa BBl POJOM MM TJI¢ Bbl OOBIYHO >KHBETE.
Kpome Toro, xunuiie MOXeT ObITh B YOSKHUIIIE, TJI€ BbI UyBCTBYETE CEOs
CYACTJIMBBIM M yMHUPOTBOPEHHBIM: the place where you came from or
where you usually live, especially when this is the place where you feel
happy and calm.

OTMeTHM, YTO OCHOBHOE pa3inuue Mexay cioBamMu house u home
3aKJII0YAeTCS B TOM, YTO MOHITHE house — 3TO CTpoeHHUE, KOTOPOE UMEET
OKHa, JABEpH, CTCHBI, QYHIAMEHT, B TO BpeMs Kak home pacmupser mo-
HATHE house, MOCKOJIBKY aHTJIM4YaHe OOpamalTcs K IMOHSATHIO «JIOM)
(home), korga roBopsAT 00 3MONMOHAIILHONW MPUBI3aHHOCTH K KaKOMY-
100 MeCTy. ITO MOXKET ObITh COBEPIIEHHO JIF000€ MECTO: TO MECTO, T
ThI BBIPOC, JIOM, KBapTHpa WM JTa)Ke IeJlas CTpaHa.

MOo>KHO c/IeN1aTh BBIBOJ O TOM, YTO MOHSATHSI «JIOM» U «CEMbs» y aH-
IJIMYaH TECHO CBSA3aHbI M CIMBAIOTCS B Jiekcemax house — home — family.
BryTpucemeiiHbie OTHOIIEHUS HACTOJBKO K€ TTyOOKO CKPBITHI OT IIO-
CTOPOHHUX TJIa3, KaK M KWJINIIE aHTJIMYaHIHA.

KpoMe Toro, KOHIIENT «0M» BBICTYMAET B 3HAUCHUSIX «CTPOCHHUEY,
«KPETIOCThY», «CPEJAOTOUYNE CEMBI» M «CEMbs» Kak TakoBas. HecomHeH-
HO, BOXKHEHIIass CUMBOJIMYECKass (PyHKIMS JTOMa — 3alluTHas. DTO Iap-
CTBO YaCTHOM XHW3HHU, repOOM KOTOPOr0 MOTJIO OBl CTaTh U300paKeHUE
u3ropoju u aesu3 My house is my castle («Moii 10M — MOsI KPETIOCTHY ).
JlaHHast TOCJIOBUIIA SIBJISIETCS] BASUTHOM KapTOUKON OPUTAHCKOM KYJIbTYPHI.

[lo MHeHHIO OpWTaHIEB, B AHTJIUKUCKOM JKIIHIINE O00sS3aTEIHHO
J0JDKHA OBITh JKCHINMHA, XpaHUTCIbHHIIA Ovyara M JIOMAIITHETO YIOTa.
Crnenytomnye nMpuMephl MOKa3bIBAIOT €€ MECTO TJIaBHBIM 00pa3oM JoMa:
The wise woman builds her house; Woman’s place 1s in the house; Men
make houses women make homes.
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DTaq0HOM aHTJIMMCKOTO JoMa sBisieTcs (GyHIaMEHTalbHOE, KHUp-
MMYHOE, HEPYIIMMOE NocTpoeHue. Tak, oOpaiasch K HapOJHOMY TBOP-
YECTBY, & TOYHEE K CKAa3KE O TPEX MOpPOCATaX, Mbl HAXOJUM 3TOMY JOKa-
3aTeNbCTBO. B KUBBIX OCTaNCAd TOT MOPOCEHOK, Y€l JJOM ObUT HEPYIIHM,
JIOM, CIIeJIaHHBIM W3 KUpIU4a, KOTOPbIA HE CAYyTh, HE cloMarh. OTany-
HBIM JKWJIMIIEM MOHO CUUTATh TOT JIOM, B KOTOPOM XO35IUH JECHCTBU-
TEJIbHO YyBCTBYET TEILJIO POJIHBIX CTEH.

Jlns Hauvanma oOpaTUMCsi K UCTOPUU (POPMHUPOBAHUSI AHTIIMHACKOTO
KWININA, a TAK)KE K TUMMUYHBIM Ha TEPPUTOPUN AHTIIWU BUJIAM KUJIUII,
OTPAXKAIOIIUM MPUPOJHBIE, UCTOPUUECKUE U HAIMOHAJIBbHO-KYJIbTYPHBIC
YCJIOBUS KU3HU.

Paccyxnas o0 »BoJOonMH OpPUTAHCKOTO JIOMa OT MPUMUTHUBHOU
XUKUHBI IO BEJIUKOJEIHOTO ABOPIIA, UCTOPUKHU U apXEOJIOTH, MPEKIE
BCEro, oOpalmiarTcs K KeJIbTCKOMY Mepuoay. Kpyrioe ¢ KOHMYECKOUH
KpBIIIIEH CTpoeHHe, 0003HauyaeMoe CJIoBOcodeTaHusMH hut circle mmum
round houses, nmoanepxuBaeMoe IEHTPAIbHBIM CTOJIOOM, — TaK BBITJIS-
TNl KeIbTCKUM JIOM, B IIEHTPE KOTOPOTO pacmoJiarajics ouar, a JbIM Bbl-
XOAuJ Yepe3 AbIpy, NPOAEIaHHYIO B Kpbile. /loMa pacnonaraiuch 10-
CTATOYHO JaJieKo JIPYT OT JIpyra, U UX MECTO TIIATEJIHHO HE MPOIyMbI-
BaJioch. Cpenu KEIbTCKUX JOMOB MOXXHO BCTPETUTHb TaK Ha3bIBaeMbIC
platform huts u crannogs, 4To o3Ha4aeT JOMHMKH Ha uiaTGopme U o3ep-
Hble TOMUKUA. OCTAaTKU KEIbTCKUX JIOMOB BCTPEYAIOTCS B OCHOBHOM Ha
tepputopuu [lotnangumu.

B 43 r. 1. 3. umneparop Knasauu Llezapp ocymecTBriI nieioe 3aBoe-
BaHue bpuranuu, mocie dero nocienoBaiu 350 jeT BiagbldecTBa Haj
CMEIIIaHHBIM POMAHO-KEIbTCKUM HacesleHrueM. KeabThl mo3anMCcTBOBAIH
pUMCKHIl 00pa3 ku3HU. JloMa CTamum CTpPOUTHCS MO O0pas3ly PUMCKUX
BUJIJI, YIIOMHUHAEMBIX B UCTOPUYECKMX MCTOYHMKAX Kak Roman villa, Ho
TaKue UMEHUSI MOTJIU ce0€ MO3BOJIMTH JIUIIh OOTaThie, BCIACICTBUE 3TOTO
MHOTME OpHUTaHIbl MPOJOJKAIN KUTh B MPOCTBIX XUXKWHAX, KOTOPHIE
HaszbIBaJIUCh simple hut.

OTMeTuM, YTO MMEHHO PUMJIISHE Hayalld TPpajoCTPOUTEIHLCTBO B
bputanuu. OObIYHBIN JIIOJ B TO BPEMS KUJI B MAICHBKUX KBApTUPKAX —
insula, 6oraToe HacejeHHEe KUIO B MMPOCTOPHBIX KOM(MOPTAOETBHBIX J0-
Max, KOTOpbl€ Ha3biBaii domus, T. €. YACTHBIX JIOMaX JAPEBHEPUMCKOM
3HATU UJIU TOPOJICKUX OCOOHSIKAX.

B nmomyce, xak mpaBwmio, Obuto MHOTO KomHaT: KyxHs (kitchen),
BaHHas (bath), obenennas (dining room), cnansuu (bedrooms) u KoMHa-
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THI 711 paboB (rooms for slaves). HampoTuB 1OMOB CTpoWSId BEpaHIbI
(verandah), ynep>xuBaroiiue mpoxjiaaay B HUX JICTOM.

JIoM 3aKUTOYHOTO OPUTAHCKOTO TpakJAaHMHA B ATOT MEPHO] BbI-
TJISIIeNT IPUMEPHO CIIEIYIONMM O00pa3oM: TJIaBHOE MOMEIIECHUE B JIOME,
KOMHAaTa JJisi pueMa rocTed U sl CeMEWHBIX mpa3aHukoB — formal
entrance hall wnu atrium. 31ech Takke Morja pa3MecTUThCA OUOTNOTEKA
(library), 1160 >xe KOMHaTa UCIOJIH30BAJIACh B KAYECTBE MECTa JJIs MPH-
BaTHBIX Oecen (a private room for discussion). B skunuine pacnosnara-
auchk cnaiabHs (bedroom wmmm cubiculum), xkyxusa (kitchen mmm culina),
AKCeApa WIM 3UMHUM cajl, KaKk MPaBUIIO0, MOJYKPYTIoil (OpMbI — MECTO,
r7ie yCTpauBaJIUCh IIMKAPHBIE 00€Abl M MPOXOAWIM Pa3IMYHBIE MEpO-
npusATHS, Ha3BaHHBIE garden room wim exedra.

B V B. PuMckas umnepusa npuiuia B ynaaok. B ator nmepuon Bce
KUJIbIE JIOMa B OCHOBHOM OBLIM MOCTPOEHBI U3 APEeBECUHBI. BosbIIMH-
CTBO MOCTPOEK MMEIU KBAIPATHYIO WIIH MPSIMOYTOJIbHYIO (DOpMY, a UHO-
rja Kpyriylo.

Kak ormeuaeT u3BeCTHBIM UCTOPUK M AHTPOIOJIOT J[>KOHC Y OTKHH, B
[IEHTpPEe OPUTAHCKOrO J0oMa OBbUI OYar, a B KPBIIIE HAJ HUM — JHIMOBOE
otBepctue. 1o B OCHOBHOM OBIJT 3eMJISTHOM, XOTSI BCTPEUYAIUCH JIOMa C
HAaCTWJIOM U3 JocoK. Kpeima Oblna caenaHa Ju00 U3 COJIOMBI, MO0 U3
Topda. OKOH B JloMaxX MPAKTUYECKH HE OBLIO, a €CJIM U OBUIM, TO BMECTO
CTEKJIa UCIOJb30Bajlach TOHKAs IIKypa >KUBOTHBIX. DTO OBLI BO3BpaT K
XUKUHAM C COJIOMEHHBIMU KPBIIIaMHU.

[Tocne BTOp>KEHUS BUKMHIOB Ha TEPPUTOPUIO AHIIIHUHU TOSIBUIUCH
TUMUYHBIC JIJISI CKAHIWHABCKUX CTPaH JIoMa CO CTEeHOH B Bujie Jiyka (bow
sided building). 30orHyThle CTEHBI O3BOJSIN YBEJIUYMBATH MPOCTPAH-
CTBO, TaK KakK MOCTPOMKa ObLIa IIUPE MOCEPEANHE, YEM CBEPXY U CHH3Y.

Cnenyrolieil ICTOPUUECKOM BEXOM, OKa3aBILIECH BIUSHUE HA TPAIU-
uuu 1oMoctpoenus B bpuranuu, cran 1066 r. C atoro Mmomenta Ha bpu-
TAHCKHUX OCTPOBAX HAYMHAETCS MCTUHHBIN PACLBET CTPOUTENIbCTBA Kpe-
MOCTEeN, KOTOphIE, B CBOIO OYEPE/b, MOJIOXKUINW HAadajl0 CTPOUTEILCTBY
3amMkoB — castles. IlepBbie 3amku, modyuyuBIIMe Ha3BaHue motte and
balley, cTpounuce U3 aepena.

ITo muenuro xxonca Yorkuna, Aurius B XVI-XVII BB. cTana mes-
TPOM MHUPOBOM TOPTOBJIA Y MOTYILIECTBEHHON KOJIOHUAJIIBHOW JE€pPKaBOM.
OnpenensouM TUIIOM aHTJIMHACKOTO JKWIbSl B 3TOT NEPUOJ CTAHOBUTCS
3aropoJIHbIN JOM — country mansion, KOTOPBIH, KaKk MpaBUI0, UME JIU0O
H-o0pa3nyto, mmbo E-oOpa3nyro dhopmy. KomdopT u yroT cranu rias-
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HOM LIEJIbI0 apXUTEKTOPOB U MHOTOUYHUCIICHHBIX 1IEXOB, OT/ACIJIBIBAOIINX U
MeOIUpyIomuX Kuiabe. [loMecThs HAauUMHAIOT yTpayuBaTh KPEMOCTHOU
XapaxkTep, KUJIble 3[aHUs YBEIUYWINCH B IIHUPUHY, OOJBIINE U YACThIC
OKHA CMEHWJIM IIEJIEBUAHBIE IPOEMBI CPEAHEBEKOBBIX 3aMKOB. llo-
NpeXHEMY B ILIEHTPE J0Ma pacriojarajicsi mapajaHblii 3ajl, UMEHYEMbIii
cioBoM hall, HO Teneps OH ObUT OOraTo yKpalleH MO CTEHAM PE3HBIMU
nyOOBBIMU TIAHEJISIMM, BBIIIIE HUX OBLIM pa3BelIaHbl OXOTHUYBH TpodeH,
OpyXH€ U MOPTpPEeThl UMEHUTHIX TpeakoB. Ilotonok (ceiling) nmubdo mo-
KpBIBAJICS JIEMHUHOM, OO TpeaAcTaBisii co0oi pe3Hbie cTponuia. I1o
OJIHY CTOPOHY XOJIjIa Pacrojarajiuch >KHible KOMHATHI, IO JPYTYIO — XO-
3sICTBEHHBbIE MoMmeleHus. HempemMeHHbIM aTpuOyToM JoMa ObUIM Ka-
muH (fireplace) u nectHuma (staircase), KpacoToM M pa3zMepamMu KOTOPOi
BJIJICIIbIIbI IOMECThSI OUCHb TOPIUIIUCH.

Cnenyer OTMETUTb, YTO HEOTHEMJIEMBIMHU COCTABJISIONIMMH aH-
riuiickoro noma XVIII B. cranu kononns! (pillars), ycranaBiauBaBmecs
B IIepeJHeH YacTu JoMa, INaHeJdbHas BxoaHas aBephb (panneled front
door), xoTtopas oOmMBanach MaHEISIMH, KPhIIIa, MOKPHITAas Yeperulieu
(tiled roof), BeepooOpaznoe okHO Hax ABepbio (fan light above the door).

['oBopsi 00 WHTEpHEpPE TAKOrO JIOMa, MOAYEPKHEM, YTO MUMEHHO B
XVIII B. mogBuiica 3HAMEHUTHIA aHTJIUUCKUU KOMOJ C BBIABHKHBIMU
AlMKaMU, ToNyduBIIMi Ha3zBaHue chest of drawers. B 3To Bpems co-
3IAI0TCS TAKXKE KEHCKUE TPEeAMEThl MeOeu: cekpeTep (Ha3bIBaBIIUNCS
CJIOBOCOUYETaHUAMHU writing cabinet wiu writing desk) Ha BBICOKUX HOX-
Kax ¢ HAaKJIOHHO PAaCIOJI0XEHHOW OTKUIHOU JOCKOW U MHOKECTBOM IIO-
TallHBIX OTACJICHUH, KapTOHbepKa (IIKapuuk s Oymar), TyajleT ¢ OT-
KUJIHBIM 3epKajioM. [{eHTpoM >KuIuIa CTaHOBUTCS HEBBICOKUM, 3aCTaB-
JIeHHBbIN yacamu U papdopoBeiMu Oe3nenymkamu kaMuH (fireplace).

XIX B. Ha3pIBarOT 310X0M KopoJieBbl Bukrtopuu. [Ipu stom nepe-
BEHCKOE HAaceJIeHHE B T€ BpEMEHa MPOJIOKAIO0 )KUTh B MAJICHBKUX J0-
MUKaXx, Jlauyrax, Xubapkax, Ha3pIBa€MbIX COOTBETCTBEHHO tiny cottages,
hovels, shacks. B ropomax oObdHbBIC JTIOAM B OCHOBHOM JKHJIM B JOMax,
UMEIOIIUX JBE OOIME CTEHBI C COCETHUMH JIOMaMH, KOTOphIE Ha3bIBa-
muck back-to-back houses nnu terraced houses.

B camom neHTpe aHIIIMMCKOM KyXHHM pacnoJiaraiach mimra. bpu-
TaHIlbl OKAa3aJIUCh NEPBBIMU B EBporme, KTO pa3padoTai THUM KyXOHHOU
IJTUTHI, 3aMEHUBIIEH odar. ['a30Bble TUIMTHI ObUIM HU300pETEHBI IIBE-
ckum n3oopetateneMm I'. Jlanenom B 1920-X IT.; 1 aHrIM4YaHe HEMEIJICH-
HO 3alyCTUJIM WX B IMPOMBINUICHHOE MPOu3BOACTBO. Ha ceromHsmiHuii
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neHb AGA — 3T0 0JIHa U3 IJIaBHBIX B MUPE KOMIAHUW IO NPOU3BOJICTBY
ra3oBbIX ILIHUT.

Uccnenysa anrnumiickuii korremx (cottage) XIX B., I'. [I. Tomaxun
OOBSACHSIET €ro Kak KWIHIIEe padOTHUKA, a TaKKe OOuTaTessl JCpPEBEH-
CKOM MecTHOCTU. MHOTHe 0O0€CTeYEHHbIC JIIOAN MPEANOYUTAIOT UMETh
KOTTe/ K (cottage) 3a ropogom. KoTTemkem 0ObIYHO HA3bIBAIOT HEOOb-
IIOW CTapbId JIOM 3a Y4epTOil Topoaa. ApXUTEKTypa KOTTemKa OblLia He-
OOBIKHOBEHHO Pa3zHOOOpa3HOW. DTO MoOryia ObITh W Jiauyra, KpbITasi co-
JIOMOM, U JIOBOJILHO MPOCTOPHBIN 0COOHAK. KOTTe kK1 CTpomin U3 mec-
YaHWKA, U3 CEPOro TECAHOTO KUPHUYa U MECTHBIX TTOPOJ 3€JIEHOTO U PO-
30BOT0 KamHs. OJTHUM U3 CaMbIX CTAPUHHBIX BUJAOB KOTTEXKA SIBJISETCS
thatched cottage, T. €. KOTTeK, KpbIIIa KOTOPOTO CHACIaHA U3 COJIOMBI:
«IIPEAKOM JTAHHOTO KUJIOTO MTOMEIIEHHUS MOKHO CUUTATh KPYTIYIO KEJb-
TCKYIO0 XW)KHHY, KPBITYIO COJIOMON. B OpUTaHCKOM MEHTAIUTETE TaKOM
JIOM SIBJISIETCS OJIMLIETBOPEHUEM POMAHTHUKH, YIOTA, CIIOKOMCTBUS.

Wtak, 11000Bb K KOTTEJXKY CTaja 4YaCThIO KYJbTYPhI 3TOTO MEPUO/IA,
MOCKOJIBKY «KYJIbTYpa pO’KJIaeTcsi u3 o0pasza >KU3HU — IUCATEIN U MY-
3bIKAHTHI €€ TOJbKO (ukcupyro™». [lo muenuto U. B. Sxy0OoBckoi,
MMEHHO TaKO€ >KUJIUIIE CTAJIO0 BOCIPUHUMATHCS aHrIn4aHamu B XIX —
Hadaje XX B. KaKk UJcaJIbHBIN JIOM.

borarast Oypxya3usi Bce OoJbllie CTpeMWIach MOApaxkaTh apuCTO-
KpaTtuu B oOpase KU3HU, BKJIQ/IbIBasl ICHBI'M B 3€MEJIbHbBIC BIaJcHUS. 3a-
TOPOJIHBIC JABOPIIEI CTAHOBWJINCH B BUKTOPHUAHCKUM MEPHOJ TMOXOXKHUMHU
Ha JOpOrue oTeau — mansions win mannor houses. OTMeTuM, 4TO
0OJBIION OCOOHSAK WK IOM (mansion) — 3TO POCKOIIHBIA OTJAEIBHO CTO-
AMAN J0M, TIPUHAIICKAIINN OoraToil cembe. B TO Bpemsi kak OCOOHSIK
WM OapCKuil 10M, Tak Ha3bIBaeMbli mannor house, Clly Uil B KaueCTBE
IJIaBHOTO JIOMa TOMECThS, B KOTOPOM KUJIa CEMbSI XO3I1Ha.

AKTyalabHBIM B aCIeKTE UCTOPUHU PAa3BUTHUS OPUTAHCKOTO JO0Ma CTall
3aropoAHbiil oM (country house), KOTOpBIM B BUKTOPUAHCKYIO 3IOXY
HUMeEJT IPYTrO€ CMBICJIOBOE 3HAYEHNUE U CTAHOBUWJICS NIPEAMETOM KPUTHUKH B
TOM CJIy4ae, KOrja €ro apXUTeKTypa OoTpaxkajaa CTPEMJICHUE XO35MHA
IPOJIEMOHCTPUPOBATh CBOE OOTATCTBO; KOTAAa M3 «JI0Ma», B KOTOPOM
XKUBYT, OH MPEBpaAIIAiCI B CPEICTBO IMOPA3UTh U MOJABUTH OKPYKaro-
mux. CoOcTBeHHBIN 3aMOK (castle), ocoOHsIK (mansion) WM KOTTEIK
(cottage) Ciy>KWJIM TMPU3HAKOM TMPUHAMICKHOCTH K ONPEIAEICHHOMY
«0o0pa3y KU3HHU, KOTOPBII MOKHO Ha3BaTh TUIIMYHO BUKTOPUAHCKUMY.
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TUNUYHBIA AHTTIMACKAN JJOM BUKTOPHUAHCKOTO MEPUOJA — 3TO TPEX-
stakHoe (three storey) 3manue, HOKOJBHBIM 3Tax (basement), dyepaak
(attic). B nokonpHOM 3Taxke pacnonaranuch kyxHs (kitchen), kimamoBas
(pantry), npadeunas (laundry rooms), MecTo A CIyT, TJie OHU MOTJIH
OTIOXHYTh U MOECTh, MOJ1 Ha3BaHueM the space for the servants to relax
and to eat. Ha mepBom staxe (ground floor) Haxomuiauch CTOOBas
(dining room), MajeHbKas CTOJIOBas, MPUMBIKaIOIIas K KyxHe (morning
room), BecTuO0b (entrance hall), a Taxke nectHuma (staircase). Ha
MIEPBOM dTaXKE TAK)KE HAXOAWIUCh BecTHOb (entrance hall) u nectHm-
na (stairs). Ha Bropom staxe (first floor) Haxoauauce caMble Ba)KHBIE U
BIICUATJISIONINE KOMHATHI B loMe — rocTunble (drawing rooms). Ha cie-
TYIOIIEM ATa)xe pacroiaraiuck craibuu (bedrooms).

B XX B. HaOmoaeTcs HeoObIUaitHOE pa3HOOOpa3ue TUIIOB M BUJIOB
aHTTIMACKUX JOoMOB: OyHrano (bungalow), ogHO3TaXHBIA JTIOMUK C Be-
paHI0#, 0COOEHHO MOMYJISIPHBIN CPeIU MOXKIIOTo HaceneHus: bpuranuu;
JIOM, TIPUMBIKAIOIIMK K IPYTHM JOMaM BJIOJb YJIMIBI B OOPa3yIOIIHHA C
HUMM HemnpepbiBHBIN psan (terraced house or back-toback); xorremx,
KPBITBIM COJIOMEHHOU Kphimien (thatched cottage); oTaenbHO cTOSIIMIA
JIOM Ha OJIHY CEMBIO (JIs1 MHOTUX OpPUTAHIICB ATOT JIOM IPEICTABIISICTCS
uJieadbHbBIM, 3TO 1I€JIb U MEUTa, K KOTOpPOoil oHM Bce cTpemsites) (detached
house); n1oM, cCOeIMHEHHBIN C COCEAHHUM JOMOM OOIlEeN CTeHOM (semi-
detached house), HeGonbION AByXKOMHaTHBIN 10M (but and ben); mowm,
NPUHAICKAIMNA MYHUIIMIAIUTETY W CAABaCMbIM JKWJIbIIAM B apeHIy
(council house); muorokBaptupssiii 1om (block of flats).

Takum 00pazom, KpaTkuii 0030p, NPUBEACHHBIN B JaHHON CTaThe,
MOKAa3bIBAET, YTO ATAIlbl Pa3BUTHS OPUTAHCKOTO J0Ma KaK CTPOCHHS H
KaK COLMOKYJBTYPHOTO (peHOMEHA HAIIIA OTPAXEHHE B pa3HOOOPA3HBIX

cpeacCTBax €ro HOMHUHAILIUA B AHTJIMMCKOM SI3BIKE.
(https://cyberleninka.ru/article/n/istoriya-razvitiya-britanskogo-doma-i-sredstva-nominatsii-
tematicheskoy-gruppy-house-home-v-angliyskom-yazyke)
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UNIT 3. FOOD

PART 1. LEAD-IN

1.1. Answer the questions.

1. What does food mean to you?

2. Are you a heavy / hearty / picky eater?

3. Are there any foods that you didn’t eat as a child?

4. Are you a good cook?

5. What food can you cook the best?

6. What do you think about vegetarians / vegans / meat eaters?

7. Are you concerned about your daily calorie intake when choosing
something to eat?

8. How many meals do you usually eat every day?

9. What national cuisine do you prefer and why?

10. Do you like trying new foods?

11. What is the strangest food you have ever tried?

12. Do you prefer to eat at a restaurant or at home?

13. Do you take vitamins? Do you think they work?

14. Have you ever been on a diet? If so, how long did you stayed on it?

15. How often do you eat fast-food?

16. Is there any food that you really like / dislike?

17. What is the food you like about Russia?

18. Do you have any food allergies?

1.2. Group the words below under the following headings.

Fruits and | Veggies | Meat | Herbs | Fish | Dairies | Cereals
berries

Walleye, eggplant, barley, dill, cod, herring, mustard, catfish, pear,
pearl barley, veal, basil, venison, flour, lamb, peas, rye, sole, wheat,
buckwheat, blackberry, chicken, hake, gooseberry, onions, plaice, pork,
sage, flounder, thyme, beans, halibut, cream, grape, mint, parsley, rab-
bit, salmon, trout, cumin, cilantro, celery, garlic, curds, oats, rowan.
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1.3. In the pictures below you can see some interesting facts about
vegetables. Speak about interesting facts of other vegetables / fruits / etc.

R "

Parsokin Rrst copéared. in the Broccoli was once considered
Potatoes were the first food 17th century when the Cinderella exotic’ in home gardens.

to be grown in space. In 1996, fairy tale was written.
potato plants were taken into
space with the space shuttle

Columbia.

Interesting facts about
some other
vegetables/fruits
Eggplant is known as The city of Chicagoe is named
"erazy apple” in Italy due to after garlic, ‘Ehicﬂg:ouﬂ_
widespread belief that diet rich was the Indian word for wild
in eggplants leads to madness. garlic,

(Images: 1.https://a.didas.org/food/10-Crazy-Facts-About-The-Most-Interesting-Man-
in-the-World.webp

2. https://avatars.mds.yandex.net/i?1d=c0599776e244d3ad80a3a24fc54fcafb-3833297-images -
thumbs&n=13

3. https://www.boredpanda.com/blog/wp-content/uploads/2015/09/interesting-facts-about-
vegetables-101_ 880.jpg

4. https://avatars.mds.yandex.net/171d=9c48c63137dda36c6583b0917f8b372{674a10ba-4360790
-images-thumbs&n=13

5. https://i.pinimg.com/originals/1d/03/et/1d03efe58d8048d83a53fef1608510be.png)

1.4. Which are the odd words?

Herbs Bay leaf, marrow, sage, rosemary, oregano
Spices Vinegar, nutmeg, cinnamon, chili, vanilla
Pasta Lasagna, macaroons, spaghetti, noodles, ravioli

Poultry Hen, boar, turkey, pheasant
Shellfish Oyster, prawn, lobster, mussels, prunes

Game Venison, grouse, barley, partridge, pheasant, quail
Fish Eel, mackerel, deer, haddock, sole
Veggies Artichoke, turnip, beetroot, canola, cucumber
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1.5. Unscramble all of the foods below. They are all foods that might
be part of a healthy diet.

1. briwaserters 26. abasnan

2. turgoy 27. futo

3. culttee 28. crobicol

4. ciknech 29. chinaps

5. shif 30. 1ldl

6. rotcars 31. sargone

7. kilm 32. pepsal

8. rebda 33. calgri

9. frugiprate 34. elovi loi
10. madslon 35. motetosa
11. alcree 36. yertuk

12. stapa 37. eslirubereb
13. sgeg 38. tebes

14. nionos 39. seburssl upsorst
15. shormomus 40. nupres

16. speraly 41. narsisi

17. nabes 42. malaeto

18. acheeps 43. sepatoot
19. volesi 44. werficaulol
20. ochaterski 45. snikmupp
21. elan korp 46. wornb cire
22. der repepp 47. galptneg
23. crumbcue 48. ronc

24. ignerg 49. niprut

25. grusasapa 50. yabler

1.6. Guess the word. If you were a food what would you be and why?
Make up your own description.

What am I?

1. T am a vegetable that is eaten fresh and marinated. I am crunchy
and watery at the same time. What am 1?

2. ’m a berry that can be considered super food. I can reduce blood
sugar, decrease the risk of heart diseases, strengthen bones, support im-
mune system and help your digestion. I am also used in skincare as beau-
ty ingredient in creams and serums. What am [?
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3. I am a vegetable that may come in yellow, orange, brown and red
color. I am sweet and pulpy with seeds inside. People use me to make
sauces and even juice. What am 1?

4. One can call me a berry, a fruit or a vegetable. I have a little hard
stone inside. If you squeeze me you get the liquid that I am valued for.
What am 1?

5. I am a small fruit. My juice is used to make refreshing drinks. I
rhyme with “TIME”. What am 1?

6. I am a round fruit that people use to cook pies, jams and porridg-
es. You may see me (and even my pictures!) everywhere in late October.
What am I?

7. My seeds are edible, I grow in summer, but you can find me
canned and dried in most supermarkets the other time of the year. When
people look and behave very much alike, they say “They are like two ...
in a pod”. What am 1?

8. I am a vegetable of many colors: green, yellow, brown, red, or-
ange and purple. I have a lot of vitamins, especially vitamin C, there are
many seeds inside me that people do not eat. What am 1?

1.7. Check the pronunciation of the following words in a dictionary
and read them.

Anchovies Fondue
Artichoke Gourmet
Asparagus Horse d’ oeuvres
Banquet Lamb

Boar Lasagna
Bologna Restaurateur
Croissant Salmon

Cuisine Spinach

Entrée Veggies

Fillet Zucchini

1.8. LISTENING “Why is a healthy breakfast the most important
meal of the day?”

1. Interview your group mate by asking the questions below and
report the results to the class.

Do you and your family members have breakfast? Are there any
breakfast skippers in your family?
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Do you skip breakfast often?
What do you usually have for breakfast?

2. Listen to the audio passage and state what these institutions
say about the habit of having breakfast.

The effect of (not) having breakfast
The World Health Organiza- Harvard University
tion (WHO)

(https://www.youtube.com/watch?v=vQ3XNgoa8U8&t=94s)

1.9. Fill in the blanks with the following words.

raw (twice) / rare / fat / cuts / sparkling / thirsty / lean / snacks / stir
/ lactose-intolerant / main meal / rotten / well-done (twice) / sugar-free /
heavy / stew / dessert / burner / boil / recipes / spicy / mashed / bland /
seconds / hungry / saucepan / nutritious / medium / poisoning / cook /
appetizers / full / underdone / stuffed (twice) / still / dairy products

1. There are many ...... for traditional Russian soup called “borsch”.

2. On a cooking stove you have a ...... :

3. I like neither ...... nor...... food.

4. Oh, no! Just look at this! The watermelon I’ve just bought is ... .

5. Do you fancy having some chocolate ...... ?

6. I was so ... that I’ve eaten that salty pizza, now [ am ...... :

7. One should not have a ... meal before physical training or late at
night.

8. Your risotto is so good! Can I have ...... ?

9. My healthcare nutritionist advises to eat only ...... meat and
avoid ...... food.

10. A...isused to ...... vegetables or meat.

11. Food that does not contain sugar or ...... food is not always

good for your health, it is a marketing trick for most of the times.
12. If you like soft meat, you should ... it and it 1s really good if it
goes with ...... potatoes.
13. Beans are quite ...... :
14 A piece of meat called steak may be ...... s eeeann or ......
. Food ...... is usually accompanied by such symptoms as ab-
dorninal pain, dizziness and vomiting.
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16. ... vegetables cooked in stove taste good.

. You may start your meal with

. Pasta 1is still

25. Cheese and meat

oooooo

27. You can buy both

------

1.10. Match the columns.

. My friend is a professional ..... :

before the ...... ....... )

. Eating ... fish and meat is not safe.
. Can you give me another helping, please? The fish is ... .
. I eat three times a day and I have a few ..... as well.

. That was a huge great meal! I am

,soldon’tdrink milk and all ...... ...... .
...... , you should boil it for at least a few minutes

were served before dinner.
26. When you cook many Chinese dishes you

.. water in a supermarket.

1. a unit for measuring length, equal
to 2.54 centimetres

2. the seeds of crops such as corn,
wheat, or rice

3. not having much fat on it

4. full of the natural substances that
your body needs to stay healthy or to
grow properly

5. a small amount of something that is
squeezed out of something

6. a substance which provides your
body with energy and is found in
foods such as grain, rice, and potatoes
7. to be very easy to do

8. a unit for measuring weight, equal
to 28.35 grams

9. the grain that bread is made from,
or the plant that it grows on

10. to pour a small amount of liquid
over food that you are preparing

A. nutritious
B. be a snap
C. inch

D. starch

E. grains

F. wheat

G. lean

H. ounce

I. squeeze

J. drizzle

K. canola

L. fiber

M. cilantro AmE / coriander
BrE

N. oregano
O. cumin

136

, I would even say [ am

...... -fry the ingredi-




11. a type of spice used for adding a
special flavour to food

12. a plant whose leaves and seeds are
used to give flavour to food

13. a plant used in cooking, especially
in Italian cooking

14. rapeseed oil

15. the parts of fruit, vegetables, and
grains that your body cannot digest. It
helps food to pass through your body

1 2 3 4 5 |6 |7 |8 9 (10 |11 |12 (13 |14 |15

1.11. Fill in the blanks with the following words / word combinations.

tortilla / tofu / jicama / plantain / goodies / guidelines / burrito /
low-sodium / crunchy / ounces / starchy / broth / resist / veggies / salt

1. Most of the recipes in this book will give basic ...... for everyone
from a novice to an advanced cook.

2. There are 16 ...... in a pound.

3. ... a type of thin flat Mexican bread made from corn or wheat
flour.

4.Tjustcan’t...... chocolate.

5. Food for the heart also means an increase in the consumption of
fibre-rich ...... foods.

6. ...... 1s a kind of banana that is cooked before it is eaten, or the
plant on which it grows.

7. Stir in the chicken ....... and cream and bring to a boil over medi-
um-high heat.

8 enn. is a pale brown turnip with crisp sweet flesh, originating in
Mexico.

9. ...... is a soft white or brown food made from soybeans.

10. A major source of sodium is table ...... The average American
eats about 20 times as much salt as the body needs. It’s recommended
that people eat more ...... foods.

11. Children like ...... carrot sticks.
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12. They grow their own ...... and make their own bread.

13. ...... is a Mexican dish consisting of a flour tortilla wrapped
around a filling of meat, cheese, fried beans, etc.
14. ...... are things that are nice to eat, such as cakes and chocolates

1.12. LISTENING “How to create a healthy plate?” Listen to the re-
cording and complete the sentences.

1. In order to make something healthy for your family for dinner you
can follow the ......
2. Making nutritious and healthy meal is a ......

3. It’s recommended that children use a ...... plate whereas adults
usea...... plate.

4. Potatoes, corn, peas are ...... vegetables while zucchini, cucum-
bers, carrots are ...... vegetables.

5. Diabetics should fill half their plate with ...... vegetables and Y
with whole ...... or ... like brown rice, corn, beans or whole wheat pasta.

6. Lean ...... are tofu, grilled fish or chicken.

7. For a drink you’d better have unsweetened ...... or tea or milk.

8. Drinking 8 ounces of milk affects your ......, so you’d better re-
place milk into some water with ...... :

9. When making vegetable beef soup you need ...... broth and lots
of vegetables.

10. As for lean beef, the amount of it is equal to a ...... of your plate

for each person you are serving.
(https://www.youtube.com/watch?v=Gmh xMMJ2Pw)

1.13. LISTENING “Food changes for a healthy diet”.

1. Listen to the recording. Make these changes by matching the
columns.

1. bad fat a. herbs or lemon juice
2. frying b. homemade snacks
3. white flour foods c. canola or olive oil
4. packaged foods d. lemon water

5. salt e. whole grain foods
6. soda f. grilling
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2. Answer the questions.

1. What tricks does the speaker have up his sleeve?

2. What is advisable to cut down on?

3. What does the speaker tell about when saying that his mouth is
watering?

4. What does the speaker recommend doing at home or on the go?

5. What is priceless when it comes to your health?
(https://www.youtube.com/watch?v=pexOIlhTOv0)

1.14. Fill the gaps with the words below.

well-balanced / to pig out / to hold smb over / picky / to wolf down /
restaurant / fast food / to pick at

1. My brother Peter and I are goingtoa ...... :

2. I told my brother to have a snack to ...... him ...... until our
evening meal.

3. Peter 1s so hungry that he is going to ...... the entire menu.

4. Peter is going to ...... like there is no tomorrow.

S.Tama...... eater.

6. I will probably just ...... at my food.

7. It s pretty rare that Peter has a ...... meal.

8.Hecaneat ...... two nights in a row.

1.15. Tastes and textures. Match each word on the left to its synonym
on the right.

1. good a. icy

2. spicy b. dull

3. crunchy C. sugary
4. raw d. zesty

5. sweet e. tasty

6. frozen f. tough

7. thick g. uncooked
8. strong h. crumbly
9. lumpy 1. moist
10. bland j. dense
11. dry k. flaky
12. spoiled l. chunky
13. creamy m. plain
14. soggy n. smooth
15. tasteless 0. bad
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1.16. Match each word on the left to its antonym on the right.

. good

. hot

. Spicy

. crunchy
. raw

. sweet

. flavorful
. fresh

9. frozen
10. wet

11. blend
12. thick
13. crisp
14. smooth
15. solid
16. hard
17. dark
18. strong
19. warm
20. chewy

O 1O\ LD N WD -

a. lumpy
b. tender
c. cold

d. bland

¢. separate
f. weak

g. dry

h. light

1. cool

j. spoiled
k. sour

l. runny
m. cooked
n. creamy
o. thawed
p. tasteless
q. liquid
I. S0ggy

s. bad

t. soft

1.17. Put the words in the right columns.

Crunchy, spicy, rich, tasty, crisp, smooth, salty, bland, scrumptious,
sweet, bitter, savory, chewy, greasy, creamy, fruity, juicy, dry, tough,
sugary, disgusting, delicious, peppery, strong, moist, hot, tart, sour,

hard, flaky.

Ways of describing tastes Ways of describing texture

1.18. These are some alternatives to say about a delicious food. Com-

plete the words.
A zing
Ap_tizing
Delici_ s
Deli tful

Divi_ Lip acking
__joyable Ma elous
Finger L1 ing Mouth tering
He enly __tisfying
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S umptious __ntalizing Yu vy
Supe Terrif

1.19. WATCHING

Video 1 “Does texture effect how something tastes?”

1. What is taste to you? Can you enumerate the components of taste
(characteristics of the food that influence its ultimate taste)? What are
the basic tastes? Watch video 1. “Does texture effect how something
tastes?”. Summarize the main ideas in a few sentences and find equiva-
lents to the following words and expressions.

pazo0paThCs, JOCKOHAIBHO U3YUHTh

NOBS3Ka Ha I1a3a

UJECHTUPUIIUPOBATH

nrope

npeHeOperaTh, He OpaTh B pacyeT

OCHOBHOM (pakTop, ONpeesoNIuil BKyCOBbIC MPENOYTCHUS

A S e

2. Watch the video again and do the following mini-quiz.

1. What adjectives were NOT used to describe the food offered
for the test?

a) earthy b) disgusting c) chewy d) familiar
2. What food was offered to Jim?

a) liquefied cucumber d) cabbage jelly
b) cucumber jelly e) liquefied cabbage
c) celery jelly f) jelly with ice cream

3. How many percent of people identify the food correctly in its
unusual form with their eyes closed?

a) 8% c) 15%

b) 10% d) 18%

4. What do you need to interpret flavor?

a) aroma c) texture

b) taste d) all of the above

3. Work with dictionaries and provide definitions to the words “fla-
vor” and “taste”. Make sure you know the difference between them.

(https://www.youtube.com/watch?v=jLO6gDP9uHI)
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Video 2 “Does color of food affect your taste?”

1. Do you associate the color of the food with its taste? Do you have
any preferences in the food color? Watch video 2 “Does color of food af-
fect your taste?”. Summarize the main ideas and fill the blanks with the
missing words. Watch twice if needed.

1. We have all heard the old saying “ ” but new
science now says it could be * 7
2. Walk down any supermarket  and you’ll find most food on
the shelf contains some sort of : “Cheetos”, “Fruit
loops” and cookies, but it’s not just junk food. Orange , ,
, eVen are colored to make them more to custom-

ers.

3. So it can actually reality. You may have a completely ob-
jectively piece of food and if it to a consumer, they
won’t like it.

4. Typically with red foods our brains associate it with like a
strawberry or cherry. We see yellow and our brains think . Green
color makes us think of applesina  taste and dark colors like black
or purple are typically a because people associate them with a
food that has spoiled.

5. all the kids think thered ~ 1s sweeter and has
a cherry or berry flavor. Next we made . One
with blue , one yellow and one white.

6. Some in the scientific community, you may remember the story
I’ve been calling for on food coloring over concerns that it leads

to in children.

(https://www.youtube.com/watch?v=10X7hJLDtpU)

2. Do you agree with the opinion that if you take the color out of
junk food people will eat less of it? Do you eat junk food? If you do, what
makes it appealing to you?

3. What conclusion one can make on the basis of these two videos?
Formulate it in one or two sentences and present it to the class.
1.20. LISTENING “Eating out”.

1. Join two parts of a sentence. The beginnings and ends are given in
the table below. Make up your own sentences with the words in bold type
for you group mates to translate from Russian into English.
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1. A glutton is someone

a. nice and helpful, but the service
is slow.

2. Overeating results in

b. will not do you any good.

3. Waiters in this fancy restau-
rant are

c. as it has strong bittersweet
taste and nice afterbite.

4. Why are you picking at food
with a fork?

d. is crunchy and juicy.

5. What do you fancy having?

e. international cuisine.

6. Dark chocolate is my favorite
dessert

f. who is always up for a meal.

7. Fusion cuisine usually implies

g. 1s very filling.

8. Supermarket processed food

h. putting on extra pounds.

9. I really like iceberg lettuce, it

1. Well, something which is neither
spicy nor greasy.

10. Eating like a bird

J. I am not a big fan of shrimp,
snapper, cod, you know, all this
sea food.

11. This hearty bean stew

k. has a lot of additives.

12. A balanced diet is not easy to
find, so I just eat

1. contributes to weight gain and
metabolism disorder.

13. Nutritionists advise to have
nourishing meals in the first part
of the day and

m. the prices nowadays are out-
rageous.

14. Don’t stock up on so much
sweets, it

n. in moderation.

15. You can hardly afford fresh
organic produce

o. light meals — in the second.

2. Listen to the audio passage (Part I) and complete the blanks.

1. Harry and Sandy are goingtoa .................ceeeennnnn.

2. Sandy told her husband to have a snack to ............ him
............ until their date.

3. Harry is so hungry that he is going to ............ the entire menu.

4. Harry 1S 0Ing t0 ......ccvvvvvieinnnnnnnn. like there is no tomorrow.

S5.8andyisa...........coeee.n. eater

6. Sandy will probably just ........................... at her food.

7. It 1s pretty rare that Harry and Sandy havea ................... meal.

8

.Theyeat........................

...... two nights in a row.




. Listen to the audio passage (Part II) and answer the questions.

. What does Harold do?

. Where does he live?

. Why is he going to take his wife for dinner?
. Are there any restaurants where they live?

. What kind of food does Harold’s wife prefer?

. What does Fitzgerald’s serve that is so good?

. What is the service like at this restaurant?
What is served for sides at Fitzgerald’s?

0. What is Harold planning to order there?

3
1
2
3
4
5. What kind of eater 1s his wife?
6
7
8
9.
1

1.21. Methods of cooking. The three types of cooking methods are
dry heat cooking, moist heat cooking, and combination cooking. Each of
these methods uses heat to affect foods in a different way. Complete the
table with the appropriate verbs.

broil, poach, sauté, stew, simmer, steam, grill, braise, bake, roast,

boil

dry heat cooking

moist heat cooking | combination cooking

1.22. Make sure you know the following cooking verbs.

beat
blanch
blend
carve
chop
crush
dice
drain

grate season
grease slice
grind sprinkle
marinate stir
melt stir-fry
mince toss
pour whisk
scramble

1.23. WATCHING “Kids try famous foods from cartoons”.

1. Watch the video where children try different food from cartoons.
As you watch, find equivalents to the following words and expressions
and answer the following questions.

Dish: Krabby Patty / Cartoon: Sponge Bob

1. ropuuna
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2. MaJICHbKUM KPYTJIBIA MUPOKOK C MICOM
3. COJICHBIN OTypeIl

Dish: Do’-Oh-nut / Cartoon: The Simpsons

1. moH4uK (CIagKuil >KapeHbIl MUPOKOK B (pOopMe KoJieuka)
2. IOCBITIKa

3. rma3ypsb

Dish: Canned spinach / Cartoon: Spinach Popeye
1. kameoOpa3Has Macca
2. MOKPBIW, NPONUTAHHBIN BJIATOU

Dish: Roasted chicken / Cartoon: Tom and Jerry
1. counsblit

2. apomar

3. C ObLLY C XKapy

Dish: Dino ribs / Cartoon: the Flintstones
1. cCOUHBII

Dish: Fruitcake / Cartoon: Peppa Pig

1. mykaTel

. OyxaHKa cJIaikoro xjeoba

. )KeJIe U3 KeJIaTUHA

. IUIIIEBAsl Kpacka

. KUCJIBIU

. BSI3KUM, TPEOYIOMIHNI MTPOAOJIKUTEIBHOTO KEBAHUS

N L LN

Dish: Peanut butter and sauerkraut sandwich / Cartoon: the
Loud House
1. couerarbcs (0 BKycax)

Dish: Fish Tacos / Cartoon: Rocket Power

1. xnebHas enenika

2. mockas peida (kambaina)

3. COyC «KJIIOB METyXa» (CBEXHUU COYC U3 Pa3MEbUCHHBIX MTOMHJIO-
POB, JIyKa U YUJIN)

4. xpycTAImuii

Dish: Chimicherrychanga / Cartoon: My Little Pony
1. caxapnas nyapa

2. 3aKapeHHas Jenenka

3. BUIIIHEBBIN JUKEM
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Dish: Strawberry Shortcake / Cartoon: Strawberry Shortcake
. B3OUTBIC CIIUBKH

. CBETJIbIN OMCKBUT Ha OeJKax
. BO3IYLIHBIW, ITBIIIHBIN

. Answer the questions.

. What kind of food from the video would you eat/never eat?
. What was the (un)healthiest food shown in the video?

3. Do you agree with kids’ comments about the food they were of-
fered to try?

4. Think about the food/drinks you have seen in the movies, TV se-

ries or cartoons that you would like to cook/try. Share your ideas with
the group mates.

N — N (ST \O I

(https://www.youtube.com/watch?v=vdJzykYzDcI)

1.24. Make presentations on one of the following topics. Try to find
interesting facts and information about.

1. Herbs 4. Nuts
2. Spices 5. Fish
3. Berries

PART 2. READING

2.1. Work in pairs. Discuss these questions.

1. Is food today an integral part of our lives?
2. Can you say that the role food plays today has evolved into much
more than just a means of survival?

3. Give your own examples of food fetishization in modern culture
(e.g. cooking shows, blogs, etc.).

2.2. With your partner make a list of the world’s most popular foods.

2.3. Read the text.

FOODIE CULTURE IS TOO FABULOUS

by Iris Krasnow

I am an exploratory eater who will sample almost anything — snails,
most organs, any slimy raw fish, cheeses that smell worse than dirty
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socks. The only thing I will never try are monkey brains, a bloody and
cruel delicacy as the animal is killed table-side.

So while I sort of fit into the rampant foodie movement, I loathe its
trendiness and complexity. Give me simplicity. Give me some of the old
stuff. I eat, I don’t graze. I still prefer a mug of plain chamomile tea, even
Lipton’s, to savory teas mixed with dried broccoli and cilantro and chives.

I eat mostly healthy foods and lots of farm-to-table, yet, truth be
told, I would not pass up a Swanson TV dinner!. My childhood favorite
featured fried chicken, mashed potatoes and peas, a Sunday night treat
to be eaten before “The Ed Sullivan Show”2. Truth be told, you can keep
your green smoothies. I prefer vanilla malts. Truth be told, I prefer Fri-
tos® to crispy-baked vegetables.

I feel like screaming when I hear people speaking in hushed tones of
reverence over the preparation of kale* chips as if they were physicians
discussing methods of heart surgery. In fact, I’d be fine if I never heard
the word “kale” again.

Food should be enjoyed, not worshipped. Living in a culture in which
fancy cuisine has become mainstream is confusing and exhausting.

The word “foodie” is described in the dictionary as “a person keenly
interested in food, especially in eating and cooking”. The term was first
popularized in the United States by Gael Greene, who used the term “se-
rious foodies” in a 1980 New York Magazine restaurant review. The cul-
ture of foodies spread subsequently throughout Great Britain with the
1985 publication of The Official Foodie Handbook, written by Ann Barr
and Paul Levy.

We’ve come a long, gluttonous, obsessed way since Julia Child intro-
duced French cuisine to the American public in the early 1960s. Now our
children and grandchildren have morphed into global gourmets, devour-
ing pad Thai® and palak paneer® at an age when I considered SpaghettiOs’
a luxury treat. I still consider fondue something wonderful and new.

! Swanson TV dinner is an American brand of packaged meal that comes portioned for an indi-
vidual usually purchased frozen in a supermarket and heated at home.

2 “The Ed Sullivan Show” was a popular television variety program that aired on CBS from
1948-1971.

3 Fritos is a brand of corn chips and dipping sauces.

* Kale is a cultivated variety of cabbage with crinkled leaves.

5> Pad Thai is a Thai dish of stir-fried rice noodles with eggs, vegetables and tofu in a sauce of
tamarind, fish, dried shrimp, garlic, red chili pepper and sugar.
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I am telling my regular staff person at our local fish market that
making selections is giving me bad headaches. Do I get orange roughy?®
or halibut or cod or hake or flounder? Should I go for the less healthy
and cheaper farm-raised salmon or pop for the pricy, wild caught Alas-
kan variety? Should I grill, bake or fry?

Maybe I’ll do fish tacos with catfish, even though my most-fabulous
foodie friend warned me to stay away from tilapia because they eat filth.

I told my fab friend that I’m a Chicago-bred woman, still hardy after
years of eating perch and walleye from murky Lake Michigan. In my
girlhood home, two of my favorite “fresh” fish dishes were herring
doused in sour cream, fresh from the jar and sardines mashed with fresh-
ly-opened ketchup — a mixture I still adore.

We ate rice not risotto, spaghetti and meatballs not black squid-ink’
pasta. A cherished lunch was bologna on Wonder Bread'?. I still don’t
really understand what “fusion” means in food, and why things are now
“infused.” I’m a cook not a chemist.

Today I just spent 15 minutes choosing items for a salad, over-
whelmed by the plethora of fixings from Bok Choy!! to five types of
mushrooms. My mother’s salad-shopping meant grabbing a head of let-
tuce, a cucumber, a couple of tomatoes and a bottle of Wishbone!?.

We ate off one large plate not small plates, and many of us grown-
ups raised in the ‘50s and ‘60s are still alive and increasingly living well
into our ‘90s. This, when hors d’ouevres were called appetizers and
consisted most often of packaged onion soup mixed with sour cream
paired with rippled potato chips — and not crudités's.

Give me a fresh piece of fish, green beans and a baked potato and
I’m happy. Give me the restaurant chef who knows that simple foods

6 Palak paneer is a vegetarian dish originating from the Indian subcontinent, consisting of paneer
(Indian cheese) in a thick paste made from puréed spinach and seasoned with ginger, garlic,
garam masala, and other spices.

7 SpaghettiOs is an American brand of canned pasta that contains circular pasta in tomato sauce.
8 Orange roughy is a relatively large deep-sea fish belonging to the slimehead family.

? Squid ink is a popular ingredient in Mediterranean and Japanese cuisine. It adds a distinct
black-blue color and rich savory taste to dishes.

10 Wonder Bread is a brand of bread which originated in the United States in 1921 and was one
of the first to be sold pre-sliced nationwide in 1930.

"1 Bok Choy is a type of Chinese cabbage.

12 Wish-Bone is an American brand of salad dressing, marinades, dips and pasta salad.

13 Crudités are traditional French appetizers consisting of sliced or whole raw vegetables which
are typically dipped in a vinaigrette or other dipping sauce.
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prepared creatively are more appreciated than weird. Give me a lunch of
Campbell’s'* tomato soup and grilled American cheese and I’ll dine with

you any time.
(https://www.huffpost.com/entry/foodie-culture b 9806750)

2.4. Answer the questions in small groups after reading.

1. What is the author’s attitude toward foodie movement? Does she
approve or criticize it? Find sentences in the text that illustrate her point
of view.

2. What do you think the author means by saying “I’m a cook not a
chemist™?

3. What are the author’s food preferences?

4. What American food brands does the author like? Why?

5. Do you agree that food should be enjoyed, not worshipped?

6. Do you consider yourself a foodie?

2.5. Choose different types of food mentioned in the text and classify
them into categories (e. g. plain/tasty/unhealthy/popular/sophisticated/
weird).

2.6. Look at the underlined words and phrases and guess the mean-
ings from the context. Then match them with the definitions.

1. (noun) something pleasing to eat that is con-
sidered rare or luxurious.

2. (noun) disgusting dirt or refuse; foul matter.

3. (noun) an event or item that 1s out of the ordi-
nary and gives great pleasure.

4. (noun) someone who enjoys good food, and
who knows a lot about food and wine.

5. (noun, pl.) food that i1s a component of a mixture
in cooking.

6. (noun, pl.) small amounts of food served before
the main course of a meal.

7. (adjective) pleasing to the sense of taste or smell
especially by reason of effective seasoning.

8. (adjective) constituting, consisting of, or relating

to fresh locally grown or produced food.

14 Campbell’s is an American producer of canned soups and related products.
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9.

(verb) to eat up greedily or ravenously.

10. (verb) slang. to pay for, esp. as a treat.

2.7. Match the two halves of the expressions used in the text.

sour Fish

green Food
mashed Smoothie
raw Salmon
vanilla Soup
healthy vegetables
crispy-baked Cheese
farm-raised Potatoes
tomato Cream
grilled Malt

2.8. Fill in the missing preposition.

.
toeat
. I prefer beef  chicken.

. Stevens said he tried to stay away  sweets and other dubious food.
. The herb salad consists  leaves of basil and mint.

. Stir until the eggs mix  the flour.

. Others could not fit  the new order.

. Now, I'm also very interested  cooking.

. Each course has been paired  a specific wine.

O3 ON D KW

9.

I’d never forget the time I stole dish money from her and we had
paper plates for a month.

Y ou must dine us and try the local delicacy.

10. They're being introduced the characteristic flavors and spic-
es of their culture's cuisine even before birth.

2.9 WATCHING “French origins of the restaurant”.

1.

Modern food culture is unthinkable without restaurants. What do

you know about their origin? To learn about it, watch and listen to the
dialogue between Edward L. Glaeser, a professor of economics of Har-
vard University and Rebecca Span, a professor of history of Indiana Uni-
versity, the author of “The Invention of a Restaurant”.
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2. As you listen, find equivalents to the following words and expres-
sions.

. CTOJIOBas (TaK»Ke PECTOPaH B OTEJIC)
. TEpPMOTIOJIN I

. I3JIMIIIECTBA B CIIUPTHBIX HAMMUTKAX U €]1€
. PUCOBBIN ITyIUHT

. MSICHOH OyJIbOH

. IATaTeIbHas [ICHHOCTh

. IepeBapuBaTh

. OOIIMIA XO3SICKUI CTOT

. BJIaJieJiel] TaBEPHbI

10. mocTaBIIMK TPOAYKTOB MTATAHUS
11. ycTpuubl 1 miaMmIanckoe

12. xkape sirHeHKa

O 0 1O L &~ W +—

3. Answer the questions.

1. What is thermopolium?

2. When and where did the first restaurants appear? How were they
distinctive from other forms of dining out?

3. What is the origin of the word “restaurant”? What does it mean?

4. What was served in the first restaurants?

5. What were the innovations that people particularly liked about the
first restaurants?
(https://www.youtube.com/watch?v=uskKhR2UuVY)

2.10. LISTENING “Hamburger restaurant”.

1. Fill in the gaps with the following words and phrases.

deluxe, downed, grow, agree, hearty, scoop

LLHe oo the coffee in one gulp.

2. 1 find that the vegan diet doesn’treally ..................... with me.

3. The lunch is arranged ina ........................ hotel which serves
delicious cuisines from all around the world.

4. Top each serving witha ...................... of ice cream and driz-
zle with the raspberry sauce.

5. The smell of durians slowly beganto ....................... on her.

6. My husbandisareal ...................... eater and eats constantly.



2. Complete the definitions with the words above.

Loto v : to drink or eat something quickly

2,80 it : to develop a liking for someone or
something over time

3.t0N0t o : something makes you feel ill

Aot : a round deep spoon for serving food, for
example ice cream or mashed potato

S eater: someone with a strong interest in and desire to
eat well and a lot

0. i : luxurious or sumptuous; of a superior kind, of
higher quality

3. Listen to the conversation between a server and a customer. Agree
or disagree.

1. The customer prefers his burger in the restaurant.

2. The customer is afraid to get heartburn after such a huge burger.

3. ‘Everything-but-the-kitchen-sink’ is a mix of Pepsi, Sprite, Fanta
Orange, and lemonade with crushed ice.

4. The server assures the customer that he will like the drink.

5. The customer would like just a hamburger and a glass of water.

6. The server offers to have some cheese as a side order.

7. Onion rings make the customer feel sick.

8. The cost of the burger is astonishing for the customer.

9. Joe’s Hamburger Restaurant serves one-pound burgers half-
pound burgers for kids and simple burgers.

10. Natural spring water from the hills served by the restaurant costs

$0.90.

(https://www.esl-lab.com/difficult/hamburger-restaurant/)

2.11. Read a part of the menu. Translate the words in bold.
CARMINE’S —91ST STREET — NYC

Carmine’s is a family style restaurant offering exceptional value to
its guests through the many dishes of Southern Italian cuisine. Restaura-
teur Artie Cutler crafted Carmine's with a singular vision; bringing his
guests “wow-factor” sized portions and making every meal feel like an
Italian American wedding feast.
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Appetizers

Baked Clams // $23.95

Fresh Littleneck Clams Baked with Our Seasoned Breadcrumbs &
Clam Broth

Fried Calamari // $16.95

Fresh Calamari Lightly Dusted in Our Seasoned Flour — Served
with Spicy Marinara Sauce on the Side

Stuffed Mushrooms // $16.95

Stuffed Mushroom Caps with Sweet Italian Sausage, Sweet Pepper
& Hot Pepper Filling

Spicy Scapariello Wings // $29.95

Marinated / Garlic & Rosemary, Pan-Fried & Tossed in a Spicy
Lemon & Butter Herb Sauce

Pasta

Marinara // $17.95

Our Signature Sauce of Plum Tomatoes, Olive Oil, Garlic, Fresh
Herbs & Romano Cheese

Pomodoro // $17.95

Plum Tomatoes Sautéed in White Wine, Garlic, O1l & Prosciutto

Garlic & Oil // $17.95

Olive Oil, Fresh Herbs, Garlic & Chicken Stock. Topped with Sea-
son Breadcrumbs & Romano

Rigatoni & Broccoli / $17.95

Sautéed Broccoli with Choice of Sauce — Signature Marinara or
White Sauce (Garlic, Oil with Chicken Stock & Fresh Herbs)

(http://places.singleplatform.com/carmines-6/menu?ref=google)

2.12. Make sure you know the collocations with diet. Translate the
sentences below.

balanced, good, healthy, sensible | bad, poor, unhealthy | vegan,
vegetarian strict | slimming, weight-loss, weight-reducing | crash, star-
vation | calorie-controlled, low-calorie | restricted, special | fiber-rich,
gluten-free, high / low-fiber, high / low-protein, low-fat, salt-free, etc.

1. They had to survive on a diet of insects and berries.
2. The animal’s diet consists mainly of grasses.

3. These animals live on a mainly vegetarian diet.

4. They were fed on a diet of plain rice and vegetables.
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5. Owls feed on mice and other small animals.

6. Crash diets are not the best way to lose weight.

7. If you follow this low-calorie diet, you’re bound to lose weight.
8. I have to stick to a low-fat diet.

9. I’d love some chips, but I’'m on a salt-free diet.

10. They’re on a special high-protein diet.

2.13. You and your partner have decided to start a diet. Read about
the diets below and choose the most convenient diet for you to go on. If
none of the diets is of your liking, suggest another one.

The 5:2 diet

The 5:2 diet is based on a principle known as intermittent fasting
(IF) — where you eat normally for five days a week and fast on the other
two days. On top of losing weight, fans claim the 5:2 diet can improve
lifespan and brain function, and protect against conditions such as de-
mentia and Alzheimer’s.

The Dukan diet

The diet has four phases. During phase one you can eat chicken, tur-
key, eggs, fish and fat-free dairy. This is for an average of five days to
achieve quick weight loss. No vegetables are allowed and the diet seri-
ously restricts fat. The next three phases of the plan see the gradual in-
troduction of some fruit, veg and carbs, and eventually all foods. There's
no time limit to the final phase, which involves having a protein-only
day once a week and taking regular exercise.

The alkaline diet

The alkaline diet, whose celebrity fans reportedly include Gywneth
Paltrow, Jennifer Aniston and Victoria Beckham, recommends cutting
back on meat, wheat and other grains, refined sugar, dairy products, caf-
feine, alcohol and processed foods in favor of ‘alkaline foods’: Plenty of
fruit and vegetables. Some followers adopt the ‘80/20 rule’, consisting of
a diet based on 80% fruit and veg and 20% grains and protein.

The Cambridge diet

It is based around buying and eating a range of meal-replacement
products. There are six flexible diet plans ranging from 415 calories to
1,500 calories or more a day. The bars, soups, porridges and shakes can
be used as your sole source of nutrition or together with low-calorie reg-
ular meals. While on the program, you receive advice and support on
healthy eating and exercise from a Cambridge adviser.
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2.14. Read the article. Use it as a sample to speak about before / after
story of your dieting:

A MINIMALIST’S THOUGHTS ON DIET
By Joshua Fields Millburn

A few years ago, I was an eat-whatever-I-want kind of guy, and I
felt like crap most of the time: I weighed 80 pounds more than I weigh
now, I had stomach problems, I was tired and sluggish, and I lacked the
energy necessary to live an active, fulfilling life. Today my diet is mark-
edly different, and I’ve never felt more alive. And this is why:

Food. My diet today consists mostly of meat and plants — no unpro-
cessed foods. I eat a fair share of fruits and vegetables: I’'m particularly
fond of avocados, blueberries, and cooked greens. I also eat organic meat
and fish every day. My ideal meal looks something like this: a bowl con-
taining a small portion of white rice, half an avocado, a large piece of
grilled salmon, and a side salad with olive oil and lemon.

Avoid. There are quite a few foods I’ve drastically reduced — or
completely eliminated — from my diet: bread, pasta, sugar, gluten, dairy,
and anything processed or packaged. There are many so-called experts
out there — I am not one of them — but it was my friend, Common Sense,
who advised me to avoid most of these foods. Think about it: What other
animal eats bread, pasta, or candy bars? Our bodies are not meant to con-
sume this junk.

Intermittent Fasting. I eat two meals a day (generally no snacks),
both consumed within an eight-hour window, usually around 11 a.m. and
6:30 p.m. I fast during the day’s remaining sixteen hours (7 p.m. to 11
a.m.), consuming only water, herbal tea, or black coffee during those
times. This is much easier than you think. If you want to lose weight,
particularly fat, then intermittent fasting will make a drastic difference in
your life. And yes, this means I skip breakfast.

Water, Liquids, and Juice. I drink roughly half my bodyweight in
ounces of water each day. I weigh 165-ish pounds, so I drink 80-90
ounces of water per day (with these electrolytes). I also drink coffee, al-
beit appreciably less than I used to, as well as herbal tea — but I eliminat-
ed cola and all sugary liquids from my diet (including fruit juices, which
contain shockingly high amounts of sugar).

Supplements. Although I eat a large quantity of nutrient-rich foods,
I find it important to take daily supplements with each meal: multivita-
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min (comprehensive nutritional health), vitamin B-complex (cardiovas-
cular health), and fish oil (omega-3 fatty acids for heart health). Depend-
ing on your diet, these may not be necessary for everyone, but I noticed a
difference in my body after two months of these daily supplements.

Exercise. I exercise every day, but I don’t spend a ton of time, ef-
fort, or focus on it. I do only two things: 1) I walk between three and
eight miles each day, allowing me plenty of time to think, breathe, and
de-stress as I meander the neighborhoods near my home; and 2) I work
out for eighteen minutes. I’'m not worried about building vanity muscles
— I’m concerned with how I feel. I discovered when I eat and exercise in
ways that help me feel good, lean muscles are a nice bonus. You don’t
have to kill yourself to become fit.

Improving one’s health is the foundation of living a meaningful life:
without your health, nothing else matters. I don’t care what you eat or
how you exercise — I’m not looking to convert anyone to my way of eat-
ing. I don’t care whether you’re a vegetarian, a vegan, or a primal-paleo-
whatever. None of these labels apply to my own dietary lifestyle, and ar-
guing the particulars is silly anyway. What I do care about is how you
feel: I want you to feel great so you can better enjoy your life.

(https://www.theminimalists.com/diet/)

PART 3. CULTURE CORNER
3.1. Read the text.

WHAT AMERICANS CAN LEARN
FROM OTHER FOOD CULTURES

By We Humans

Food feeds the soul. To the extent that we all eat food, and we all
have souls, food is the single great unifier across cultures. But what feeds
your soul?

For me, a first-generation Korean-American, comfort food is a plate
of kimchi, white rice, and fried Spam. Such preferences are personally
meaningful — and also culturally meaningful. Our comfort foods map
who are, where we come from, and what happened to us along the way.
Notes Jennifer 8. Lee, “what you want to cook and eat is an accumulation,
a function of your experiences — the people you’ve dated, what you’ve
learned, where you’ve gone. There may be inbound elements from other
cultures, but you’ll always eat things that mean something to you.”
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Jennifer Berg, director of graduate food studies at New York Uni-
versity, notes that food is particularly important when you become part
of a diaspora, separated from your mother culture. “It’s the last vestige
of culture that people shed,” says Berg. “There’s some aspects of mater-
nal culture that you’ll lose right away. First is how you dress, because if
you want to blend in or be part of a larger mainstream culture the things
that are the most visible are the ones that you let go. With food, it’s
something you’re engaging in hopefully three times a day, and so there
are more opportunities to connect to memory and family and place. It’s
the hardest to give up.”

e Food as identity

The “melting pot” in American cuisine is a myth, not terribly unlike
the idea of a melting pot of American culture, notes chef Dan Barber.
“Most cultures don’t think about their cuisine in such monolithic terms,”
he says. “French, Mexican, Chinese, and Italian cuisines each comprise
dozens of distinct regional foods. And I think “American” cuisine is
moving in the same direction, becoming more localized, not globalized.”

American cuisine is shaped by the natural wealth of the country.
Having never faced agricultural hardship, Americans had the luxury of
not relying on rotating crops, such as the Japanese, whose food culture
now showcases buckwheat alongside rice, or the Indians, or the French
and Italians, who feature lentils and beans alongside wheat. “That kind of
negotiation with the land forced people to incorporate those crops in to
the culture,” says Barber. And so eating soba noodles becomes part of
what it means to be Japanese, and eating beans becomes part of what it
means to be French.

So if what we eat is what we are, what are Americans? Well, meat.
“If Americans have any unifying food identity, I would say we are a
(mostly white) meat culture,” says Barber. “The protein-centric dinner
plate, whether you’re talking about a boneless chicken breast, or a 16-
ounce steak, as an everyday expectation is something that America really
created, and now exports to the rest of the world.”

Every single culture and religion uses food as part of their celebra-
tions, says Ellen Gustafson, co-founder of the FEED Project and The 30
Project, which aims to tackle both hunger and obesity issues globally.
“The celebratory nature of food is universal. Every season, every har-
vest, and every holiday has its own food, and this is true in America as
well. It helps define us.”
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e Food as survival

Sometimes food means survival. While the Chinese cooks who ex-
ported “Chinese” food around the world ate authentic cooking at home,
the dishes they served, thus creating new cuisines entirely, were based on
economic necessity. Chinese food in America, for example, is Darwini-
an, says Lee. It was a way for Chinese cooks to survive in America and
earn a living. It started with the invention of chop suey in the late 1800s,
followed by fortune cookies around the time of World War II, and the
pervasive General Tso’s Chicken, in the 1970s. Waves of more authentic
Chinese food followed, as Hunan and Sichuan cooking came to the U.S.
by way of Taiwan.

In Chinese cities, meanwhile, only grandparents are cooking and eat-
ing the way that people from outside of China might imagine “Chinese”
food. The older generation still would shop every day in the wet market,
bargain for tomatoes, then go home that night and cook traditional dish-
es, says Crystyl Mo, a food writer based in Shanghai. But most people
born after the Cultural Revolution don’t know how to cook. “That gen-
eration was focused purely on studying, and their parents never taught
them how to cook,” says Mo. “So they’re very educated, but they’re eat-
ing takeout or going back to their parents’ homes for meals.”

e Food as status

Those slightly younger people have been the beneficiaries of the
restaurant culture exploding in Shanghai. The city is home to 23 million
people, and has more than 100,000 restaurants, up from less than ten thou-
sand a decade ago. Now, you can find food from all of the provinces of
China in Shanghai, as well as every kind of global food style imaginable.

The introduction of global foods and brands has compounded food
as a status symbol for middle-class Chinese. “Food as status has always
been a huge thing in China,” says Mo. “Being able to afford to eat sea-
food or abalone or shark’s-fin or bird’s-nest soup, or being able to show
respect to a VIP by serving them the finest yellow rice wine, is part of
our history. Now it’s been modernized by having different Western foods
represent status. It could be a Starbucks coffee, or Godiva chocolates, or
a Voss water bottle. It’s a way of showing your sophistication and
worldliness.”

Eating is done family style, with shared dishes, and eating is the ma-
jor social activity for friends and families. Eating, exchanging food, tak-
ing photos of food, uploading photos of food, looking at other people’s
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photos of food — this is all a way that food brings people together in an
urban center. Even waiting in line is part of the event. People may scoff
at the idea of waiting two hours in line to eat in a trendy restaurant, says
Mo, but waiting in line for a restaurant with your friends is an extension
of your experience eating with them.

How and why you eat your food, is, of course, also very cultural. In
China, people eat food not necessarily for taste, but for texture. Jellyfish
or sliced pig ear don’t have any taste, but do have desirable texture.
Foods must either be scalding hot or very cold; if it’s warm, there’s
something wrong with the dish. At a banquet, the most expensive things
are served first, such as scallops or steamed fish, then meats, then nice
vegetables, and finally soup, and if you’re still hungry, then rice or noo-
dles or buns. “If you started a meal and they brought out rice after the
fish, you’d be very confused,” says Mo. “Like, is the meal over now?”

e Food as pleasure

“Food in France is still primarily about pleasure,” says Mark Singer,
technical director of cuisine at Le Cordon Bleu in Paris. “Cooking and
eating are both past time and pleasure.” The French might start their day
with bread, butter, jam, and perhaps something hot to drink — “There’s
no way that it would expand to eggs and bacon,” says Singer — but it’s a
time of the day when the whole family can be united. Singer, who was
born in Philadelphia, has lived in France for more than 40 years. (He
doesn’t eat breakfast.)

“Things have changed dramatically in the past 20 years when it
comes to food in the country,” he says. “What was a big affair with eat-
ing has slowly softened up. There are still events in the year, like birth-
days and New Year’s Eve and Christmas Eve that still say really an-
chored into traditional food and cooking. But it’s not every day.”

Some of the ideas of French food life may be a performance, adds
Berg. “I led a course in Paris this summer on myth-making and myth-
busting and the performance of Frenchness. The students want to be-
lieve that France is this pastoral nation where people are spending five
hours a day going to 12 different markets to get their food. The reality is
most croissants are factory made, and most people are buying conven-
ience food, except for the very elite. But part of our identity relies on be-
lieving that mythology.”

How a country savors a food is also telling. In Italy, as in France,
takeout i1s still relatively rare. “Eating fast is not at all part of our cul-
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ture,” says Marco Bolasco, editorial director of Slow Food and an Italian
food expert. Our meals are relaxed, even during lunch break.”

Food in Italy is love, then nutrition, then history, then pleasure, he
says. An Italian child’s first experience with food is not buns or rice or
eggs, but probably ice cream, notes Bolasco. Status and wealth play less
of a role in food than say, in China.

e Food as community

In Arab cultures, community is key to the food culture. The daily if-
tar that breaks the fast during Ramadan, for example, features platters
of traditional fare such as tharid and h’riss that are shared by all who are
sitting down to break the fast, eating with their hand from the same dish-
es. Families and institutions will host private iftars, of course, but
mosques, schools, markets and other community organizations will also
offer large iftar meals, and all are open to the public and shared. This
family style of eating is not dissimilar to the dishes on a Chinese dinner
table, where one does not eat a single portioned and plated dish, but is
expected to eat from shared, communal platters.

e Food as humanity

Perhaps cuisine, though, isn’t so much about progress as it is about
restraint.

“One of the great things about cuisine is that it the best way to hold
back our worst kind of hedonism,” says Barber. “There is no landscape
in the world that sustainably allows us to eat how we think we want to.”
In another sense, says Barber, food is the physical manifestation of our
relationship with the natural world. It is where culture and ecology inter-
sect. It can become even more important than language, and even geog-
raphy, when it comes to culture.

“Your first relationship as a human being is about food,” says Rich-
ard Wilk, anthropology professor at the University of Indiana and head
of its food studies program. “The first social experience we have is being
put to the breast or bottle. The social act of eating, is part of how we be-
come human, as much as speaking and taking care of ourselves. Learning

to eat is learning to become human.”
(https://ideas.ted.com/what-americans-can-learn-from-other-food-cultures/)

3.2. Explain the words / phrases underlined.
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3.3. Make a list of countries mentioned in the text. For each country
write down the food mentioned. Add 3 more countries and write their
traditional food. For each country write 2-3 adjectives associated with its
food (e.g. France — gourmet).

3.4. Answer the questions.

1. Do you agree with the first statement of the text — food feeds the
soul? Explain how you understand it, comment it on.

2. Can you agree with the statement that food is the single great uni-
fier across cultures? Why / why not?

3. What is comfort food for you?

4. Will you always prefer to eat things that mean something to you?
Why / why not?

5. Can you say that American cuisine is globalized?

6. The text is separated into several paragraphs: Food as identity;
food as survival; Food as status; Food as pleasure; Food as community;
Food as humanity. Comment on each subtitle. Add some more subtitles.

3.5. Write about what you think is important when it comes to food.
Compare your ideas with your groupmates.

3.6. Watching your favorite movies, you can see how main characters
eat different food. Do the quiz and see how attentive you are. Make up a
similar one.

DISHES IN MOVIES / CARTOONS

1. Forrest Gump’s friend Bubba reminds us of all the ways to
cook:

A. Squid

B. Shrimp

C. Salmon

D. Mussels

2. In an attempt to impress her friends by cooking an elaborate
birthday dinner, Bridget Jones accidentally leaves a piece of blue
twine in her ... ... , tinting it a vivid shade of ... periwinkle!.

A. Cheese soup

B. Leek soup

C. Cream soup

D. Chicken soup
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3. Liz Gilbert bites into a piece of it, during the Naples stop on
her global adventure of self-discovery, and declares: “I’m in love.
I’m in a relationship with my ....”

A. Lasagna

B. Salami

C. Pizza

D. Hamburger

4. Fearsome critic Anton Ego takes a bite of ... and is transport-
ed back to his childhood, where it was a favorite comfort food

A. Ratatouille

B. Olivier

C. Paclla

D. Tacos

5. Po, the Dragon Warrior, stuffs a batch of ... into his mouth.

A. Bananas

B. Bamboo leaves

C. Dumplings

D. Carrots

6. The puppy thieves in “101 Dalmatians” are eating ... while
being on-duty for Cruella de Vil.

A. Hot dogs

B. Cheeseburgers

C. Pizza

D. Sandwiches

3.7. Read the text.

WHAT FOOD TELLS US ABOUT CULTURE
By Chau B Le

Have you ever wondered what the food you eat everyday can tell
you about where you come from? Have you ever wondered why people
from different parts of the world eat different types of food? Do you ever
ask yourself why certain foods or culinary traditions are so important to
your culture? There is more of a connection between food and culture
than you may think.

On an individual level, we grow up eating the food of our cultures. It
becomes a part of who each of us are. Many of us associate food from
our childhood with warm feelings and good memories and it ties us to
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our families, holding a special and personal value for us. Food from our
family often becomes the comfort food we seek as adults in times of
frustration and stress. When I was sick as a kid, I couldn’t eat rice be-
cause | was too weak, so my mother would cook soup and bring it to bed
for me. The smell and taste of the soup became something very familiar
to me. Now, whenever 1 feel tired or stressed, I remember the soup my
mom used to make for me and I feel hungry for that soup.

On a larger scale, food is an important part of culture. Traditional
cuisine is passed down from one generation to the next. It also operates
as an expression of cultural identity. Immigrants bring the food of their
countries with them wherever they go and cooking traditional food is a
way of preserving their culture when they move to new places.

Continuing to make food from their culture for family meals is a
symbol of pride for their ethnicity and a means of coping with home-
sickness. Many open their own restaurants and serve traditional dishes.
However, the food does not remain exactly the same. For example, some
ingredients needed to make traditional dishes may not be readily availa-
ble, so the taste and flavor can be different from the taste and flavor of
the dishes that they would prepare in their home countries. Additionally,
when immigrants sell food in another country, they do not only sell it to
people from the same countries as them, but to people from different
countries. Therefore, they have to alter the original dishes to cater to a
wider range of customers with distinct tastes and flavor preferences. Al-
terations to original dishes can create new flavors that still retain the cul-
tural significance of the dish.

What stays the same though is the extent to which each country or
community’s unique cuisine can reflect its unique history, lifestyle, val-
ues, and beliefs.

In China, harmony is a vital trait in almost every aspect of life. This
is reflected in Chinese cuisine, where almost every flavor (salty, spicy,
sour, sweet, and bitter) is used in a balanced way creating delicious dish-
es with flavors that go well together. Historically, Chinese people have
an ornate style, which can be seen in their architecture and costumes, as
well as in their food. They believe that food not only needs to be nutri-
tious but also needs to look appealing, so they put a lot of effort into
decorating the dishes and making them look colorful, with vibrant red as
their traditional color.
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The cuisine of the United States reflects its history. The European
colonization of the Americas yielded the introduction of European ingre-
dients and cooking styles to the U.S. Later in the 20th century, the influx
of immigrants from many foreign nations developed a rich diversity in
food preparation throughout the country.

As the world becomes more globalized, it is easier to access cuisines
from different cultures.

We should embrace our heritage through our culture’s food but we
should also become more informed about other cultures by trying their
foods. It’s important to remember that each dish has a special place in
the culture to which it belongs, and is special to those who prepare it.

Food is a portal into culture, and it should be treated as such.
(https://freelymagazine.com/2017/01/07/what-food-tells-us-about-culture/)

3.8. Answer the questions from the first paragraph of the text.

3.9. Speak about different countries: What cultural traits are con-
veyed by the country’s cuisine?

3.10. Agree or disagree with the statements from the text.

Many of us associate food from our childhood with warm feelings
and good memories and it ties us to our families.

Food from our family often becomes the comfort food we seek as
adults in times of frustration and stress.

Immigrants bring the food of their countries with them wherever
they go and cooking traditional food is a way of preserving their culture
when they move to new places.

The cuisine of the United States reflects its history.

Food is a portal into culture, and it should be treated as such.

3.11. Whenever you join a new country / community, you are likely
to meet unfamiliar traditions, rules, and customs. What food traditions
can a foreigner observe in your country? How could you help new stu-
dents adjust to your country’s food rules and customs? Plan a food guide
to a foreigner to make their stay more comfortable.

3.12. Immigrants have to adapt to life in a new country in every
sphere (language, clothing, work, education, food). Anyway, in a new
country something is gained and something is lost. Choose an example of
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a (famous) person / family who immigrated to the USA and has assimi-
lated to life in the United States. Make a two-column chart showing their
gains and losses.

3.13. LISTENING “Food preferences”.

Can you guess a person’s nationality by his or her food preferences?
Listen to a woman’s food preferences, complete the chart and suggest
your ideas about her national identity.

Taste & Texture Sweets Meats

Grains Fruit Vegetables

3.14. LISTENING “Relative’s advice”.
. Answer the questions.

1
1. What is Amy surprised at?

2. Who are Amy and Andrew?

3. Who is older? How much older?

4. Why can she afford to be blunt with Andrew?

5. Has Amy ever heard of the “Wafu Diet”?

6. Where did Andrew find information about the diet?

7. How much does the diet cost?

8. Does Amy take the information seriously?

9. Why does she know about Andrew’s eating the wrong stuff?
10. Why does Andrew go to McDonalds too much?

. Complete the advice Amy gives Andrew.

2

1. You need to eat smaller ...

2. You can’t load up your plate with ... or
3. You should start with a good, ...

4. Avoid eating ...

5. ... fast food.

6. Youneedalotof...and ...

7. ... on sugar

8. Drink ...
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3. What issue is raised in the audio you have just listened to? Can
you say that it is a becoming a global problem? What are the main causes
of it? Is this problem the result of the national food culture? How can you
tackle it?

PART 4. CRITICAL THINKING

4.1. Prove it.

Read each statement and then identify whether it is a fact or opinion.
Prove your answer.

1. I can buy a gum in any shop.

. There 1s too much junk food on the planet.

. There are twelve eggs in a dozen.

. Her mother does not eat fattening products.

Chocolate ice cream 1s much more delicious than vanilla ice cream.
. My mother makes the best pancakes.

. Our uncle is the worst cook in the world.

. Leftover spaghetti is delicious.

9. Honeybees are insects.

10. Lemons and limes look similar except for their color.
11. Sunflowers are the prettiest flowers.

0 1N A W

4.2. The Brain Teaser.
Give the answers and prove them.

1. What do you bring to the table and cut, but never eat?

2. Guess the vegetable that you treat like this:

A. You throw away the outside.

B. Cook the inside.

C. Eat the outside.

D. Throw away the inside.

3. What 1s sweetened then soured, boiled then cooled?

4. A clerk in the butcher shop is 6 feet ten inches tall. What does he
weigh?

5. Granny has 8 plums. If she uses 6 1/4 plums to make a plum pie,
how many plums does she have left?

6. Michal picked 340 eggplants. If he had 17 buckets to carry the
eggplants in, how many eggplants would be in each bucket?
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7. If Darla has enough money to purchase 8 shaddocks per week,
how many weeks would it take her to purchase 72 shaddocks?

4.3. Comparisons.

Compare the students’ lunches. What do they have in common and
what are the differences?

UNIVERSITY LUNCH

Bob and Tom are best friends. They eat lunch together every
day. Bob brings his lunch from home. Tom buys his lunch in the univer-
sity cafeteria. Bob eats a peanut butter and jelly sandwich, some carrot
sticks and asparagus, and a cookie for lunch. Tom eats meatloaf, buck-
wheat, green beans, and a cookie for lunch. They both have chocolate
milk to drink with lunch. Bob and Tom share their cookies with each
other so that they can each taste both types of cookies. They both love
cookies. After lunch, they have a rest outside during recess.

4.4. Compare and Contrast.

a) Look at the two grocery lists. Compare and contrast them.

Ann’s grocery list Bill’s grocery list
1 gallon whole milk ¥ gallon of grape juice
2 loaves of rye bread 1 dewberry pie
6 fresh peaches 3 gallons of sour cream
4 capsicums [ ginger
3 gingers 4 peaches

b) Write a paragraph, compare and contrast two different types of
food that people eat.

4.5. What Do We Have in Common?
For each number explain what the words have in common.

1. Strawberry, Blueberry, Blackberry
2. Herring, Salmon, Cod

3. Pear, Apple, Quince

4. Celery, Squash, Cauliflower

5. Pan, Kettle, Colander

6. Knead, Mix, Roll
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7.
8.
9.

10.

11

12.
13.
14.
15.
16.
17.
18.
19.
20.
21.

Slice, Chop, Dice

Coftee, Tea, Water

Lollipop, Chocolate Bar, Potato Chips
Cheese, Yogurt, Milk

. Maple, Palm, Evergreen

Beef, strawberry, tomato, cherries

Ice cream, cereal, soup, pudding
Coffee, soup, mashed potatoes, pizza
Casserole, tossed salad, beef stew, trail mix
Cookie, hamburger, bagel, peppermint
Apples, grapes, lemons, melons
Broccoli, asparagus, lime, lettuce
Apricots, avocados, dates, lychees
Chicken, beef, fish, eggs

Salmon, liver, leafy greens, legumes

4.6. What Doesn't Belong?

For each number find a word that does not belong to the group, ex-
plain why.

1
2
3
4
5
6.
7
8
9.
1

0.

. Almond, Walnut, Prune

. Candle, Apple, Strawberry
. Food, Arm, Pretzel

. Boil, Stew, Grind

. Flour, Dough, Cookie

Bottle, Fork, Cup

. Ice Cream, Soup, Salad
. Cake, Poison, Muffin

Chalk, Shaddock, Pomelo
Food, Leftovers, Nutrition

PART 5. CONSOLIDATION: SPEAKING

5.1. Food is everywhere.

We see it sold on the street and advertised on billboards. It is the
subject of hundreds of commercials. It is an important part of family tra-

ditions

and religious rituals. We think about it whenever we’re hungry,

and often even when we are not. It’s no wonder that food is a theme in
all kinds of common phrases, proverbs, idioms, clichés, and similes.
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Make up the contexts for the following common food words and sen-

tences.

03N DN bW

N M= = et et ek e e e e e \©
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9.

10
11
12
13

A context is a text or speech that helps to explain its meaning.
-A -

. There’s no use crying over spilled milk.

. When life hands you lemons, make lemonade.

. Don’t bite the hand that feeds you.

. Don’t upset the apple cart.

. Don’t bite off more than you can chew.

. You can’t make an omelet without breaking a few eggs.
. I’ve got bigger fish to fry.

. One man’s meat is another man’s poison.

. You can’t have your cake and eat it, too.

. Life is not a bowl of cherries.

. You can’t squeeze blood from a turnip.

. Your eyes are bigger than your stomach.

. There’s no such thing as a free lunch.

. Don’t put all of your eggs in one basket.

. I heard it through the grapevine.

. Better some of the pudding than none of the pie.
. Half a loaf is better than none.

. Too many cooks spoil the broth.

. Breakfast like a king, lunch like a queen and dine like a pauper.
. An apple a day keeps the doctor away.

-B-—

. a tough cookie

. the big cheese

. a bad apple Qiece of Cakey
. cool as a cucumber
. ared herring

. salad days >
. easy as pie

. recipe for disaster

%
=

sour grapes

. born with a silver spoon in his mouth
. as thick as pea soup

. duck soup

. my knees turned to jelly
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14. something smells fishy

15. to chew the fat
(Image: https://img2.freepng.ru/20180621/uw/kisspng-english-language-idioms-cake-
meaning-cambridge-adv-5b2b6bba%ef4f4.8189073715295722826511.jpg )

5.2. Collocations with food. Translate the sentences.

1. Canned food needed to be stored in such a way that it did not
freeze or become overly damp.

2. A psychiatric study of patients with supposed food allergy.

3. There is no agreement between the experts on this question of
food coloring.

4. The agency has put a detailed fact sheet about food allergy and
food intolerance on its website to provide food-allergic consumers with
information.

5. Ideally, food safety education should be supported by regulation.

6. In the event of having too little, there must be a way to escape to
run to the neighbors or a local food stall to get what is needed.

7. However, many scientists remain convinced that there are no
health risks from eating genetically modified food and blame the media
as the reason why consumers form negative opinions.

8. In many countries, it is often sold as a gourmet food item.

9. For them, healthy food involved more preparation, while prepared
or convenience foods were viewed as quick and tasty but not healthy.

10. The middle-aged participants had given much thought about how
to promote harmonious relationships with their children, and they pre-
pared nutritious food and soups for them.

11. This may be inadvertent in some cases, as a wide variety of pro-
cessed food and even some medications contain wheat flour.

12. The high mortality around the time of weaning appears to result
from the consumption of solid food.

5.3. Comment on the quotes.

1. “All you need is love. But a little chocolate now and then doesn’t
hurt.” — Charles M. Schulz

2. “One cannot think well, love well, sleep well, if one has not dined
well.” — Virginia Woolf

3. “I love you like a fat kid loves cake!” — Scott Adams

4. “There is no love sincerer than the love of food.” — George Ber-
nard Shaw
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5. “Humor keeps us alive. Humor and food. Don’t forget food. You
can go a week without laughing.” — Joss Whedon

6. “I am a better person when I have less on my plate.” — Elizabeth
Gilbert

7. “I am not a glutton — I am an explorer of food” — Erma Bombeck

8. “There is one thing more exasperating than a wife who can cook
and won't, and that’s a wife who can’t cook and will.” — Robert Frost

9. “How can you govern a country which has 246 varieties of
cheese?” — Charles de Gaulle

10. “I don’t know what it is about food your mother makes for you,
especially when it’s something that anyone can make — pancakes, meat
loaf, tuna salad — but it carries a certain taste of memory.” — Mitch Albom

11. “I read recipes the same way I read science fiction. I get to the
end and say to myself ‘well, that’s not going to happen!” — Rita Rudner

12. “Cooking is an art, but all art requires knowing something about
the techniques and materials”. — Nathan Myhrvold

13. “Animals are my friends ... and I don’t eat my friends.” — George
Bernard Shaw

14. “Dieting is the only game where you win when you lose!” — Karl
Lagerfeld

15. “It 1s easier to change a man’s religion than to change his diet.” —
Margaret Mead

5.4. LISTENING “Recommendations for someone who does not
know how to cook”.

1. Listen to a talk between Todd and Akane. Answer the questions.

1. Why does Todd want to cook more?

2. Is Akane best at cooking?

3. Why does Akane recommend fried noodles?

4. Where can noodles be bought?

5. What kind of noodles do the stores offer?

6. What vegetables does Akane recommend? Why?

7. What kind of vegetables are good for early summer or late spring?
8. What kind of oil does Akane recommend?

9. How much does Akane cook for her recipe?

10. What happens to vegetables when they are cooked?

2. Put the steps of cooking fried noodles in the correct order.
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____put the vegetables into the pan

___ heat the pan up with oil

____wash the vegetables

____cut the vegetables into small pieces
____prepare a good frying pan

____add the noodles

____season it with salt and pepper or a sauce

mix it up until the noodles are heated up
(https://www.elllo.org/english/0451/474-Akane-Cooking.htm)

5.5. LISTENING: “How to make spaghetti”.

1. Listen to the audio and complete the table.

THE EGG SPAGHETTI
Ingredients
-abouta ...l grams of dried spaghetti
-twotable ...................... of olive oil

—halfacup of chopped .......................
- one cup of tomato ............. 0] G tomatoes

2. Fill in the gaps.

First, let your water come to a ...................... , and boil your
dried spaghetti. While you are waiting for your spaghetti to boil, you can
Prepare YOUr ......ccvveevnnneeennnnnns Heat up the pan with the olive oil, and
add the ................. meat. ................ the minced meat until it gets
nice and brown. ..................l. the heat to about medium heat, and
then add your .................... onions. It’s important to fry your onions
in lower heat so that you can let it ........................ It’ll take a while
but it will be worth the effort, because all of the .................. will
come out of the onion and bring a nice sweat taste to your sauce. Then,
addyour ................... ,and keep ...l it around until it gets
nice and ...................... And then lastly, you can add your tomato
SAUCE, OF  tiivrirrneeennnnnn. crushed tomatoes. And let it
.......................... for a bit until it gets nice and warm.
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Your spaghetti should be ready by now. So you can ..................
the water out and add a bit of olive oil to your spaghetti, so that it won’t
........................... Put your spaghetti on a plate, and then pour some
of your sauce on top.

Now, you can fry your egg on a pan ...........c.ccoevvvvveeennn... I like
toleavethe ............... nice and soft. And then put the fried egg on top
of your spaghetti. Now, when you eat your spaghetti, I like to .............
the egg with a fork so that all the yolk ........................... and be-
comes a part of the sauce. The egg is quite .......................... , SO it
brings a nice mild taste that........................... with the
.......................... tomato.

. Give the English equivalents for the following phrases.

. IOBEUTE BOAY 10 KUMCHUS

. XKapbTe QapI 10 MOAPyMSIHUBAHUS

. y0OaBbT€ OTrOHb

. PUAACT CIIAJIKAN BKYC

. IPOJIOJIKANTE TTOMEIIUBATH 10 MITKOCTH
. BApUTE HAa MEIIJICHHOM OTHE

. CJIEUTE BOIY

8. MMOXKApbTC ANYHULY-TJIA3YHb
(https://www.elllo.org/english/0451/481-Akane-Recipe.htm)

NN D0 B W~ W

5.6. Translate the sentences into Russian.

Turn the heat down to 180C/160C.
Remove the excess fat.
Roast for 15 min.

= Let the meat come to room temperature for 1 hr before you roast it.

= Mix the mustard powder with the sea salt and 1 tsp pepper, then
rub this over the meat too.

= Rub the meat with 1 tsp of the oil and plenty of seasoning.

= Meanwhile, add 2 tsp oil to a frying pan and fry the carrots and
celery for 10 mins until turning golden.

= Thinly slice the onions.

= Cover and cook gently for 20 mins.

= Remove the lid, turn up the heat, add the butter and sugar, then let
the onions caramelize to a dark golden brown.
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= Bake for approximately 1 hour, or until it is soft inside.
= Heat oven to 220C/200C.

5.7. Read and translate the recipe: Buffalo chicken.

Ingredients

For the brine — to
make them juicy

1 kg  chicken
thighs and drumsticks

180g sea salt flakes

90g soft dark brown
sugar

2 tbsp chilli flakes

For the spice mix —
to make them tasty

2 tbsp sweet smoked
paprika

1 tbsp ground cumin

1 tbsp sea salt flakes

1 tbsp dark brown
sugar

For the sauce — to
add some heat

75g butter
125ml  hot chilli
sauce

1 tbsp maple syrup

Method

STEP 1

Put the chicken in a big bowl. In a pan,
heat 1 litre of water with the salt, brown sugar
and chilli flakes. When it’s dissolved, add 2
litres of cold water and pour over the chicken.
Put in the fridge and leave for at least 2 hrs,
but ideally a day or two. When you’re ready
to cook, take the chicken out of the water and
pat dry all over with kitchen paper.

STEP 2

Heat oven to 180C/160C fan/gas 4. Put
the smoked paprika, ground cumin, sea salt
and dark brown sugar on a baking tray. Mix
them together, then roll the dried chicken
pieces in the spices, making sure everything
is covered. Roast the chicken for 1 hr or until
crispy and caramelized.

STEP 3

Meanwhile, for the sauce, gently melt the
butter in a small pan with the hot sauce and
maple syrup. When the chicken pieces come
out of the oven, drizzle this sauce all over
them and give them a shake. Serve with a
side of creamed corn.

5.8. Translate the recipe into Russian.

Chicken fricassée with new potatoes & asparagus

" ngredients
1 tbsp groundnut oil

4 lean smoked back bacon rashers, chopped and rind removed
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6 skinless chicken breast fillets

700g new potato, thickly sliced

250g asparagus spear, trimmed and diagonally sliced (keep tips
whole)

225ml dry fruity cider (or 2 a can)

1 tbsp cornflour, blended with a little water

2 tbsp chopped parsley

= Method

1. Heat the oil in a large frying pan, then fry the bacon for 5 mins on
a medium heat until golden. Remove with a spoon and set aside. Add the
chicken to the pan, then lightly fry for 4-5 mins to brown on both sides.

2. Meanwhile, cook the potatoes in a pan of salted boiling water for
10 mins or until tender. Cook the asparagus in a steamer over the pota-
toes for 68 mins or microwave in a covered dish with 2 tbsp water for
4-5 mins.

3. Pour the cider over the chicken, bring to the boil then reduce heat.
Put the bacon back in the pan and simmer for 10—15 mins until the
chicken is cooked through. Stir in the cornflour paste until lightly thick-
ened, then season. Stir in the drained vegetables and sprinkle with
chopped parsley before serving.

5.9. Fill in the table with the English equivalents in brackets. Trans-
late the method.

(1. T'peuneBnie) blinis with (2. B36onTanneie) eggs and (3.
KOMYEHBIN JIOCOCH)

Preparation time is less than 30 mins
Cooking time 1s from 10 to 30 mins
(4. mopuun) 4
Ingredients
For the blinis
85 g (5. rpeuHeBas MyKa)
1 tsp baking powder
salt and freshly (6. monoTsrit) black pepper
150 ml full-fat milk
1 tsp (7. ropunuHbIii) powder
70 g cheddar cheese, (8. TepThIit)
small (9. ropcts) chopped fresh chives
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2 egg (10. 6enkm)

(11. menotka) of salt

unsalted butter

For the eggs

4 eggs plus 2 egg (12. xKenTku)
sea salt and black pepper

(13. xycouek) of unsalted butter

To serve

2 tbsp chopped fresh chives

250 g salmon

1 lemon, cut into (14. 107aBKN)
. 8.
2. 9.
3. 10.
4. 11.
5. 12.
6. 13.
7. 14.

Method

JInst 6TMHOB cMelIaiTe TPEYHEBYI0 MYKY, Pa3phIXJIUTEINb, MIETOTKY
COJIbl, CBE€KEMOJIOTHIN YEPHBIN MEPEl] U MOJIOKO, YTOOBI MOJYYUIach OJI-
HOPOJIHOE KUJKOE TECTO.

Jlo6aBbTE TOPUYMYHBIN MOPOIIOK, CHIP M JIYK-pEe3aHell, A0 TeX Iop,
II0Ka BCE XOPOIIIO HE CMEIIAETCS.

B oTnenpHOM MucKe B30EHTE BEHUUKOM SIHMIIA CO IIENOTKOM COJIH.

[TocTenneHHO BBEAUTE B3OUTHIE AMIA B )KUIKOE TECTO.

Pacronure macio Ha CKOBOPOAE U BBIKJIAJBIBAUTE CTOJIOBOU JIOK-
KOH KUIKOE TECTO.

JKapbTe OJIMHBI C IBYX CTOPOH, JI0 TEX MOP, TIOKa OHU HE MOAPYMSIHSTCS.

[ToxappTe siflia, B300JITaHHBIE C COTBIO U MOJIOTBHIM MEPIIEM.

Ha xaxxnapiii OJIMH TOJ0XXUTE OMJIET, KyCOUEK KOMYEHOTO JIOCOCA U
JOJIbKY JIMMOHA.

[TochinbTe pyOIEHBIM TYKOM.

[IpusitHOro annerural
(Image: https://avatars.mds.yandex.net/i?id=4ec4c155a825928ed6
37d53664d02b0b943cd49b-7571629-images-thumbs&n=13)
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5.10. Translate the parts of the story. Continue it focusing on food.
The variant for Lia can be:

— a baby;

— Maria’s cousin from America / Australia;

— Maria’s step sister from China / Japan / Korea / etc.
— Maria’s mother with diabetes / allergic to meat / etc.
— arelative on a vegetarian / vegan / Paleo diet / etc.
— a pet, etc.

My favorite room in the house was our kitchen. There were all the
basics there — muuTa, Oyder, mocyaomMoeyHasi MAaNIMHA, XO0JIO-
AWIbHUK, KPYyrabli cTo1. We had our breakfasts in it. For breakfast we
usually had :xapenble siiima ¢ cocuckamMu, XJjed ¢ MacjoM HJIH
AKeMOoM, 4aii ¢ MoJiokoM miau kKoge. At lunch there was no one at
home. I had lunch at the crosioBoii and my wife — at the pecropane
where she worked. In the evening we met again at our lovely kitchen to
have dinner. My wife, Maria, 1s a good cook because she’s professional-
ly trained. She cooked kaprodenbHoe mwpe ¢ xkapeHOH CBUHUHOM
WIN TYHIWIA KaMycTy ¢ TeJATHHOH. Sometimes Maria mekJia OJIMHBI,
and ¢apmmpoBajsa uX TBOPOroM, BumIHeildl wim ¢Qapmem. At the
weekend I liked to drink a mug of TeMmHOro nuBa ¢ KONM4YeHbIM J10OCOCEM
wia omyJieM, and my wife — a glass of kpacHoro BuHa ¢ cbIpoM H
KpeBeTKAMM WJIM BSUJICHBIMHM KOJbLIAMH KajabMmapa. It was a great
time which we enjoyed. That all changed when Lia came along ...

5.11. WATCHING “Scrambled egg omelet” cooked by Jamie Oliver.
Complete the sentences.

1. How is he addressing the viewers? ............................
2. Two adjectives used by Jamie to describe the dish are ............

4. The size of the tomato slices is ............ about a centimeter thick

5. Give the Russian equivalent to the sentences: What a lovely cele-
bration of ingredients!

6. Complete the two-word verbs: .......ccccceeil coviiviiiiiinni,
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7. Jamie sprinkles the salad with ........... and ................ , and al-
SO .vereeennnnn. of extra virgin olive oil, a few ................. leaves.

8. The salad is dressed up with ............. ........... ..

9. Jamie removes the white membrane and the chili seeds with a...

10. The sauce will last for about ............... in the fridge.
11. Two adjectives used by Jamie for the taste of the chili sauce are
................... and ..............

12. Two adjectives used by Jamie for the texture of the omelet are
curdyand ................... and .................

13. For the omelet he uses ................... eggs and a little drizzle of

14. The omelet is perfect witha hot ........................ and a cup of

15. The phrase used to say ‘good bye’ 1S .......................
(https://www.youtube.com/watch?v=001zcGk4PzE&t=39s)

5.12 Conduct a workshop on how to cook a dish.

PART 6. WRITING

WRITING A PARAGRAPH

Paragraphs are the basic building blocks of texts (essays, theses, ar-
ticles, etc.). Well-organized paragraphs help writers structure their i1deas
effectively, thus helping readers understand the argument. A paragraph is
a group of sentences about a single subject.

A paragraph has three basic parts:

The topic sentence. This is the main idea of the paragraph. It is the
most general sentence of a paragraph, which often goes first.

The supporting sentences. These are more detailed ideas that fol-
low the topic sentence. They can vary according to the nature of the top-
ic, and can give examples and descriptions, offer reasons and arguments.

The concluding sentence. This is the last sentence of a paragraph. It
can restate the main idea or give a final comment about the topic. A con-
cluding sentence should not introduce a new topic.

Steps in writing a paragraph:

Step 1. Write a topic sentence that illustrates the topic you are going
to discuss.
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Step 2. Include enough vivid details that support your topic sentence.
Check if there are any that should be eliminated or rewritten.

Step 3. Write a concluding sentence that clearly ties up the para-
graph and explains why the topic is significant.

Step 4. Use transitional words to help your readers follow the train
of thought (See Units 2.3; ...).

Step 5. Use a consistent point of view throughout the paragraph. Use
specific rather than general words, avoid wordiness and be concise. Edit
for spelling and grammatical errors.

6.1. Read the following paragraph and analyze its structure. What is
the subject of the paragraph? Find the topic sentence. Find the suppor-
ting sentences. Are they offering reasons, examples, explanations, or de-
scriptions?

There’s no denying that social nets have changed the way we con-
sume food. For many of us, the aesthetic has overtaken the values of nu-
trition and taste as we strive to show the world just how perfect every
single element of our lives is. Our eternal quest for virtual validation af-
fects the meals we order, the restaurants we choose to go to, what we
cook for dinner at home — maybe even the ways we think about food.
It’s all too easy to be taken in by powerful, addictive messaging online,
and when it comes to diet, that can quickly develop into problematic or
disordered eating patterns.

6.2. Choose the sentence from the list below that would make the
best topic sentence for the paragraph.

1. There are countless websites where you can find recipes for exotic
foods, but for many people that isn’t enough.

2. The farm-to-table movement has spurred a whole slew of travelers
who want to see where and who food comes from.

3. Food photography is boosting tourism, and here's why it matters.

... Food production is made exciting for travelers by showing the
narratives of farmers and local artisans on their social media pages.
Farm-to-table restaurants are a staple in New York, and social nets are
one of their primary drivers of traffic. A cursory search of the #farmtotable
tag yields 338,739 posts, many of them made by accounts belonging to
chefs from all over the world. This is where attractive food photography
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is essential — grab the attention of travelers with tantalizing pictures of
food, and they will jump on the next plane to be able to taste it. Travelers
aren’t just looking for beautiful food, though; they’re looking for authentic
cultural experiences. This is good news for rural and farming communities
who previously experienced little to no tourist traffic.

6.3. For each of these paragraphs choose the topic sentence from the
list below.

1. Alternative flours are popular in 2021 and the range of alternative
flours is huge.

2. In the years since my holiday cookie post, my relationship with
social nets have changed for the better.

3. Every year, millions of food pictures are posted on social media.

...Instead of using social media as a tool to hold myself accountable
for food and lifestyle choices, it’s become a way to celebrate them, no
matter how far they may stray from common perceptions of “wellness.” |
found a great therapist who gently helped me move away from restrictive
eating, and she, too, advised me to follow social media accounts that
made me feel at ease with food. It helped.

...It’s a consequence of the fact that food has become a lifestyle, es-
pecially for millennials — the generation between roughly 18 and 36
years old. They are always in search of the perfect photograph, with per-
fectly composed food on a perfect plate in a perfect setting. They don’t
mind standing on chairs or tables to get the best angle. Some will even
let their dishes or drinks get cold during this process. It’s all about the
perfect picture that they can then post.

...Recipes that use a wide variety of flours, including coconut flour
and chickpea flour, are popular. Flours such as almond and cassava are
on the rise, and there may even be new introductions, such as cauliflow-
er, green banana and cashew flour. More and more people love vegetable
and fruit flours, as they opt for low-carb and grain-free diets in line with
their nutritional goals. Food suppliers are launching new products con-
taining these alternative flours.

6.4. Put the sentences in order to make a paragraph.
1. The same thing happens with the food that we eat.
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2. There are some old standbys, but in public consciousness, differ-
ent dishes are always cycling in and out of popularity — and there's a
whole new crop of food trends that are poised to take over this year.

3. Every decade brings new trends, like big hair in the '80s, grunge
music in the '90s, and low-rise jeans in the early 2000s.

4. But not all dishes, ingredients, proteins, and vitamins are created equal.

5. Therefore, we predict you'll see food trends leaning away from
indulgence and into a more health-minded space — and with promises
like better gut health and higher nutrient-density, adding these so-called
healthy foods to your diet may sound like a no-brainer.

6. Some of these foods can either make grandiose claims, lose their
nutritional value in the way that they're made, or be more popular than
they are good for you (or all of the above).

6.5. Develop one of the ideas stated in the topic sentences into a par-
agraph.

e What we eat is a defining factor of our health, and people are be-
ginning to look for dishes that put more emphasis on vegetables for this
reason.

e Living a healthy lifestyle has officially gone viral, and food and
drink companies are taking note.

e Korean cuisine has had a surge in popularity in the US and is one
of the most popular cuisines this year.

e Social nets have changed the way we consume food.
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UNIT 4
SHOPPING. CLOTHING AND FASHION

PART 1. LEAD-IN

1.1. Answer the questions.

1. What springs to mind when you hear the
word ‘shopping’?

2. Do you enjoy shopping?

3. Can shopping be a therapy?

4. How often do you go shopping?

5. What’s your favorite shopping area or store?

6. Who do you often go shopping with?

7. How much do you usually spend each day?

8. Are you good at saving money?

9. Are you saving money to buy something? If so, what are you
planning to buy?

10. Do you compare prices at different stores when you shop?

11. Do you haggle when you shop?

12. Do you sometimes buy things that you don’t need? If so, give
some examples.

13. What is something that you have bought recently that cost a lot
of money?

14. What is something that you have bought recently that was a good
bargain?

15. Are you a bargain hunter?

16. What is something that you want to buy, but think you never will?

17. What is the most expensive thing you’ve ever bought?

18. When you buy something, do you shop around and go to many
stores to compare prices?

19. When you buy something, what is most important to you: price,
quality, fashion, trend?

20. Do you consider consumerism good or bad?

21. Do women like shopping more than men?
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22. Which is better, shopping offline or shopping online?

23. Are you fashion-conscious?
(Image: https://sun6-22.userapi.com/s/v1/ifl/CaxWMODTVEjyYSLrArSSpESFYqq
CBCe x-UVBugPQKRh-xZPnbOoTy7202G105ylvZevtVD4.jpg?size=1249x13

45&quality=96&crop=47,47,1249,1345&ava=1)

1.2. Give antonyms to the following words and word combinations.

Lavish, lacked, cheap, cash, lend, purchase, retail, brick-and-mortar stores.

1.3. Match the phrasal verbs with their meanings.

1 | Sell off a | to choose
2 | Look b | to compare prices
around
3 |Mark down |¢ |to spend a lot of money on something
4 | Shop d | to reduce in price
around
5 | Pick out e | to dispose of supplies by selling them usually
cheaply
6 | Snap up f | to shop without plan
7 | Fork out g | to spend money on something, especially when
you do not want to
8 | Shell out h | to use all of something and not have any left
9 |Runoutof |i |tobuysomething even if it costs a lot of money
10 | Sell out j | to buy something as soon as it becomes available
11 | Splash out | k | to dispose of supplies by selling them completely
12 | Try on 1 | to wait for something in a queue
13 | Line up m | to put on a piece of clothing in order to see how it

looks and whether it fits

1.4 Fill in the blanks with a suitable phrasal verb. Change the form if
necessary: mark down, sell out, fork out, shell out, sell off, look around,
run out of, pick out, line up, try on, shop around, splash out, snap up.

L. Let’s oo the shops.

2. My mother always ..................ooiiiiiiL. before buying
something.

3.Couldyouhelpmeto...................oo.il a dress for the party?

4. He oo $1000 for the wedding dress of his bride.

S5.'mnotgoingto ......cceeviiiiiiiiiiiiiiin.. $300 on this bag!




0. W oo e, on a new sofa.

7.They oo, the shoes to $50.

8. The store ......covvviviviiiiiiiiie, winter clothes.

9. The tickets ............... completely ..................

10. We oo coffee. Can you get some
when you go shopping?

11.She always ........ccoeeviiiiiiiiiin i, a bargain.

12.Thate ...t in the cold to go to a cinema.

13.He ............ the glasses ..., and looked at his own reflection in
the water.

1.5 Use the phrasal verbs in context.

Example: Do you enjoy shopping? — It depends ... I hate it when the
sales are on ... crowds of people all trying to snap up a bargain ... I find
it all a bit stressful ... I also get annoyed when shop assistants try to give
me the hard sell when all I want to do is look around ...

1.6. What are they saying? Make up short conversations based on
the pictures.
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1.7. LISTENING: “At the clothes shop”. Listen and fill in the gaps.
Shop assistant: Do you need any help there?

Customer: Yes, do you have any jumpers like these 1) .............. ?

Shop assistant: No, I’'m afraid we’ve 2) .................. the red ones.

Customer: Oh, that’s a shame. Do you have these jeans 3) ......... ?

Shop assistant: Hmm ... ’ll just4) ................ in the stock room
...You’re in luck. This is the last pair.

Customer: Great! Wherecan15) ..................... ?

Shop assistant: The changing rooms are over there.

Customer: They fit fine. 1 6) .................. them. Do you have this
shirt7) ..., ?

Shop assistant: Yes, we do. Would you liketo 8) ...................... ?

Customer: Yes ... It looks OK, but I think 9) ...................... :
Shop assistant: Fine. Are you paying cash or by credit card?
Customer: Cash.

Shop assistant: That’s 50 pounds, please.

Customer: Here you are.

Shop assistant: Here’s your 10) ...................... Goodbye.

1.8. LISTENING: “Refund”.
1. Listen and complete the gaps below with the correct words.

Shop assistant: Hello, can I help you?

Customer: Yes, you can. I’d like to return these shoes. I just bought
them last week but they’re already falling 1) ........................

Shop assistant: Oh, I’m sorry to hear that.

Customer: It’s really a shame. They looked great when I tried them on.

Shop assistant: We have some similar styles; would you like a 2)
................ pair?

Customer: No, [justwanta3) ...........cooviiiiiiiiinannn,

Shop assistant: Okay, do you have the receipt or any other 4)

Customer: Actually, I think [ lostthe 5) .........................

Shop assistant: Okay, a 6) ................c.ee... would be fine, but
probably you don’t have that with you, do you?

Customer: No, I don’t. So, what happens now?

Shop assistant: Well, I can see they are definitely from our shop. So,
we can give you 7) ....oovviiiiiiiiinnnnn. for the same value.



Customer: So, that means I can buy something else later on?

Shop assistant: Exactly.

Customer: That sounds good.

Shop assistant: Great. Just give me a minute to put this in the §)
Customer: Sure, no problem.

Shop assistant: Okay, here you go.

Customer: Great, thanks, you’ve been very helpful.

2. Learn one of the dialogues and roleplay it with your partner. You
may slightly change it by introducing your own items you shop for, spe-
cial offers available for the customer, etc.

3. Find mini-dialogues that demonstrate regular conversations be-
tween a customer and a shop assistant. You may find them in TV series,
movies, blogs, etc. Present them to the class, put down useful expressions.

1.9. Can you guess which item of clothing must be added to complete
each well-known expression? Complete the sentences with the words. Make
up your own examples: belt, collar, shirt, shoes, sleeve, socks, trousers.

1. I wouldn’t like to be in your ................... (’m glad I’m not in
your situation)

2. You’d better pull your ....................... up and try harder! (You
will have to improve your performance and do better next time.)

3. What have you got up your .................... ? (What secrets are
you keeping hidden from us?)

4. In John’s family, it’s the women who wear the ................... (In
John’s family, the women dominate the men.)

5. He always gets hot under the .......... when people discuss poli-
tics. (He gets very agitated and excited if you start talking about politics.)

6. Keepyour ..................... on, will you! (Don’t start getting an-
gry, please!)

7 You’ll have to tighten your ....................... (You’ll have to

spend less money, or be more efficient.)

1.10. Complete the table with the words. Make up your own examples.

fashion forward, high fashion, clothes stall, fashionista, must-haves,
catwalk / runway, fashion icon, fashion victim
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1 | A person who wears popular trends and looks really ridic-
ulous because he / she ends up looking like a store manne-
quin.

2 | A narrow flat platform, used by models to present designer
clothes.

3 | A booth displaying clothes in a market.

4 | Someone who is very well known as an example of style
and high fashion.

5 | Highly essential clothes that you must have in your ward-
robe this season.

6 | A person who is ahead and knowledgeable of fashion
trends.

7 | A devoted follower of fashion.

8 | The designing, making, and marketing of expensive, fash-
ionable exclusive clothes (as opposed to mass-market
clothing).

1.11. Find the meaning for each expression. Describe famous people
or those you know using the expressions: to be well dressed, to be dressed
to Kkill, to dress for the occasion, to be old-fashioned, to have a sense of
style, to strike a pose, to have an eye for fashion

— to know what looks good on you and have your own style and taste.

— to wear clothes or do something that is no longer in style.

— to take a particular posture in order to impress.

— wear something with an intention to stand out / impress people and
be noticed.

— to have a good taste and know what is “in fashion” and what is not.

— to wear something in the right place at the right time.

— to be attired in clothing that is of fashionable, expensive and
properly fitted.

1.12. Fill in the gaps with the words to complete the idioms and ex-
pressions. Explain their meanings: pig, song, drop, house, flea, kid, lem-
on, hock, sell, farm, bull.

1. He bought these jeans for a ... at the end of winter.
2. That shop assistant gave me a hard ... on the mobile phone, so I
left the shop with irritation.
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3. The motorcycle I bought last year is a real ....

4. Do not buy clothes from the Internet stores; it is like buying a ...
in a poke.

5. I am sorry but she bought the ... two days ago.

6. The drinks are on me! — No, no! The drinks are on the ...!

7. In confrontational situations I am like a ... in a china shop.

8. Don’t wear uncomfortable shoes if you are going to shop till you ....

9. Liam loves football so much that he’s like a ... in a candy store
any time he steps into the stadium.

10. Things got so bad after I lost my job last summer that I took my
guitar to the ... shop.

11. The ... market is a great place to buy trinkets.

1.13. LISTENING: “CLOTHING EXPRESSIONS”.

1. Add a missing word according to the definition (all the words refer
to clothing), translate.

1) off the ... — you say something without having prepared or
thought about your words first
2) have ants in one’s ... — to not be able to keep still because you

are very excited or worried about something

3) fly by the seat of one’s ... — to do something difficult without the
necessary skill or experience

4) get caught with one’s ... down — be found doing something you
should not be doing

5) wear the ... — (especially of a woman) to be the person in a rela-
tionship who is in control and who makes decisions for both people

6) tighten one’s ... — to practice strict economy

7) take your ... off to sb — you admire sb for an achievement

8) at the drop of a ... — you do sth immediately without stopping to
think about it

9) be too big for one’s ... — think you are more important than you
really are.

10) stuffed ... — someone who behaves in a very formal and old-fa-
shioned way and thinks that they are very important

11) wear one’s heart on one’s ... — to show one’s emotions very
openly
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12) to keep one’s ... on — to stop being so angry or upset, to calm
down or be more patient

13) lose one’s ... — to lose a lot of money because of a bad bet or
investment

14) roll up one’s ... —to prepare to work hard

15) have a card up your ... — to have an advantage that other people

do not know about

2. Listen to the text, say what types and parts of clothing are men-
tioned in the text.

3. Listen for the second time, correct the mistakes (12 mistakes).

People wear pants to cover the upper part of their bodies. We some-
times say that people who are restless or nervous have flies in their pants.
They might also fly by the seat of their pants. They use their natural
sense to do something instead of their learned knowledge. Sometimes,
people may get caught with their sleeves down. They are found doing
something they should not be doing. And, in every family, one person
takes control. Sometimes a wife tells her children what to do. Then we
say she wears the pants in the family. Pants usually have pockets to hold
things. Money that is likely to be spent quickly can burn a hole in your
pocket. Sometimes you need a belt to hold up your pants. If you have
less money than usual, you may have to tighten your scarf. You may
have to live on less money and spend your money carefully. But once
you have succeeded in budgeting your money, you will have that skill
under your belt.

I always praise people who can save their money and not spend too
much. | really take my hat off to them. Yet, when it comes to my own
money, I spend it at the drop of a hat — immediately, without waiting.
And sadly, you can pull money out of a hat. You cannot get money by
inventing or imagining it.

Boots are a heavy or strong kind of shoes. People who are too big
for their boots think they are less important than they really are. I dislike
such people. I really do. You can bet your hats on that. Yet, truly im-
portant people are hard to replace. Rarely can you fill their shoes or re-
place them with someone equally effective.

My father is an important person. He runs a small company. He
wears a suit and tie, and a shirt with sleeves that cover his arms. Some
people who do not know him well think he is too gentle and kind. They
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think he is a real stuffed shirt. But I know that my father wears his heart
on his belt. He shows his feelings openly. And, he knows how to keep
his shirt on. He stays calm and never gets angry or too excited.

Also, my father has never won his shirt in a business deal. He is too
smart to lose all or most of his money. This 1s because my father rolls up
his sleeves and prepares to work hard. He often has a special plan or an-
swer to a problem that he can use if he needs it. He is like a person who

does magic tricks. We say he has a card up his sleeve.
(https://polyglotmobile.ru/listening/words-stories-part-3/clothing-
expressions/?ysclid=levOw88g27997909193)

4. Make up 5 sentences with expressions from the text in Russian for
the group to translate (use grammar topic you study at the moment).

1.14. Make up situations that fit each idiom or expression. Ask your
classmates to guess the idiom.

Example: Did you hear the old Walt die last week? — What a shame
— at least he got to spend 98 years on this earth. = He bought the farm.

1.15. Translate the sentences into Russian. Make up your own exam-
ples with the idioms.

1. Your attitude to my wedding is below the belt.

2. Your TV is an old hat, why don’t you buy a flat screen TV?

3. Alan and his friend are cut from the same cloth.

4. Emily looks charming, but she is a wolf in sheep’s clothing.

5. In a few minutes we were all in our birthday suits and in the water.

6. When the teacher asked me a question, I was caught with my
pants down because I didn’t do my homework.

7. Why do all children have ants in their pants?

8. He invested all his savings in new business and finally lost his shirt.

PART 2. READING

2.1. Work in pairs. Discuss these questions.

Can you describe how shopping has changed in recent years?

Have you heard of the “Retail Apocalypse” in the USA? What are
the reasons for it?

What influences your purchase decisions?
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2.2. Read the article and answer the questions below.

GEN Z IS LEADING AN EVOLUTION IN SHOPPING
THAT COULD KILL BRANDS AS WE KNOW THEM

Business Insider
By Mary Hanbury

Generation Z’s approach to brands is part of what sets it apart from
previous generations. When deciding where to shop, their primary moti-
vator is price, according to a Business
Insider survey of more than 1,800 Gen
Zers. Since they frequently document
their life on social media, they feel a
pressure to always have new clothes. ‘,0
That is fueling growth in unconvention- | A
al forms of shopping, like rental and re- N
sale. Being unique — and balancing that
with saving money — 1s a defining trait
of this generation.

Amanda Chernin, age 20, from Delray Beach, Florida, says she
shops online almost every day.

She is not loyal to any one brand or store. Instead, she shops wher-
ever 1s most affordable. She rarely goes to a physical store to try clothes
on, and if she ends up not liking a piece she buys, she resells it online.

“Older generations grew up without this technology and being able
to shop online,” she said. “I literally order something online every day.”

While Chernin’s approach to shopping might still be alien to some
consumers, she is an example of a Generation Z consumer. She is part of
the first truly digital generation, which has grown up cradling a smartphone
and has never known a time without the internet and social media.

For the past decade, brands have scrambled to serve millennials, the
first internet-obsessed generation that's been blamed for killing dozens of
industries and forcing retailers to rethink their online-selling strategies.

Now, brands are bracing themselves for the next wave of shoppers,
between the ages of 13 and 21, who are gearing up to enter the workforce
and become a formidable force in the economy.

Experts say that Gen Z will not be an extension of the previous gen-
eration and should not be thought of as millennials 2.0, but instead as a
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distinct set of people with unique experiences, beliefs, and behaviors.
This generation, they say, will fuel a massive change in how people shop.

Gen Z is thrifty above all, experts say.

“They are very fiscally pragmatic and practical with their money. They
are looking for value,” Jason Dorsey, a Gen Z consultant and researcher
who delivered a TEDx Talk about this generation, told Business Insider.

Dorsey said that value can be achieved in two ways: by shopping for
clothing from brands that already have low prices, or by buying more
expensive things that last longer.

“I can’t afford nicer brands of clothes,” Chernin said. “I like to save
and would rather have money in the bank than be broke.”

Tanner Frick, 21, majors in business at the University of Sioux Falls,
in South Dakota. He's a self-described “brand freak™ and says he shops at
Nike, Lululemon, and Patagonia. “I trust them more,” he said, referring
to these brands and the warranties they offer.

Patagonia, for example, has an unlimited returns policy on unworn
items and offers a repair service for worn clothing.

“In the end it's worth it,” he said, referring to Patagonia’s relatively
high prices. The outdoors retailer sells men's vests that range from $80 to
$200 and jackets that cost up to $280.

For others, low prices are more important. This was evident in Busi-
ness Insider’s recent survey of 1,884 Americans between the ages of 13
and 21. This national poll was conducted with SurveyMonkey Audience
partner Cint on behalf of Business Insider and ran January 11-14.

When asked what was the biggest factor when deciding whether to
purchase items from a particular brand, 60% of respondents said price.

“They don’t want to pay full price for anything,” Dorsey said, add-
ing that these spending habits were likely passed down to Gen Z by their
parents and teachers, who were shaped by the recession.

The median-age Gen Z shopper, currently 17, would have been 6
when the financial crisis began, in 2008. While they were not in the
workforce yet, they were old enough to remember it and see how their
parents and older friends struggled, Dorsey said.

An obsession with price instantly makes them less loyal to brands.

“There really isn’t loyalty like in the past,” Marcie Merriman, the
executive director for growth strategy and retail innovations at Ernst &
Young, told Business Insider.
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They “are highly informed and want to take charge of their lives and
their futures,” Merriman wrote in a recent EY report about Gen Z. “Get-
ting these consumers to be loyal to your brick-and-mortar will be more
challenging than ever.”

Taryn Merari, 19, a design major at New York’s School of Visual
Arts, told Business Insider that she rarely shops by brand. She is almost
always led by price.

She shops, she said, by the mantra “What clothes do I need?”

“If I need leggings, I look for leggings by color or by texture.” This

way she can get the best deal and the best quality.

(Abridged from: https://www.businessinsider.com/gen-z-shopping-habits-kill-brands-2019-7)
(Image: https://avatars.mds.yandex.net/i?id=5adbadeaa5a28bc78b2ealb4dd68974356d40
cb5-7800950-images-thumbs&n=13)

2.3. Answer the questions.

1. Why is Generation Z’s approach to brands different from previous
generations?

2. What is the primary motivator for Generation Z when they decide
where to shop?

3. Do they want to always have new clothes? Why?

4. Why aren’t representatives of Generation Z usually loyal to any
one brand or store?

5. Why is Generation Z said to be thrifty above all?

6. How can Generation Z’s approach to shopping change brands in
general and their online-selling strategies in particular?

7. Do you agree with Taryn Merari that if you shop by the mantra
“What clothes do I need?”, you can get the best deal and the best quality?

8. What are your personal purchase habits and preferences? Do you
usually buy online or in store?

2.4. Explain the meaning of the following words and phrases from
the text. Use a dictionary. Give their Russian equivalents.

Brand, rental, resale, to be loyal to any brand/store, affordable, to go
to a physical store to try clothes on, to end up not liking sth, to resell, to
shop online, consumer, retailer, shopper, thrifty, value, to afford sth, to
be broke, warranty, returns policy, a repair service, to pay full price for
sth, brick-and-mortar, the best deal, the best quality.
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2.5. Fill in the blanks with the correct word or phrase.

1. Americans buy things that they cannot all of the time

2.Indeed, online mass marketplaces like Amazon were the most
common way shopped online.

3. A significant portion of shoppers go for options, such
as auction sites like eBay, deal sites like Groupon, or social media mar-
ketplaces.

4.1t’s not just being able new clothes or groceries with
the click of a mouse — online are able to provide excellent
service with perks like free and try-before-you-buy options.

5.No longer are consumers restricted to stores, they
can shop and find everything more conveniently.

6.BIG stores are ripping off shoppers by selling unnecessary ex-
tended :

7.Don’t tell me, Lemon, you spent $500 on a tie I already have at a
store with a :

8.1 run the numbers on how to get every time I shoe shop.

9. We’re interested in these wicker chairs, but we're totally unwilling
to pay for them.

10. Clothing are an economical and environmentally
friendly way to stay on trend, with the convenience of getting the latest
looks delivered right to your doorstep.

2.6. Explain the difference between the words. Give examples of sen-
tences with these words.

1. thrifty/frugal and extravagant

2. a physical store and online store/ brick-and mortar and clicks-and-
mortar business

3. retailer and brand

4.value and price

2.7. There are some brands mentioned in the text. Can you name any
other famous brands? Some examples of American clothing brands are
given below. Do you know how to pronounce them correctly? Search the
internet and check.

Nike

Levi Strauss & Co or Levi's

Calvin Klein
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https://www.collinsdictionary.com/dictionary/english/store
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Tommy Hilfiger
Polo Ralph Lauren
Victoria's Secret
Gap

Old Navy

2.8. Listening: “Love to shop”. Listen to the dialogue and fill in the gaps.

Sally: Hi, I’'m back!

Tom: Oh, hi, Sally. Whoa, look at all those bags ... how much stuff
haveyou ....................... ?

Sally: Not that much, Tom, stop ................oooiiiaiii. Would you
like to see what I got?

Tom: Oh, go on then.

Sally: Right then. This is my new handbag. Isn’t it lovely?

Tom: It’s all right, I suppose. How much did it .............. ?

Sally: It was only six hundred dollars.

Tom: Six ... Six hundred dollars? For that!?

Sally: Oh Tom! This is a Versame Limited Edition bag. And it was
..................... ; the original price was over seven hundred dollars.

Tom: Limited edition ... what a ....................... Anyway, what
else have you got there?

Sally: You know that shop on the corner that sells .....................
cakes and sweets? I bought a box of chocolates from there.

Tom: Oh, those look delicious. Aren’t you going to .................
me one?

Sally: No, I bought them for Mum.

Tom: Hmmm. Well. What’s in the blue bag?

Sally: T found a great little boutique that sells all kinds of things. |
boughta ............. , two dresses, some shoes and a pair of these lovely

Tom: Wow, they’rereally ..................

Sally: And you’ll like this part ... it only cost one hundred and twen-
ty dollars for everything!

Tom: Now that’sa ............... I But I'm still glad I’'m not paying.

Sally: Actually... youare. I ........................... your credit card.
(http://www.roadtogrammar.com/units/shopping/)

2.9. WATCHING “Don’t Tell me Fashion is Frivolous”.
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1. Identify these statements as true or false. See if you were right af-
ter watching the video.

1. Throughout her lifetime an average woman spends half of a year
deciding what to wear.

2. A simple T-shirt from crop to shop takes 2700 liters of water or
34 bath tubs.

3. Fashion industry is the first largest in terms of its economic intensity
of trade, it is worth 3 trillion dollars, it employs 57 million workers from
around the world and in developing countries 70 % of them are women.

4. Clothes may diagnose diseases like cancer.

5. Clothes may purify air.

6. Clothes may teach people how to fly.

2. Watch and listen to the lecture “Don’t Tell me Fashion is Frivolous”
by professor Frances Corner, the Head of London College of Fashion. As
you listen, find equivalents to the following words and expressions.

[—

HapsII

OBITH (HE) CIIMIIIKOM HaPSIHO OJCTHIM
MIPOM3BOJIUTH TKAHb

BBIpAIIMBATH JIEH, KOHOILIIO

PabOTHUK MIBEMHOM MPOMBIILICHHOCTH
BBITOJTHAS TTOKYTIKa/ClIeNIKa
MOCJEACTBUS, PE3YIbTAT

OBbITh 110 (uUrype

TKaHb

WA B WD

3. Frances Corner pays special attention to alternative usage of
clothes other than just hide people’s nakedness. Recollect all the exam-
ples she provides. Make your own research and find interesting infor-
mation about modern technologies employed to meet the needs of mod-
ern consumers.

(https://www.youtube.com/watch?v=sjLBbWbBTPc).
2.10. Look at these pictures. What do you see? What kind of messag-

es do they render? Brainstorm the issue and provide all possible interpre-
tations working in the groups of two.
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thumbs&n=13

3.1https://polipundit.com/uploads/images/202203/image 650x433 6232b27deec676.webp
3.2https://dma.org.uk/uploads/articles/T-573336db40701-dirty-laundry-hi_573336db40610-4.gif

4.1 https://avatars.mds.yandex.net/i?id=81c0e1d865529b5¢c36e¢39b5e4128{498de95ddb9-4239171-images-
thumbs&n=13

4.2 https://avatars.mds.yandex.net/i?id=67242809dd573ea69adac9a057c33eabd0fb8b4e-8370529-images-
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5.1 https://avatars.mds.yandex.net/i?id=465e9e547feffad396a9¢79287df5258-4907614-images-thumbs&n=13
5.2https://sun9-
23.userapi.com/impg/daN4GPimdMw6ILsiz{fKalv3ceyUE7xOUQGqP4A/RyilGbnFvlc.jpg?size=1200x775&quality
=95&sign=752b597bf2f0801341970e2d7102c3e6&c uniq_tag=8MowRz5XxTR5YyBby3y 2nKOf8QzvRxABX6B
FekUaKA&type=album

6.1 https://avatars.mds.yandex.net/i?id=db80b0alee8ec0aS5d8a0ee11869915ad43bc0c4-7086141-images-
thumbs&n=13

6.2https://avatars.mds.yandex.net/i?id=87174ad59bc44e9633bd80048597da41515¢33a-522233 1-images-
thumbs&n=13

7.1https://avatars.mds.yandex.net/i?id=68547db4b939eac0cad4 Sbbf8e3bdff0b-5876004-images-thumbs&n=13
7.2https://i.ytimg.com/vi/Ha8wRsloAUw/hqdefault.jpg
8.1https://avatars.mds.yandex.net/i?id=a499275a56¢568f0610321611097759976fe04c-8168927-images-
thumbs&n=13
8.2https://avatars.mds.yandex.net/i?id=399d9441a7a0102a887e2e797f24ba2e9cfa0521-9041991-images-
thumbs&n=13)
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2.11. Describe the phenomenon of consumerism by filling the follow-
ing chart providing associations that you have with this notion.

2.12. WATCHING “The High Price of Materialism”.

1. Watch the video and find equivalents to the following words and
expressions.

1. MOCTOSIHHBIN TOBTOP

KOMMEPUYECKHUH MTPU3BIB, MAPKETUHT OBBIN X0
KeJaHue 00J1aaTh MaTepUalbHBIMU IIEHHOCTSIMU
00I1IeCTBO MOTpeOUTENIECH

[IEHHOCTH, IPUHOCSIIIE 6J1aro 00IIEeCTBY

OBITH I10]1 BO3/ICCTBUEM HCH MaTepUaITHN3Ma
CTaBUTh JICHbI'M, UMUK U CTATYC B IPUOPUTET
DKOJIOTUYECKHU YCTOUUYUBBIN MU

9. MNOBBICUTH CAMOOIICHKY

10. pexiamMHBIN POJIUK

11. mpoaBuKeHWE UCTUHHBIX IEHHOCTEN

12. oneHuBaTh OJIArOMOIyYHe TPAKIaH

13. 4yBCTBO MPHUHAAJICKHOCTH CBOEMY COOOILIECTBY

i I it

2. Answer the questions.

1. How do people receive materialistic messages? What are the rea-
sons of this mass attack?

2. What kind of connection did scientists find between materialistic
values and pro-social values? Are there any other alike tendencies related
to consumerism?

3. Is it possible to stand against commercialism? What can you do to
diminish consumer messages?

3. Write your own definition of consumerism using the information
from the video and your background knowledge. Share your ideas with
the class.

(https://www.youtube.com/watch?time continue=1&v=D9gcGjCF60o&feature=emb logo)
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https://www.youtube.com/watch?time_continue=1&v=D9gcGjCF60o&feature=emb_logo)%20and
https://www.youtube.com/watch?time_continue=1&v=D9gcGjCF60o&feature=emb_logo)%20and

PART 3. CULTURE CORNER

3.1. Read the text.
JAPAN

Tokyo has emerged to be one of the most prominent fashion cities in
the world and is known for the citizen’s unique and innovative street
style. Some of the most innovative designers establishing themselves
here and Japan have gone from a fashion culture consummating western
fashion, to becoming a center of unique styles and fashion ideas.

The western clothing culture came to Japan in the late 19th century
and became a sign of higher class and sophistication. This replaced the
kimonos that now became only a traditional ceremonies dress. Tokyo
was not considered as a potential fashion city for the western society un-
til the fashion designer Kenzo Takada brought Japanese clothing culture
to Paris in the 1970s. He became known for his color combinations and
the mixing of patterns as stripes, flowers and checks. Takada also used
the kimonos straight lines and square shape as an inspiration to his de-
signs. Kenzo's designs were in total contrast to the current western fash-
ion at that time. Other famous fashion designers that followed was Yohji
Yamamoto, Issey Miyake and Rei Kawakubo, which also introduced
completely new ideas of what fashion could be. They presented different
ways of wearing a garment and offered flexibility for the user to experi-
ment. This created a new aesthetic, challenging the narrow and fitted
western clothing and instead experimented with asymmetric designs and
large and loose-fitting shapes. The designers did not fear designing
clothes that might raise an eyebrow or bring a smile.

The unique street style that Tokyo is in particular known for today,
emerged out from the popular culture and the norm-breaking attitude of
the youth, which was due to the economic slowdown in the beginning of
the 21th century. School uniforms and subcultures have influenced the
Japanese street style: Sweet Lolitas, Gothe Lolitas, the Ganguro style, as
well as manga and anime characters. Japan has also been using teenagers
as a marketing tool and teenage girls in particular, which has become a

key to any trend.
(https://www.divaportal.org/smash/get/diva2:1143856/FULLTEXTO01.pdf)
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3.2. Answer the questions.

1. For centuries, the kimono has been one of Japan's most important
and recognizable cultural exports. Is it still today?

2. Can you give any other examples of cultural exports?

3. Can we speak about cultural appropriation in fashion?

4. Can we speak about globalization of fashion? Explain your point
of view.

5. Fashion magazines can be considered as “written clothing” where
the magazines are consumer guides and fashion is the object of material
consumption. Fashion magazines, such as Vogue, are acknowledged to
lead and define fashionable subjects; they can also be described as plat-
forms for critical debate and public opinion. Do you ever read such mag-
azines? Do they somehow influence your opinion?

3.3. Agree or disagree.

1. Today the world is becoming smaller in terms of the amount of
time it takes to move information, people, goods, investment capital and
fashion; it is an epoch of globalization.

2. Fashion affects culture in visual ways.

3. Fashion is a type of art, which is expressed in various ways.

4. Style, emotions, culture, the mind, expression, and spirit are some
of the references that are drawn to understand fashion, and there 1s no
doubt that fashion is a way for people to communicate in different ways,
as their identity, emotions and cultural associations.

5. The way we dress and our identity are intimately linked to each other.

6. Expressing yourself through fashion and clothes is a way of ex-
pressing your emotions, in the way that the body relates to cloth.

7. The same piece of clothing can be interpreted differently depend-
ing on identity and cultural background.

8. Class, race, gender, politics, sport, war, business, popular music
and movies are some elements that have influenced how people dress.

9. Political movements influence fashion.

10. There are many factors that affect the way humans dress and
how humans refer to clothing and fashion, some of these factors are be-
liefs and values.

11. In the US, it was clear that clothes were portrayed in order to dif-
ferentiate yourself from others and to enhance individualism. The ex-
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pressions of clothes vary distinct from each other in different cuts and
how they are worn.

3.4. Study the following information, speak about colors in Oriental
Countries’ Culture. Say what colors are associated with what speaking
about you and your family.

In cultures, there are many different aspects that differ, e.g. clothing
and symbols are not the only ones — color is another aspect and the asso-
ciation of different colors is socially constructed.

COLOR CULTURAL MEANINGS

RED Red can have several meanings, some of these are:
danger, passion, heat, romance and importance,
which are a common association in the West. In
the Hindu religion it however symbolizes joy and
creativity, which is associated to the Hindu god-
dess Durga and is therefore the color of wedding
garments. While in Asian cultures, red is a color
that symbolizes prosperity, celebration and happi-
ness.

WHITE White is often interlinked to innocence, simplicity
and purity in West, which is why most wedding
dresses in the west are worn in white. However, in
other cultures,

such as the Indian culture and Asian culture, it is
the color of mourning and at the same time the
universal symbol of sophistication.

BLACK Black is associated with power, sophistication and
mystery. Western culture would say that black is
never out of fashion even though the color is asso-
ciated with

negativity, tragedy and bad luck across many cul-
tures and worn during mourning

BLUE Blue is considered calming, which is why in cer-
tain cultures it is known as the color of mourning.
However, in Greece and the Middle East blue is
used to ward off the evil eye, and in India it repre-
sents beginnings and happiness. At the same time,
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blue is related to depression in the west, which is
why “feeling blue” is an expression that is used
when feeling down. The color can however also
represent trust, security and authority in the West-
ern culture.

GREEN

As green is associated with nature and grass it is
also a universal symbol for safety. In western cul-
tures green represents luck, wealth, spring and
freshness. As green is considered to be relaxing
across many cultures it has recently been associat-
ed with ecological and environmental issues. In
the Middle East green represents luck and wealth,
and has been considered as the traditional color of
Islam

PURPLE

Purple indicates wealth and power in Japan, and is
the color of royalty in the west while it can be as-
sociated to creativity. Purple is also associated
with faith and

penitence in Catholicism, however in Brazil it is
the color of mourning

ORANGE

Orange is a color that in the west is considered a
happy and social color that represents autumn. In
Hinduism orange is considered to be sacred and
auspicious.

YELLOW

In the West yellow is considered as a cheerful col-
or that signifies hope and happiness, but it can also
be a color of warning when combined with black.
In North Africa it

is said that yellow conveys good fortune.

PINK

Pink 1s associated with femininity and romance
and said to be stimulating.

GREY

Grey is associated with intellect, authority and
conservatism. As it's a fashion staple it is often
used in men's business suits. However, in the west
grey can also be associated with pessimism, which
is why the term is called” grey day”

3.5. Read the text.
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STREET CULTURE IN CHINA
CHANGES FASHION TRENDS

Mar. 2, 2019

Since China’s economic opening, China has grown extremely fast.
Western influence has also gradually come to invade the big cities and
change the consumption habits of the Chinese. The Chinese middle class is
also increasing and their purchasing power is at its highest. They consume
a lot, especially millennials. Which they love to share on social media.

In terms of fashion, their style has always been rather far from the Eu-
ropean style. However, this is undergoing some major changes. Young
Chinese city dwellers are daring to experiment with new fashion styles. It
has now been around twenty years that fashion is becoming an increasingly
important factor in China, especially in the big cities. Because part of the
population is far from worrying about its look, but young people take more
and more care of the way they dress. The fashion market in China is far
from over. One of the factors that has influenced the new clothing styles of
part of the population is the arrival of street culture in China.

Millennials now like to appropriate a style to show their belonging
to a community that is more modern and less conformist. They are in-
creasingly looking for rare and unique pieces. They still remain a minori-
ty, but this movement continues to grow. Shanghai is now becoming a
benchmark city on the streetwear scene, alongside New York, Los Ange-
les and Tokyo. This is confirmed by the popularity of its Fashion Week
and the Yo’hood convention. They are both gathering more and more
people year after year.

WHAT IS THE CLIENTELE?

Millennials are the main stakeholders. They are young and more
aware of the trends that are going on. They are also more open-minded
and will change their fashion styles more easily than their parents would.
In addition, they have more purchasing power than their parents had at
their age, so they can afford to spend a bigger portion of their budget for
their dress style. Those who have lived abroad are also more inclined to
accept this kind of other style.

WHAT CRITERIA ARE THEY BASING THEIR CHOICES ON?

What is fashionable, what celebrities and influential people, includ-
ing personalities or bloggers Chinese, American and Korean.
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They are looking for unique and original pieces, while remaining of
very good quality. These pieces must have an emotional value more than
monetary. We can see that customers are generally very loyal to a brand
if these products are of good quality and convey an image that they appre-
ciate. Since it’s kind of a synonym for belonging to a community, custom-
ers could dress from head to toe. So, there is a big challenge for brands, be-
cause once they have won over a customer, their loyalty can bring them the
desired success. However, these customers can be hard to conquer.

Since China has not rocked in street culture, foreign brands still have
the advantage in this market at the moment. However, more and more
Chinese designers are creating equally original clothing lines.

HOW TO SELL THESE PRODUCTS?

This culture 1s experiencing a real turning point in China. But most
of its success is happening online! One can see on Taobao for example,
an unlimited number of this type of product, which can still be compli-
cated to find in store. Even impossible in cities that are too small and not
enough westernized. The best solution is to use Chinese e-commerce
platforms to market your products easily across the country.

You have to control supply and demand, if your offer is too big,
your product will become less attractive because it becomes available to
everyone and anyone. Your brand must position itself on a market seg-
ment and stick to it. You have to sell clothes, but you also have to make
them feel like they belong to a culture. By buying this type of clothing,
customers want to feel part of a community, because potential customers
of this type of products do not want to look like the rest of society. It is
therefore necessary to control your image and to transmit it as much in
your store as on your site. A good way to manage your brand and share it
easily with your community is to use Chinese social networks. The Chi-
nese are addicted to it.

This market should continue to grow, while remaining a niche mar-
ket (which makes it a success). It will remain very promising especially
on the internet through e-commerce platforms that are experiencing huge
success in China. The sneaker market is particularly well on its way. Es-
pecially those in the niche category of “luxury streewear” with brands
like YEEZY or FENTY.

(https://Www.marketingtochina.com/ street-culture-in-china-changes-fashion-trends/)

204



3.6. Explain the words underlined.

3.7. Answer the questions.

1.Do cultural considerations affect the purchase of clothes? Why /
why not?

2.Do people tend to judge others by the way they dress?

3. What’s your attitude towards online shopping? Give reasons for
and against.

4. When you see the words Made in China, what do you think about?

5.Do people in your country have a reputation for dressing well or
badly? What country / nationality can be considered a trend setter?

6. Do you think women pay more attention to clothing than men, or
vice versa?

7. Are there any celebrities whom you try to follow concerning
clothing and fashion?

8. What traditional dresses exist in your country? Are they popular
today? Is home fashion based on traditional clothing?

9. Do you consider school uniform obligatory? Why / why not?

10. Speak about school uniform in different countries. Discuss what
1s particular about every country, what the peculiarities are based on.

11. What is a Fashionista? Give definition. Can anyone in your
group be called a Fashionista? Why / why not?

12. In 2019, the word “[E#},” which means “Chinese heritage hip,”
went from an online buzzword to a legitimized concept that even ap-
peared in China’s official government mouthpiece, The People’s Daily.
Explain how you understand this expression.

13. Describe the following styles shortly using as many adjectives as
you can: street style, casual style, conservative style, high street fashion,
Vintage style, Classic style, Romantic style. What style is more suitable
for what occasion?

14. Characterize eco-friendly fashion.

15. What is K-Fashion or K-Style?

16. Do you find Korean street fashion fascinating?

17. Basing on the structure / information from the text, tell about
fashion trends in other countries.
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3.8. Match the words and their translations.

1. Must-have

a. YCTKMM, KAUECTBECHHO MOIINUTHIN

2. Trendsetter

b. OTHOTUTIHBIE Mara3uHbI, TPUHAIC)KAIIIHIEC
oJIHOM (hupme

3. Plum

C. IINpaTCKasd KOIIHA U3BECTHOM MapKu, Ioa-
ACJIKa

4. Sartorially distinctive

d. sKcTpaBaraHTHBIN, BEIXOAAIINN 32 PaMKH
OOBIIEHHOT'O

5. Knockoff

C. IPOryJIsAThCA 11O Mara3dmHaM C OCJIbIO
IMPpUCMOTPECTHCA K ICHAM U CPABHUTH UX,
«IIPULCHUBAHUC)

6. Over-the-top

f. KOMUCCHOHHBIN Mara3uH WX Mara3uH C
second hand (OwIBIIEH B yOTpeOJICHUN)
OJICKJIOU

7. To shop around

g. TO, 4TO 00s13aTEeILHO CTOUT UMETh, YTO
JOJKHO OBITH B rapaepooe

8. Shopping therapy

h. mogxoauTh MAEAIBHO

9. Fit like a glove

1. BOUTH B HCTOPHIO

10. Chain store

J. 4EJIOBEK, KOTOPbIN 3a/1a€T HAPaBJICHUE B
MOJE

11. Take back

k. makoMbIii Kycouek, 4YTO-JIM00 OYEHB Ke-
JJAHHOE

12. Wear in

|. monuHr-Tepanus, 6oprda ¢ aenpeccueii ¢
MTOMOIIIBIO IIOTTMHTA

13. To chisel something
into stone

m. pa3HOCUTH HOBYIO BEIllb, 0COOCHHO
00yBb, €CITM MTOCJIC TIOKYITKH OHAa HEMHOTO
HeyJ100Has

14. Thrift shop

n. BO3BpalliaTh YTO-I1100 B Mara3uH, €Ciiu
BEIlb HE IOI0ILIa

15. to brag about

0. XBACTaTbCA, XBAJIUTHCA

3.9. Comment on the following information.

1. China surpassed the US as the world’s biggest fashion market in
2019. The fashion industry in China has been flourishing and evolving
over the past decade. Currently it is continuing to expand at an exponen-

tial rate.
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2. In recent years, traditional luxury brands are losing favor among
Chinese consumers. Instead, the so-called “light luxury” brands have be-
gun to gain favor. In 2014, luxury consumption in the mainland market
by Chinese consumers dropped to 11% percent year-on-year to $25 bil-
lion. The government’s anti-graft campaign has formed a more economi-
cal and rational climate among the people. Yet, luxury purchases made
by Chinese consumers in the global market remain powerful. Chinese
people bought 76% of luxury products outside the country in places like
duty free shops. Asides from luxury goods, fast fashion companies such
as Zara and Uniglo have maintained a good momentum and are still pop-
ular among the young population in China.

3. Fashion is one of China’s biggest e-commerce categories. Most of
the apparel purchased online proceeds on Taobao. With the cheaper price
and diverse designs, shopping online has become the first choice for most
of the population. The development of e-commerce in the fashion industry
has prompted the domino effect of instant celebrities on the social media.

4. Interest in traditional Chinese culture has surged among Chinese
millennials. It’s a trend that has impacted their daily lifestyles, creative
expression, and consumption behavior.

3.10. Comment on Coco Chanel’s sayings.

— Fashion is not something that exists in dresses only. Fashion is in
the sky, in the street, fashion has to do with ideas, the way we live, what
1s happening.

— There are people who have money and people who are rich.

— Luxury must be comfortable, otherwise it is not luxury.

— Fashion is always of the time in which you live. It is not some-
thing standing alone. But the grand problem, the most important prob-
lem, 1s to rejuvenate women. To make women look young. Then their
outlook changes. They feel more joyous.

— Fashion fades, only style remains the same.

3.11. LISTENING: “America’s Dopamine-Fueled Shopping Addiction”.
1. Answer the questions.

Why shopping is so addictive?
Do you like watching shopping haul or unboxing videos? Why?
What do you know about consumerism?
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2. Match the words with their definitions.

1. dopamine hit a) a video recording, posted to the Internet in
which a person discusses items that they recent-
ly purchased, sometimes going into detail about
their experiences during the purchase and the
cost of the items they bought

2. landfill b) without first considering if you should do it
or not

3. minimalism c) the release of an important chemical messen-
ger in the brain that creates feeling of pleasure
and reward

4.sustainable d) a situation that causes problems for you or

products that annoys you very much

5.capsule wardrobe | ¢) a shop selling second-hand clothes and
household goods, typically to raise funds for a

Church or charity
6. thrift store f) generating little or no waste
7.zero-waste g) a system of trash and garbage disposal in

which the waste is buried between layers of
earth to build up low-lying land

8.a haul video h) a practice of editing your wardrobe down to
your favorite clothes (clothes that fit your life-
style + body right now), remixing them regular-
ly, and shopping less often and more intention-
ally

9.a hassle 1) a style in which a small number of very sim-
ple things are used to create a particular effect

10.without a second |j) goods that provide environmental, social and
thought economic benefits while protecting public
health and environment over their whole life
cycle, from the extraction of raw materials until
the final disposal

3. Find synonyms among the words given.

Gather, go up, goods, shopper, return, throw away, clutter, fabric, go
down, collect, increase, send back, consumer, trash, garments, textile,
products, cloth, decrease, clothes, junk.
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https://www.macmillandictionary.com/dictionary/british/situation
https://www.macmillandictionary.com/dictionary/british/cause_1
https://www.macmillandictionary.com/dictionary/british/problem
https://www.macmillandictionary.com/dictionary/british/annoy

4. Listen to the report “America’s Dopamine-Fueled Shopping Ad-
diction” and answer the questions.

e What are the biological and historical roots of America’s shopping
addiction?

e How has shopping become easier? What is the ‘double benefit’ of
online shopping?

e Why are there so many things people don’t use after buying and
don’t return to the shops? What happens to them?

e What does consumerism mean for individuals and the globe?

o What are the ways to stop the trash filling our planet?
(https://www.voicetube.com/videos/77161)

5. Make up a speech describing consumer behavior in Russia.

PART 4. CRITICAL THINKING

Advertising

4.1. Express your opinion.

e What is advertising?
e What are the purposes of advertisements?
e What are the functions of advertisements?

4.2. Read the text.

A creative director for the advertising agency Leo Burnett Donald
Gunn found that virtually all good adverts had “master formats”. He di-
vided ads into solely 12 types to help consumers to defend themselves
against the manipulation of advertising. He stated that “the 12 formats
serve equally well as a weapon of defense for the consumer under assault
from endless advertising messages. It’s like learning how a magic trick
works: once the secret’s revealed, the trick loses all its power”. He clas-
sifies ads in terms of their relationship with manipulation:

1. The “demo”: visual demonstration of the product capabilities.

2. The “show the need or problem”, first you make it clear that
something’s not up to snuff in the consumer’s life and then you introduce
the remedy.

3. You present a symbol, analogy or exaggerated graphic to present
the problem.
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4. The comparison, your product is superior to those of your com-
petitors.

5. The exemplary story, weave a narrative which helps illustrate the
product’s benefits.

6.The benefit causes story; you conceive the ad back to front by im-
agining a trail of events that might be caused by the product’s benefit.

7. Testimonial or A tells B.

8. The ongoing characters and celebrities.

9. The symbol, analogy or exaggerated graphic demonstrating bene-
fit of the product.

10. The associated user imagery, the advertiser showcases the type
of people it hopes you’ll associate with the product: good-looking, fun-
ny, beauty people.

11. The unique personality property, this ad highlight something in-
digenous to the product that will make it stand out (the country for ex-
ample).

12. The parody of borrowed format.

4.3 Analyze Donald Gunn’s master formats and find the examples of
such kinds of ads. Compare them. What type of ads creates a bigger im-
pact on you?

4.4. Watch the given advertisements, analyze them and identify the
type. Prove your opinion.

Advertisement Type

4.5. Comment on the ads. Find the ways they impact a consumer
(simplicity, emotion, color, deals. basic human needs, symbolism, etc.).
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n Katharine Harlan Owens
Cctober 3 '

Ashleigh Verrier, | got my "Chinoiserie Croquis” and LOVE
IT, The size and length is perfect for all 6'0 feet of me :)
The design is to die for. | have worn it like 3 times since it
showed up. If you need a satisfied customer review, let me
know. | am happy to provide it. Cannot wait for the bag.
Well done my dear! Well done...

Chinoiserie Croquis

e - www verrlerboutique.com

Doesn't your skin deserve
better care?

2 3.
-
&£ :
‘_L-. il Fnae .Ii
T
-_ hh
Ew

4. “THE END. Ifvou smoke, statistically your story
will end 15% before it should” (Advertising Agency:
Iris, London, UK)

JUST DO IT.

(Images: 1. https://avatars.mds.yandex.net/i?1d=5290c3dc93a3290e1ab51d640act99dc712fd7d-5379749-images-
thumbs&n=13

2. https://www.mojosavings.com/wp-content/uploads/2012/09/Dove-Body-Wash1-2048x964.jpg

3. https://avatars.mds.yandex.net/i?id=9cf3d08e6a3b4828723a9b4fc759%acdad4c805dc-7455892-images-thumbs&n=13
4. http://images.myshared.ru/62/1347872/slide_5.jpg

5. https://sun9-62.userapi.com/impf/wiPKdM rbYLUyzBgC2LHv8ctZ9yQsvOU2a-jeg/ Uj3EZ64Xml.jpg?size =320
x569&quality=96&sign=1ab9249{5¢f9d23cbebaba5b4490dbbl&c uniq tag=wOO0uhRU68z45 k6P6yDFyc0OfGQtX
pV1pnwCnl WbwpY &type=album)
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4.6. Advertise sneakers/tights/chinos/heels/suspenders/a fur coat/ a
tracksuit/ a vest/ a tank top/ a shawl and ect. Think about consumers, find
the best master format to promote your product. Make them buy it.

4.7. LISTENING: “Shopping addiction”.

1. Express your opinion.

1. People who gain pleasure and escape negative feelings through
shopping sometimes call it ‘retail therapy’. What do you think this
phrase implies?

2. While the term ‘retail therapy’ is often used in a tongue-in-cheek
manner, some people, including shopaholics, actively make time to shop
as a way to cope with negative feelings. Are you one of those?

3. Many of us indulge in a bit of retail therapy now and then, but
when shopping becomes a compulsion, the consequences can be painful
and heartbreaking. Do you agree with this?

4. Look at the shopping addiction quiz (www.healthyplace.com) that
includes six statements. If you answered "yes" to most of these ques-
tions, it's likely you have a compulsive shopping problem.

My closet has unopened shopping bags in it.

Others might consider me a "shopaholic."

Much of my life centers around buying things.

I buy things I don’t need.

I buy things I did not plan to buy.

I consider myself an impulse purchaser.

2. Listen to Jenna Bush Hager for Today Show on how compulsive
shopping becomes a painful obsession. Define the statements as true or
false according to the piece.

a. Debbie Ruth is a recovered shopaholic whose impulse to buy had
taken over her life.

b. Compulsive shopping helps Debbie to get rid of her problems.

c. Compulsive shoppers should have a break between impulse and
making a purchase and ask themselves some questions.

d. Debbie’s life got happier when she realized she had a problem and
took action.

e. Debbie is still very engrossed in the shopping.
https://www.youtube.com/watch?v=9A4ziFe6YFU
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3. Match the phrases used in the episode with their explanations.

a. compulsive 1. done with too much acting, emotion or effort

shopping

b. no laughing 2. shopping that is difficult to stop or control

matter

c. shopping spree 3. something serious that you should not joke
about

d. stop cold-turkey | 4. be very careful to notice any signs of danger or
trouble

e. over the top 5. stop taking a drug in a sudden way that pro-
duces an unpleasant state

f. be vigilant 6. give a feeling of satisfaction that you get from
doing or achieving sth

g. give fulfillment | 7. a way of solving a problem that is easy but
temporary or inadequate

h. quick fix 8. shopping excessively, buying a lot of things in
an extravagant way

4. Listen again and answer the questions.

1. What image does usually come to mind when we hear the word
‘shopaholic’ according to Jenna?

2. When did Debbie’s problem of compulsive buying begin?

3. What was the breaking point for Debbie?

4. What six questions should compulsive shoppers ask themselves
before making a purchase?

5. What helped Debbie see her problem and confront her behavior?

6. Why did she start her blog and what kind of information does she
share on it?

5. Answer the questions.

1. Have you ever indulged in a little binge-spending made possible
by ‘buy now pay later’ schemes?

2. What questions, if any at all, do you usually ask yourself before
buying clothes?

3. Females are nine times more likely to be affected by compulsive
shopping disorder. Why?
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4. Shopping may be a beloved American pastime, but compulsive
shopping is a real problem for millions of people who really do shop till
they drop. Is this a big problem in your country?

5. It is common knowledge that you should not shop for food when
you are hungry, and you should not shop for anything else when you
have an emotional void that needs to be filled. Do you know any other
tips that can help shop wisely?

PART 5. CONSOLIDATION: SPEAKING

5.1. These are some quotes by famous people about shopping. Com-
ment on them.

1. “The quickest way to know a woman is
to go shopping with her.” — Marcelene Cox

2. “Shopping 1s my cardio.” — Carrie Brad-
shaw, Sex and the City

3. “I always say shopping is cheaper than a
psychiatrist.” — Tammy Faye Bakker

4. “Happiness is not in money, but in shop-
ping.” — Marilyn Monroe

5. “When women are depressed, they eat or go shopping. Men in-
vade another country. It’s a whole different way of thinking.” — Elayne
Boosler

6. “Too many people spend money they haven’t earned, to buy
things they don’t want, to impress people they don’t like.”— Will Rogers

7. “Crying 1s for plain women. Pretty women go shopping.” — Oscar
Wilde

8. “For some, shopping is an art; for others, it’s a sport. It can be a
vice and it can be a cause. Some love it. Some hate it. Rarely is someone
indifferent.”— Pamela Klaffke, Spree

9. “Whoever said money can’t buy happiness simply didn’t know
where to go shopping. “— Bo Derek

10. “Shopping is a woman thing. It’s a contact sport like football.
Women enjoy the scrimmage, the noisy crowds, the danger of being
trampled to death, and the ecstasy of the purchase.” — Erma Bombeck

11. “People seldom notice old clothes if you wear a big smile.” —
Lee Mildon

12. “Dressing well is a form of good manners.” — Tom Ford
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13. “When in doubt, wear red.” — Bill Blass

14. “Fashion is architecture: it is a matter of proportions.” — CoCo
Chanel

15. “Clothes are never a frivolity: they always mean something.” —

James Laver
(Image: https://cdn.shopify.com/s/files/1/0567/9493/9485/files/7-2-shopping-png-
hd_1600x.png?v=1645125076)

5.2. Online shopping has become more prominent and accessible.
However, there are still pros and cons of both forms of commerce —
online and offline (traditional) shopping. Fill in the gaps with the words
below: exquisite, virtual, ample, price range, scrutinize, brand, wary, re-
funds, merchants, fad, e-commerce, ardent, lacked, purchase, delivered.

MY PERSONAL PREFERENCES
When it comes to shopping, my

friends 1) ..................l. me with many oNNE (@)
names in reference to my fear of the new i
technology 2) ............... — online shop-

ping. When all my friends preferred to
visit e-commerce sites like Amazon and
EBay to buy stuff, I still believed in the traditional shopping experience
where I would stroll into a mall on a weekend to shop.

I have been branded a technophobic and some have even called me
old fashioned due to my preference for the traditional face to face shop-
ping experience. [ always believed that one had to visit the vendor, 3)

................... the item they wanted to 4) .......................... thor-
oughly and then pay for it.
I cannot deny that Tam a 5) ..................... shopper. I am always

concerned with getting the right product at the right condition at the best
possible price. Despite constant assurances from my friends that online
shopping was just as good as traditional shopping and even more con-
venient, I still clung to my guns.

I also valued the physical interaction between the seller and the buy-
er and I usually countered my friends’ sarcasm by pointing out that they
were missing on the social aspect of shopping which 6) ..................
in internet sites. That is until I had my first shopping experience.

I was convinced by newly acquired girlfriend to buy her a camera in
one of the 7) ...................il. sites before we embarked on a much-
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anticipated holiday. Not wanting to appear out of touch, which could ruin
my chances of spending quality time with my new catch, I decided to
participate in the ‘risky’ business of purchasing from a §)
..................... shop.

We identified a very good camera and I was even surprised that it
was much cheaper than other low-quality choices I had identified at
stores in the city. I was still skeptical regarding the condition it would ar-
rive in and even the time it would take for it to be 9)
......................... I might even have suggested this because I recall
my girlfriend making rather unsavory comments regarding my skepti-
cism.

The site had promised that the camera would be delivered within
fourteen days and there were promises of 10) .......................... if the
product was not as advertised in terms of features and condition. We had
1) oo time before the trip and I was almost hoping that the
camera would not be delivered so that I could get even with my online-
shopping friends.

You can imagine my surprise and even a hint of disappointment
when the camera arrived five days earlier than stated in the website.
Then I shifted my focus to the features and condition of the product.
Again, I was surprised to find that the camera was in an 12)
...................... condition and all the features were as advertised.

As my girlfriend shrieked with joy at her new acquisition, I was
overwhelmed with guilt for considering online 13) ........................
to be cheap con artists. Additionally, the site offered a discount for other
products in the camera’s 14) ...................... if we ordered within the
next ten days.

In order to quench my curiosity and confirm my error, I ordered two
other items. The two items were also promptly delivered, in good condi-
tion and as advertised. Since this initiation into online shopping, I have
become one of the most 15) ...................... internet shoppers and 1|
have few regrets for my reversal in faith.

5.3. Complete the table with the arguments from the article. Add
others which are not mentioned in the article.

Shopping Pros Cons

Online stores

Brick-and-mortar stores
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5.4. Listening: “Show rooming”.

1. Listen to the text and complete the table with the definitions. Use
the words / word-combinations as keywords and express your opinion
about show rooming.

Show rooming

The high street

A knock-down price

Retailer

Reassurance

A bargain

Shop around

Product reviews

Browsing

Incentives

Aftercare

5.5. WATCHING “Modern shopping”.
1. Watch the video and fill in the gaps.

Four years ago, we started to wonder: what would shopping look
like if you could walk into a store, 1) ... what you want, and just go?
What if we could 2) ... the most advanced machine learning, computer
vision, and Al into the very fabric of a store so you never have to wait in
line? No lines, no 3) ..., no registers.

Welcome to Amazon Go.

Use the Amazon Go app to enter, then put away your phone and
start shopping. It’s really that simple. Take whatever you like. Anything
you 4) ... i1s automatically added to your virtual 5) .... If you change
your mind about that cupcake, just put it back. Our technology will 6) ...
your virtual cart automatically.

So how does it work? We used computer vision, deep learning algo-
rithms, and sensor 7) ..., much like you’d find in self-driving cars. We
call it just walk out technology. Once you’ve got everything you want,
you can just go. When you leave, our Just Walk Out technology adds up
your virtual cart and 8) ... your Amazon account. Your 9) ... is sent
straight to the app, and you can keep going.

Amazon Go.

No 10) ..., no checkout. No, seriously.
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5.6. Get ready to speak about Technologies in Shopping and The Fu-
ture of Shopping. The bullet points below can help you with the ideas.

e shopping from a couch

launching a videoconference
a personal concierge

digital retailing

virtual shopping

5.7. Getting familiar with different types of shoppers will help retail
stores build a successful business. Complete the table with the types of
customers according to their descriptions. Do you find shopper profiles
essential? What type of shopper are you?

Impulse Shoppers, Bargain Hunters, Educated Buyers, Mission-

driven Buyers, Loyal Customers, Showrooming Customers, Browsing
Customers, Indecisive Shoppers

1

They are usually armed with coupons or discount codes,
and know when all of the best sales are.

2

They are called wandering customers, are shoppers who
are not looking for a particular item or purchasing for a
specific purpose.

They test in person only to then buy online from the retail-
er with the lowest price.

They are called emotional shoppers, making unplanned
purchases based on items that appeal to them in the mo-
ment.

They are called need-based buyers as they are on the hunt
for a very particular product, or have a specific list they
are shopping from.

They are looking to make a purchase, but are reluctant or
hesitant to do so because of price, information overload, or
not having enough information.

They are well-informed about the item they are going to
buy by researching products or a store’s inventory online,
and reading customer reviews and general pricing infor-
mation before visiting the store.

They are regular customers who come back again and
again.

218




5.8. Give the definitions of the following kinds of shoppers. What

kind of shopper are you?

a savvy shopper
an avid shopper

a wary shopper
a thrifty shopper

a picky shopper

5.9. LISTENING: “A personal shopper”. Listen to the interview with
Lisa Jones, a personal shopper and answer the questions.

1. What does Lisa need to know as a personal shopper?
2. What is Lisa’s job like?
3. What do clients have to do for an appointment with a personal shopper?
4. What does Lisa think about the role of a salesperson?

5. What are Lisa’s recommendations based on?

6. Which persuasive tricks does Lisa use?
7. What are male shoppers like?

5.10. Read the information below. Describe your shopping habits so

that the classmates could guess your Zodiac sign.

Aries
(March 21 — April 19)

You are an impulsive
shopper. You will shop
till you drop and blow
out your credit card.
You can smell a SALE
from miles away

Taurus

(April 20 — May 20)
You not only enjoy
shopping but also like
to stop for munchies
at a delicatessen. You
love the finest fra-
grance. You will find
yourself feeling and

Gemini
(May 21 June 20)

You are the perfect
shopping partner. You
will be flitting across
shops and will help to
pick outfits for your
friends

picking the best in
store
Cancer Leo Virgo
(June 21 — July 22) (July 23 — Aug 22) (August 23 — September 22)
You are a hoarder of You want all that You look at every de-

the old clothes you
have and it is very dif-
ficult for you to get rid
of anything. So, unless
you really need
anything you won’t
shop

dazzles. You will
look for something,
which makes a state-
ment. All you need is
that extra bling and
glam

tail before you make
any purchase. Even if
it is something as sim-
ple as food. You will
study what it is made
of and only pick the
best quality
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Libra Scorpio Sagittarius
(September 23 — October 22) (October 23 — November | (November 22 — December 21)

Y ou shop without 2 Always shopping last
thinking. The only Luxurious and secre- | minyte. Running all
thing that goes on in tive shopping is all around the store to

your mind is “Do 1?7 | that you do. You V_Vﬂl pick something that
or “Don’t 1?”. You are | hever make a fashion | yqy peeded a long

one of the most or style faux pass. time ago, but was too
diplomatic shoppers You know what you | a7y to go and get
want and what your
style is
Capricorn Aquarius Pisces

(December 22 — January 19) | (January 20 — February 18) | (February 19 — March 20)
You will be counting all | You love to explore | You shop at the most

your hard-earned money | and discover new buzzing market and

at the counter. You save | trends and styles. You | look for artistic and in-
pennies and shop only | don’t follow the teresting items. You
when you can afford. mainstream style. usually find yourself
You will spend on one | You will look for shopping at spa re-
thing, which will last unique and different | treats

you for ages items

5.11 Give a presentation on one of the topics.

o Shopping as a therapy

Shopping as an entertainment experience
Shopping as an addiction

Shopping as an art

Shopping as a form of communication
Fashion is art

Fashion is a way of self-expression

PART 6. WRITING
DESCRIPTIVE PARAGRAPHS

A descriptive paragraph provides a vibrant experience for the reader
through vivid language and descriptions of a person, a place, an object, or
an event. It begins with a topic sentence that clearly states the theme that
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will be rolled out in the following sentences. Descriptive writing is colorful
and detailed; it conveys feelings and reactions as well as simple facts.

A good descriptive paragraph:

e opens with a succinct introduction sentence, which catches the
reader’s attention and shifts their focus to the subject you are about to
describe;

e contains descriptive details that show readers what something
looks, sounds, feels, tastes, or smells like;

e is concrete, evocative and plausible;

e may describe how something makes you feel, what its key charac-
teristics are, or what impression it creates;

e may include some background information to explain who, what,
when, where, why, and how.

e provides consecutive description of the object in a particular direc-
tion (from top to bottom, left to right or clockwise). This helps the reader
imagine the alike picture that you as a writer have in mind.

Here is a description in which only the sense of sight is used:
A rug covers the living-room floor.

In contrast, here is a description rich in sense impressions:

A thick, reddish-brown shag rug is laid wall to wall across the liv-
ing-room floor. The long, curled fibers of the shag seem to whisper as
you walk through them in your bare feet, and when you squeeze your
toes into the deep covering, the soft fibers push back at you with a spon-
gy resilience.

The sharp, vivid images provided by the sensory details give us a
clear picture of the rug and enable us to share the writer’s experience.

Writing steps

1. Brainstorming

Pay full attention to the implications of the title and the possible
ways of interpreting it. Note any features that seem unusual or unique,
jot down any memories or feelings you associate with your subject. The
more detailed your notes are the easier it will be to draft a descriptive
paragraph.

2. Organization

Write a topic sentence — the opinion or observation that you will de-
velop and support in the body sentences. Support and develop your topic
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by giving background information, descriptive details. The concluding
sentence should clearly tie up the paragraph and explain why this topic
was significant enough to describe.

3. Revising

Assess whether the paragraph clearly conveys the message you in-
tended to express. Check you work carefully.

6.1. Read the passage from ‘Harry Potter and the Sorcerer's Stone’ by
J. K. Rowling and find the descriptions of books. What are the books com-
pared to? What adjectives are used to create a vivid picture of the shop?

They bought Harry's school books in a shop called ‘Flourish and
Blotts” where the shelves were stacked to the ceiling with books as large
as paving stones bound in leather; books the size of postage stamps in
covers of silk; books full of peculiar symbols and a few books with noth-
ing in them at all. Even Dudley, who never read anything, would have
been wild to get his hands on some of these. Hagrid almost had to drag
Harry away from Curses and Countercurses (Bewitch Your Friends and
Befuddle Your Enemies with the Latest Revenges: Hair Loss, Jelly-Legs,
Tongue-Tying and Much, Much More) by Professor Vindictus Viridian.

6.2. Read the passage from “Remember Me?” by S. Kinsella. Define
the subject of the description.

As I stare at the racks, I feel faint. I've never seen so many clothes,
not outside a shop. Crisp white shirts, tailored black trousers, suits in
shades of mushroom and taupe. Chiffony evening wear. Tights rolled up in
their own special drawer. Folded silky knickers with La Perla labels. I can't
see anything that doesn't look brand-new and immaculate. There are no
baggy jeans, no sloppy sweaters, no comfy old pj's. I leaf through a row of
jackets, all pretty much identical apart from the buttons. I can't believe
I've spent so much money on clothes and they're all versions of beige.

6.3. Does the passage from ‘Marley and Me’ by J. Grogan have a
gloomy feel to it or does it convey an optimistic feeling? Find the words
which create the atmosphere.

Our block served as a buffer between hard-bitten South Dixie High-
way and the posh estate homes along the water. Dixie Highway was the
original U. S. 1 that ran along Florida's eastern coast and served as the
main route to Miami before the arrival of the interstate. It was five lanes
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of sunbaked pavement, two in each direction with a shared left-turn lane,
and 1t was lined with a slightly decayed and unseemly assortment of
thrift stores, gas stations, fruit stands, consignment shops, diners, and
mom-and-pop motels from a bygone era.

On the four corners of South Dixie Highway and Churchill Road stood
a liquor store, a twenty-four-hour convenience mart, an import shop with
heavy bars on the window, and an open-air coin laundry where people
hung out all night, often leaving bottles in brown bags behind. Our house
was in the middle of the block, eight doors down from the action.

6.4. Write a descriptive paragraph about a gift you bought for your
friend. You can arrange your paragraph according to the characteristics
of the object or by detailing the event at which you presented it.

An example:

A FRIENDLY CLOWN

On one corner of my dresser sits a smiling toy clown on a tiny uni-
cycle — a gift I received last Christmas from a close friend. The clown's
short yellow hair, made of yarn, covers its ears but is parted above the
eyes. The blue eyes are outlined in black with thin, dark lashes flowing
from the brows. It has cherry-red cheeks, nose, and lips, and its broad
grin disappears into the wide, white ruffle around its neck. The clown
wears a fluffy, two-tone nylon costume. The left side of the outfit is light
blue, and the right side is red. The two colors merge in a dark line that
runs down the center of the small outfit. Surrounding its ankles and dis-
guising its long black shoes are big pink bows. The white spokes on the
wheels of the unicycle gather in the center and expand to the black tire so
that the wheel somewhat resembles the inner half of a grapefruit. The
clown and unicycle together stand about a foot high. As a cherished gift
from my good friend Tran, this colorful figure greets me with a smile

every time I enter my room.
(https://www.thoughtco.com/model-descriptive-paragraphs-1690573)

6.5. Find examples of some advertisements with coherent descriptive
texts (not just enumeration of qualities that accompany the picture of the
product). Analyze the language of the ad text, focus on means and tech-
niques that make the description of the product complete, interesting,
and appealing. Bring the advertisement to the class, show it to your
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groupmates and comment on it, explain why you like it and what makes
it special from your point of view.

Some examples:

Product Details

Reminiscent of contemporary femininity, the Avery fioor-
length dress portrays the bespoke LDG look. With a
cotton/silk composition, the dress sculpts over the bust and
walist, falling effortlessly into a sweeping hemline. A beautiful
broderie anglaise lace frames the waist, ams and hemline,
while a low-V neckline falls into a front button and loop
opening feature. A partial lining draws attention to sheer
panels adding allure to the elegant look.

Fabric Content | Lining: 100% Cotton | Outer: 70% Cotton 30% Sik

(https://www.leahdagloria.com)

Cherry - Christmas Gift Card

Marasus / GREETING CARDS / CHRISTMAS CARDS & TAGS

prukyn 00003

AU$6.00

B Hanu4uum

KonuuectBo: |

B Kop3uHy

WHdopmayma o ToBape
Cherry Christmas gif‘r card

My uncle Barry used to own a cherry farm in the Claire Valley, South
Australia. Every Christmas our family would be gifted an enormous box full
of the most delicious Cherries. Cherries always remind me of summer
ho]fduys and Christmas in Australia.

Size: Card 148mm x 105mm [A6), Envelope (C6)

Material: Card 320gsm Kraft Board (natural brown) 100% recycled.
Envelope natural recycled paper.

Designed and printed in Australia.

(https://www.nicobella.com.au/greetingcards/Cherry-Christmas-Gift-Card-p120381713)

6.6. Imagine that you work for a sales team and have to create an
advertisement. Choose an object that you would like to sell, and write a
paragraph describing that object, how it is used, and why it would make
a good purchase. Include as many details as possible that will emotionally
connect the buyer to the product. Provide colorful, detailed descriptions
to help your readers picture the image you are writing about.
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APPENDIX

VOCABULARY BANK: PERSONALITY

Appearance
General remarkable, gorgeous, attractive, unorthodox, handsome,
beautiful
Shape triangle, square, oval, round, plain
Features regular, irregular, rough, clear-cut, even, wrinkled, delicate,
fine, freckled, ordinary
Complexion | fair, sunburnt, flawless, sallow, tanned, radiant, ruddy, pale
Eyes hazel, expressive, deep-set, narrow-set, bulging, puffy,
huge
Nose fleshy, upturned, turned-up, bent, button
Lips well-cut
Teeth perfect, even
Forehead lined, scarred
Eyebrows bushy, well-marked
Face | Eyelashes straight, curving
Eyelids heavy
Cheeks rouged, hollow, plump, dimpled, chubby, stubble
Cheekbones | high, prominent
Chin pointed, massive
Hair glossy, greasy, chestnut, ginger, permed, lackluster, sleek,
jet-black, curly, shoulder-length, unkempt, messy, dyed,
bald, disheveled.
Bang(s) overhanging
Beard shaggy, neatly trimmed
Smile strained, mischievous
Skin smooth, rough
Figure / Body graceful, slender (waist), well-built, overweight, obese,

scrawny, hourglass, athletic, muscular, heavily-built, slim,
gorgeous, paunchy
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Expressions with verbs

to inherit identical genes, to look like, to look alike, to look like complete oppo-
sites, to be (dis)similar

Idioms

Beauty is in the eye of the beholder. Don’t stand there with curlers in your hair.
Many hands make light work. Put your foot in your mouth. Zip your lip. Average
Joe. Plain Jane. Nosy parker. Stiff-necked. Stars in your eyes

Feelings & Emotions

Adjectives

happy, delighted, ecstatic, thrilled, sad, dejected, gloomy, grieved, heartbroken,
fearful, afraid, daunted, frightened, scared, disgusted, appalled, displeased, out-
raged, repulsed, angry, annoyed, cross, furious, mad, surprised, astonished, bewil-
dered, astounded, stunned, anxious

Nouns

contentment, satisfaction, grief, joy, gratification, disappointment, danger, flight or
fight, revulsion, hostility, frustration, amusement, contempt, hopelessness, disin-
terest, embarrassment, excitement, guilt, pride in achievement, relief, shame, re-
sponse, adrenalin, cortisol, dopamine, oxytocin, serotonin, hormone, threat, re-
ward, alert, trigger, startle

Expressions with verbs

to experience feelings, to be the driving force, to detect a potential threat, to release
stress hormones, to dominate one’s behavior, to think rationally, to happen subcon-
sciously, to trigger a response, to manage one’s emotions, to regulate one’s emo-
tions through one’s thoughts and behaviors, to express one’s feelings of anger or
excitement without harming anyone, to keep one’s feelings in oneself, to bother or
burden someone, to have unfair treatment

Collocations

My heart leaped; to weigh on one’s conscience; to have a high regard for someone;
my courage failed; with a heavy heart; to be thrilled to bits; to have an intense dis-
like; to be blissfully happy; to express one’s profound admiration; to be scared stiff

Idiomatic expressions

to have butterflies in your stomach, to be all smiles, to feel bitter, to be down in the
dumps, to be beside yourself, to be flying high, to be fuming, keep one’s feelings
pent up, to rip off, to get a raw deal, to let off some steam, to file a complaint,

to be livid, to give something a once-over, to eat someone alive, to flare up at
someone, to blow up at someone, to make a mountain out of molehill, to be under a
lot of pressure, to have the blues, to vent anger on someone
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Character

Positive adjectives | adventurous, ambitious, active, balanced, calm, charismatic,
caring, collected, compassionate, competitive, considerate,
conscientious, cooperative, courageous, curious, determined,
desperate, devoted, diplomatic, diligent, easygoing, encour-
aging, faithful, flexible, focused, generous, gregarious, hon-
orable, imaginative, independent, insightful, inventive, in-
dustrious, just, liberal, loyal, mindful, motivated, motivat-
ing, observing, open-minded, outgoing, persistent, persever-
ing, punctual, prudent, reflective, reliable, reliant, resolute,
resourceful, selfish, self-sufficient, sensible, witty; go-
getters, leaders, performers.

Negative adjectives | acid, acid-tongued, acrimonious, aloof, awful, bitter, blunt,
conceited, curious, detached, devious, double-tongued, free-
spirited, frivolous, giddy, gloomy, gossipy, hesitant, hostile,
idle, impulsive, indecisive, insecure, interfering, isolated,
jealous, malicious, moody, obsessive, passionate, pitiful,
possessive, precarious, pretentious, rebellious, reserved,
self-absorbed, self-contained, stubborn, superficial, talka-
tive, unsociable, vain, not socially adept, uninhibited in crit-
1cism, uninventive

Adjectives

unorthodox, imperative, consistent, impactful, poignant, uplifting, bounteous, sap-
py, heinous, grim, ominous, devastating, resonant, accomplished, marvelous,
overwhelming, fascinating

Nouns

consistency, equity, commitment, authenticity, gumption, remembrance, creed,
tyranny, allegation, indiscretion

Collocations

to boost one’s morale, to have high expectations of oneself, to set high standards, to
hold one’s ground, to be good company, to have a sense of humor, to keep one’s tem-
per, to see the big picture, to keep a (tight) rein on , to have a sharp mind, to be open
to new ideas, to keep secrets, to hurt one’s feelings, to bear a grudge against someone,
to lose one’s temper, to be a troublemaker, to stick one’s nose into other people’s
business, to sit on the fence, to push someone around, to tell someone off, to be the
center of attention, to get one’s hand dirty, to make informed decisions, to have a viv-
id imagination, to be open with people, be pretty easy to talk to, to get comfortable in
new surroundings, to stay upbeat, to get somebody down, to be off the wall, to be a
homebody, to have a full social calendar, to thrive on creativity, to be a perfectionist,
to keep a tight rein, to crack a smile on someone, to be in awe, to be on the shy side
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Expressions with verbs

to host a video, to set someone apart, to embrace the traits, to ignite one’s spark, to
back up one’s beliefs, to take criticism personally, to be not tied to rules and rou-
tines, to regale someone with something, to denigrate one’s experience, to under-
mine one’s confidence, to have boundless energy for something, to return the sa-
lute of someone, to bring a spirit of something, to develop a critical mindset, to
prod someone into doing something, to develop a strong bond

Word combinations

with the proliferation of, with the advent of, a sense of purpose, on one’s watch,
one at a time

Phrasal verbs

to pop up, to pop out, to figure out, to tuck away, to drop out, to drop in, to step
down, to roll out, to dote on

Idioms

cold fish, lone wolf, wet blanket, chatterbox, rolling stone, big mouth, black sheep,
eager beaver, couch potato, live wire, smart cookie, social butterfly, homebody,
rough diamond

VOCABULARY BANK: HOUSING

villa, bungalow, castle, camper/caravan, boat house, mobile house,
hut, log cabin, cottage, plank house, igloo, tree house, cave, wig

Types wam, dorm(itory), flat/apartment, condo(minium), duplex house,
of multiplex, detached house, semi-detached house, town
houses house/township, terraced house, wooden house, tent, stilt house,

farm house, shelter home, nursing home, mansion, Mcmansion, sin-
gle-family home, high-rise, low-rise, penthouse, apartment complex

instant pot, dishwasher, freezer, oven, chest of drawers, vacuum
Appliances cleaner, ceiling fan, stove, loveseat, slow cooker, bunk bed, food
and processor, sewing machine, humidifier, juicer, sewer, mincer, cof-
furniture fee grinder, dresser, night stand, mattress, server, sectional, TV
stand, hatrack, doormat, landing, stool, rocking chair

rental, exodus, lease, appliances, mortgage, cleaning up, conven-
ience, tidy up, proximity, square footage, utilities, solvency, insur-
Nouns ance, property, resident, tenant, renter, subsidy, listings, landlord,
sewage, amenities, entry hall, dome, chandelier, mural, turret,
cookout, expenses, quilt, king bed, shades, down comforter, dish
rack, clutter, volatility, cul-de-sac
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Word
combinations

view of the city skyline, down payment, upscale neighbourhood, a
housewarming party, a house cooling party, within easy reach, in
the middle of nowhere, within walking distance, within easy reach,
in the suburbs, on the outskirts, at a guess, the median cost, at my
fingertips, on reach, housing boom, fixed incomes, exorbitantly
priced luxury apartments, prime districts, security deposit, rental
agreement, regular maintenance, master’s bedroom, glam station,
nautical style, sheer necessity, a matter of debate, a rite of passage,
spring cleaning, expiration date

Adjectives

spacious, cramped, paper-thin, affordable, six-storey, central, quiet,
accommodating, scruffy, dilapidated, abandoned, cluttered, derelict,
run-down, fenced, iconic, panoramic, scenic, homey, metropolitan,
livable, renovated, remodeled

Expressions

to have the basics, to suit one’s needs, to save up money for the
down payment, to shed like crazy (a pet), to throw a party, to take
out a loan, to come good with smth, to pay off the loan, to flock to
cities, to reside with somebody, to determine the budget, to deduct
money, to cover any damage of the apartment, to overlook / face the
park, to come good with a loan, to adhere to the agreement, to up-
hold the terms of the contract, to break the lease, to terminate the
lease, to vacate the house, to cater to students, to give notice / to no-
tify before moving out, to make an offer, to accumulate junk, to get
rid of / dump junk, fluff the cushions, to vacuum the carpet, to sort
things / stuff, to rinse the shelves off, to scrub the stove of the
grease and stains, to be a mixed bag

Phrasal verbs

to gear up for, to dole out, to take out the trash, to throw (some-
thing) away, to clean up / tidy up, to hang up (clothes), to pick
(something) up, to stock up on (something), to take down (a pic-
ture), to mop (something) up, to sweep (something) up, to turn on
something, to turn off something, to put on the pot / kettle / coffee,
to put on music, to put out, to build on, to put away one’s (things)

to lift a finger to do smth, to be in the market for something, to mull
something over, to be a steal, to go through the roof, to be a drop in
the , to clean up, to be burned, to eye something up, to chomp at the
bit, to strike while the iron’s hot, to make yourself scarce, to talk

Idi ti ; )
dioma 1 something up, to be hung up on something, to get cold feet, a crap-
expressions )
shoot, nest egg;
a halfway house, a flophouse, a hash-house, a craphouse, a house of
God, to live in a glass house, a house of cards, an angel in the
house, a basket house, a crack house, a juice house, an open house
Phrases It will have to do for now. What sold me on the ...; The odds were

and sentenc-
es

pretty stacked. The job market was rough. When I entered the work-
force ...; What’s the catch? It’s a go

230




VOCABULARY BANK: FOOD

Food
General nutritious, edible, (non-)starchy, fiber-rich, (un) healthy,
poor, lean, (scalding, steaming) hot, warm, cold, cool,
cooked, fresh, organic, canned, dubious, (un)processed, sea-
sonal, genetically modified, attractive
Fresh fruits | apple, pear, plum, grape, plantain, grapefruit, pomelo, shad-
dock, peaches, bananas, oranges, (water)melon, lemon,
lime, durian, cherries, quince, apricot, dates
Dried fruits | prunes, raisins
Berries blackberry, blueberry, gooseberry, rowan, strawberry, rasp-
berry, olives
Vegetables | potatoes, pumpkin, broccoli, eggplant, tofu, garlic, onion,
artichoke, turnip, beet(root), cucumber, carrot, asparagus,
cauliflower, (plump) tomatoes, brussels sprouts, (sweet, hot)
pepper, jicama, corn, zucchini, cabbage, kale, collard
greens, avocado, squash
Herbs bay leaf, sage, rosemary, oregano, dill, basil, thyme, mint,
parsley, cilantro/coriander, celery, lettuce, spinach, chives,
leek, peppermint
Spices (sea) salt, (white, dark brown) sugar, nutmeg, cinnamon,
chili, vanilla, cumin, ginger, red pepper, curry, ginger,
Food (sweet) paprika
Oil vegetable, canola, olive oil
Nuts almond, walnut, peanut
M| Meat chicken, beef, (lean) pork, veal, lamb, rabbit, buffalo, pig
e | from ears
a | farm
t | animals
Poultry | hen, turkey, pheasant
Game venison, grouse, partridge, pheasant, quail, boar, deer
Cooked | ham (-burger), pastrami, salami, sausage, steak, bologna,
meat spicy wings
Organ meat | marrow, liver
Fish eel, mackerel, haddock, sole, walleye, cod, herring, catfish,
hake, plaice, flounder, halibut, salmon, trout, snapper, an-
chovies, tilapia, perch, sardine
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Seafood

oyster, prawn, shrimp, lobster, mussels, squid, calamari,
clam, abalone, shark’s-fin, jellyfish, scallops

Dairies milk, cream, sour cream, cheese, curds, yogurt

Cereals barley, pearl barley, flour, rye, wheat, buckwheat, oats,
oatmeal, corn, (brown) rice

Legumes lentils, green beans, soy beans, peas

Pasta, bread

lasagna, spaghetti, rigatoni, noodles, ravioli, flour tortilla,
pancakes, dumplings

Sauces

mustard, soy sauce, chili sauce, raspberry sauce, pico de
gallo, tomato sauce, ketchup, vinaigrette, marinara sauce,
sweet Italian sausage, spicy lemon & butter herb sauce,
brine, maple syrup

Deserts,
sweets

Italy dosa, butterscotch, macaroons, coffee cake, toffee (va-
nilla, chocolate) ice cream, butter croissant, doughnut, sweet
bread loaf, angel food cake, deep fried tortilla, rice (white
chocolate) pudding, fortune cookies, jam, pretzel, muffin,
lollipop, chocolate bar, bagel

Dishes

Types of | appetizer, entrée, horse d’oeuvres, main course
dishes

Names of | cold-meat, mashed potatoes, stuffed peppers,
dishes burrito, chicken broth /stock, (consommeé,
bouillon), carrot sticks, vegetable beef soup,
fish and chips, Caesar salad, Naples salad, pop-
corn, stew, patty, pickles, mashed potatoes, to-
mato (onion) soup, lamb cutlet, fondue, noodles,
risotto, meatballs, crudités, burger, onion rings,
sandwich, fresh calamari lightly dusted in sea-
soned flour, porridge, kimchi, chop suey, Gen-
eral Tso’s Chicken, bird’s-nest soup, paella, ta-
co, tuna salad, meat loaf

Drinks

sparkling, (mineral, still) water, soda, unsweetened (black)
coffee, chamomile (herbal) tea, milk, milkshake, sports
drinks, green smoothie, vanilla malt, (red, white) wine,
champagne, tea, lemonade, spring water, electrolytes, cola,
fruit juice, yellow rice wine, sugary drinks, cider

Methods of
cooking

Dry heat cooking to broil, to grill, to bake, to roast, to
fry, to stir-fry, to brown, to caramelize

Moist heat cooking | to poach, to simmer, to boil

Combination to sauté, to stew, to steam, to braise,
cooking to blanch
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Cooking without to squeeze, to drizzle, to blend, to
heat grate, to beat, to carve, to chop, to
crush, to dice, to drain, to grease, to

grind, to marinate, to melt, to mince,
to pour, to scramble, to season, to
slice, to sprinkle, to stir, to toss, to
whisk, to douse, to knead, to roll, to
mix, to dice, to peel, to rub over/with

Cooking utensils

frying pan, saucepan, wok, baking tray, mug, cup, kettle,
colander, casserole

Measures

inch, ounce, pound; a table (tea)-spoon of, a bowl of, a
splash of, a handful of, smidgen, knob

Eating habits

heavy/hearty eater, picky eater, exploratory eater, foody,
vegetarian, vegan, a primal-paleo, meat eater, gourmet, glut-
ton, to have a healthy appetite

Diets

well-balanced, sensible, unhealthy, vegan, vegetarian, strict,
slimming, weight-loss/weight-reducing, crash, starvation,
calorie-controlled, low-calorie, restricted, special, fiber-rich,
gluten-free, high (low)-fiber, high (low) -protein, low-fat,
salt-free, alkaline

Description of tasty food Description of bad/unpalatable food

well-done, amazing, appetizing, deli- | uncooked, raw, spoiled, bad, disgusting

cious, delightful, divine, enjoyable,
finger licking, heavenly, lip smacking,
marvelous, mouth watering, satisty-
ing, scrumptious, superb, tantalizing,

terrific, yummy

Tastes

Textures

earthy, bland, dull, low-sodium, spicy, | crunchy, flaky, frozen, icy, thawed,
salty, bitter, zesty, sweet, sour, sugary, | thick, tough, lumpy, chunky, dry, crum-
strong, dense, creamy, tasteless, plain, | bly, smooth, soggy, moist, wet, runny,
flavorful, rich, savory, hot, tart, fruity, | crisp, soft, solid, hard, liquid, chewy,

pEPPETyY

tender, greasy, juicy, saucy, spongy,
fluffy, slimy

Adjectives

sugar (gluten, fat)-free, lean, priceless, separate, dark, light, weak, outrageous/
astonishing (about a price), incredible, amazing. farm-to-table, ready-to-eat, con-
fusing, exhausting, gluttonous, restorative, deluxe, sumptuous, authentic, Darwin-
ian, fattening, gorgeous
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Nouns

flavor, burner, recipe, snack, (advanced) cook, novice, waiter, server, loaf,
overeating, obesity, protein, carbohydrates (carbs), grain, goodies, filling, serv-
ing, additives, dressing, sprinkles, icing, dough, fragrance, jello, delicacy,
treat, filth, fixings, thermopolium, caterer, simplicity, chef, menu, restaurateur,
lifespan, dementia, Alzheimer’s, caffeine, supplements, diaspora, mother cul-
ture, harvest, takeout, beneficiary, banquet, gum, leftover, sunflower, nutrient,
yolk, whites, aesthetic, liking

Prepositional phrases

in one gulp, right off the vine, on the side, on top of, in line, in (lower) heat, sun-
ny-side up (about an egg), turn (the heat) down, until turning golden (soft inside)

Verbs, participles

to resist, to replace, to remove, to reduce, to avoid, to eliminate, to skip (break-
fast), to serve, to down smth, to consume, to fast, to de-stress, to stick, to de-
vour, to dine, to digest, to loathe, to enjoy, to worship, to adore, to savor, to
lack (the energy), to shrink, to yield, to counteract, to dissolve;

frozen, heated, pre-sliced, wild caught, localized, globalized, lightly dusted,
seasoned, smoked, ground, (rind) removed

Collocations

taste buds, artificial coloring, FDA (Food and Drug Administration), WHO
(World Health Organization), breakfast skipper, type two diabetes, healthcare
nutritionist, a good cook, (inter) national cuisine, food allergy (intolerance),
food poisoning, light (heavy) meal, rare (medium, well-done) steak, home
cooked meal, whole grain, whole wheat pasta, blood sugar, bad fat, white flour
foods, packaged food, dark chocolate, junk/fast food, convenience food, store-
bought chips, (fancy) chain restaurants, candied fruit, food dye, powdered (re-
fined) sugar, whipped cream, crispy-baked vegetables, farm-raised salmon, pa-
per plates, dining room, nutritive value, lushes overindulgence, shared host ta-
ble, inn keeper, dipping sauces, deep-sea fish, squid ink, a head of lettuce, rip-
pled potato chips, flexible meal hours, scoop of ice cream, crushed ice, side
order, grocery store, sized (small) portions, wedding feast, seasoned bread-
crumbs, signature sauce, intermittent fasting, brain function, take regular exer-
cise, fulfilling life, common sense, comprehensive nutritional (cardiovascular)
health, fatty acids, dietary lifestyle, comfort food, vestige of culture, raw fish,
maternal (mainstream) culture, regional foods, agricultural hardship, rotating
crops, negotiation with the land, protein-centric dinner plate, chicken breast
fillets, wet market, traditional dishes, shared dishes, trendy restaurant, late
night snack, culinary traditions, cooking style, trail mix, leafy greens, food
coloring, food stall, chicken thighs (drumsticks), eating pattern, food trend
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Expressions with verbs

to skip breakfast, to take vitamins, to be/to go on a diet, to follow/start a diet,
to stick to a diet, to be thirsty (hungry), to be full/to be stuffed, to have sec-
onds, to be lactose-intolerant, to order food, to pick at food with a fork, to do
good, to be overweight, to be set, to contribute to weight gain, to stock up on
fresh produce, to eat in moderation, to have a second helping, to spoil one’s
appetite, to be a big fan of smth, to bring (let come) to the boil, to be ready to
go/serve, to go along together, to prefer smth to smth, to grow on smb, to feel
sick, to feel like crap, to have a heartburn, to be kidding, to get scammed, to be
of smb’s liking, to receive advice, to be tired and sluggish, to be particularly
fond of, to become fit, to live a meaningful life, to earn a living, to be worth
the effort

Phrasal verbs

to pig out, to eat out, to be up for, to wolf down, to eat (dinner) up, to put on
(some pounds), to cut down/back on, to get to the bottom, to hold smb over, to
pop for, to fit into, to be paired with, to be served with, to be topped with, to
go out, to not agree with, to grow on smb, to live/feed on smth, to work out,
blend in, to give up, rely on, to be worried about, to be concerned with, to bar-
gain for, to sign up for, to load up (one’s plate), to make up smth, to cut way
back on smth, to heat up, to turn up (the heat)

Idioms

eat breakfast like a king, lunch like a prince and dine like a pauper, you are
what you eat, to eat like a bird, to be a snap, to have some tricks up one’s
sleeve, what we eat is what we are, there’s no use crying over spilled milk,
when life hands you lemons, make lemonade, don’t bite the hand that feeds
you, don’t upset the apple cart, don’t bite off more than you can chew, you
can’t make an omelet without breaking a few eggs, to have a bigger fish to fry,
one man’s meat is another man’s poison, you can’t have your cake and eat it,
too, life is not a bowl of cherries, you can’t squeeze blood from a turnip, your
eyes are bigger than your stomach, there’s no such thing as a free lunch, don’t
put all of your eggs in one basket, to hear through the grapevine, better some
of the pudding than none of the pie, half a loaf is better than none, too many
cooks spoil the broth, breakfast like a king, lunch like a queen and dine like a
pauper, an apple a day keeps the doctor away, a tough cookie, the big cheese, a
bad apple, cool as a cucumber, a red herring, salad days, as easy as a pie, reci-
pe for disaster, sour grapes, to be born with a silver spoon in his mouth, as
thick as pea soup, duck soup, my knees turned to jelly, something smells fishy,
to chew the fat
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Useful expressions

In a restaurant

Recipes

Will this be for here or to go?

What would you like today? Would you like
totry ...?

Well. It’s our house special this week, and it
comes with ...

Would you care for anything else like ... ?
Your total comes to ...

What do you fancy having?

What is/are ... like here?

What is the service like at this restaurant?
I’1l order ...

What is served for sides in this dish?

My mouth is burning

preparation time, cooking time,
servings, portion size, ingredi-
ents, step 1, 2, 3..., gently
melt, let ... come to room tem-
perature, give a shake to, heat
oven to..., leave for at least ...,
cook until tender (lightly
thickened), pour ... over, stir
in, sprinkle with... before serv-
ing, pat dry with kitchen towel,
cut into wedges, serve with a
side of ..., Bon appétit!

VOCABULARY BANK: SHOPPING. CLOTHING AND FASHION

Shopping

General

bargain, clothes stall, consumerism, fashion, fashionista, fashion icon,
fashion victim, high must-haves, runway/catwalk, special offer, win-
dow shopping

bricks-and-mortar store, shopping mall, retail department store, boost,
chains, mom-and pop, outlet, mall, baker’s, boutique, butcher’s, phar-
macy, department store, grocery store, market, newsstand, stationer’s

Types

Shops

couture, cashback, barcode, business hours, shopping bag, cash, cash-
ier, catalog, change, checkout, check pay by check, complaint, shop-
ping cart

Stuff

price tag, clearance, door buster, refund, receipt, discount, sale, sales
clerk, till, retailer, brand, rental, resale, affordable, to go to a physical
store, to try clothes on, to end up not liking smth, to resell, to afford
smth, to be broke, warranty, returns policy, a repair service, to pay ful
price for smth, brick-and-mortar, the best deal, the best quality

In-store

[a—

basket, delivery, notifications, reviews, track, wish list, promotional
code, free-shipping, clicks-and-mortar business, to shop online, pick
up point, carrier, courier, application

Shopping
Online

consumer, impulse shoppers, bargain hunters, educated buyers, mis-
sion-driven buyers, loyal customers, showrooming customers, brows-
ing customers, indecisive shoppers

Shoppers
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Clothes (Apparel, garment, Outfit, Tie-dye)

Outwear Underwear Half-up Half-down
(Top-half) (Bottom-half)

gloves bathing suit blouse breeches
mittens bra cardigan capri pants
scarf dressing gown shirt chinos
coat nightdress singlet culottes
fur coat panties slip jacket flare
jacket pantyhose sweater leggings
parka stockings T-shirt pants
rain coat tights tunic shorts
trench coat trunks Vest skirt
windcheater underpants wamus trousers
Cloth Head-dress and Parts of clothes | Shoes (boots)

accessories and the parts
cashmere apron button gumshoes
chiffon belt collar hessian boots
cotton tie cuff high heels
drape turban fly Indian shoes
fiber bow tie hemline jackboots
flaxen-linen cravat hood pumps
polyester neckcloth pant leg sandals
rayon overlay pocket slippers
silk cufflink sleeve sneakers
synthetic fabric sash tag sole
wool girdle trouser leg shoelaces
leather earbob zipper heel
How to look To dress up Ornament Clothing adjectives
elegant fit polka-dot baggy
stylish get changed striped casual
neutral get dressed flowered long-sleeve
versatile get undressed printed matching
old-fashioned match checked ripped
bright put something on plaid secondhand
fashionable suit spotted short-sleeve
formal take something off | cord effect sleeveless
informal wear flock dot tight
bedraggled Zip spot print torn
sloven busk gun club check | loose

clothe oneself
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Phrasal verbs

mark down, sell out, fork out, shell out, sell off, look around, run out of, pick out,
line up, try on, shop around, splash out, snap up

Idioms

to have ants in your pants — be nervous or resltless

to do something at the drop of a hat — do something without waiting, immediately
to hit below the belt — insult someone in an unfair way

to buckle down — give complete attention to doing something

to be dressed to kill — wear your best, most fashionable clothes

to fit like a glove — clothing that fits perfectly

to lose your shirt — lose all or most of your money

to say or do something off the cuff — say or do something without preparation or
impulsively

to pull something out of a hat — get something as if by magic or without any effort
to tighten your belt — live on less money, try to live spending less money

Collocations

To be (all) the rage, shopping traditions, Black Friday, Yard sale/garage sale,
Cyber Monday, to be over(under)dressed, to manufacture the fiber, to grow flax,
hemp, garment worker, great bargain, match the body shape, sales pitch, consum-
er society, to be under the sway of materialism, to endorse money, to blow self-
esteem, to be well dressed, to be dressed to kill, to dress for the occasion, to have
a sense of style, to strike a pose, to have an eye for fashion, to be loyal to any
brand/store

Expressions (in the shop)

- How about ... (a denim jacket)?

- What size does ... (he) take?

- He takes ... (a small).

- Is there a discount?

- Would you like it gift wrapped?

- So, with the discount it’s ... (forty euros).
- Here’s your ... (ten) change.
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